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Only pneumatic tires holding 
certificate of mileage and 
service test by The Automobile 
Club of America. Certified 


average mileage, 6,760 miles. 


LETT 


REDUCED PRICES 


open a still broader market 
for the distribution of 


PENNSYLVANIA 
VACUUM! CUPYTIRES 


The completion of the most modern tire plant in the country, with a capacity three 
times the 1914 production, is an assurance that every cent of cost goes toward the main- 
tenance of quality, rather than for costly out-of-date methods of manufacture. 

We give users of Pennsylvania Tires the full benefit of reduced costs, with the assurance 
that the quality of the 1915 product is even better than the 1914 tires on which The 
Automobile Club of America certified an average of 6,760 miles on cars weighing over 
4,000 pounds. 

Our aggressive advertising campaign employing magazines, news- 

papers and bill-boards throughout the country will bring Vacuum 

Cup Tires into greater prominence than ever before. 

Dealers who make early arrangements to meet the resultant 

demand will be the biggest winners. 


Pennsylvania Rubber Co., Jeannette, Pa. 


Atlanta Dallas New York St. Paul 
Boston Detroit San Francisco TRADE MARK 


Omaha 

Chicago Kansas City, Mo. Philadelphia Seattle REG. U.S. PAT. OFF 

Cleveland Minneapolis Pittsburgh 
An Independent Company with an Independent Selling Policy 
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Let us advertise your stock of oils — 
over your name— = 
Ask us to tell you what it means to you ized the demand, Veedol Quality nails all = 
to carry the line of Veedol Motor Oils. sales for good. No product of ours = 
We will give you the inside story of a leaves the plant before it has been proven 


most remarkable advertising campaign— 
remarkable because it is waged directly 
over the names of our dealers. That is 
why it serves their interests as closely 
as possible, without costing them a cent. 
We pay the entire expense and advertise 
the dealer himself. 

After Veedol Advertising has created 
customers for our dealers and has local- 


absolutely right—chemically, physically 
and practically. 

Do not buy another can of oil before 
you know the Veedol free advertising 
co-operation offer. Ours is the proven 
plan to make bigger profits for our 
dealers. 

Write today for special descriptive 
portfolio. 
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= Established 1878 Incorporated 1885 = 
= 24 Broadway, New York = | 
= CHICAGO LOS ANGELES PHILADELPHIA SYRACUSE BOSTON ST. JOHN, N. B.- = 
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How to Sell 
your Advertising 


Te: best advertisement 
we know is your name 
on the face of an Iron- 
clad Alarm. It gets a promi- 
nent position, right in your 
customer’s home—it’s looked 
at dozens of times a day. It’s 
there to stay for Ironclads don’t 
knock out, they wear out. 


The profit on Ironclads makes it 
worth while to give them the best dis- 
lay space you’ve got. Ironclads are 
Lernane contributors to the cash F } S 
drawer. yo! ne (Or 


A case of twenty-four gets your name 
on the dials and the big window dis- 
play assortment—five show cards, 
eighteen display cartons, and pictures 
showing how to set up trade pulling 
window displays. 

It takes three weeks from the time your or- 
der reaches us to get your name printed and 


i the clocks ready for shipment—if you can’t 
"' wait for the printing we can ship at once. 


Twenty-four clocks won’t be near enough; 
—just enough to show you how easy it is to 
sell your advertising on the Ironclad at a 


profit. Made by Westclox, La Salle, I/hnozs. 
Order direct or through your jobber. 


85c net each in broken lots. 
80c net each in case lots of 24 
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Why You Should Make 
-An_ Effort to Secure 
“Tool Room Business 


No better reason can be offered perhaps than the sound 
business reason—it is profitable. Tool rooms in modem 
‘machine shops must be equipped with precision tools and 
the firm itself is responsible for the quality of such tools and 
the accuracy of the results they produce. That means micro- 
meter sets, verniers, gauges, straight edges etc. must be of the 
highest quality. For that reason Brown & Sharpe Tools are 
specified by many purchasing agents when ordering new 


‘tool supplies. ) 
Another point to consider: B. &S. Tools ‘“‘make good” and 
it is a natural assumption that the quality of the other lines you 
_ carry is of the same high standard. Machine shops use many 
' other articles you carry. You are in line for this business 
_ also if you have made satisfactory sales before. 


' Think this over and see if it is not worth while to cultivate 
this field. Brown & Sharpe Tools offer a strong leader in 
bidding for this business. 


A full line of our tools is now carried at our Chicago Office, 


626-630 Washington Blvd., Chicago Ill. 


prows & Sharpe Mfg. Co. 


Providence, R. I., U.S. A. 
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How Do You Usually 
Get Facts About Wrenches? 


It’s mostly in reading and listening to claims, is it not? They may or may 
not be practical, but you never know. 





We can tell you a whole lot about Coes Wrenches—facts, if you please. We 
can cite numerous common instances of Coes Wrenches going strong after 
forty years of faithful service and we can back this information with actual 


records and data; if you wish. 


Real proof of salability, however, and after all that interests you most, is to 
hand a Coes, Wrench over the counter and to tell your prospect outright that 
the wrench is a Coes and costs 5% more than most other wrenches. You'll 
know whethér all the claims that we have been making in the past hold water. 
And if you don’t watch out that fellow will tell you that a Coes gives 30% 
greater strength for a 5% price increase before you get a chance to tell it to 
him. In other words, Coes Wrenches are advertised. 


Coes Wrench Company 


Worcester, Mass. 


AGENTS—J. C. McCarty & Co., 29 Murray St., New York 
John H. Graham & Co., 113 Chambers St., New York 
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NUT WITH 
NUT GUARDS 
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Superior 


Monkey Wrench 


PRACTICAL All-Steel a 
Wrench. im 


Drop forged from selected 
Steel. 


Jaws open outward, thus 
increasing leverage with in- 
creased size of nut. 


Note the nut guard. It 
keeps the adjustment per- 
fect. 


8, 10, 12, 15 inch sizes ready 
for shipment. 


Standard Price List Sub- 
ject to Discount. 


Trimont Mfg. Co. 


55 Amory St. Roxbury 
Mass. U.S.A. 


Send for Catalog 133 
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A New Tool 
with an Old 
Trade Mark 


The B &S Adjustable 
Alligator Wrench 


Y4 


will be interested in this new Billings and 
Spencer Tool—another instance of B & S 





OU men who have had calls for pipe 
wrenches or wrenches for use on autos 





reliability and progress. 


Model “‘GB”’ is a unique tool, but most prac- 
tical. Theserrated jaw and handle are made 
of tool steel, insuring durability. As the head 
is thin, narrow places are easily accessible. 
On the lower jaw there is a sleeve of excep- 
tional length, carrying a nurl of ample size. 
The wrench is drop-forged thruout. 


Send for catalog and trade prices. 


The Billings & Spencer Company 


Hartford, Conn. 
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Our Salesmen Call Direct on the Jobbing 
Trade in the United States and Canada 
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MANUFACTURED BY 


UNION HARDWARE COMPANY 
po fea cada tang TORRINGTON, CONN. 


99 Chambers Street 























eee ee 


| 











February 18, 1915 HARDWARE AGE 


Mm 


ie « 


ey 


U. Con 
(TRADE MARK) 


ON 


The Guarantee of Excellence 
on Files 


Nicholson Files Keep 
The Register Ringing 


Every day sees new music composed to catch the public ear, 
but the old metallic ring of the cash register is still the sweetest 
music the merchant can hear. 





“a 


‘‘Nicholson”’ Files keep the bell ringing with a regularity that 
would do credit to a sharpshooter in a target gallery. 


Are you getting your share of the tool trade? Expert workmen 
go to the store that sells standard goods. They know that a 
dealer who sells “Nicholson” Files has as much regard for their 
welfare as for his own. And when they want other things 
they go to the man who sold them “‘Nicholson’’ Files. 


| Get our Catalog and “File Filosophy.”’ They’ll show the way 
toaconstant ringing of the register bell. Sent FREE on request. 


Nicholson File Company, Providence, R.1. 
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terrupted nor interfered with by 
the tyranny of government, or by 
the disasters of war. Nations 
which are constantly carrying 
on war within themselves, or 
with other nations, do not have 
time to build up business inter- 


Wove paper and is bound in ooze flex- 
ible lamb, with gilt edges. The pub- 
lished price is $2.00, but we will sell one 
thousand copies to paid-up subscribers 
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Wl th With / 
IIUUUUHUTAYUOUAUUCUUAIN SUE 





10 HARDWARE AGE February 18, 1915 
he 
@ ede * 
“All Ci vilizations A re 
B lt B i . 
uilt on business - 
seceiieiddldaaaaiiai 
= = 
= R s = 
= eprint from © 
A 7 = a bd e 
= Article: = UCH is the chapter heading 
= The curtain of civilization—so = under which Mr. Bernard 
= far as our knowledge runs—lifts = : 
= on the shifting scenes of in- = | 
RP Ge ge RE Meador has developed his 
= kings and carried out by hordes = ° ° 
= of slaves. Business as we un- & treatise on business as a founda- 
= derstand the term to-day—and = 
= so far as records run—had its = : . e 
iD Da aaeetehene wae ae ae tion for culture. In this day of ) uy 
= coast of Phoenicia, which wasa 2 ) : : ‘ eR ) 
= little strip of land about 150 strife, in this clash of foreign civili- 
= miles long and about 50 miles 3 , 5 | 
= wide. = ° ° 
= who lived and worked along — = r | | M 
= little strip of land controlled the = 4 4 
= industrial markets and the —& onstrating exact y W lat r. 
= marine business of the entire => ) . 
= civilized world. This perhapsis 2 Meador has set forth in 
= the most magnificent and the = 
= most extraordinary illustration 3 
= of the influence of business in = 
= pbuilding a nation, that the world = 66 t 
= has ever seen. = S f P ] C ] 
= During the Middle Ages the = ecrets O ersona ul- 
= word “business’”’ was used es an =& t * 
epithet in order to discredit a = d B ] 
= man, or to belittle him. To = ure an usiness 
speak of a man in those daysas = 
being “engaged in business,” as = Power’’ 
“carrying on trade,” or as being = : ey 
‘concerned in the market,’ = 
= meant to ostracize him socially. = 
= A man who then worked ata = ; E : 3 
wen Cele ot eee se This is but one example of the in- 
i: Samp ak acs teieere cima soak I ets ; 
= notice o = ° 
[lived trom the. labor of slaves teresting and timely articles which make 
= and powdered flunkies; in other = ' om a 66 ° 
wae abe dase Wald aee this volume-de-luxe a “mental stimulus 
sented the accumulated wealth = ; : 9 
SS cakaanek Sie rae oe for the tired business man.” There are 
= state or nation. = 7 See : rae 
LT seems peculiar to the mod 3/ other chapters—176 pages in all 
= ern mind that there shou ave = ' : | 
[} deena period of time when this dealing with the every day aspect of 
= attitude or this conception o = ' 
= service and usefulness existed. = your existence. 
= A country or a people has pros- = 
= pered, has made history always = as 
in times of peace; when the con- = ; : ° ° 
duct of business has not been in- e The book 1S printed on India Tint 
course—business institutions ; do = 
not have time to exchange com- = : d : 
modities, products and values 2 ata special introductory price of $1.00 
with other nations. = 
: Heete = each. Better send your order before : 
= (Continued in the book) = 
= they are all gone. 
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Hardware Age Book Dep't 


239 West 39th Street, New York 
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MACHINE 
SCREWS 


WOOD SCREWS Dal STOVE BOLTS 
TIRE BOLTS AF —sRIVETS BURRS 


Largest Stock and Greatest Assortment 


® 
American Screw Co. 
PROVIDENCE, R. I. 
Western Depot: 69 East Lake Street, Chicago, Illinois. 

















WHEELING CORRUGATING COMPANY 


IRON AND STEEL SHEETS 


Black or Galvanized Plain or Corrugated 








Clean—Soft—True to Gauge 
Carefully Inspected 


OUR CRESCENT BRAND SHEETS ARE ALSO MADE UP INTO 


Formed Roofings Roll Roofings Metal Lath 
Conductor Pipe Eaves Trough 


Gutters, Valleys, Ridge Roll and Special Ridge Finish and other articles 
necessary to complete a full line of 


Sheet Metals and Sheet Metal Products 


LARGE STOCK AT ALL STORES 











WHEELING CORRUGATING COMPANY, WaEELINe W.VA 


BRANCH OFFICES AND STORES: 
NEW YORK CHICAGO PHILADELPHIA 
ST. LOUIS KANSAS CITY CHATTANOOGA 
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This is NOT a 3 holes with this drill 
‘‘Detroit’’ ¥° then a breakdown 


° See that chip? 

Twist It is brazed to the cutting edge and stopped the 
e 

Drill 










drill on the 3rd hole in a 4-inch block of Man- 
ganese steel. 

The reason is plain. The drill couldn’t clean 
itself of chip with the groove obstructed in this 
way. 

When it was put to the test on work that de- 
manded a steady cut and ability to stand high 
speed—it fell down hard. 


30 holes with this one 
and ready for more 


Our “Detroit Special” on the same block and 
under identical conditions drilled 30 holes. 

The reason? Because, after exhaustive tests and 
experiments, we have designed a drill that not 
only maintains a particularly keen cutting edge 
but frees itself of all chip. This means—more 
holes per drill—economy in power. 

Your trade will appreciate “Detroit” Drills. Sold 
on our “guaranteed good” basis they invariably 
make satisfied customers and bring them back 
for more. 


This [S a 
‘‘Detroit’’ 

Twist 
Drill 


Write for Catalog ‘‘T’’ and details 
of our attractive selling proposition 


Detroit Twist Drill Company 
718-730 Fort Street - - DETROIT, MICHIGAN 


537 





Sl UAHA AT AP 


ITU 


| Place It Where It Can Be Seen 


Place this cabinet with its array of 
Forstner Auger Bits where your carpenter 
and woodworking customers can see it, 
then sit back or rather stand alive and 
watch them stop and bite. 

Forstner Bits bore their way through 
hard, knotty, cross-grained wood, leaving 
a smooth hole and polished surface. They 
are the only bits not dependent on a center 
or level to guide them. They cut from 
the outer rim, the entire surface is at work 
all the time; no jagged ends. You can 
use them as gouges, or chisels; you can 
do scolloping, fancy scroll twist columns, 
newels, ribbon mould- 
ing, etc. 

Let us send you de- 
tails on this free display 
cabinet. 





























* [he Progressive Manufacturing Co. 
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Best FLOOR SCRAPERS 


The World’s Best— The “PERFECTION” Ball Bearing 


because it does BETTER a Floor Scraper | 
work with LESS labor and is ADJUSTABLE to all angles, to all floors. 
LESS expense than any other Use it on a straight or a shearing cut, to 
scraper made. either right or left, with or across the grain. 
We back this statement with a FREE No attachments. Easy ge 
TRIAL offer—the kind your customers A time and labor a ang id 
will appreciate. That’s why Hardware Contractors and Builders like it. 


Dealers like to PUSH it. Easy sales. 
Good profits. Send for our Dealers’ 
selling proposition, because it’s— 


“The Scraper You Will Eventually Sell.” 

























Ball Bearings make it easy to operate. 


Knives made from the best tool steel. 
Every Knife tested and GUARANTEED. 

Two Years ahead of its Nearest Competitor. 
Order through your jobber, or write us direct. 


The Improved Wray Floor Scraper |_ “FAVORITE” 



















Does good work on any kind of floors. Easy to operate, ee LE 
: : a ' 
economical to use. Nothing to wear out. There are more . Ko 
a Improved WRAY Floor Scrapers sold by the Hardware | : 
Sold on its trade than all others together. Thousands in use. Every <—2<-< 3 > The 
Merits sale means a satisfied customer. Best of all, it is sold Ne ah ie Best 
at a moderate price. Absolute satisfaction guaranteed. N on es 
ple on your SQ Write us for our work-with-the-dealer plan. Let us y 
floor. ) help you get this business. Send for this booklet today. 
Every Patater will fully appreciate 
We Guarantee its sale. this style of brush. easily a, 
sets low and is not eas 
Send us your order today. SEND for our NEW Scraper and Tool Catalogue—Just out over. Size 7 x 10 in 
We furnish attractive window display cards 








Seat WRN PJUNCAN BROS. & WRAY CQ), SinSiecid'te 


CHICAGO LUDLOW FALLS, OHIO, U. S. A. TORONTO 
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Bishop's Gousbasialt 


That name sells Saws—don’t forget that. The quality of the steel 
used in this saw and the workmanship are superior to that found in any 
other make. 


And when it comes right down to speed and easy-cutting, the 
“Greyhound” will win out every time. 





We are sure the “Greyhound” will suit the most expert saw users 
in your town. We authorize you to Guarantee. every Bishop's 
“Greyhound” as follows: To cut faster and run easier in all kinds of 
wood and hold its sharpness and set longer than any other saw. 


If a 30 days’ trial does not prove our Guarantee, we will refund the 
money to you on every unsatisfactory saw sold to your customers. 


Made in both Straight and Skew Back in all stand- 
ard lengths from 18 to 30 inches. Send for New Catalog 
and Trade-prices. 























Geo. H. Bishop & Co. —— 


TRADE MARK, Lawrenceburg, Ind. 
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Dependable 
“Vulcan” Safety 
Lathe Dogs 





At the same price isn’t it reasonable 
to give preference to the use of 100% 
Safety Lathe Dogs as opposed to the 
classes that are entirely otherwise or 
partially so? 

Would you not prefer to operate the 
Lathe without fastenings which were 
constantly menacing your safety ? 

Williams’ “VULCAN” Safety Lathe 
Dogs guarantee 100% Safety and 
service-giving qualities and cost no more 
than the questionable class. Williams’ 
“VULCAN” Safety Lathe Dogs are 
moreover designed to furnish better 
balance in the Lathe than that of any 
other class. 


SOLE MAKERS 
1I0O% SAFETY 


LATHE DOGS 





Send for Pamphlet 


57 RICHARDS STREET 
BROOKLYN, NEW YORK CITY 


Factories: Western Warehouse: 
Brooklyn 34 So. Clinton St. 
Buffalo Chicago, Ill. 














To increase your small Vise busi- 
ness, put in a line of 


“JERSEY 
VISES” 


They are strong, serviceable tools, and have 
long been popular with both mechanics and 
amateurs. The Screw (body, head, and 
collar) is in one piece, turned from cold 
rolled steel, and has a square lathe cut 
thread. The steel Jaws are hardened, and 
all Jaws are ground to insure that they meet 
squarely when tightened. Both back and 
front jaws are filed to fit. 


Made with either Clamp or Swivel Bases— 
with iron or steel Jaws, and in six sizes. 


Displayed on the Stand which accompanies 
each ASSORTMENT, they cannot help but 


attract trade. 


Four ASSORTMENTS are offered, as follows: 


No. 12. Consisting of 12 VISES and 
Display Stand list... .$14.20 


No. 18. Consisting of 18 VISES and 
Display Stand list... .$22.45 


No. 24. Consisting of 24 VISES and 
Display Stand list... .$32.15 


No. 36. Consisting of 36 VISES and 
Display Stand list... .$46.45 


We have special literature containing com- 





plete description of all styles. Let us send 
you a supply, also attractive display card. 


STANLEY RULE & LEVEL Co. 
New Britain, Conn. U.S.A. 





























~~GRIPPER & SIDE GUID® 
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Galvanized 
Roofings 


that. we manufacture are 
known by their extensive 
use, but most particularly 
for their quality. The 
styles are Corrugated, V 
Crimp, Pressed Standing 
Seam, Self-Capping Roll 
and Roll and Cap. Made 
in three well known 
brands: Portsmouth Iron, 
Ohio Metal and Ports- 
mouth Open Hearth Steel. 
Send for Roofing Circular. 


FortsmouthSteelCo. 


Sy vee 
: ull wy Ni iH 






4 | 
i oe “4 
ae ae. ae 







EMPIRE 
2 ball-bearing, 
strongly made power 
ag ae built to 

by gas engine. 
Expeciaily adapted to 
farm or machine shop. 
Cast-iron frame and 
trough that will not 
rust out. Genuine 
Berea stone. One of 






* GRINDSTONES. 


CLEVELAND 
Grindstones 


Sold only to Hardware and Implement 
Dealers 

“Quality is the best policy.” Honest 
Cleveland Grindstones, quarried from 
the only genuine Berea rock, will foil 
the Mail Order House every time. 
They have been standard for years— 
no flint spots nor soft spots. Guar- 
anteed to you and to your customers. 
Let us help you to beat out Mail 
Order competition. Write us for our 
great business boosting book, “How 
to Keep Mail Orders At Home.” 


The Cleveland Stone Co. 
Leader-News Bldg. 
Cleveland, O. 





HARDWARE AGE 





a0 
ay 





TT ! MIN Haro. 


mm 


15 

















Profit By the Demand 
that More Than 40 
Years of Satisfactory 
Service Have Created 


for 


NE \, ’ i) a 3 N 








Screw Products 


For years dealers have 
linked the name ‘“‘Corbin” 
with products that are 
profitable to handle and 
satisfactory to sell. They 
realize that in_ selling 
Corbin Products they are 
not only serving their 
customers best interest 
but also winning his con- 
fidence and consequently 
‘ill his permanent patronage. 
Practically all classes of 
consumers have at some 
time made use of Corbin Products and 
invariably found them dependable. This 
has resulted in a steady and constantly 
increasing demand for them which in turn 


has reacted directly to the interest of the 
dealer. 


We will be glad to furnish price lists, 
discounts and catalogs on 


Wood Screws 

Machine Screws 

Jack, Safety and Ladder Chains 

Furnace Chains 

Stove Bolts and Rods 

Escutcheon and Hinge Pins 

Special Screws milled from the 
solid bar 

Corbin Brakes 

Corbin Brown Speedometers 


The size and facilities of our plants 
enable us to fill orders for Corbin Prod- 
ucts and Automatic Screw Machine Work 
with the utmost expedition. 


THE CORBIN SCREW 
* CORPORATION 


The American Hardware 
Corporation 


Successors 


‘NEW BRITAIN, CONN. 


BRANCHES 


NEW YORK 
CHICAGO 
PHILADELPHIA 
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Only the New Double Action 
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[SPRING HINGES| 


have the welght-supporting bearings correctly located to liberate 
the action of the springs, reducing breakage and increasing spring 
power. Carpenters can scribe and fit both doors of a pair from 
same side of opening. 
























THE CHAMPION 
Double 


Aces Floor Hinge) 


This handsome hinge of few parts has 


p= 
i lige 


Need No 
Tools 





 ] 7. 
° ° A een found for the attach- 
The entire weight of the door rests on ment and detachment of 


screen door hinges—a method 


a ball bearing and allows the door to that eliminates the year-after- 
° > ° ° year use of augers, hammers, 
swing freely and easily without jar or aaeewe, screw drivers and other 
° tools. 
noise. ee up, “Jiffy’’ “oe 
nges allow screen doors 
And all a carpenter has to do to attach be fastened and unfastened 
° . ° ° thruout the seasons by the sim- 
this hinge, is simply saw out a rectangu- . ple one-motion action of a little 
. lever that may be released with 
lar piece at the bottom corner of the door the hand in a “jiffy.” The hinge 
. ° falls into two parts—one stays 
and make a slight mortise for the strap on the house, the other remains 
. ° oO th d 4 “Jiffy” Hi 
ends of the hinge. No wonder it sells. ——_ IB aia a — 
Send for a sample and let 
Send for our Catalog of Profitable | us quote prices. 


Hardware Specialties. 
’ Rock City Mf Co. 
The Champion Hardware Co. me 7 hes 

GENEVA, OHIO 














Cary’s Superior Metal Joint Fasteners 


Write for samples of our Latest Keen Saw Edge 


, DIVERGENT 
Fasteners, the result of our own patent process, iad 
and you will put them in stock, for they exceed 
PARALLEL 


all others in quality. Also see our superior Plain 
Edge Fasteners. 


Packed in cartons of 500 and 1000 and in bulk. Saw Edge Plain Edge 
Put up in coils wound right-hand and left, tor use with automatic driving machines. 
Large stocks always on hand—immediate shipments. 
Also makers of Cary’s Universal and Wire Box Straps, Box Fasteners, Seals, Clasps, etc. 
MANHATTAN BRIDGE PLAZA 


CARY MANUFACTURING CO. ——“tnooxtvx: new vor 





CORRUGATIONS 














E 
a 


GRIPPER & SIDE GUID 








ms 
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— Order STANLEY No. 3000 ~~ J, \ # 4 : 


“Twinrold” Self Tightening 


Pat. Sept. 26, 1911, and Nov. 5, 1912 


BOX STRAPPING 


It is coiled double. 
i It is self-tightening. 
Nails can’t slip in driving. 


THE STANLEY WORKS 


NEW BRITAIN, CONN. 








AA 


Pete | 2 i 
























NN 100 Lafayette St., New York 73 B. Lake St., Chicage 
i | hin See page 75 
i | i ' HA Hi en oS a a ‘4 ro 
a 7 || ER os ax SS WN it i 
w 
HAMMER’S ? 
Are used The pins 
Hammer patented malleable iron hand 
lamps represent the best value on the mar- largely by have a true 
pl = will prove a profitable item in automobile taper and are | 
The Clamp is strong—built like an I- 
beam. = screw, universal- manufacturers highly polished 
a | jointed face plate. Great seller. and others while the 
Hammer goods include many Specialties 
of Malleable Iron, including: Adjustable who need -reamers are 
Ciamps, Hand Lamps, Hanging Lamps, 
Engine Torches, Oilers, etc. extreme accurately 
Write. . 
accuracy ground, in- 
Hammer & Co., Branford, Conn. in their «suring a 
fittings. pertect fit. 
“ CATALOG 
| MORSE TWIST DRILL & MACHINE CO. 
NEW BEDFORD, MASS. 























a YOU CAN MAKE | ‘ad 
, a “YANKEE” TOOL CUSTOMER 


of every man who enters your place 





fe - “YANKEE” Tools are now used by all classes of mechanics, and appeal to men of 
ci every profession and calling; In fact, anyone who ever has occasion to use tools of 
| any kind. 








== WYANKEE” er —— 
teed] R dc L.SPIRAL-RATCHET DRIVER) = N°130 ANGTNRANIANTANNANOIAANY 
So Sa eee. —- (2 ——— =— seen ! ee a ul 











oa 
=) 
O 
3 
Q 
0 
A little demonstration will at once Interest any man in your store and make a 
oy possible customer, the kind that goes away pleased to return for more. 
mM 
ea 
Quy 
Q, 
— 
mM 
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ONE HUNDRED STYLES AND SIZES 
Your jobber can supply you 


NORTH BROS. MFG. CO. Philadelphia, Pa. ig 


at 
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Union Boring Tools 


Have Many New Improvements 


which make them excellent sellers. We make them to 
fill various needs and purposes. They all possess fea- 
tures which are distinctive. Their quality is the highest 
and gives the best satisfaction. You can sell them with 
full confidence. ; 

With the particular tool illustrated, excellent stiffness 
is obtained when attached to lathe, besides has the ad- 
ditional valuable feature of vertical adjustment obtained 
by rolling eccentric bushing, bringing the bar on a hori- 
zontal line with lathe centers, of a varying height from 
the cross side. 

A few in your stock will keep your good customer 
from going to the other fellow. 

Write for full details and prices. Now. 








Union Caliper Company 


Orange - Mass. 





ese ee ee ee 


—— Ae 


OE ae ee 














Iron Grindstone Frames 


Especially salable to manufacturers, farmers 
and carpenters. Made of best quality cast iron 
with babbitt lined bearings, adjustable tool rests, 
truing attachments and water guards. In four 
styles for stones from 14 to 42 inches in diameter. 


Get full particulars from Catalog 31 


ATHOL MACHINE CoO., ‘mass’ 





























ewe Tubular Rivets and Bifurcated Rivet 


\, 3 
\ s TUBULAR «5 VETS. ” 


suDsow L.- enghicon Wine TURNS ee. 
) Packed in CARTONS, Assorted [T TT vl 
, , Lengths 50 and 100 Rivets to 
SSS ee —— — =\ 


Box. 12 Boxes to Carton 


TUTTI 


SLOTTED CLINCH AND TUBULAR RIVETS FOR MANUFACTURERS 


AUTOMATIC MACHINES FOR SETTING TUBULAR 
OUTSIDE PRONG AND SLOTTED CLINCH RIVETS 


JUDSON L. THOMSON MFG. CO., Waltham, Mass. 














CARTON ASSORTED RIVETS Chicago Branch: 316’North Michigan Ave. 
BLACK DIAMOND FILE WORKS | 
ESTABLISHED 1863 INCORPORATED 1895 | 
ne AR. : 





Twel l 
— Special Grand Prize 


Award at 
INTERNATIONAL mere MEDAL 
Expositions tlanta, 1895 


Copy of Catalogue will be sent free to any interested File User upon application. 


G. & H. BARNETT COMPANY Philadelphia, Pa. 


Owned and Operated by Nicholson File Co. 
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HICAG 
SPRINE BUTTS 


DISTINCTION 


The Chicago “ Relax” Spring Hinge has distinctive features which 
impress your customers and create the demand. ) 

















The spring action release allows the door to be placed open at any | 
desired position and automatically re-engages when the door is closed. 








Chicago Sprisg Dutt Company, 
CHICAGO NEW YORK 
Send for Catalogue H 29 
































“It 

= McKinney 

Door Screen Door Sets 
Open” Packed one set complete with 


screws, in a neat paper box. 
Convenient, practical, profitable. 
FATS Saves time of clerk and custo- 


Griffin’s Garage Door Holder mer—no uncertainty as to size 














and finish of screws—no mis- 
No. 1914 takes. Every householder is a 
ABOVE CUT SHOWS HOLDER IN OPERATION possible customer. These handy 


A sudden gust of wind, then a crash, that customer 
who was in your store yesterday goes hunting a supply 
man for a new mud-guard and lamp today. YOU did 
not do YOUR SHARE. You are losing money and cus- 
tomers, good customers. Why should you let the auto- 
mobile owner pay money to the repair man for such 
damage when the very article to prevent accidents of 


sets will keep your cash register 
ringing during the spring and 
summer months—they’ll be in 
demand. Write for descriptive 
circular. 


this kind, and for which he has long been looking lays 
right before your door? GRIFFIN’S GARAGE DOOR 

OLDER, just what it means, we could not explain more 
- fully. Strong, simple, serviceable, complete. Just swing 
the garage door open in the natural way and it stays 
there. ARE YOU READY TO DEMONSTRATE? 


The Griffin Man’fg Co. 


37 Warren St. 17 E. Lake St 
sos Yeoh ERIE, PA. Chicago 


McKINNEY MBFG. CO. 


1401 Metropolitan Street 
Pittsburgh, Penna. 














Shelby Wrought Metal Screen Door A 
Latch Sets | 


Both Rim and Mortise, are always re- \j 
liable, profitable, and quick sellers. 
Made of steel, or brass metal, and can 





match any building hardware finish. 
Equipped with slide lock, operated 
from the inside, which is a postive 
gh 


lock, and works on either t or 
left-hand doors. 
A sample and our prices will convince | 
you that there is no time to waste in Hii 
paren AD a supply of Shelby Screen Door AN di € B 
PAL AN AAA AAA atch Se Ask us for them, also say Ma 
you mame on new No. 17 catalog. a 


M THE SHELBY SPRING HINGE CO. Mortise Latch 
Rim Latch | SHELBY, OHIO 
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After a Chimney Is Built 


you must accept its service, 
good or bad, unless you 
mount the_ reliable Iwan 
VOLCANO Revolving Chim- 
ney Top on it. 

This top makes every chim- 
ney a steady smoke puller in 
fair or windy weather. 

Try an assortment of iron 
mountings. You can make 
the hoods in your shop as 
needed, as patterns are in- 
cluded with all shipments of 
iron mountings. 

Send us a post card for full 
particulars and names of 
nearest jobbers. 


IWAN BROS, 


Exclusive Mfrs. 








South Bend, Ind. 


Makes a 
Hit with 
Carpenters 
and Mechanics = 
This handy, light-running tool fF as a _— 
sharpener—the Luther Best Maide OF ~~ boa 
No. 56—is wonderfully popular 


with carpenters and will sell extra 
well during the next few months. 






Has double faced 
Dimo-Grit sharpening wheel, ball bearings, runs in oil 
bath. Now’s the time to get busy with tt. Write to- 
day for prices and proposition. 


Luther Grinder Mfg. Co., 206 Point St., Milwaukee, Wis. 

















543, &c., VW, 24th St., 


SANITARY 


“sg ge*g ie walls are as necessary as 
Ly Cee ap oe oO Eee sanitary plumbing. 


» | Enametile 


is the best and most san- 
itary wall. Is made of 
metal enameled. ke 
ceramic tile but better 
because hter; does not 
crack and costs about % 
a Ms 7 Fy as much. Hard to detect 
8 gn ane Ie a oe difference. Plates bedded 
hg Sak Bee eG Mer in cement; no lap joints, 

ste . no nai 
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. Endless variety 

. of patterns, colorings and 
tbe Rac £ 

SS ee oe Write for ART PORT- 

Ae ERR Pa or: . FOLIO showing Enametile 

in colors, and Metal Ceil- 





pat ES ing Catalog showing pat- 
terns for all purposes 
FRED! 


N. Y. METAL CEILING CO. 
New York City 






















Made with either Metal 
Hood or Glass Top. 

Built on scientific prin- 
ciples. 

Mechanically perfect. 


Made in a great variety 
of sizes suitable for pri- 
vate dwelling or the largest 
factory. 


Write for catalog. 


THE BERGER MFG. CO. 
CANTON, OHIO 








| 





G G. HUSSEY & CO. Pittsburgh. ~ 
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veHePeMeneneay yyy! 


ALMA 


"Precat Shinments ¢ on Receipt 
’ of Your Order 


Ferrules, Copper ; ——" ee petnoene, Copper; Burrs, Cop- 
per ; Conductar Pipe, Crimpe Sheet, Copper; Haves 


Trough, Copper; ainien 4 By. Secnote, Corrugated Copper; 
enumene. ood Mitres, Copper; Nails, Copper; Rivets, Cop- 
Roll Copper ; Shoes, Copper; ony Copper ; Soldering 
rs; Spikes, Copper; Washers, Coppe 

your selling needs are listed above, “ee us at once 
ttsburgh Copper and Brass Rolling Mills 


8 


m 


m 






i] 
ali 





Skilled Workmen 





find The Perfection 
Grinder a valuable aid 
= —— their tools in 
st of condition. 
Fitted with our combi- 
nation tool rest and 
chisel holder, the ‘‘Per- 
fection’’ is capable of a 
wide range of work. 
Wheels are made of 
corundum or _ carborun- 
dum—as desired, and in 
various’ sizes, If in- 
terested in selling a 
strong and_ serviceable 
grinder—write. 


Star Specialty Mfg. Co. 
227 West Erie St. Chicago, U.S.A. 











American Steel & Wire Co. 


MANUFACTURERS OF 








Nails, Staples, Spikes, 
Tacks, Barbed Wire. 





NEW YORK 





CLEVELAND 
PITTSBURGH 


WORCESTER 
DENVER 


CHICAGO 
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ABSOLUTE protection from the ele- figu 
ments is assured the house roofed 4) 
with Cortright Metal ShYfigles. Shas 
They interlock and overlap so that no a Are 
snow or rain, spark or ember can pene- 4 


trate. fe 
. Od, 
CORTRIGHT METAL SHINGLES [242 


have all the virtues of ,other’ roofings oe rg 
with none of their defects. They last in- 3 


definitely and never need repairs. po 
Let us send you letters from Cortright pds i 





dealers telling of their success. No ob- Q@egees 
ligation, so write now. f PS 4 4 
Cortright Metal Roofing Co. a Pag 
Philadelphia and Chicago. oe Vise 
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AR TRONG This Pocket 
inch DEALERS Tool Kit 
will find P Bar p> mothe 


PIPE KIT 





ae 1 No. 2 STOCK 
= —_— = ARE GOOD SELLERS [| 
3 | | 1 JUNIOR VISE It’s because they are good Tools 3 
3 1 STILLSON Write for Catalog 
WRENCH 
PUT UP IN HARD Mathias 
Manufactured by = & Sons 
THE ARMSTRONG MFG. CO. Canal 
290 KNOWLTON ST. BRIDGEPORT, CONN. 21, 
NEW YORK Chicago 




















No. 60. | | Caldwell Sash Balance 


Little 
Wonder 


Write for 
Circular 


The largest line of 
Tool Chests, Tool 
Kits, Tool Outfits 
and Tool Cabinets 


@ Does away with weights 
and cords, and is VASTLY 
more durable. 

@ Makes sashes work per- 
fectly. 

@ Permits greater window 
space in new work, as box 
frames are not necessary. 
@ May be applied to old 
windows without altering 
sashes or frames. 

@ Write for circular to. the 























“Madein America’ 
C. E. JENNINGS & COMPANY CALDWELL MFG. CO. 
71-73 Murray Street NEW YORK, U. S. A. 3 JonesSt., Rochester, N. Y. 
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The ‘Axe 


A Mame Pare oy tee Ae cae oy ee 
easurements Are en Cua, Rg 9? 
Get our new catalogue.  : h rou £ h 


pus etetity ; eet? a: wh 5, ieee ae . - : — . on cat Iron’’is the 
° me RT a See era : obits best made. 
a, Se = coven enrich oc agronrearerrearepnciraonan aime arenore-inararsaraiaat a ana MANUFACTURED BY 


PEL +44 £4 48 Fp Pe pi SS a ee SS : » aoe 
Measuring Tapes, Boxwood Rules, Stee! Rules, Board Romer Axe Co. 


and Log Rules, Spring Joint Rules 
of every description DUNKIRK N.Y 


THE f OF) TN ff GLE nt a. a at a hy Write for Catalogue 





Windsor, Can. 


Of oe Y - mi)e)ye|Kussell Jennings @ 


. \\ S NY j 


BYE \ ‘Au r Bi r cee: 

, \ * ° . * 
Vo \ ol form N uge its and B aces 

} AN . Set wy ~ ‘ . ™ AN Gh Ae . ha Wee TANS . ASS ‘ \* . r r 

4 SSI MOMMA! 255 ; oe 


CELEBRATED AMERICAN | a... pis win oxinay 
Se Sa if shanks, and Precision 
“BEST BY TEST” _— | _[umed Shanks, Bit Braces, 
Screw Drivers, Counter 


Perfect Satisfaction Guaranteed = Sinks, Expansion Bits, etc 


Write jor Prices i. 2 
MW WWW Wm menses, U.wCtCiC*w;CO*;:C‘“‘“( <a _‘( es oe 
HAL RR BROTHERS | 20, Newas Nn | Russell Jennings Mfg. Co.  _ 
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Eureka Copper Hammers] | American Steel & Wire Co. 


are sure sellers 
to machinists ———______— MANUFACTURERS OF 


and engineers, 


because su- 
perior to steel Telephone & Telegraph 


hammers for 











man 7. uses. e « * 
: Will drive work Wire. Electrical Wires 

to place with- 

out marring. ° e | 

Furnished with or without handles. Sizes: 1 to 16 Ib. 0 f every d escri p t 1001 , 
Let us supply you direct. Circular and Trade prices 

sent on request. 

THE EUREKA COMPANY CHICAGO WORCESTER CLEVELAND [| 

NEW YORK DENVER PITTSBURGH 





NORTH EAST, PA. 























— —_— —_— — 


Goodell Mitre Box || ttzzcemiemis oe 
Made of STEEL—Cannot Break , » a 
DIXON’S GRAPHITE "*:=:"*° 


For years this Box has been recognized as — first 





BOTTOM PLATES with ANGULAR SERRATURES 
wi 
to prevent work from slipping add still more to its GREASE N 0. 677 
convenience and attractiveness. 
a It has helped to make all big racing records. 
Catalog B, de- It will help you to a better sales record to write f 
scribing this for price list and booklet No. 40-G. 
and many 
other features. Made in Jersey City, N. J., by the : 
GOODELL JOSEPH DIXON CRUCIBLE COMPANY | 
MFG. CO. Established 1827 3 
Greenfield, Mass. | 




















BROOKS | 


Bright Iron and Brass Wire | 
Goods. Special Wire Goods 
made to order. : 


M. S. BROOKS & SONS 
CHESTER, CONN. 


The Oiler Demand 


from your trade is most satisfactorily an- 
swered with “WALL” OILERS. They 
relieve you of all responsibility. Each is 
fully guaranteed for five years. 


“Wall” Oilers are brazed with hard solder 
and prevent melting when contents are 
heated. The body is drop-forged steel— 


the bott i l. Nozzl : é 
plo pete go nee tong “oad oral ‘’ arker Wire Goods Company 











opening at the body for easy filling. aa liad sal 
Get our catalog describing oilers for k ; 
every use. General and Special Wire, Hardware 
and Household Specialties | 


P. WALL MFG. SUPPLY CO. 
N. S., PITTSBURGH 


THE ROBERTSON A i OT ONE 


“Horseshoe Ma , 


Trade Mark Reg. U. S. Pat. O 


gnet nes 
Hammer = 


> 


WORCESTER MASSACHUSETTS 


























The No. 71 is fitted with burner, 
oducing two blue flames burning 
rom each side to the center, giving 

intense heat with sub-flame so that 

the burner may be turned down low 

when not in active use. The No. 71 

Fire Pot is Odorless, Smokeless and 

Noiseless. You can quickly heat a 
12-lb. copper and melt a pot of lead 

at the same time if desired. Fitted 

with patented automatic brass pump, 
which easily and ig | supplies all 
needed air pressure. ank is made 
of heavy galvanized iron, reinforced, 
making it strong and durable. Try 
the No. 71 and you will be pleased 
and satisfied. Jobbers will supply at 
factory price. Send for catalog— 






The best magnet hammer 
It holds the tack 


Write for illustrated price list. No. 71 Fire Pot re agy ot 

ARTHUR R. ROBERTSON, Sole Mfr. ; i 
144 Oliver Street Boston, Mass. CLAYTON & LAMBERT MFG. co. 
Owner of the “Horseshoe Magnet” Trade Marks. DETROIT, MICHIGAN - - . U.S.A. 
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HUC 1853 Buck Ay Bros. 1915 RO 
BROS Guarantee of fone Ri 


~ 2 , eee 60hédMM anu facturers of a 


MILLBURY, MASS. a ee PS 


198 SAR AE FORD 
TO BE WITHOUT THE 
No live dealer is without it. The demand is increas- 
ing every day. Write for Catalog and Circulars 














Porter’s “N ew Easy” Bolt Clippers 








All sizes. All parts interchangeable. Jaws Special Steel. Ford Auger Bit Company, Holyoke, Mass. 
Big Sellers. Good profit. Write for prices. 
H. K. PORTER Everett, Mass. — 














Saw Sets, Hand Punches, 
Nail Pullers, Box Openers, 
Seal Presses, Bench Stops, 
Liquid Soap Dispensers. 


Chas. Morrill, Manufacturer 
REG. U. s. Pat. orr. 102 Lafayette Street . New York 


EYELET-TOOL CO. 


Manufacturers of Punches and 
Sets (Hand Drive and Foot Power 
for Leather, Cloth and Meta 
Punch Tubes. Punch and Dies. 
All kinds and sizes made to order. 
Write jobber. Booklets free. 
tablished 1858. 


40 Lincoln Street Boston, Mass. ; 





























PLIERS Lineman’s Pliers made in three sizes—6, 7 and 8 inch ESTABLISHED 1826 
USE 


ee 5 
PUNCHES ™* 


Send for Catalogue C. S. Osborne & Co. 





NEWARK, N. J. 

















vat tate ee pa quickly, leave a clean cut hole SNELL MFG. CO., Fiskdale, Mass. 











They sell best, because best known—over 120 years on 
the market. Guaranteed right in every way. Sotiing Agente, JOHN i. SHAAN: S Om 
The profit is big. Get our terms and catalogue. 113 Chambers Street New York City 
ASK FOR ania . Your stock is NOT complete unless you have 


SMALLWOOD’S SAW EDGE FASTENERS 


on your shelf. (Packed to suit buyer) 
REMEMBER: “SMALLWOOD’S” 





G-$ Go. Levels 





THE GHAPIN - STEPHENS 0. ee it ae et 
Union Factory Established 1889. 
Pine Meadow, Conn., U. 8 A. wR: Smaliwoed Mfg. Co. - 











Estas.iisreo 1850 


i HOSA 
JOHN HASSALL. inc. 
RIVETS. 
ESCUTCHEON PINS 
SPEGIAL WIRE NAILS 


CLAY AND OAKLAND STREETS 


BROOKLYN N 
ae st SS =) 


tw Ace METALS 











ELEVATORS AND DUMBWAITERS 


Made to be sold by the Hardware Trade. 
Can be placed in position by any carpenter. 


CATALOGUE FREE 


ENERGY ELEVATOR CO. 
214-216-218 New St. Philadelphia, Pa. 





| t @ SS sl) 
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Rock Island Autovises 


Number 241 vise is swivel, weighing 80 lb., and is adapted for 
automobile and heavy repair work. No. 231 vise is same in design, 
but is stationary, weighing 32 lb., and is suitable for the individual 
automobile owner. These vises are a combination of vise jaws, 
pipe jaws and anvil. 


ROCK ISLAND MFG. CO., Rock Island, IIl. 


a SEND FOR NEW CATALOG OF LARGEST AND MOST 231— AU TOVISE 
241—AU TOVISE COMPLETE LINE OF VISES MANUFACTURED 
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Do You Know About This 
? 
Witte’s “IXL” Oil Cooking Stoves 


Burns Air and Oil 
The Stove You’ve Always Wanted 


No Trouble to Operate, Easily 
Controlled, Never Balks, Satisfies 
Customers. You Run No Risk 
Buying ““IXL”’ Oil Stoves. 
































ILLUSTRATION ILLUSTRATION 
Shows ‘‘IXL’’ Three Burner With 
Sh 66 ”9 
ows ‘‘IXL’’ Three Burner igh Shelf 


Will Bear Most Rigid Investigation 


A Sure, Safe, Satisfactory, Economical Oil Cooking 


Stove. 

The Intense Blue Flame Burns Right Up against the 
Cooking Vessel. 

No Dirt! No Soot! No Ashes! 








Made in Two, Three and Four Burner Styles; with or 
without High Shelf. 


Descriptive Circulars and Prices Sent on Request. 


Witte Hardware Company 
ot SAINT LOUIS 
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err we | SIX SETS } 
np UNIVERSAL .,, | | “UNIVERSAC’BaLL Bearing | 
a : 
SO ee CASTERS OBLONG PLATE CASTERS ! 
sy wets TOOTH SO No. $37 X 28 
No. 438 x 26 ,' gis od 
. ae ad : Su : 
Size SO LGNUMVITAE WHEEL re 


Sea i faa 
seca, Casres & Foumeny Co 
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SIX SETS 
UNIVERSAL PLAIN Hone : 
| GRIP NECKCASTERS | 
: vite #8 1S TOOTH seocnar ; 


, 
Hi 
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SIX SETS 
|!’UNIVERSAL NON BALL BEARING 
GRIP NECK CASTERS 


wits we rh TOOTH SOC 
No. 465 K 24 


Mare Wrees 






E “ROYAL” 
RING LOOSE 
CK CASTERS” 
1 TOOTH GocuET 
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These Nine Boxes 


give you an idea as to the splendid condition in which 
Universal Casters reach your shelves. All Universal 
Casters are packed in strong fibre-board boxes with our 
attractive label, showing contents, for easy handling and 
good display. 

We are quite proud of our method of handling our 
product; that’s why we've had these boxes photographed. 


Universal Casters 


whether ball-bearing or non-ball bearing, have our guarantee to give 
lasting service. The fact that the representative jobbers carry | 
Universal Casters in stock is an indication of why you should also | 
push them. 

Our catalogue No. 105 H.A. shows a comprehensive line manu- | 
factured. 











Universal Caster & Foundry Co. 


29 West 42nd Street (Aeolian Bldg.) 
New York 


—_— 
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THE AMERICAN 
AMBULANCE HOSPITAL IN PARIS 


is conducted by celebrated 


AMERICAN SURGEONS and maintained by 
AMERICAN CONTRIBUTIONS. 


This Hospital is regarded as the highest type of military hospital in 
the world. It has saved hundreds of lives and relieved untold suffer- 


ing. It is 
ENTIRELY NEUTRAL, 


receiving wounded men irrespective of their nationality: It is the con- 
crete, practical expression of American sympathy for distress wherever 


found, and, as such, is equally praised in Berlin, London and Paris. 


No other work, says former Ambassador Herrick, has united this country 
so closely in bonds of brotherhood to the countries of Europe. 


The Hospital needs money for the purchase of supplies. 
It needs money to buy more ambulances for service in the field. 


The American men and women who have made this Hospital gratefully 
known throughout Europe are volunteers, serving without pay. They appeal 
to their fellow Americans for funds to continue the work. No sum is too small 


to help. 


Contributions for the American Ambulance Hospital Fund should be 
sent to J. P. Morgan & Co., 23 Wall Street, New York City. 


No expenses for administration are deducted; no part of the fund is spent 
for office rent, postage, stationery, printing or advertising. All these things 
are donated. Every cent of every dollar contributed is cabled to Paris and, 
within a few hours after it is received, is doing actual good on the field or in 


the hospital. 


An illustrated circular and further information can be obtained by writ- 
ing to | 


Secretary 


AMERICAN AMBULANCE HOSPITAL FUND 


14 WALL STREET, NEW YORK CITY 
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Progressive Hardware 


Merchants Use Brass 
Bound Price Cards 


HESE Price Cards are made in nine 

| styles of stiff cardboard, covered on 

both sides with Crane's Bond Paper 

and are designed to resist long, hard usage. 

Progressive merchants everywhere have re- 

placed old slip-shod, irregular cards with 
these neat and systematic price cards. 


The printed headings at the top of the 
cards underneath ‘Article’ allow for neces- 
sary descriptive matter, followed by the 
number or size, retail price, special or quan- 
tity price, cost and list-price of the goods. 


Size Price 
No. Inches Each 
100 4x8 with Column Headings...... .20 
101 4x16 with Column Headings...... ae 
102 4x13 with Column Headings...... .20 
103 3x7 with Column Headings...... 15 
104 7x4 with Column Headings...... 15 
105 I11x8 without Headings........... ae 
106 8x12 with Column Headings...... .30 
107 5x4 with Column Headings...... 15 
108 10x12 without Headings .......... 35 


_ All these Price Cards are furnished with | 
blank space at the top for the name of arti- 
cle, for which Hardware Age Price Card 


Pasters can be used. 


The Price Card Pasters (on gummed 
paper), with names of more than 200 Hard- 
ware Articles, and with Column Heading 


aint Side FRGGUIMDE. 6 cw ccc ccc ccs $0.25 


New York City 
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| Washes and Wrings at One-and- 


O you know what the Maytag method S ‘ 

1D of combining washing and wringing in the- ame- Te 
one operation means to the busy and 

particular housewife? It means a saving in 66 99 

time; it means clean clothes—always. There Maytag Power 

is no need of holding the wash above oily i 

mechanism to prevent soiling. An always Electric Washer 

ready operating handle controls both washer WITH SWINGING WRINGER 

and wringer—starts it—stops it—runs it in 

one direction or another at will. The clothes 

are washed and wrung with one motion. This 

is one feature that will expand into many a | | 

Maytag sale. 16 Geer ~ 


QCA 





and 


Ask about our quick release wringer. 


You will find the simple and sturdy construction 
and unique placement of the power mechanism 
another most appreciable selling point. We are 
going to ask permission to send Maytag particulars. 
We want to tell you all about our guarantee and 
our 30 Days’ Free Trial Offer. May we? 





The Maytag Company 


ee ee ee ee Ss 














STATION “A” NEWTON, IOWA 
OR NA 
: 
Getting the Right 
eRe cape ms 
® 
Line 
HERE are a number 
| T°: salesmen who 
wish to carry a side 
line — but what line, 
that is the all-important 
} E 1, P question. A small - 
| A vertisement in e 
| rouses nthusiasm | Opportunity Exchange 
Department paves the 
The Laundry Queen has succeeded way to get in touch 
in arousing the enthusiasm both of with many firms who 
, the Hardware Dealer and the Buyer. require such men. The 
| They sell well and work well. cost is small compared 
Many new and exclusive selling with results. 
' features. Machinery not attached to i 
tub. Tub without legs in steel frame. 50 words, $1.00 
ion ule commaade  Rietae or That’s all. 
power drive. 
Write for details. | Opportunity Exchange, 
HARDWARE AGE 
Grinnell W ashing Machine Co. 
Grinnell - lowa - U. S. A. 
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Just One Minute 
LISTEN 


If one of your customers said to you, I want to look at an 


Anchor Brand Clothes Wringer 


Would you have to dig down under the counter and get it? Then 











hunt up a duster to clean it? And expect to make the sale? You 
might make the sale, but the odds are against you. 





Lovell Manufacturing Co. 
Erie Pa. 




















Show those critical women customers of 
yours what the Voss Platform Washer looks 
like. Invite them into your store and make 
them see the conveniences and exclusive fea- 
tures this Washer offers. They will be quick 
to see and appreciate what it will do. 


Display One in 
your window 


By our system the washing travels 
straight from one end of the machine to the 
other and the wringer goes with it, or from 
wash tub to clothes basket without‘a lost 
motion or an extra step. 


Please remember that every machine is 
guaranteed against defective workmanship 





Voss Bros. Mfg. Co. 


Davenport, lowa 


and material. If you want prices and infor- 
mation ask for them—but do it today. 





Lae SE See 6) eect arate Por 
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Hoffman Bell Brand Butchers’ Steels 


‘‘Known Wherever Steels are Used’’ 





> fe ty Manufacturers of 
x= nh bs : 7 
J * Butchers aS t | Kitchen 
Table Celis Carving 
C. & A. HOFFMAN ESTABLISHED 1879 Frankford, Phila., Pa. 




















, ‘ 
b> k , Combi Diy VV e 
al cr S nation Ipe IS 
You can’t sell a more convenient, stronger, or more serv- 
iceable vise for pipe work. This one has a Patented Expansion 
Ring Swivel, operated from side of vise, handy to the work. 

A great improvement. 

Made also with Parker’s Patented Solid Steel Bar running 
entire length of side. This feature gives greatest possible 
: strength and makes the slide practically unbreakable. Has 
Semi-Steel Castings. The Steel Faces are milled, correctly 
fitted to jaws and renewable. Three popular sizes. All good 
sellers. Liberal profit. Send for Vise Catalog No. 5. 


The Charles Parker Company 


N. Y. Salesroom 32 Warren St. Factories, Meriden, Conn. 
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NOV.22 .1910 
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Made also in Szuivel 
Bottom Pattern 





( 
























The Meeting Place 
for Mr. Opportunity 


The Oupevtentty Every week in the Opportunity Exchange you will find 
Exchange Dept. ‘opportunities to invest capital—obtain a partner—buy a 
Hardware Age hardware store—sell a business—in fact, do anything that 
SEO Ww: SOR D., HY. could be called a safe and sane business investment. 


Let Us Tell You How! 




















Patented in U. S. 
and Foreign 
Countries 


Cary’s “Everlasting” 
Flexible Steel Mats 


The only Steel Mat on the market 
that will make both Pleased Cus- 
tomers and Large Profits for you. 


Write for details of revised prices 
and you will surely be interested 


Cary Manufacturing Co. 
Manhattan Bridge Plaza 
Brooklyn New York 
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Stove Polish Is Important! 


Dealers are fast coming to this realization, for stoves well polished and satisfied 
customers are assets which must not be overlooked. 


Black Silk 


makes possible these assets and for much less expense 
and labor than if ordinary polishes were used. 


| Buy through your jobber 
Black Silk Stove Polish Works Sterling, Ill., U. S. A. 


A SHINE 
Tm AERA 











: EAGLE MOP 
Horse - Shoe Reed il See 
Wring ers bear the reputation of 


being the BEST and 
5 will under all circum- 
Warranted as to quality stances give best re- 
sults and — “x 

° . : tection. Not wit 

Warranted to give satisfaction ere le a A > 
; a feeling of satisfac- 
Warranted as to price tion, we asin point to 
our record—I5_ years, 

before a criticizing public, and not a dissatisfied 
customer. It is the privilege of truth to make itself 














P lain known. 
Bearings The Eagle Mop Wringer 
and is the original 3 roller Mop Wringer. Its tested, true 
Merits of Quality brought out imitators and infringers. 
Steel Ball An imitation is never as good as the original, therefore 
: Baie aes Bore GSE Witte st tha Bet 
Bearings than ever. Get your share. . 
Enclosed The Eagle Woodenware Mfg. Ca. 
Hamilton Sole Manufacturers Ohio 
Wheels 





Plain Bearings Steel Ball Bearings Sise of Rolls 
No. No. 8608 10x1 inches 
No. HT No. 8615 11x 1% inches 


WE MAKE THE LARGEST VARIETY OF 
WRINGERS IN THE WORLD 


Send for our new Price List 


The American Wringer Co. 
NEW YORK CITY, U.S. A. 


























FA The Mail Order Bugaboo White Mop Wringer 


does not wor the ; i 
dealer who emis the Brings Smiles 
QUEEN WASHER. He 
can easily convince the To the user and to 
buyer of the greater the dealer selling 
money value in this ma- them. The best made. 
chine. It’s so different, Has seven distinct 
simple, easy, durable. Full selling features. In 
of good talking points— ten different sizes. 
selling points. . Genuine has our spe- 
Saran cial trade-mark. Look 
Hand or Water Power. for it. Write for par- 


Get Samples and be ticulars. 
convinced. 





iW Ls 


all | lhc Se 





WHITE MOP WRINGER CO. 
JH. KNOLL "Satie _ FULTONVILLE, N. Y 
































32 HARDWARE AGE 


February 18, 1915 








Rubber 
Headed Nails 


are used as-bumpers on pianos, closet , 
seats, and, to receive the thrusts of 
drawers, also to prevent noise and 
marring to’ such as they are attached. 


Stem Tips, made in thirteen sizes, 
especially, designed for chair legs and 
preventsthe'scratching of floors. Ab- 


solutely ‘ndiseless. 


We make a large variety of rub- 
ber specialties. Send for catalog 
and prices. 


ELASTIC TIP CO. 


370 Atlantic Avenue, Boston, Mass. 














We make special Steel Gem Casters for hard- 
wood floors, with feltoid, leather, vulcanized fibre 
wheels, etc. 

They are all built of steel. In strength, quality 
= workmanship equal to highest Schenck stand- 
ards. | 

Smallest caster carries 1,000 pounds on smooth 
floor, which it will not scratch. 

Write for our colored catalog. 


M. B. SCHENCK CO. 


MERIDEN, CONN. 
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AFTER ANY DEALER 


HAS ONCE TRIED 
The Harper Handy Caster Truck 


as an antidote for “Dead” STOVE AND 
RANGE STOCK, and has discovered for 
himself how enormously they multiply 
selling opportunities, he wouldn't go with- 
out ’em if they cost 5 times the trifle they 


do, viz.: 

75c. for a Set of 4 
and they are absolutely free from any form 
of “wear-out-ness.” 


Of any Live Dealer, (of many only par- 


tially so), but always of us, as a matter 
of course. 


‘Chicago Hardware Foundry Co. 
North Chicago, Illinois 








~~ _—_ = —— 











“VICTOR” 


Coat and Hat Hooks 


ARE GOOD HOOKS 


ee pa Na 
9 omg aysONvn $329H3! a 


” <q3uaed09 


ee 


coio® we 





Try the “‘Victor."” Packed one dozen in 
a box. Your sales will increase. 
Bright Wire Goods. 

Brass Screw and Cup Hooks. 

Hicks Belt Hooks. 


E. Jenckes Manufacturing Co. 
WORCESTER, MASSACHUSETTS 


SELLING AGENTS: 


JOHN H. GRAHAM & CO. 
113 Chambers Street New York City 
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MADE IN THREE GRADES 


The illustration shows the Torrington De Luxe, designed in every 
detail to meet the requirements for a thoroughly high grade 
vacuum cleaner. First 
quality equipment 
throughout. Made to 
retail at $8.50. Ask 
for literature. 


NATIONAL 
SWEEPER 
COMPANY 


58 Norwood Street 
Torrington, Conn. 











ADOLPH KASTOR & BROS. 


109 & 111 Duane Street, New York The Boss Painter Knows. 
MANUFACTURERS AND IMPORTERS OF aaa aaa tie, ae oe eee oe 


qualified by experience to pass judgment on 


) paint claims and paint performances: They 
have proved to their own satisfaction that 
M.B.C. excels in brilliancy, durability, and 
covering power. 


M.B.C. Publicity will start working directly 


SOLE AGENTS: ‘ for you the day you stock. Name your local 
W. H. MORLEY & SONS paper; we'll pay the advertising bill. 
Imported Pocket Knives, Scissors and Razors 7 
WADE & BUTCHER’S Celebrated Razors of 
THOMAS WILSON, Butcher Knives Kag le Paint & Varnish Co. 
. CAMILLUS CUTLERY COMPANY’S _ PITTSBURGH, PA. 


American Pocket Knives 
WE SELL TO THE JOBBING TRADE ONLY 











“Guaranteed Perfection” | | American Steel & Wire Co. 
COBBLER SETS ; 











AND MANUFACTURERS OF 
LASTS and STANDS 
rt Beg my So oon . Wi 
e 
OF American Wire Rope 


giving Fa yt By q : ‘a5, e 

strength and weig a 0 d A P T 

less than the cost of an erla ramways 
malleable. Write for new 
catalog and prices; also on 
Corn Shellers, Grist Mills, 
Riveting Machines, Heel 





Plates, ete. 
The Root-Heath Mfg.Co. CHICAGO WORCESTER CLEVELAND 
PLYMOUTH, OHIO NEW YORK DENVER PITTSBURGH 


N. Y. Agents: Winner & Cal- 
houn, 90-92 W. Broadway 














: The Perfection Extension Ladders 
Acme Metallic "i Ss “The One Man Ladder” 


Bed Caster Lightest and strongest ladder 


made, averaging only two 
The “‘Acme’’ is a ballbear- 


i ter—it is always ready pounds to the foot. 7 
ng caster— , . , P 
to rollin any direction. Sides made of the best qtiality 


‘“Acmes” are made in brass, spruce lumber with hickory 

nickel, or galvanized finish— rungs. Fittings of the best 

will fit any size Brass or malleable iron 

Enameled Bed Post. All : “ya 

Acme” casters are packed Write for prices and our Gen- 
eral Catalog of Tinners’ Hard- 









one set in a box. 
Send for catalogue and let 





us quote prices. — : ware and Roofers’ Supplies. 
T , “Wa, —_— BERGER BROS. CO. 
he Schatz Mfg. Co. + | "A || Office, 229-231 Arch Street 
POUGHKEEPSIE, N. Y. — - | ‘ ne 
Agents: J. C. McCarty & Co. Store, 237 Arch St. Warerooms and Factory, 100 to 114 Bread St. 
29. Murray St., N. Y. C. 














= PHILADELPHIA _ 
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Gifford-Wood Co.’s Ice Tools 2723 ay 
Mi etben Pies egtormt GIFFORD-WOOD CO. wisn hy. 


territory. Ask for catalog. NEW YORK BOSTON CHICAGO 








Show the Housewife the handy Tongs, Picks and 
Shavers you sell for the ice chest— 
She will appreciate the quality. 






































lm OMMERS PEERLESS FAUCETS SAMSON CORDAGE WORKS 










S-—) BEST BLOCK TIN K 
DD ne APE WORE ROBY MIGALY POLISHED | anuractunens or g@B& SASH CORD CLOTHES 
ra eA MAM MALTESE CROSS _ (19 pee evn) BRAIDED CORDAGE 4 estoy LINES, SMALL LINES 


<e= eae, STARE OT INMITATIONS AND COTTON TWINES oo | ETC. S00 AOR CATALOG 














E] MADE OF LEAD,IRON,OROTHER INFERIOR METALS, TINNED OR WICKELED. 
JOHN SOMMER FAUCET CO. 355 Cenrnar Ave, Newarx NL) GOSTON 











—Azs absolute guarantee with every bar of selder— 


ALIMUMIVE 


The famous ‘“Gem” is 
mounted twelve on a hand- 
some counter card. Sells at 





25 cents each. Big 
ALUMINUM—SOLDER profit. We also make 
a ten-cent nail clip 

per. Write. 


Aluminum Solder & Refining Ge., Syracuse, N. Y. H.C. Cook Co. 
$2 per box ef 4 bars. Diseounts te Dealers Ansonia, Conn. 
























— —_ —— ——<—<—<— —————— ee eee eee ee —— ae — $= — ——- —~— ~- ~ — —» ; — “galing, | 
<A 
ex as: 
CULVERTS Ss, “TAN NKS, FLUMES Prt 
well as for Roofing, Siding, Se all forms of ex sheet metal work. Look for 
this camel on Keystone Copper Bearing APOLLO Best BLoom Galvanized Sheets—it 
insures service and satisfaction. You should use noother. Write for full information. 
_ AMERICAN SHEET AND THI PLATE COMPANY, Fitek Selling, Piteheryh, Pa. | 
eee m= ee ene a SSS oe _ = — — : | 




















O. LINDEMANN & CO. KEEP You can get the latest prices from 


Manufacturers of THE Iron AGE _ STANDARD 
BIRD se POSTED HarpwareE Lists, Send for cir- 
TRA 























CAGES cular and specimen pages. 
Established 1863 DAVID WILLIAMS COMPANY 
35-37 Wooster Street, New York 239 W. 39th St., New York 
Stas Stamps, Burning Brands, KITCHEN SL ove. 
Steel Lett PAPER PATTERN 
ers, s’ MAKERS’ 






. eo wi 
. If YL Wy Y) Wy) ? 
‘ay Ms = 7/ Metal Checks 


New Haven Oyster Knife 


THE SCHWERDTLE STAMP CO., Bridgeport, Conn. ROBERT MURPHY’S SONS CO. :: Ayer, Mass. 


























PIN BADGES 


Brass or 
Nickel Plate 


Any Quantity 
From One Up 


HE. circulation of 
Hardware Age is 
guaranteed. 
A sworn statement 
Catalog 25-H on Request in detail will be sent 


Send us your specifications and we will to any one upon re- 
quote on your requirements. 
Pc, me quest. 
Also Hat Badges, Key, Hotel, Time, Tool 
and Trade Checks, Medals, etc. 


NIAGARA FALLS METAL STAMPING WORKS 


Hardware Specialties 


Many Designs 














NIAGARA FALLS, N. Y., U. S. A. S-90 
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Do You Ever 
Stop Thinking? 


You, Mr. Manutacturer—is there ever a moment, except 
when you're sound asleep, that some train of thought isn’t 
chasing through your mind? 


Is there ever a moment, day or night, winter or summer, 
when you’re not susceptible to new ideas properly presented ; 
especially when they have a vital bearing on your business? 


Is there ever a day during the summer months when you 
don’t read, think and plan? Yet to hear some folks talk 
against summer advertising one would think that we actually 
stop living between June and September. 


Just as you read advertisements in newspapers, maga- 
zines and your trade paper—yjust as you are reading these 
lines—so many thousands of hardware merchants through- 
out the United States are reading their trade journals, and 
laying plans for fall business. 


You are building for tomorrow, not a mere “today” and 
you know that a certain amount of “missionary work’”’ is 


9 awe 


necessary in developing “tomorrow’s” business. 


So your advertising during the summer months is fasten- 
ing your name in the minds of hardware merchants who will 
remember it when they are ready to buy. And whether they 
are already familiar with your goods or have never heard of 
them; whether they are going to buy next week or three 
months from now, doesn’t alter the fact that your summer 
advertising is a most important factor in laying a solid foun- 
dation for a prosperous fall and winter trade. 


HARDWARE AGE 


239 West 39th Street, New York City 
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Sell the Alaska this season 


YE will help you with some remarkable | 
advertising — advertising that will ‘1 
really bring people into your store to | 
buy goods. The sales, therefore, will be easy. 

You will not be left at the end of the season 

with money tied up in unsold goods. 
















Before you invest your money in any other 
freezer this season, let the Alaska Man explain 
all we do for you in the way of advertising. 





Wait for the Alaska Man or write now Y 
for the details of our proposition 
Winchendon - - Mass. 
| 
nun | 
’ 


| The Sandusky Combination Power Washer 


IT HAS MACHINE CUT GEARS 


Built for Engine power, but in case of necessity can be — as 
easily by hand as any hand-power washer. 


The gears are all machine cut, are fully enclosed in a gear case AND RUN IN HARD 
OIL. For engine drive, belt right on to the fly-wheel. When you want to stop the 
washer, throw out the clutch, with the gear shifter, and do not throw off the belt. 


Has an adjustable dolly—the dolly-shaft slides through the lid instead of the dolly 
sliding on the dolly post. 


THE MACHINE IS MECHANICALLY CORRECT, and has a beautiful finish. Tub 
built of White Virginia Cedar. Machine has a heavy |14-pound fly-wheel. All work- 


ing castings are malleable 


Absolutely guaranteed. 


New dealers wanted for 
an exclusive agency prop- 
osition. Write for de-' 
scriptive catalog and price. 
The price is cheap. Mar- 
gin of profit large. 





Write at once to 
the manufacturers. 





One Minute Washer Co. 
Sandusky, Ohio 
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You Needn’t Say, “We Haven’t It.” 


It’s easy to please every customer when you have what-he wants. And it’s 
easy to carry a complete stock if you handle Osborn Brushes. There’s a demand 
for every kind of brush and a small assortment doesn’t necessitate a large 
investment. Sell a man any kind of an Osborn Brush and he’ll come to you 
every time he needs a brush—and the profiton this line is worth your effort. 


mec, ‘few popular numbers are shown 
THe D5a0en MPs COS e\ here. | 
Thay Wah ite : cont 


Write today. for full information. 
” - A floor brush with alter- 











No. 1775— “Painters Friend.” Ideal 
paint and varnish remot = prepar- | — "Phe mg ge 
ing hardwood fioors for re 








nishing. P the dirt—yet does noi 
+ scratch the floor. 


Empire Separator Brush No. 102. There’s an 
Osborn Brush for every type of separator. 


* we A counter brush that really 
cleans—it picks the dirt up in- 


The most popular Horse Brush (No A Combination Bottle and Tube Brush (No. 36) stead of spreading it through 
02%) Combination wire and fibre. - Full, non-shedding construction. the air. 

















THE OSBORN MANUFACTURING COMPANY Spy suppuits uo Geek 


CLEVELAND MILWAUKEE 8AN FRANCISCO NEW YORK CITY 
5401 Hamilton Ave. So. Water & Ferry Sts. 61 First St. 204 Centre St. WARE SP ECIA LT! ES. 


BRUSHES BROOMS, FOUN. 4 
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What she says, and 
what you say 


HE comes into your store and says she wants to buy an ice cream 
freezer. You show her a Peerless. 


“Oh,” she says, “I know the Peerless. My mother had one, and besides D’ve often 
noticed their advertising. It’s the freezer that makes ice cream in three minutes, 


isn’t it?” 





“Yes, that’s right,” you say, and you show her how it works. “This freezer makes the 
very finest cream, every time without fail, because it embodies the old French pot 
method. You notice that the cream, as it freezes on the sides of the can, is continually 
stirred into the center. That makes the cream wonderfully even, velvety and delicious.” 
“Yes,” she replies, “I remember how good mother’s cream was. And 
this Peerless is easy to grind, too—isn’t it? ‘As easy to grind as a 
watch to wind.’ That’s what they have always said in their adver- 


tising. You can send that Peerless around to me, and [ want to say 
I’m very glad to get one. Now I’m sure my cream won't be a 


failure.” 


Some such conversation as this occurs almost every time you sell 
a Peerless Freezer. They’re easy to sell, simply because they’ve been 
sold and advertised so widely for forty years. 


Order from your jobber 


THE PEERLESS FREEZER CO., Winchendon, Mass. 


J. C. McCarty, 20 Murray St., N. Y., General Sales Agent. 


SoM 
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p Myers Callies Tire 
Store Ladder 


Avoid accidents, modernize your store, save time 
(which is money), save labor —4in short, use a 
Myers Cushion Tire Store Ladder. You can never 
fully realize the convenience of a Myers until you 
find it at your service in times of rush. Then you 
appreciate its value. You can reach the highest 
shelves quickly and with absolute safety, and use 
both hands in taking goods from the shelves. 

Easily installed. You can easily afford the price. 
Send for information. 





= 


Hi AAI 









if 


Ht] 


AIAALHHLHL 


THE i 
AMAT 


HT 


| 


| 


Il 


Noiseless, 
Jarless 










TRACK WHEEL 








F. E. Myers & Bro. 


Ashland Pump & Hay Tool Works 
ASHLAND, OHIO 


View of Upper 
and Lower Trol- 
leys and Sectional Views 
of Trolley and Floor Wheels 
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MUTT 


E, ready for the early 
rush which promises 
to be heavy this year, 

due to the wakin3 up of 
building activities. 





The sudden advance in prices 
of all galvanized sheets due to 
the foreign demand and high 
price of spelter does not apply 
to painted sheets. 


Stock up now while prices are low Inland Sheets will make both 


on- money and friends for you whether 


ih , AN {) you use them in your own roofin?, 


and repair work, or sell them 
PAINTED from your store stocks. 

STEE Lo gauges and weights. 

INLAND STEEL COMPANY 


= a First National Bank Bld¢., Chicago 
Works- Indiana Harbor, Ind. and Chicago Heights, Ill. 
Branch Offices- ST.LOUIS -ST.PAUL- MILWAUKEE- DENVER-DALLAS 











Send for lists of sizes, 
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THE CERTIFICATE OF GOOD CHARACTER 


Wii bw Cpe _Nerdian © Wye 


oameMlti fd Wh). adds. Dain if Merial Util {tr Mr 4 Vi ytd 
LE thd - May SUP 
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Membership in the Audit Bureau of Circulations is voluntary. 


This organization was created to protect advertisers; to promote the 
square deal in advertising, and to eliminate the circulation liar. 


Membership in it is prima facie evidence that the publisher believes in 
and practices the Golden Rule—that he is giving to his advertisers 100 cents + 
for every dollar expended for space in his publication. 


HARDWARE AGE believes advertisers should have absolute knowledge 
of the service for which they pay their good money. They are entitled to the 
actual facts. The A. B. C. will furnish them as to circulation (paid and other- 
wise) through the medium of their corps of circulation accountants. 


Advertisers cannot make trips to publishers’ offices to verify solicitors’ 
claims and statements—but they can ask for the A. B. C. report, which is even 
better than a personal investigation. 


The certificate of this Association is the hall mark of truth. Demand it 
when you contract for advertising space. It is your protection. 


Buy your advertising as you buy merchandise—discriminatingly—and 
with an eye to your own pocket. 


There’s a reason. 
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- LEN TA Ya 
Mil 7 ZL<p Calls on you for paint, and every day in the . 
“A year is paint day for the paint dealer whose cus- mS 
tomers have been educated to the value of paint- = “AS 
from cellar to roof, inside and outside, there is use for 


MARTIN-SENOUR PAINTS 4 


In this splendid line there is a paint for the roof; a paint for the porch; 
paint for the woodwork; paint for the walls; the stairs; floor and the furni- 
ture—in fact, there is a MARTIN-SENOUR PAINT for every known 
purpose, and they all put profit in the dealer’s pocket. 

Let us tell you how to make paints produce a profit the year around. 


THE MARTIN “SENOUR Co 
PAINT °VARNISH ERS 


CHICAGO, MONTREAL, LINCOLN and WINNIPEG 


ERIM COSTE | American Steel & Wire Co. 


You, like thousands of others, are wasting 
many dollars—perhaps hundreds—every year, MANUFACTURERS OF 
by throwing away waste paper. Stop this 
waste—turn it into profit by using the 
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American & Griswold 
Bale Ties 





PAPER BALER 


All steel—absolutely fireproof—strong- 
est—simplest—easiest to operate. Will 
last a lifetime, yet pays for itself first 
year. Write today for low prices and 
eae trial offer. 
































CHICAGO WORCESTER CLEVELAND 
Davenport Mfg. Co. 
Dept. “H”? Davenport, Iowa NEW YORK DENVER PITTSBURGH 
THE PEN DAR CONSUMER 
A NEW AND SAFE IDEA Hardware 
Made entirely of Galvanized Store For 
Wire and Iron, almost inde- 
structible, used for BURN- | Sale! 
ING WASTE PAPER and ° 
other combustible material; 
also a neat Basket for Waste 
Paper, Leaves, etc. The 
inn of any ar ager “4 ERY simple matter—the 
ae ES. ‘allows of a Opportunity Exchange 
perfect draft from all sides. is read every week by 
Made in four (4) sizes. men looking for the oppor- 
BB onny eo —— tunity to get into business for 
themselves. It’s an easy and 
, : economical method of reach- 
Pennsylvania Wire Works init een. 
Edward Darby & Sons Co., Inc. HARDWARE AGE, 50 words $1.00 
235 Arch Street, Philadelphia, Pa. 239 W. 39th St., N.Y. and the replies will follow. 
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HELLER’S PIVOT DOOR CABINETS 


SEND FOR CATALOG No. 24 
W. C. HELLER & CO. 
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THE SHELVING WITH BRAINS 
MONTPELIER, OHIO 














SiC FCs 
Step Ladders 


are made in 
many styles 
and to fit 
all kinds of 


shelving 


Send for catalog giving full 
description and prices. 


THE BICYCLE STEP 


LADDER COMPANY 


62 West Randolph St. 
CHICAGO, ILL. 
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SHELF BOXES 


For the 
Retail 
Trade 


Send for 
Price List 





101 Warren Street 
New York 


THE A. H. GREEN CO., 




















MILBRADT LADDERS 


will pay for themselves in 
a short time by enabling you 


the wear and tear on your 
fixtures and goods, as well 
as bring the appearance of 
your store up to date. 


Write for catalogue show- 
ing a large number of styles 
suitable for all kinds of 
shelving. 


Milbradt Mfg. Co. 
2410 N. 10th St. 
St. Louis, Mo. 





to wait on more trade, save. 











MILLNER’S WIRE CLOTH RACK A Long Felt Need Satished 


No More Trouble in 
Handling Screen Wire 


MILLNER’S WIRE CLOTH RACK 


Saves space, time, stock and 
sells the wire. 

Rolls are easily placed in posi- 
tion for use. 

Rack holds 18 rolls for ready 
use and 18 stock rolls. 

Holds any length in any place. 

Takes a floor space 31x36 in. 

On ball bearing casters. 


Makes a first-class rack for 
handles, etc., when wire season 
is over. 

Neatly finished and well built. 

Price $10.00 f. o. b. Miami, 
Okla. 

Shipped K D Weight 100 
pounds 


We can make shipments from 
either Miami, Okla., or Ft. 
Smith, Ark. 


SOLD BY ALL JOBBERS 


Millner Wire Cloth Rack Company 


Miami, Oklahoma 


1914 


Patented May 14, 





























HARDWARE AGE February 18, 1915 








y 
cenfalide 7 


Zhe General says: 





The same policy that has built up 
Certain-teed roofing to such 
enormous proportions, will be 
used to build up Certain-teed 
wall board to like proportions. 
This means that Certain-teed wall board is made for 
the best service and is sold at the lowest price for 


goods of high quality. Its main features are strength, 
good appearance, resistance to moisture and resistance to warping. 
It is backed by advertising that will make it known to all consumers. 
It’s going to be the best line of Wall Board that dealers can handle, . 
because it is going to be a business builder. 


Certain-teed 
Wall Board 


is the best and the strongest Board on the market. Tests made in competition with five other best 
known brands of Wall Board for strength, resistance to warping and moisture showed that 


CERTAIN-TEED was by far the best of them all. 
































DESCRIPTION 


CERTAIN-TEED WALL BOARD is designed to meet the 


aemand tor a WALL BOARD that will give the maximum 
service with good appearance. It is made by cementing 
together four sheets of wood fibre material, giving unusual 
strength and permanence. 

The process of manufacture is such as to give the highest 
aeerenee to moisture. Most other Wall Boards are apt to 

rp very easily because of lack of this. process. 

CERTAIN.TEED WALL BOARD resists water better than 
any other board on the market and is less liable to warp. 

Some manufacturers claim their boards will float in water 
longer than any other board, but a test will show that 
CERTAIN-TEED WALL BOARD floats longer than any one 
of them. It is an easy and quick test that can be made 
by a buyer and it is conclusive proof of the water resisting 
properties of CERTAIN- TEED WALL BOARD. 


PACKAGES 
CERTAIN-TEED WALL BOARD is put up in a very hand- 


some package (patent applied for), and is far ahead of 
anything ever offered in this line. It is neatly packed in 
bundles containing 10 sheets each and is protected by con- 
tainer board covering, which is held in place by steel bands. 
The goods reach you in the right condition. 


SIZES 


CERTAIN-TEED WALL BOARD 











is made in widths of 32 inches and 48 


USES 

CERTAIN-TEED WALL BOARD can be used in many places, 
ouch as inexpensive houses, finished garrets, Summer 
cottages, offices, booths, temporary work, factories, etc. 
It is not to be recommended for use in fine residences, or 
for use as a backing for wall paper. It is a non- -conductor 
of heat, and therefore saves fuel in cold weather and keeps 
the building cooler in summer weather. It can be used for 
almost any finishing purposes and it can be applied by any 
careful workman who follows directions. 


It is a clean, durable and sanitary covering for Walls or 





Ceilings, acting at the same time as an insulator from 
sound. It is quicker and easier to apply than lath and 
plaster. It can not dust, crack or crumble away under 


severe use. It is admirably suited for interior decorations 
and may be successfully used in place of wood or veneer 
paneling. If kalsomined, varnished or painted with oil or 
water color paints, it will take a most satisfactory finish, 
pleasing to the eye and easily cleaned. 


For the building of temporary booths, exhibits, etc., there 
is nothing that will serve the purpose better than this wall 
board, adapting itself in a pleasing manner, to any arrange- 
ment of spaces or divisions. When so used it can be quickly 
removed. It is also applicable for converting old buildings 
into office buildings, or for any purpose where a clean wall 
covering or partition is desired. 
7-8-9-10-12-14 and 16 


inches, and in lengths of 6- 


feet, weighing approximately 500 pounds per 1000 feet—all of standard thickness. 
Dealers who handle CERTAIN-TEED WALL BOARD for the year 1915 will-’satisfy the demand of their customers and 


they will get the best product at a reasonable price. 


We also have Competition quality Wall Board shipped in mixed cars with CERTAIN-TEED QUALITY BOARD. On this 
Competition Quality we offer a good quality at a VERY LOW PRICE. 


We have the best dealers’ proposition. Write our nearest sales office for full particulars. 





General Roofing Mfg. Company 


World’s Largest Manufacturers of Roofing and Building Papers 


NEW YORK CITY BOSTON CHICAGO PITTSBURGH PHILADELPHIA ATLANTA CLEVELAND 
DETROIT ST. LOUIS CINCINNATI KANSAS CITY MINNEAPOLIS SAN FRANCISCO SEATTLE 
LONDON HAMBURG SYDNEY 
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Builders’ Hardware 
that Builds Business 


Cases have come to our attention in which builders and con- 
tractors have won considerable prestige thru their wise choice 
of National Builders’ Hardware. Naturally, the dealer thru 
whom their purchases were made received as much benefit in 
direct profits and free advertising as did these men themselves. 


“National” 


Builders’ Hardware combines beauty, simplicity and strength, and comes 
well within the reach of all classes and all purses. 

We eliminate the jobber in the handling of our goods because we want 
to get as near to you as possible. We want to help build your business 
by close cooperation. If you don’t know what that means, write and 
we ll explain. 


National Mfg. Co., Sterling, IIL. 
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NEWARK WELCOMES HARDWARE 
ASSOCIATION 


Pennsylvania and Atlantic Seaboard Hardware Association Holds 
Successful Convention 

















Members and guests in session at the Pennsylvania and Atlantic Seaboard Hardware Association Convention 


HE first great hardware convention held in the 

g city of Newark, N. J., opened Tuesday morn- 
ing, January 9, when the Pennsylvania and 
Atlantic Seaboard Hardware Association convened. 

All day Monday delegates and exhibitors poured 
into New York City, and in the early evening a 
special train which started in Pittsburgh arrived at 
the Pennsylvania Station, New York, with two hun- 
dred association boosters aboard. They were met 
by a committee, a hundred strong, and marched to 
the McAlpin Hotel, which was headquarters. 

Tuesday morning a special electric train left 
Thirty-third street station and at fifty miles an 
hour the hardware men were whisked under the 
Hudson River and on to Newark. There they were 
met by city officials, the Board of Trade, a brass 
band and the Newark bunch, headed by the genial 
Matt Ludlow. In the parade that followed through 
the principal business streets the citizens of this 
progressive city had a chance to see just what sort 
of men the hardware business develops. The parade 
ended at the Washington Hotel, where the first 
meeting was called to order by President Goodfel- 
low. Over 700 people attended this meeting. 

Hugh Diamond, escorted by a German band, more 
versed in volume than in music, opened the festivi- 
ties. Hugh is fond of Scotch, and his fund of rich 
humor was flowing as freely as usual. 

The Jersey song of Diamond Private Brand made 
a hit. Hugh says he put a page of the dictionary 
on his phonograph and this came out the funnel. 
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THE JERSEY CONVENTION 
(Tune—Marching Through Georgia.) 


The Pennsylvania and Atlantic Seaboard boys are here 
They’re on their way to Newark 

And they’re full of hardware cheer. 
Every thing is ready boys, 

Our work is in to clear 
We’re off to the big convention down in Jersey. 


Chorus 


Hurrah, hurrah, Goodfellow’s staunch and true, 

So is Owens and Lewis, the chap who puts things 
through, 

Matthias Ludlow, Charley Davis, H. S. Snyder, too, 

We'll raise the fur this week, right down in Jersey. 


We'll clear the decks for action, boys, 
And get our guns in line, 

Our officers are happy, 
And the men are feeling fine. 

You can count upon this bunch of men 
For action every time, 

While they go marching on to Jersey. 


Chorus 


Did you ever see a bunch like this, 
In hardware dress parade? 
When they get down to hardware talk, 
They call a spade a spade, 
No matter how the markets are 
They’re not the least afraid; 
Just watch them handle things this week in Jersey. 
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Chorus 


When it comes to state conventions, boys, 
We all must lift our hat 
To the Pennsylvania hardware men, 
When they pick up the bat; 
They very seldom miss the ball, 
They know just where they’re at; 
They’re going to do some things this week in Jersey. 


After the invocation had been pronounced by the 
Reverend M. J. Twomly, the Hon. Thomas R. Ray- 
mond welcomed the delegates to Newark. He spoke 
briefly and well. Then A. V. Hamburg, president of 
the Board of Trade, welcomed the hardware men on 
behalf of Newark’s great civic body. He was fol- 
lowed by R. C. Jenkinson and Alexander M. Lin- 
nett, who spoke for Newark manufacturers. Mr. 
Jenkinson told of those who had made Newark 
what it is, and particularly of Seth Boynton, the 
Newark man who invented patent leather. This 
same illustrious Jerseyite patented the throttle valve 
and the cut file. He also built the first malleable 
iron factory in the city, and after he had practically 
retired became a truly great agriculturist. Alex- 
ander Hamilton, Morse and Vale of telegraphic 
fame, and the Stevens family were also mentioned 
among Newark’s great. 


“Newark has 2,000 factories,” said Mr. Jenkin-. 


son,”’ employing over 75,000 men and women. These 
factories used $125,000,000 worth of crude material 
last year and their finished products sold for $225,- 
000,000.” 

Curtiss R. Burnett and J. E. Baum spoke for the 
jobbers. Mr. Burnett’s subject was “Credits.” He 
said that credit originated in the Garden of Eden, 
where Adam trusted Eve. There have been credit 
risks ever since. There are four things to be con- 
sidered in granting credit. They are character, 
capacity, confidence and capital. He offered the fol- 
lowing sterling advice: “Don’t pay on account. If 
you owe four bills, pay one of them in full. An- 
Swer your correspondence. Don’t be like the fellow 
who never opened letters which he thought might 
contain bills. Don’t keep all your money in one 
bank. Competition in banks is as important to 
your business as competition of jobbers.” 

Mr. Baum spoke briefly of business conditions 
and placed the blame with the present administra- 
tion. He told of the dangers of some pending 
legislation and dwelt at length on the justice due 
American railroads. James H. Kennedy, editor of 
the Hardware Dealers’ Magazine; Edward G. Baltz, 
editor of the American Hardware Journal, and Roy 
F. Soule, editor of HARDWARE AGE, spoke briefly for 
the press. 

Then Elbert Hubbard of East Aurora, N. Y., was 
introduced as the speaker of the day. Fra Elbertus 
was in rare good form and his address will long be 
remembered as one rich in humor and strong on 
straight-from-the-shoulder suggestions. Hubbard 
wound up his pitching arm with a few trite re- 
marks about business conditions, and then told of 
his meeting William Jennings Bryan whom he said 
was a great man because he had been able to keep 
his mouth shut for six months. He said the Secre- 
tary of State was described as the “Boy Orator of 
the Platte,” which was a stream an inch deep and 
a mile wide at the mouth. 

Regarding the pay envelope, he continued, “never 
use blue envelopes. The boys like pink pudgy ones. 
Every man is worth $5 a day from the neck down. 
If you only get $3 a day it is because you require 
$2 worth of supervision. Everything you do on your 
own initiative makes you worth that much more 
than $5 a day. The reward for work is more work. 
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Henry Ford mixes material which costs 6 cents a 
pound and gets 50 cents a pound for it. He is the 
only great man that ever admitted that he came out 
of southern Ireland. We are entitled to be fools for 
five minutes a day, but we musn’t try to bunch ’em. 
Every dog has his day. The cats have the night. 
Don’t get a grouch. It will hit your stomach, put 
you in the hospital and they will remove your 
pocketbook. The man who has a laugh can work. 
Learned addresses may list high, but those who 
listen discount 60-10-and-5. The next five years 
are going to be the most prosperous in our history. 
It is.a Godsend to be hard up, because it makes us 
hustle to get out. The farmer who retires and 
moves into town jis a damnation to any town. Ad- 
vice that costs nothing is worth just what it costs. 
The only reason people are sent to the bug house is 
because it costs more than $5 a day to supervise 
them. Good stenographers always draw more money 
than the judge. Blessed is that man who has found 
his work. More blessed is he who has found some 
one to do it for him.” 

At the conclusion of Mr. Hubbard’s remarks he 
was cheered to the echo. 

The first meeting of the Newark convention was 
the best session of the convention. 


President Goodfellow’s Address Had a Punch in It 


On Wednesday morning, February 10, President 
Goodfellow delivered his address. After thanking 
the association for the splendid co-operation given 
him during his term of office he delivered a master- 
ful address from which we quote as follows: 


The National Convention was held at Indianapolis in 
May. Your president and secretary, ex-officio delegates, 
and Messrs. Scarborough and Mitchell, duly elected 
delegates, attended this convention, and you will have 
a full report from some of these gentlemen. However, 
I wish to touch on two matters which concern this 
association. The first pertains to the incorporation of 
the Bulletin. You will recall that at the National Con- 
vention held at Jacksonville a committee was appointed 
and given positive instructions to incorporate. At the 
last convention the committee made a report giving the 
reasons why it had failed to do as instructed. Mr. 
Lewis, a member of the committee, offered a minority 
report, and to give you some idea of the way things 
were framed up against us. Permit me to say that it 
required the hardest kind of a fight to obtain permis- 
sion for Mr. Lewis to read his report. The idea of 
incorporation is sane and sound, and how any man that 
will view the idea with a mind which is unprejudiced 
can arrive at any other decision I fail to understand. 
With proper management: the Bulletin is a gold mine, 
and it should be made to pay the annual expenses of 
the National Association and in addition a yearly in- 
come to the state associations which create the national 
association. The other matter which I wish to bring 
to your attention is the protest filed against us by the 
New York State Association for taking membership 
from that state. A committee was appointed to con- 
sider and report on this protest. The action of this 
committee was that if the Manhattan and Bronx As- 
sociation and the Westchester County Association would 
make application to the National Association for a 
charter. that the same would be granted. The applica- 
tion has never been made, and I believe and trust that 
it never will be made. The local associations from 
Manhattan and Westchester came to us with clean 
hands, without solicitation on our part, and asked us 
to admit them to membership. They are now in as 
good standing as any member of the association. Per- 
sonally I am in favor of standing firm in this matter. 
I hope that this convention, before its adjournment, 
will pass a resolution instructing our delegates to the 
national convention, which will meet in St. Paul, to 
oppose any action of the National Association along 
these lines and to insist upon the two associations being 
permitted to remain members of the Pennsylvania and 
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M. Ludlow, president 


Atlantic Seaboard Association. I favor this action even 
if the National Association sees fit to figuratively kick 
us out of the National Association. 

The Secretaries’ Association he.d its meeting in Chi- 
cago in October. This meeting was attended by practi- 
cally all the secretaries of the different state associa- 
tions and some very able addresses were delivered. 
Our own secretary was secretary of this organization 
and took a most active part during this convention. 
He was always in the forefront and was one of the big 
noises of the convention, and so that you may have 
some idea of the attitude of the National Association 
towards our state association I wish to call your atten- 
tion to the November Bulletin, to the account of this 
meeting, where you will notice the fact that the name 
of Mr. Lewis is not mentioned once. 


An ancient Greek once declared that if he could find 
a fulcrum on which to rest his lever that he could move 
the world. All things point to the fact that these 
United States are going to move the business world 
during the years to come. All signs point to a banner 
year for 1915. We rejoice with you in this and hope 
that the coming months will be one continuous boom. 
I want you, however, not to forget the things which 
have helped you, to scratch the backs of those who have 
scratched yours, and to remember that the manufac- 
turers who are exhibiting with us are here to get your 
trade; their money-helps to maintain the association 
and enables it to promote your interests. Buy all you 
can from exhibitors on the floor and do not forget to 
file your buying card at the secretary’s office. 

I think it eminently fitting and proper that our asso- 
ciation pay a tribute of respect to that great American 
whose birthday we as a nation celebrate this week. 
Born in abject poverty, Abraham Lincoln rose through 
his own efforts to the highest position in the gift of a 
free people. : His Gettysburg speech is and will remain 
one of.the choicest classics of our language, and next 
to the Sermon on the Mount, is the greatest speech that 
ever fell from the lips of man. 

Mr. Ukers, president of the Grocers’ Association, has 
eight rules that I want to read to you. I have changed 
them only by changing the word grocer to hardware. 
They are as follows: 

1. Every hardware man should know first that he is 
a soldier in the army for the common good and has a 
duty to perform in rendering real service, not only to 
the manufacturer and jobber, but to the consumer. 

2. He should know how to figure the cost of doing 
business. 

8. He should realize that his most valuable adver- 
tising medium is his window. It should be changed once 
a week. 

4. He should know that a great trade winner is 
politeness, and that it costs nothing. 

5. Another winner that costs but little is cleanliness. 
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6. He should know that the customer is always right. 
That she is boss, because she pays not only the clerks’, 
but the proprietor’s salary also. 

7. That advertised goods are sold for him. Don’t 
be a price cutter. 

8. He should know that if he subscribed for every 
magazine and book published, that he would not learn 
as much about his business as by reading one issue of 
his trade paper. 

I wish to give credit to trade papers. 

Some time ago, a traveling man waiting in a store 
in Richmond to see the buyer, said to an elderly colored 
woman, “Aunty what is the population of Richmond?” 
The old lady, not hearing the question distinctly, said: 
“Waht’s that boss?” Then the gentlemen repeated his 
question, “How many people live in Richmond?” “Oh,” 
said the informer, “dat’s what you all wants to know. 
Well, boss, I don’t ’zac’ly know, but I ’spects about one 
hundred and twenty thousand, counting the whites.” 
This is what we all want to do. It is said that every 
person in the world knows something that we do not 
know, and the thing to do is to drag out this knowl- 
edge which others are willing to give if they know what 
we want—that is, get the best out of them for your 
own use, and not to use this for their harm, but for 
your own good. 

Observation is a great teacher, and it is a perfectly 
legitimate way to get what you want without interfering 
in the least with the rights of the person from whom 
you obtain the assistance of his experience. A man’s 
experience is very much like the tin boxes which we 
see hanging around and displaying the sign “Take one.” 
You are invited to help yourself. Putting our own 
experiences together and adding a few leaves from the 
life book of others, we soon have the information which 
if properly applied will make of us merchant princes. 
The stores of our large cities are spending a great deal 
of money to make courtesy a twenty-four-hour habit. 
Shrewd men of to-day are giving attention to the pleas- 
ant word, and all that goes beyond the ordinary, as a 
most important factor in making sales, no matter if the 
articles be a broom or a bond. The big merchants have 
no monopoly on courtesy. The small retailer can make 
it a part of his stock in trade and use it to a greater 
advantage; for he knows all his customers, while the 
big one knows but a few. 

The world bestows its big prizes both in money and 
honors for one thing, and that thing is initiative. And 
what is initiative? It is doing the right thing at the 
right time without being told. True it is that circum- 
stances alter cases and just what the right thing is may 
depend on circumstances, but don’t forget to look around 
for circumstances when trying to find the right thing 
to do at the right time. 

The National Cigar Stores have a rule that is a good 
one for us all to adopt. I understand that it matters 
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not if the purchase is a box of Henry Clays or only a 
Pittsburgh stogie, the clerk must say “Thank you” to 
each customer, and that they have spotters whose busi- 
ness it is to see that this rule is observed. 

Did you ever think that it would be a good idea for 
us all to face the music and ask our employes to give 
us their candid opinion of our business methods? It 
would be enlightening, I am sure. 

Has it ever occurred to any of you merchants who 
are doing business in a small town and keep a horse 
or own a Ford, that it is well to make a social call on 
your country customers? When business is dull let the 
boy run the store some afternoon and you visit. some 
farmer. Do not have him come to the house, but you go 
to see him just where he is at work in the field or at 
the barn. Grab him by the hand, have a social chat, 
and tell him all the town news; but do not talk shop. 
In other words get acquainted with your customers 
other than just as merchant and customer. Try this out 
not on one or two only, but devote your spare time this 
summer to it and see if it does not bring results. 

I think that too many of us are suffering from the 
race-track disease. We are running around in a circle 
and never getting anywhere, or like the story that 
is told of a young man who was in the employ of a 
lumbering firm whose main office was in London, but 
whose operations were in Canada. One day he sent his 
employers a young beaver which was kept by them for 
some time in their office on the twelfth story of an office 
building in that city. One morning on opening the 
office they discovered that during the night the beaver 
had moved the desk across the corner of the office, had 
packed all the books and papers he could find in the 
cracks, and was waiting on top of the dam for the 
waters to rise. Now the only reason why this animal 
acted so at this particular time of the year was that his 
ancestors had been doing the same thing at the same 
time for thousands of years in the wilds of North Amer- 
ica. When I see some of the hardware stores in this 
country and some of the methods that some merchants 
have in their business, I am inclined to think that they 
are very much like the beaver. 


Following the president’s address, Secretary Lewis 
made his annual report. After complimenting New- 
ark most highly for its effort to make the conven- 
tion a success he spoke as follows: 


Our system of recording convention buying enables 
us to speak with accuracy about results. The knowledge 
that the association has such a policy, the knowledge of 
the steady growth of convention buying under the policy, 
the knowledge of the possibilities of making a great 
annual market operate as a medium for introducing new 
goods and teaching new selling points together with the 
knowledge that these things all were representative 
of the character of the Pennsylvania & Atlantic Sea- 
board Hardware Association is the real reason that it 
has been possible to have manufacturers and jobbers 
take space with us. ) 

But let no member rest in the notion that we hav 
arrived at the goal of finality, or greatness. We are 
only great as we continue to strive and struggle to 
achieve. Greatness consists not in accomplishment, 
and then cessation from labor, but true greatness, 
whether in men or organizations (which are men in 
joint action) is that characteristic which compels stead- 
fastness of purpose, and continuity of effort. We hope 
a reliant membership will make these things true of 
the Pennsylvania & Atlantic Seaboard Hardware Asso- 
ciation. . 

While this association has made a name, and while 
the policies which have enabled us to weather the 
present storm of commercial depression were formu- 
lated years ago, and the soundness of the policies and 
the fruits they have borne are specially clear in this 
time of business stress,’ yet the men who have had this 
Newark campaign in hand have rendered to the Penn- 
sylvania & Atlantic Seaboard Hardware Association, 
and through them to all retail hardware men a service 
the labor of which, and the value of which, I fear is 
only dimly understood, but when it is understood it will 
be fully appreciated. 

The secretary’s office has had relationship with many 
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men composing the general committees who have 
handled our several annual conventions, and this of- 
fice knows well that the work is always hard and ex- 
acting. There is no testing which brings out the 
measure of manhood like service on the general com- 
mittee. 

When I came to Pennsylvania. from the Middle West 
I had heard the term “Effete East” used with much lib- 
erality and frequency. I studied the meaning of effete, 
and through the kindly help of Mr. Webster, I found 
effete meant worn out with age, exhausted of energy, 
incapable of efficient action, no longer productive. 


I was discouraged, not to say alarmed; I did not want 
to live in a country in which the settled habits and 
atmosphere of life could be so described. But I was 
old enough to know that sometimes jealousy prompts 
malicious comment, and that sometimes this malicious 
comment, while not so intended, is in fact a tribute to 
superiority. I say this sometimes happens, and so I 
decided to watch a little. 


We had a convention in Philadelphia in 1909 and 
1910, and it looked to me in my innocence and inex- 
perience as if there was a considerable move on even 
then. We visited Pittsburgh in 1911, and I got the 
notion that there was some stir there. Atlantic City 
in 1912 and Pittsburgh in 1913 made me suspicious 
that there must be some error about this “Effete East” 


business, and Philadelphia in 1914 and Newark in 1915 . 


have convinced me that any man from the Middle 
West, or anywhere else, who comes here with the 
“Effete East” notion is headed for a jolt. How they 
do it I don’t know; all that I know is that I have 
actually been at my office before 6 o’clock in the 
morning, I have actually been there after 12 o’clock 
at night, and at that the Newark General Committee 
looked around at me with an expression which seemed 
to inquire when are you coming along? 


The names of this committee are found on page 
7 in the program, the pages are not numbered, but the 
theory was that you could count up to seven. I want 
you to read these names, from Matthias Ludlow, chair- 
man, clear through to the last man. Every one of 
these men are members of a local association affiliated 
with this organization. Having read these names, 
known these men, when you see any of them on the 
street, take off your hat and bow. I don’t care how 
big you are, or how rich, or how smart, or how digni- 
fied, or how self-satisfied, just take your hat off, for you 
are standing before men who have done something 
for the organized retail hardware merchant. 


If this committee has any higher speeds, or cannot 
get into low gear, it is me for the “Weary West.” 


The association has made a net gain in membership 
from January 1, 1914, to this convention of 61. We 
have at this writing something over a thousand mem- 
bers. The reason I cannot talk with exactitude is this: 
On January 1 we dropped from the records all those 
who had not paid their dues for the year just closed, 
and in this lot of dropped members there are a number 
who have insurance with our fire insurance company. 
These men have overlooked the necessity for member- 
ship in good standing if their insurance contracts are 
to be continued, and when they consider this the likeli- 
hood is that most of them will remit. I would say 
that we have a membership at this time of about 1,028. 


A serious effort is being made to secure county chair- 
men. If we can cover our territory by counties with 
men who have some vision we can develop an organi- 
zation of masterful power for good in the interest of 
the retailer. A county chairman should know every 
hardware man in the county, both members and non- 
members. He should be the source of accurate infor- 
mation for the secretary’s office, covering the hard- 
ware men and conditions in the county. We should 
have county meetings attended by association officers. 
The personal touch must be brought into play, and we 
hope progress will be made in this direction. 


An effort was made to establish a collection depart- 
ment. The members were circularized and asked if 
they would send in their delinquent accounts. The 
information requested was, first, how many bad debts 
they had. Second, approximately the total amount. 
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Third, what percentage of these accounts were under 
two years. The responses were large. We thought we 
had enough business to commence on, and to warrant 
equipment and employment of the proper talent. But 
when we circularized these same members a second 
time, requesting that they itemize their accounts, that 
is, give the name, the date, the amount, the residence, 
and such information as would be absolutely necessary 
to enable intelligent procedure at this point, the re- 
sponses came very slowly, and with the convention com- 
ing on we could not follow up the collection department. 
We expect, however, to get action in this matter and 
to have this department ultimately established. 

The Haggerty Revolver Bill should be defeated. This 
bill will be discussed in the Thursday morning session. 

The resale price as affected by the Stevens bill should 
have the closest attention of every member of this 
association. The Hon. R. P. Stevens, of New Hamp- 
shire, who introduced this bill, will be present at the 
Friday morning session, and that session should be the 
most largely attended one during the convention. Mr. 
Stevens will probably advise us under two general heads 
—First, the value of the measure in the interest of not 
only the retailer but all distributors of merchandise; 
and second, its possibility of being enacted, and what 
we can do to this end. 

The association’s chief desire is not only a place in 
the sun for the retailer, but a bigger and a broader 


‘concept on. the part of the member. concerning our 


position as the ultimate distributors. We must under- 
stand that incompetency in business must be put behind 
us. We must get into the discounting class. Co- 
operate with other discounters, and we can get the 
price on some things at least. I wish, in fact, we could 
organize a discounter’s club within the membership. 
It would be an honor to belong and a symbol of strength 
in the organization. 

Let us work with the jobber and the manufacturer 
and encourage them to work with us. Let us lift up 
our eyes, and note our National opportunity, for we 
live in a fair land, and when the passion and shock 
and rage of war is over there will be in all the world 
an era of betterment and hope. Let us as an organi- 
zation speed that day, and do our part. 


S. N. Sears, Sr., chief booster of the hardware 
boosters of the Metropolitan District, was the next 
speaker. His address was as follows: 


As a traveling man representing traveling men I 
have had many experiences which are common to us all. 
A case in point: While in New England a few days 
ago I was taking an order from one of my very good 
customers and there appeared one of his customers who 
wanted some little special things, and he immediately 
offered to get them for him. The customer said, “Well, 
do not bother. I see that you are busy.” Whereupon 
my friend, the buyer, said, “That is all right, this is 
only a traveling man.” 

We wonder how many times the buyer considers the 
man who calls upon him as only a traveling man, and, 
therefore, not entitled to very much consideration or 
attention. We realize that there are about 300,000 men 
in the United States who make their living by selling 
merchandise on the road and though all of these do not 
call on every individual buyer each individual buyer 
seems to feel that he gets a very large portion of them. 

We have heard for many years through magazines, 
newspaper articles and lecturers as to how the travel- 
ing man should conduct himself; to be sure that his 
finger nails are clean; his clothes neat; shoes shined; 
how he should approach his prospect; how the order 
should be written and how soon he should get out of 
town after the business has been completed. 

As a traveling man I have read many of these 
articles and am ready to say to you now, that no 
one rule can be laid down for the conduct of traveling 
men, in that each man has his own peculiar character- 
istics and every buyer his personal individuality. 

The Boosters Organization has organized to boost 
the hardware business in the city of New York; to 
boost the houses for which they travel; to boost the 
goods they sell and to boost for one another, and if 
they cannot boost, they will not knock. We have a great 
desire to economize both the time of the buyer and our 
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own, and by working for the interest of the house which 
we represent, the buyer to whom we sell and ourselves, 
in that the interests of all are identical, we can accom- 
plish much good. You men who are before me to- 
day representing your various houses, either as owners, 
managers or buyers, have come to your positions 
through hard work and industry and an exact knowl- 
edge of the business. This is also true of the traveling 
man. Men on the road are picked for peculiar charac- 
teristics, ability of approach, knowledge of the business, 
sobriety and general business ability. This being true, 
we believe that the average traveling man is just as 
good a business man as the average buyer and as such 
is entitled to consideration. Many have discussed 
whether it would be possible to eliminate this feature 
of the business in the marketing of factory products 
but up to this time, at least, no way has been found 
that will quite take the place of the traveling salesman. 

Traveling men are expected to be all things to all 
men. We are told how we should approach; how we 
should always have the smile that won’t come off; how 
we should act in the presence of a buyer and we as a 
body try very hard to meet the requirements of the man 
who has to meet us every day. 

On the other hand, we are only human. We are likely 
to be tired after carrying a heavy grip all day and 
not to be quite so energetic when it comes to a late 
afternoon, or, it may be, that some have left home with 
children or loved ones sick, and yet these conditions 
are not considered to be sufficient excuse for any change, 
whatever, in our general attitude. 

As a matter of fact, we are not supposed to be 
human, but we are expected to be present when we 
say we will be; we are expected to act as a buffer be- 
tween the house and the customer in the event of com- 
plaints, collections or adjustments being in dispute, and 
all these things we are expected to do when we are on 
the road. 

I have traveled a great many years and know that 
the cost of traveling to-day is greatly increased over 
what it was ten or fifteen years ago. At that time 
the American hotel throughout the United States pre- 
dominated and one could live very comfortably at the 
best hotel in town at $2.50 a day, including meals. Con- 
ditions to-day have changed so that it now costs us 
from $2 to $3 per day for a room alone and the meals 
have increased three-fold in the cost. Railroad fares 
which formerly cost 2 cents a mile now cost 2% cents 
for mileage and where one does not travel on mileage 
the cost has increased ever greater than this. 

The great problem that presents itself is how are the 
traveling men to make up this difference in the cost of 
traveling? Percentage of profits has not increased. We 
do not sell more than formerly to each customer; in 
fact, the general tendency of the trade is to buy each 
individual line from some special manufacturer and in 
that way our usual business is decreased. 

Our great problem is how to overcome this additional 
cost of traveling, vs. the decrease in business and profits. 
The problem is simple, as I can see it, but one way, 
and that is by each man making more towns and seeing 
more people each day. 

The Boosters’ Organization has come together not with 
any purpose of combining to make prices, or to levy 
blackmail, or to discuss collections, but to ask your co- 
operation, that we might be permitted to see your 
buyer, do our business and get away. 

We believe that in each store there should be one per- 
son who will be responsible for the purchase of goods 
and who will have the authority to pass upon new goods 
as presented. We believe that this buyer should not be 
asked to stop and weigh out a five-cent pound of nails 
while he is talking to the traveling man, because many 
times these little delays cause the loss of a train, and 
there have been occasions when it has meant the loss 
of half a day to me, representing an actual cash 
value of at least $10. 

The solution: Many of you men who have come to 
Newark have had a desire to visit the Ludlow & Squier 
store and we ask that in looking over their general 
method of merchandising you will also examine their 
method of making up their orders. We traveling men 
notify the buyer that we will be there on a certain day 
and before we arrive the stock is gone over on our 
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particular lines, and when we call the order is all made 
out and handed to us. This gives us an opportunity 
if we have new goods of showing them up and dis- 
cussing them, and the buyer has an opportunity to pass 
judgment on them without having his mind confused 
and becoming tired with a half day’s work before that 
part of our proposition is laid before him. 

We believe that it would be possible when the buyer 
gets the post-card from the traveling man stating that 
he will be there on a certain day, for him to look 
through his stock and decide what goods he must have 
from that particular man, thereby eliminating the neces- 
sity of the traveling man standing around from two 
hours to half a day at a tremendous loss of time to 
both. 

The Hardware Boosters desire to co-operate with the 
buyer in respect to their personal conduct as a class, 
unkept promises, objectionable methods, and violation 
of confidences which could be largely eliminated by a 
report to our organization, where one would not feel 
free to express personally a transgression. 

I will sum up what I have been saying in one word 
and that is “Co-operation.” 


Following Mr. Sears’ address Professor Lee Gallo- 
way, of New York University, spoke on the subject 
of ‘““Management.” 

On Thursday morning, February 11, D. F. Barber, 
vice-president of the National Retail Hardware As- 
sociation, addressed the convention. His talk was 
practical and to the point. His subject, “What Will 
I Get Out of the Hardware Association?” was 
timely, and he gave many examples of the good 
things that had come to himself and to his friends 
through association activity. Mr. Barber believes 
that unless a man puts something into association 
work he can expect to take out but little, but that 
even from the contact with live wires, even a man 
with little initiative will gain much good. 


C. W. Scarborough’s Address 


Following Mr. Barber’s remarks C. W. Scar- 
borough of Pittsburgh, who is a member of the 
executive committee of the National Retail Hard- 
ware Association, addressed the convention. We 
quote from his remarks as follows: 


At the convention at Indianapolis I was surprised by 
being elected a member of the committee from Penn- 
sylvania and I attended the first session of that body 
on Friday, May 22. Being a new member and not very 
conversant with the affairs of the National Association 
it was necessary for me to give the most of my attention 
to the information given out by older members. 

There is one subject which has come before the ex- 
ecutive committee of the National Association which 
vitally effects the harmony which should exist between 
allied bodies. The National Association and some of 
the representatives of the different state associations 
have questioned the right of the Pennsylvania and At- 
lantic Seaboard Association accepting as members, 
dealers who are located in another state in which a 
hardware association exists. This matter had been 
referred to a special committee who made a recom- 
mendation in the form of a motion that the National 
Association does not recognize the right of the Penn- 
sylvania Association to accept such members, but where 
the consent of the state association is given to any 
body of dealers throughout such state to become an 
independent body, that such body would be accepted 
as a separate organization and enjoy the same privi- 
leges granted to any of the state organization. But 
that in their judgment all affiliations should come 
through the proper state organization. 

This motion or recommendation was passed and no- 
tice given to the representatives of the different parties 
affected, but at a later meeting we were informed noth- 
ing had been done in the matter. However, the resolu- 
tion or recommendation still remains open and I 
sincerely hope the case will be settled to the satisfaction 
of all concerned at an early date. 

I wish to call your attention to the work of the 
Trades Relation Committee. This committee has done 
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a wonderful lot of labor in their efforts to bring about 
better conditions for the retailer which has higher 
appreciation by the Western dealer than those situated 
in the East. However, we in the East would do well 
to get in touch with Mr. Abbott, chairman of this 
committee as the benefits to be derived through this 
committee are almost unlimited. 

Another important branch lately developed by the 
National Association is the one known as the Price 
and Service Bureau, which is conducted in the office at 
Argos under the direct management of Mr. Sheets. 
Many dealers have difficulty in getting their supplies at 
a price which will enable them to compete with the 
catalog house and semi-jobbers and were frequently 
corresponding with the National office for help in the 
matter. This growing demand for attention became so 
urgent and of such volume that it seemed necessary 
to have it taken care of by a separate department which 
was formed and is now working under the direction of 
Mr. Sheets. Through correspondence with many deal- 
ers it was noticed that a vast range of price from 
jobbers exists. 

On bringing the matter to the attention of these job- 
bers it was declared by them that it was their belief 
that the claims of the retailer that such a difference 
in price to different dealers existed only in their imagi- 
nation and could not be verified. Therefore a list of 24 
common hardware staples was sent to 19 retailers of 
good financial standing doing business in 13 states with 
instruction to order the goods from their jobber in the 
regular way and furnish the Price and Service Bureau 
with a copy of the invoice for the purpose of compari- 
son. I venture to say that every dealer here has seen 
a copy of that list and was surprised to see the range 
in price there exhibited, and naturally asks the question 
if such a condition exists in the range of price on 
staples, what must it be on specials or goods not consid- 
ered staples. This exhibition of circumstances now 
prevalent will no doubt cause the jobbers all over the 
country to investigate their pricing department and will 
no doubt bring about a more equitable condition which 
will be of great benefit to all dealers. I would then fur- 
ther urge all of our members to make use of this de- 
partment which will gradually grow to be one of the 
important features of association work. 

Your National officers have endeavored to come in 
closer touch with the manufacturers this year than 
ever before, as you will note by reading the Bulletin. 
I am pleased to say the relations existing between the 
manufacturers and dealers are at present most cordial. 

Many of you no doubt have noticed in reading adver- 
tisements in farm papers that frequently an appeal is 
made to the farmer or consumer stating that by buying 
through such advertisers they save the dealer’s or in 
these cases the middleman’s profit. This to many cus- 
tomers carries considerable weight to the detriment of 
the dealer. Your National officers at Argos have there- 
fore gotten busy and have taken up the matter with 
many manufacturers whose goods were so advertised 
with the results that many have caused such notations 
in their advertisements “to be discontinued.” This 
will benefit the dealer in no small way. 

I would like to call your attention to our National 
Bulletin. To those who follow closely what appears in 
its pages from time to time you have no doubt noticed 
quite an improvement in its general get up, and I am 
sure there is not a dealer belonging to any hardware 
association in this country who is so far advanced in 
the art of store keeping that he can not reap any benefit 
by reading every issue. This Bulletin is your official 
organ and whether you think it is up to your standard 
of what it should be or not, you should give the editor 
all the support that you can. 

At the last day’s meeting the Hon. R. B. Stevens, 
congressman from New Hampshire, spoke on the 
value and equity of a re-sale price in modern mer- 
chandising. He reviewed thoroughly the purpose 
and cause of the Stevens bill, and in his interesting 
address made many statements that met with high 
approval. Among other things he said the only 
dominant force at work in Congress is initiative. 
He also said that the committees in Congress have 
too much power. They make legislation. The dis- 
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cussions on the floor of Congress are just publicity. 
These committees have it in their power to kill any 
and all bills, yet their discussions are private. The 
discussions of the committees in Congress should be 
public. Mr. Stevens believes that the manufacturer 
ought to have the power to set a re-sale price on his 
merchandise, and presented many splendid reasons 
to this effect. At the close of his address he was 
cheered heartily, and on a rising vote practically 
every merchant present agreed: that he would write 
a personal letter to his Congressman asking that 
the Stevens bill be brought before Congress. 

After passing resolutions thanking the City of 
Newark for its hospitality the following officers 
were elected for the ensuing year: 

Matthias Ludlow, Newark, N. J., president; E. K. 
Owens, Susquehanna, Pa., first vice-president; 
Ernest Johannesen, Baltimore, Md., second vice- 
president; J. M. Kohlmeier, New York, third vice- 
president. 

George Sproule and W. F. Littell were added to 
the executive committee for the ensuing year. 

The social activities in connection with this meet- 
ing were started Tuesday afternoon when Bam- 
berger & Co. tendered a complimentary concert to 
the ladies in the auditorium of their great store. 
On the evening of February 10 the annual Lincoln 
Ball was held in the ballroom of the Washington 
Hotel, where the association members and their 
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friends tripped the light fantastic until -egr ia 
the morning. On Wednesday afternoon ‘a’ tea’ 
given to the ladies of the convention at the McAl ws 
Hotel by the hardware dealers of New York City. 
This was a most enjoyable occasion, and the many 
ladies who attended came away enthusiastic in their 
praise. 

On Thursday evening the chamber of commerce 
of Newark gave a smoker in the ballroom of the 
Washington Hotel. Nearly 800 dealers and manu- 
facturers attended this affair where they were en- 
tertained by a vaudeville performance. 

The exhibit was held in the First Regiment 
Armory. This was the first occasion in which the 
new booth fixtures, which are owned by the associa- 
tion, have been used. Uniform booths of as high 
quality as those owned by the Pennsylvania and At- 
lantic Seaboard Association are worth while. It 
was the best conducted exhibit many of the regu- 
lars had ever seen. The Pennsylvania Association 
members are well trained to buy goods at their an- 
nual exhibit, and this occasion was unusual, even 
for them. At one time over 80 per cent. of the ex- 
hibitors were actually writing orders. There were 
in round numbers 150 exhibitors, and most of them 
recorded good business. 

President Goodfellow was presented with a hand- 
some gavel by members of the association, Past Presi- 
dent John Wardrop making the presentation speech. 





OHIO SHEET METAL CONTRACTORS ORGANIZE 


O* January 28 the Ohio Master Sheet Metal Con- 

tractors’ Association was organized at Colum- 
bus, Ohio. The majority of the members of the new 
association are also affiliated with the National As- 
sociation of Builders’ Exchanges, whose fourth an- 
nual convention was held at the Virginia Hotel, Co- 
lumbus, January 26 to 28. 

W. E. Lamneck and W. J. Kaiser, of Columbus, 
arranged for a room at the Virginia Hotel, where 
informal business sessions were held on Thursday, 
and numerous discussions were indulged in as to the 
best plans for forming a state organization. The 
preliminary work during the day aided materially 
in shortening the final night session, at which time 
the formal election of officers took place. 

At 6:30 in the evening a banquet was served at 
the Columbus Builders & Traders’ Exchange which 
was attended by the following guests: W. E. Lam- 
neck, G. E. Snyder, F. G. Mirick, W. J. Kaiser, W. C. 
Hilliker, J. M. Blackwood, W. G. Kleinlein, J. O. A. 
Bennignus, D. Munkel, W. Blacksten, W. D. Weaver, 
G. Volkwein, G. Ripple, J. Stewart, E. Ogee and 
John N. Schulling, of Columbus. Dayton was repre- 
sented by W. E. Scott, F. J. Hoersting, J. B. Fast, 
A. E. Faunce, and Cincinnati by John Weigel and C. 
L. Smith. The Cleveland delegation included W. J. 
Birmingham, J. J. Dalzell, G. Thesmacher, M. A. 
Reister and E. F. Boehm. Clayton Murphy regis- 
tered from Toledo and M. B. Armstrong from Lon- 
don, Ohio. J. A. Daugherty, Nashville, Tenn., ex- 
president of the National Association of Sheet 
Metal Contractors, was present as guest of honor. 

After the banquet a business meeting was called 
in the front parlor of the Exchange by W. E. Lam- 
neck, who was selected as temporary chairman. The 
election of officers first occupied the attention of 
those present, and the following members were 
chosen to serve during the ensuing year: 

President, G. E. Snyder, Columbus; vice-president, 
F. J. Hoesting, Dayton; secretary, W. D. Weaver, 
Columbus, and treasurer, Clayton Murphy, Toledo. 


Upon motion of one of the members, President 
Snyder was empowered to name a board of trustees, 
and his selection was as follows: John Weigel, Cin- 
cinnati; G. Thesmacher, Cleveland; J. J. Dalzell, 
Cleveland; A. E.-Faunce, Columbus, and M. D. Arm- 
strong, London. 

J. A. Daugherty, former president of the National 
Association of Sheet Metal Contractors, and a prom- 
inent member of that association, was called on for 
a speech. His remarks were confined to the advan- 
tages that would result in closer co-operation be- 
tween sheet metal contractors. 

John Weigel, a prominent hardware merchant and 
sheet metal contractor of Cincinnati, urged the new 
organization to give its support to the movement. 

M. D. Armstrong, of London, Ohio, made a few 
pertinent remarks on the subject of competing with 
an ignorant contractor. He intimated that this hu- 
man failing was not confined either to the manufac- 
turing or contracting departments of any business 
firm and that a campaign of education would be of 
great benefit to everyone concerned. 

G. Thesmacher, of Cleveland, whose past experi- 
ence in organization work in different commercial 
associations enabled him to give many valuable sug- 
gestions, advised among other things that the dues 
of the new association be fixed at $1 per annum, 
subject to change at the next general meeting that 
will be held at Dayton, Ohio, June 3. The motion 
was carried. 

In accepting the invitation for holding the next 
meeting in Dayton several speakers from other 
cities particularly requested that the entertainment 
features be reduced to such a point as would not 
embarrass the smaller locals when they desired to 
entertain the association. This particular subject 
was one that brought out considerable discussion, 
with a general decision that the question of trans- 
acting business should be uppermost and that en- 
tertainment programs should occupy a secondary 
place. 








NEW ENGLAND ASSOCIATION HOLDS 
ANNUAL BANQUET 
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G. M. Gray, president 
dent 


HE New England Iron and Hardware Associa- 
ie tion, fast approaching the quarter century 
mark, held its twenty-second annual dinner 
at the Hotel Somerset, Boston, February 9. As is 
usual on these occasions it brought together the 
leading men in the hardware and iron trades in 
New England, including the shelf hardware, heavy 
hardware, metal dealers, and representatives of a 
number of the most prominent New England hard- 
ware manufacturers. A reception to the guests of 
the evening was held at which the reception com- 
mittee, under the chairmanship of R. M. Boutwell, 
took charge. 

The committee of arrangements, A. B. Marble, 
chairman, had had the magnificent ballroom of the 
Hotel Somerset tastefully decorated with American 
flags and an exceptionally fine portrait of large di- 
mensions of President Lincoln. The guests were 
seated at round tables of various sizes. On the 
center of each table was a basket of flowers. Par- 
ticular care had been taken by Secretary Mulhall 
to seat the guests in a manner that would tend to 
promote the greatest possible sociability. The din- 
ner was enlivened by the music of an orchestra and 
the singing, led by two young men who really knew 
how to sing, of popular songs. 

Seated at the head table with President Gray 
were the guests of the evening, the Hon. Joseph 
W. Fordney, Member of Congress from Michigan; 
the Hon. Grafton D. Cushing, Lieutenant-Governor 
of the Commonwealth of Massachusetts; James T. 
McCleary, secretary of the American Iron & Steel 
Institute; the Reverend Francis E. Webster, Wal- 
tham, Mass.; the Hon. Samuel L. Powers, Vice- 
President Charles A. Adams, Ex-President Charles 
F. Bragg, and Walter C. English. 

Samuel L. Powers was in his old position as toast 
master, a position he has filled so well for the asso- 
ciation on a number of occasions. 

The speech of James T. McCleary, of New York. 
wes a careful analysis of the perils of the pro- 
posed present Ship Purchase bill before Congress, 
and the address of Joseph W. Fordney was an ex- 


C. A. Adams, vice-presi- 
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A. B. Marble, chairman 
arrangements committee 


C. H. Breck, treasurer 
position of the fundamental principles of protec- 
tion to American labor. 

The dinner was a delightful occasion and brought 
together many who have met at these annual din- 
ners almost since the founding of the association 
and a large number of others whose interest has 
been recently aroused. 

In addition to President Gray and Secretary Mul- 
hall the committees in charge of the occasion were 
as follows: 

Committee of Arrangements—A. B. Marble, 
chairman; R. M. Boutwell, Frank A. Marvin, A. H. 
Decatur, Charles A. Adams, E. E. Farnham, Wil- 
bur Sargent Locke, Fred L. Avery, Fred L. Greely, 
George J. Mulhall, L. C. Carter, W. B. Ayer. 

Reception Committee—R. M. Boutwell, chairman; 
Wilbur Sargent Locke, W. B. Ayer, Harry L. Doten, 
E. P. Sanderson, Herbert Field, Frank E. Bragg, 
Fred H. Butts, F. N. Ingalls, A. H. Decatur, A. J. 
Chase, C. W. Henderson, Jr., A. D. Saul, Frank W. 
Brigham, Fred L. Greely, Chas. C. Lewis, C. D. 
Alexander, E. Loring Richards, I. S. Dillingham, Jr. 

It is well known that these dinners have in at- 
tendance more prominent members of the hard- 
ware and metal trades of New England than are 


brought together at any other time during the year. 


We print below a list of the guests at the vari- 
ous tables: 

Table 1—T. H. Baldwin, H. W. Blackman, Austin 
H. Decatur, L. H. Pease, Chester T. Reed, E. How- 
ard Reed, George F. Wiepert. 

Table 2—L. S. Cleaves, W. H. Dunning, J. P. 
Eustis, Thomas Holden, J. F. Leary, G. Lessing, 
F. A. Smith, R. E. Taylor. 

Table 3—Walter M. Bangs, George S. Boutwell, 
R. M. Boutwell, Jr., Roland H. Boutwell, Roswell 
M. Boutwell, Fred H. Butts, William W. Chapman, 
Howard M. Hooker, N. D. Keables, Bartlett Mur- 
dock, A. Sturgess. 

Table 4—John Benbow, C. Henry Breck Brackett, 
Luther A. Breck, Charles H. Breck, J. E. G. Cox- 
well, Curtis Nye Smith, Quincey W. Wales, William 
Q. Wales. 
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Table 5—George W. Goldsmith, E. Loring Rich- 
ards, G. F. Welch, H. J. Wells, James S. Wiley. 

Table 6—Samuel F. Burleigh, F. D. Fuller, L. M. 
McCallum, George E. McClintock, William Miller, 
Arthur H. Parker, H. D. Horton. 

Table 7—D. Fletcher Barber, A. G. Bowman, M. 
A. Chandler, Benjamin A. Hawley, F. M. Ingalls, 
A. E. Smith. 

Table 8—Josiah N. Bacon, Eben D. Bancroft, 
Charles E. Hatfield, A. B. Marble, George R. Wales. 

Table 9—F. S. Brewer, Allen J. Chase, John T. 
Chase, F. D. Heath, W. C. Merrill, Charles H. 
Parker. 

Table 10—Leon C. Carter, E. E. Gallagher, B. S. 
Hinckley, F. F. Hodges, G. A. Libbey, H. S. Par- 
sons, Edmund D. Roberts, Robert N. Peck, C. F. 
English, T. H. Taylor, L. W. Thompson. 

Table 11—I. S. Dillingham, Jr., T. F. Duffly, F. lL. 
Ercoline, Charles King, J. F. Miller, H. A. Minott, 
Charles B. Parsons, H. D. Priest, A. M. Terrill, W. 
H. Watts. 

Table 12—J. T. Gray, M. H. Gray, Peter Gray, 
M. F. Hall, W. C. Kendall, J. E. Kilborn, B. G. La- 
mont, W. T. Rodden, F. A. Ryer, C. H. Sherburne, 
Charles White, W. Whittlesey, E. N. Wilson, C. N. 
Woodworth. 

Table 14—Wilber B. Ayer, Howard F. Barker, E. 





ployes of the Stambaugh-Thompson Company, 

the largest hardware dealers in Youngstown, 
Ohio, was held in the Y. M. C. A. building in that 
city on Tuesday evening, February 9. No outside 
talent was called upon to furnish entertainment for 
the guests. The talent was found entirely among 
the employes of the company, each and all of whom 
acquitted themselves admirably and in a manner 
that was a revelation to many of those present, who 
had never before heard the performers. The mar- 
ried male employes were accompanied by their wives, 
giving the affair largely the appearance of a big 
family reunion. 

The menu was arranged in terms suggesting the 
character of the employment of the members of the 
company, being unique in phraseology, and was as 
follows: 


fi first annual banquet of officials and em- 


High Standard Oranges 
Pioneer Prepared Bisque 
Galvanized Sheet Wafers 


Salary Penn Olives 
Planet Jr. Radishes 


Corporation Cocks 


Potato a la Ricer 
Green Peas a la Silver Cream 


Nut and Bolt Salad 
Estego Punch 
Apple parers with White Mountain 
Cream 
Crokers Roqueford Fertilizer 
Anchor Brand Rolls 
Coffe a la Percolator 


Stambaugh-Thompson Co. Mints 


At the conclusion of the banquet a musical enter- 
tainment was given that was very enjoyable, all the 
performers being members of the firm. C. M. Son- 
nedecker was toastmaster and introduced P. J. 
Thompson, president of the Stambaugh-Thompson 
Company, who made an address as follows: 


MBITION is a paramount desire to attain some 
definite end. An ambition can be good or bad. 
A rightccus ambition means to strive toward a praise- 
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C. Bogart, E. R. Brayton, E. C. Farland, Wallace L. 
Pond, William G. Smythe, C. H. Sparks. 

Table 15—R. W. Baker, Frank W. Brigham, Hay- 
ward C. Dodge, D. E. Murray, C. E. Roberts, E. P. 
Sanderson, R. H. Sanderson. 

Table 16—Fred L. Avery, W. H. Bowe, William 
F. Davis, Harry L. Doten, Edward E. Farnham, B. 
F. McMahon, A. D. Saul, F. B. Wilde. 

Table 17—George F. Goddard, Wilbur Sargent 
Locke, S. A. Morrisey, O. R. Perry, H. O. Ramsey, 
W. A. Rice, A. F. Walker. 

Table 18—R. N. Hemenway, A. J. Munroe, F. D. 
Richmond, J. H. Williams. 

Table 19—William H. Bacon, Herbert Field, 
Frank A. Marvin, George J. Mulhall, Willard R. 
Perkins, Edward Q. Rowan. 

Table 20—E. G. Adams, J. P. Ayer, A. J. Camp- 
bell, Ralph S. Crowell, James Denny, J. L. Huston, 
C. W. Plumb, C. L. Titus. 

Table 21—H. P. Abbot, H. G. Austin, Frank E- 
Bragg, R. E. Bragg, E. T. Edmands, Charles W. 
Henderson, Jr., F. W. Newcomb, E. J. Ripley, H. L. 
Stevens. 

Table 22—C. H. Carter, H. W. Hayes, A. H. In- 
man, Evan F. Jones, A. C. Lorion, L. B. Morris. 

Table 23—C. D. Alexander, W. H. Booth, W. A. 
Hopkins, Edward Ingalls, J. H. Jones, W. E. 
Stevens. 





OHIO COMPANY GIVES FIRST ANNUAL BANQUET 


worthy accomplishment by honorable and honest means. 
Every boy and girl should have ambition. He should 
have the good kind, not the bad, and certain rules should 
always be kept in mind and lived up to while striving 
toward that end. 

Its easy to say this, easy to talk about, but it is a 
hard thing to accomplish. If it were easier to do, suc- 
cessful men would not be as prominent as they are. 
There would be too many of them. It is easy to believe 
though, that when a man has a definite aim in view 
and subordinates everything to that, he is more apt 
to realize his desire than the one who is not half trying. 

Now, while ambition of the right kind is a praise- 
worthy thing, we are not getting all that we should 
out of this life unless we are happy as well. Now, 
happiness is a fleeting thing and those that pursue 
happiness for the sake of it alone never get it. Hap- 
piness is a by-product. You get happiness when you 
are doing the right thing in your daily life in the right 
way without thinking of your happiness at all. 

For he must play the game according to the rules. 
Every man entering upon his working life should make 
up his mind what he is going to make of himself. While 
we are all born free and equal, equality ceases after 
the first day. One child is nurtured with care, sur- 
rounded with comforts, educated and has the proper 
guidance through his earliest years. The other, poorly 
nurtured, meagerly educated and up against it from 
the start. While this looks like a terrible handicap, 
history shows in many cases that the adversity which 
the latter has to overcome is a spur that drives him 
further toward his goal than the other in which this is 
lacking; but as we cannot control. the conditions which 
surround us at the time we enter on this earth, we 
must make the best of what we get. 


Choose the Best 


We cannot all be railroad presidents, bankers nor 
champion prize fighters. Every man owing to condi- 
tions is better in some things than in others, or if he is 
not, he likes some things better than others. He should 
choose something that he thinks he would like and 
thinks he is best fitted for, then strive with all his might 
toward this goal, keeping in mind all the time the rules 
of the game. 

If all of us here tried to become sprinters and trained 
to run the hundred yard dash, practiced faithfully and 
conscientiously and then ran a race, the race would 
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go probably to the natural sprinter, for no matter how 
hard some of us tried, we never would be able to run 
fast. Most failures come about because a man is try- 
ing to do something that he was not naturally fitted for 
or liked to do. 

People should follow up the work they like best. Now, 
no man can know another man as well as that man 
knows himself. If he is honest with himself, a man can 
so analyze and set down his desires, feelings, his good 
qualities and his bad until he has an honest inventory 
of his qualifications. He must do it honestly and con- 
scientiously. He must criticise himself just as thor- 
oughly as he would criticise another. By studying his 
inventory, he knows where he can improve his weak 
points and strengthen his strong ones. 

One salesman may be a big, husky, breezy, good 
looking fellow, one to whom customers naturally turn, 
but if his fellow salesman though not so prepossessing 
knows his stock better, is more tactful and more cour- 
teous, he will soon get the most business. A man may 
have big ears and can’t help it, but he can keep them 
clean. He can’t overcome physical disabilities, but he 
can improve his memory, his knowledge. He can learn 
customers’ wants and can smile, and a smile trans- 
forms many a homely countenance into a handsome one. 


Playing the Game 


When a man has completed his inventory and decided 
what he wants to do, and to make of himself, he should 
draw a straight line to that point and follow it as close 
as he can, always, however, playing the game according 
to the rules. 

These rules are simple. Play fair. Raise yourself 
up without pushing the other fellow down, in fact it is 
the golden rule: “Do unto others as you would have 
others do unto you.” 

If a fellow makes a thorough study, has a definite 
aim, works to his best to reach that result, he will cer- 
tainly make a great stride toward realizing his aim. 
He will be a better man, a bigger man and will be 
happy as well. 

This sounds well, but most people do not realize what 
they want to do until they are told to do it. Most 
people take what they can get and work along year 
after year with no definite aim in view. 

I had no definite aim. I went into the business be- 
cause my father wanted me to. I had a chance to take 
up another line and preferred it, but gave it up to suit 
him. It wasn’t very many years ago, not many I 
will have to say, that I finally made up my mind just 
what I wanted to do, and since then I have been trying 
to do that. This is it: To make our store the best 
one in the United States. To make it so that it 
will be recognized by all as the best. The best ar- 
ranged, the best manned, with the best satisfied cus- 
tomers and the best satisfied stockholders. ‘This means 
that every employe shall be a better employe than 
any employe in a similar position in any other store. 
He shall have a better knowledge of stock, be a better 
salesman, shipper or bookkeeper. He shall be superior 
in comfort, in appearance and happiness and shall re- 
ceive a higher rate of wages than any other. 

If we can establish our force on this plan, all other 
things will take care of themselves. The store arrange- 
ment will be the best, the customers the most loyal and 
most satisfied, and the stockholders will have nothing 
to complain of, for everything after all depends on the 
organization. 

Road to Success 


Now, to do this, the active co-operation of every em- 
ploye is necessary. No matter how much those in au- 
thority study you, they cannot know your strong points 
and your weak ones as well as you do yourself. They 
try as hard as they can to reward the faithful, advance 
the worthy and weed out those less deserving and they 
are right most of the time probably, for work does 
show; but it would be much simpler, much more satis- 
factory, much more just if a man remedied his own 
faults and strengthened his own strong points himself. 

Don’t you know that the employe pays for super- 
intendents, floorwalkers and foremen. What are they 
for except to see that each man does his duty to help 
him develop himself and to remedy his faults. 

In order to make improvements, carry a large stock, 
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give good service, satisfy customers and stockholders 
and pay good wages, a store has to make money. Sell- 
ing prices are fixed by competition. The best buyers 
cannot save money on buying to pay dividends. Rents, 
light, taxes, etc., have a tendency to increase, so there 
is just one place left to increase profits. That is on 
the payroll. I do not mean by reducing wages. Super- 
vision costs money. Errors cost money. ‘“Boneheads” 
cost money. If we can cut down the cost of supervision, 
reduce errors to the minimum, replace chronic “bone- 
heads” with live wires, we can cut down a lot of use- 
less expense. Every cent saved in useless expense 
means more dividends, more wages. There is just 
one way in which this can be done. Every employe 
must be ambitious. He must set his ideal high and 
strive for it (not forgetting the rules). He must 
analyze his own character and improve himself. He 
must not be too individualistic. He must remember 
that we are all one big family and what is good for all 
of us. That if we all work together and pull together, 
every one will profit by it. 

*Now, as I have said, the success of a store is in its 
organization and as an organization is a collection of 
individuals, the success of that organization depends 
on the efforts of each individual. The efforts of each 
individual depend on the ambition of that man. 

No one in this organization has to wait for any one 
else. His duty is in his own hands. He knows him- 
self. He knows what his duties are. He knows what 
he wants to do in the future. He don’t have to wait 
till tomorrow, he can start today. 

One word, and I am through. I haven’t told you any- 
thing new tonight. I have told you things that you 
already know. The trouble with most of us is not so 
much want of knowledge as want of ambition. If we 
can all of us take a brace, use the knowledge we al- 
ready have, become ambitious to succeed and strive for 
it, the knowledge will follow it as a matter of course. 

This is an ambitious program. The mark is set very 
high. It’s a hard job to reach it, but is worth it if we 
do. 


Not as Old as He Thought 


W H. COLES, formerly with the McIntosh Hard- 
¢ ware Corporation of Cleveland, O., retired 
five years ago when that company was sold to Lock- 
wood Luetkemeyer Henry Company, but as a chair 
warmer he isn’t a success. He says he has too much 
consideration for the seat of his pants. 

Mr. Coles moved to New York a year after his 
retirement and is now oiling up his business harness 
for use again. He is 55 years of age and says that 
this counts in experience only. Physically and men- 
tally he is as fit as ever—in fact his five years’ rest 
has given him surplus steam in the boiler. 

He is desirous of making a connection with some 
reputable hardware manufacturer or jobber. His 
broad experience as a salesman, sales manager and 
buyer as well as his splendid standing in the trade 
will undoubtedly bring this about. Will, as he is 
affectionately called by his old friends in the hard- 
ware world, is welcome back to the fraternity. It is 
the way to keep young. 


THE PROPERTY OF THE Portsmouth Steel Company, 
Portsmouth, Ohio, which has been a subsidiary of the 
Whitaker-Glessner Company, has been purchased by 
the Whitaker-Glessner Company, which will operate it 
in the future as the Portsmouth Works of the Whita- 
ker-Glessner Company. This change has been made 
solely for economical and operating reasons and no 
change in management or policy is contemplated. 


THE ESTATE OF H. J. ALLEN, Clinton, N. Y., is send- 
ing to the trade a booklet and circular letter to celebrate 
its 30 years in business in Clinton. The booklet shows 
a picture of Hiram J. Allen, the founder; also a view 
of the Clinton store. 


‘TT’S the man with the single-track mind who has col- 
lisions with mistaken trains of thought.—Fzx- 
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WISCONSIN ASSOCIATION BREAKS 
RECORDS 


Excellent Gain in Membership—Insurance Companies Make 
Good Showing 









































P. J. Jacobs, re-elected secretary 


HE officers of the Wisconsin Retail Hardware 
Association aimed to break former convention 
records at the nineteenth annual meeting 

which was held in Milwaukee February 3, 4 and 5. 
They succeeded. Attendance was better than ever, 
interest in the meetings was more marked, the ex- 
hibit hall was well filled and the exhibitors expressed 
themselves as being satisfied with the business 
taken. 

The following officers were elected for the next 
year: 

F. G. Reinhold, Milwaukee, Wis., president; J. 
B. Pierce, Brodhead, vice-president. P. J. Jacobs 
was re-elected secretary. 

Executive committee, T. C. Wood, Rhinelander; 
Fred Griebenow, Owen; A. J. Strang, Richland Cen- 
ter; J. H. Weber, Milwaukee. 


Insurance Companies Make Good Showing 

The first session was given to the fire and liability 
insurance companies operated by the association. 
Both branches made excellent showings. The fire 
company showed a gain of $1,600,000 in policies 
written. The average loss ratio for the past year 
was 34 percent. The reports of President Schlafer, 
Secretary Jacohs and H. L. McNamara were ac- 
cepted. Officers who had served the insurance com- 
panies during the past year were re-elected. 

During the question box session much informa- 
tion relative to the care of damaged stock and 
methods of procedure in case of a fire loss was given. 
It was shown to be important that all shop labor be 
charged to merchandise accounts. The urgency of 
dealers having uniform printed policies was dis- 
cussed. It was shown that if a merchant had stock 
in a warehouse and a fire should occur in the store 
the dealer must at once take stock of the goods in 
the warehouse to show the actual amount of stock 
contained in the building. which was burned. Secre- 
tary Jacobs also cautioned members to put goods 


J. B. Pierce, elected vice-president 


F. G. Reinhold, the new president 


damaged by fire into the best condition possible 
without waiting for an insurance adjuster to come. 
He stated that this facilitated the adjustment of 


insurance and enabled the merchant to re-open his 


store at the earliest possible moment. 

Mr. Jacobs also said: 

Distributing merchandise at retail is the field 
which directly concerns us. This is the field of 
ultimate distribution, which means that the function 
of distribution is performed by that factor which 
delivers merchandise to the ultimate consumer. 
Theoretically this field should be served by the re- 
tail merchant only. In actual practice it is served 
by the manufacturer, the jobber and the catalog or 
mail-order house. All of these presenting to the 
retailer relentless competition. It is this statement 
of facts which raises the too frequent inquiry, “Is 
the localized retailer passing?” 

This question has had much magazine and other 
publicity and the points of view are varied. There 
are those who hold that the trend of the times is 
against the retailer, that factors showing marvelous 
organization, possessing large capital, armed with 
the price, and which did not exist fifteen or twenty 
years ago, are invading the field of ultimate dis- 
tribution and competing fiercely to our undoing. If 
we drift, if we exhibit no interest, if we refuse 
study of the’ situation and refuse organization, if 
we count all things as inevitable and make no in- 
telligent resistance, then, indeed, are we retailers 
passing. 

There are others who believe that those retailers 
who will organize, who will concentrate, who will 
make a stand, who will exhibit intelligence, initia- 
tive and determination, who know the community in 
which they live, who buy right, who sell right, who 
collect right, who pay right, who have the power, 
if it is brought into co-operative action, to establish 
an unbeatable defense and who will successfully con- 
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tinue in the face of any competition no matter how 
devised. 

Whatever our various points of view may be, 
there is but one thing for us to do as members of 
this great and influential body of retail hardware 
merchants, and that is to direct our energies and 
intelligence to an analysis of present conditions, 
and, with this as a basis, outline a practical plan of 
procedure. If an analysis indicates that price is 
paramount, and a plan can be formulated, based on 
co-operation, which will produce the price, then 
association power is tested in that the greatest as- 
sociation is that association which brings into action 
the largest amount of co-operation in making this 
plan effective. 

A number of members gave experiences to show 
the value of having fire extinguishers placed at con- 
venient points in the store. Mr. Krueger suggested 
that the dealer install a two-inch main on all floors 
of his building and supply fire hose for it. He 
stated that he reduced his insurance premium in 
this way. 

The showing made by the liability company was 
most satisfactory. This company was launched in 
August. The reports of the officers showed that it 
had already reached a point equal to that which the 
fire insurance company had reached after three 
years. A dividend of 25 per cent. was paid to policy 
holders this year and it is predicted that the annual 
dividend will soon equal that paid by the fire com- 
pany. 

Excellent Gain in Membership 

The first hardware session was held on Wednes- 
day afternoon. Hugh Diamond led the singing of 
the opening song, following which President Ramm 
made his report. The report of the secretary, which 
followed, showed a gain in membership that was 
surprising. One hundred and sixty-eight new mem- 
bers have been accepted during the year. The total 
membership is now one thousand and forty-eight, 
which gives Wisconsin the second place among hard- 
ware associations affiliated with the National. 

All of the officers advocated a more general use 
of the Price and Service Bureau. It was stated that 
this department received forty-nine inquiries from 
Wisconsin dealers during the month of December. 
Mr. Jacobs stated that each member should use the 
service at least once a month. 

“Keeping Up with the Rising Costs” was the sub- 
ject of an address delivered by Frank Stockdale of 
System at the afternoon session. The address was 
developed into a question box session in which a 
number took part. 

The regular question box session was conducted 
by F. A. Krembs. The question, “Does it pay to get 
out an individual catalog?” was not definitely 
settled. There was a discussion of the merits of the 
catalogs issued by the National Association last 
year. No one present stated that this particular 
plan had been successful. Some merchants said 
that they had never used the catalogs they bought. 

A number of dealers told how they prevented 
axe handles from warping. A very excellent plan 
used by Mr. McNamara was to construct a light- 
proof drum in which the retail stock was carried. 

The Standard Oil Company was criticised for its 
policy of selling gasoline to farmers at the same 
prices the dealer paid. Discussion developed the 
fact that a slight reduction was made to dealers 
who purchased 200 gallons at a time. 

Address by Curtis M. Johnson 

The feature of the Thursday morning session 

was an address on “Sentiment in Business,” by Cur- 


tis M. Johnson, of Rush City, Minn. As usual, Mr. 
Johnson’s talk was well received. Mr. Johnson 
pointed out very effectively that there was more to 


57 


merchandising than mere store-keeping, that the 
dealer owed something to his community and to his 
fellow merchants. 

B. C. Davis, of Richland Center, had charge of 
the question box session at this meeting. The sub- 
ject to which the greater part of the time was given 
was on the question of sending monthly statements. 
The dealers who send statements each month, those 
who send them twice each year and those who send 
them only in special instances gave their experiences 
and opinions. | 

An excellent suggestion made at this meeting by 
the suggestion committee was that hardware men 
correspond with other dealers for the purpose of 
obtaining ideas on sales methods, advertising and 
costs of various goods. 

The legislative committee reported on both the 
National and the state legislation that is of par- 
ticular interest to hardware men. It was suggested 
that the merchants write Congressmen from their 
districts advocating the passage of a bill for taxing 
mail-order houses. The association members felt 
that it would increase mail-order business if a law 
was passed in Wisconsin prohibiting the sale of toy 
pistols and the bill will be opposed. The association 
also went on record as opposing a proposed state 
law to prohibit the retail sale of stove polish ccn- 
taining gasoline, turpentine or other explosive 
liquids. It was the sense of the meeting that such 
legislation should be national. 

Some manufacturers were condemned for their 
practice of selling direct when retailers were han- 
dling the same lines of goods. It was shown that in 
most cases the dealer could collect commissions on 
such sales if he attempted to. 


Price and Service Bureau 


The Price and Service Bureau was represented 
by Mr. Sheets of the National office and Mr. 
Krueger. The results of the price investigation 
were discussed by the latter, while Mr. Sheets 
showed the dealers how to use the Price and Serv- 
ice Bureau. R. A. Peterson of HARDWARE AGE 
urged the dealers to make more use of this service 
and gave instances which showed that dealers who 
are willing to make the effort can secure from 
their regular sources of supply prices that will 
enable them to meet mail-order competition. 

On Friday morning T. N. Witten of Trenton, Mo., 
spoke on “Community Uplift.” Mr. Witten’s ad- 
dress was heard with much interest and was said by 
many to have been the most instructive talk made 
during the convention. 

B. C. Davis of Richland Center conducted the 
question box session at this meeting and many sub- 
jects of interest were discussed by the dealers. 
Especial emphasis was laid upon the importance of 
store clubs, or meetings of the sales force, and sev- 
eral dealers urged that the hardware men send the 
hest hardware paper published to the home ad- 
dresses of their salesmen. 

The closing sessions of the convention were re- 
markable for the size of the attendance. On Fri- 
day morning the hall was well filled, more members 
being present than at any previous session held on 
the last day. This is sufficient evidence that the 
Wisconsin people fulfilled their promise to have the 
best convention they had ever held. If other states 
make similar records it will be due to the business- 
like handling of the convention subjects that has 
always been a feature in Wisconsin. 

The following were elected as delegates to attend 
the National convention: F. G. Reinhold, E. H. 
Ramm, P. J. Jacobs, B. L. Walter, Arthur Heins, 
A. A. Jacobs, H. L. McNamara, H. E. Trilling, C. 
J. Kuebler, Wm. Maples, E. S. Dittman. 
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Government Decries Misuse of American Flag—Contraband Becoming 


Serious Issue 
By A. A. CHENAY 


WASHINGTON, February 12, 1915. 
HE problem which the Administration is fac- 
J ing in meeting the war pronouncements of 
Europe respecting neutral commerce is fast 
becoming one of large and delicate proportions. 
This much at least is admitted by officials here di- 
rectly concerned with the question. 

While no fears are expressed as to the likelihood 
of this country being drawn or forced into the 
controversy, it is acknowledged that the situation 
is growing more and more complicated as each new 
development arises. Undoubtedly the recent pro- 
nouncements of Great Britain and Germany, re- 
garding food supplies and extension of blockades, 
have served to intensify the. feeling concerning 
the possible and probable effect of such new con- 
ditions upon the position of the United States. 


Small Effect on American Export Trade 


That the constructive blockade of the British 
Isles by Germany, and the proposed retaliatory 
measures to be taken by England in placing a 
more or less effectual cruiser blockade against the 
German seaports, will necessarily have any ap- 
preciable effect upon the volume of exports from 
the United States is considered as not at all prob- 
able. Those officials closely in touch with the situ- 
ation as it is developing are of the opinion that the 
shipment abroad of American products and manu- 
factures will, for the present at least, not be ma- 
terially affected by the new British and German 
sea policies. 

The argument is that, while shipments may be 
curtailed to Germany, the demand from the allies 
for American merchandise will be quite sufficient 
to meet the supply; in other words, that American 
manufacturers will be kept quite busy supplying 
the needs of England and France, to say nothing 
of the markets that will continue available through 
the Mediterranean gateway. 


The Administration’s Strong Stand 


Formal representations have been transmitted by 
the Department of State to both Germany and 
Great Britain with reference to the recent declara- 
tions by those countries as to the extension of 
blockades and the treatment of food shipments. A 
note to the British Government also concerns the 
matter of the use by ships of that country of the 
American flag. In both communications the lan- 
guage used is strong and definite, with little left to 
the uncertainty of assumption. 

In plain language, the note to Germany calls the 
attention of that Government to the critical situ- 
ation that would follow should Germany, in pursu- 
ance of her war zone order, destroy American lives 
or commerce. This Government reminds Germany 
that the United States has been guilty of no un- 
neutral act, such as is complained of in the explana- 
tory statement issued by the German Foreign Of- 
fice. In conclusion, it is stated by this Government 
that it would consider an attack upon, or destruction 
of, an American ship as an “indefensible violation 
of neutral rights.” 7 


Decries Misuse of American Flag 


In the note to Great Britain concerning the flag 
incident, this Government points out the serious 
consequences that may result for American vessels 
and citizens if this practice is continued. It is 
argued that occasional use of a neutral flag to es- 
cape pursuit by an enemy is far different from 
constant use. The latter, it is claimed, would quite 
certainly jeopardize neutral shipping. 

This Government, therefore views with “grave 
concern” and “anxious solicitude” such misuse of 
the American flag, in view of Germany’s announced 
intention to raid vessels in war zones around Eng- 
land. The United States “trusts” England will re- 
strain such misuse. 

While neither of the notes may be considered as 
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formal protests, they point out, directly and em- 
phatically, how the new naval policies may seriously 
embarrass the voyages of neutral ships on the high 
seas, which always have been considered free to 
them in times of war as well as peace, and suggest 
that nothing will be allowed to jeopardize the safety 
of American lives or American property. 


Contraband Becoming Serious Issue 


Definite reply to England’s declaration that food 
shipments will be considered and treated as con- 
ditional contraband has not as yet been made by 
the Washington Government. This whole question 
of contraband and conditional contraband is fast be- 
coming a tremendous subject, wherein, it is seen, 
are involved large matters of importance to the 
United States, and its treatment is being carefully 
considered by the high officials of the State De- 
partment. It is recognized that a large volume 
of our foreign commerce, at least during the con- 
tinuance of the war, will be subject to the agree- 
ment arrived at with respect to contraband, and 
the Administration, undoubtedly, does not care to 
go forward until its prospective stand is carefully 
fortified. 

Should the friendly notes that have been dis- 
patched to the belligerent nations across the sea 
not have the desired effect, it is now said to be 
assured that this Government will enter vigorous 
protests against the various practices to which 
exception has been taken. 

As expressed by an official high in the councils of 
the Administration, the United States cannot and 
will not be placed in the position of a victim of the 
war in Europe; its rights are sacred as the rights 
of any one of the belligerents; stoppage of its com- 
merce would mean hardship, and will not be per- 
mitted while the nation is able to defend itself. 


Compromise Ship Purchase Measure 


In the belief that the President will yet accept a 
substitute shipping bill, although the White House 
is so far unyielding, House leaders are to-day per- 


fecting plans to put a compromise measure through ~ 


that body during the week and send it to the Senate. 

The present line of difference between the Presi- 
dent and the opposition at the Capitol is largely 
as to the period during which the Government 
should continue to remain in the shipping business. 
The insurgent Democrats are insisting upon an 
amendment that all ships purchased shall be sold 
or turned into naval auxiliaries not later than two 
years after the end of the war. President Wilson, 
thus far at least, has declined to approve any sub- 
stitute that limits the time within which the Gov- 
ernment may operate its ships. 

Just how the fight over this proposition will finally 
end is yet far from certain. There would be little 
surprise if the leaders decided to withdraw the mat- 
ter from any further consideration at this time. 


Federal Trade Commission 


President Wilson has asked Congress to appropri- 
ate $100,000 to permit the new Federal Trade Com- 
mission, as soon as it is organized, to make an in- 
vestigation of foreign conditions in the foreign 
trade—in other words, what would be called in 
some quarters a tariff investigation. ! 

It is now pretty well known that the names of 
the commissioners will soon be presented for con- 
firmation by the Senate, as the President has ac- 
knowledged that he is anxious to get this new body 
formed and in action. Undoubtedly, it is believed, 
one of the first tasks to be undertaken by the com- 
mission will have to do with a comparison of produc- 
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tive costs in the United States and foreign 
countries. 


Will Report on Price Maintenance 


Another matter that will likely be disposed of at 
an early date by the Federal Trade Commission 
refers to the question of price maintenance. This 
matter now forms the subject of an investigation 
being conducted by the Bureau of Corporations, 
and which, it is understood, is about completed. 
As this bureau will be merged into the Federal 
Trade Commission, when this latter body assumes 
its functions, it is expected the report on the im- 
portant question of the maintenance of resale prices 
will be one of the first matters to be discussed by 
the new commission. 


Coming Hardware Conventions 


NEW YORK STATE RETAIL HARDWARE ASSOCIATION 
CONVENTION, Syracuse, February 16, 17, 18, 19, 
1915. Headquarters, Yates Hotel. John B. Foley, 
secretary, Kirk Building, Syracuse. 


THE IOWA RETAIL HARDWARE ASSOCIATION CON- 
VENTION, Des Moines, February 16, 17, 18, 19, 1915. 
A. R. Sale, secretary, Mason City. 


NORTH DAKOTA RETAIL HARDWARE ASSOCIATION 
CONVENTION, Fargo, February 17, 18, 19, 1915. C. 
N. Barnes, secretary, Grand Forks, N. D. 


OHIO RETAIL HARDWARE ASSOCIATION CONVEN- 
TION, Cincinnati, February 16, 17, 18, 19, 1915. 
Headquarters, New Gibson Hotel. Jas. B. Carson, 
secretary, Dayton. 


NEW ENGLAND HARDWARE DEALERS’ ASSOCIATION 
CONVENTION, Boston, Mass., February 22, 23, 24, 
1915. Geo. A. Fiel, secretary, 176 Federal street, 
Boston. 


KENTUCKY RETAIL HARDWARE AND STOVE DEAL- 
ERS’ CONVENTION, Lexington, February 23, 24, 25. 
1915. Headquarters, Phoenix Hotel. J. M. Stone, 
secretary, Sturgis. 


MINNESOTA RETAIL HARDWARE ASSOCIATION CON- 
VENTION, St. Paul, February 23, 24, 25, 26, 1915. 
H. O. Roberts, secretary, Metropolitan Life Build- 
ing, Minneapolis. 


SOUTH DAKOTA RETAIL HARDWARE ASSOCIATION 
CONVENTION, Mitchell, March 2, 3, 4, 5, 1915. E. C. 
Warren, secretary, Pierre, S. D. 


FLORIDA RETAIL HARDWARE ASSOCIATION CONVEN- 
TION, St. Petersburg, May 11, 12, 13, 1915. G. E. 
Noblit, secretary, Tarpon Springs. 


CAROLINAS RETAIL HARDWARE ASSOCIATION CON- 
VENTION, Isle of Palms, July 13, 14, 15, 16, 1915. 
T. W. Dixon, secretary, Charlotte, N. C. 


CALIFORNIA STATE RETAIL HARDWARE ASSOCIA- 
TION CONVENTION, San Francisco, March 17, 18, 19, 
1915. L. R. Smith, secretary-treasurer, Oakland. 


GEORGIA RETAIL HARDWARE ASSOCIATION CONVEN- 
TION, Macon, June 15, 16, 17, 1915. Headquarters, 
Hotel Dempsey. J. L. Moore, secretary, Madison. 


SOUTHERN HARDWARE JOBBERS’ ASSOCIATION CON- 
VENTION, in conjunction with the American Hard- 
ware Manufacturers’ Association, New Orleans, La., 
April 20, 21, 22, 23, 1915. John Donnan, secretary- 
treasurer, Richmond, Va. 


AMERICAN HARDWARE MANUFACTURERS’ ASSOCIA- 
TION CONVENTION, in conjunction with the Southern 
Hardware Jobbers’ Association, New Orleans, La., 
April 20, 21, 22, 23, 1915. F. D. Mitchell, secretary- 
treasurer, Woolworth Building, New York. 
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“THE MAN BEHIND THE COUNTER” 


Personality in Salesmanship 


ROM Maurice D. Shoultes: 

HK I believe real salesmanship to be seventy- 

five per cent. personality. I might subdivide 
the term personality as I like to use it, into char- 
acter and personality, but in reality character is to 
a great extent personality and therefore I think I 
am justified in using the term personality to cover 
the whole subject. Of course that leaves a great 
many things to be included in the remaining twenty- 
five per cent. Education, health and a fair supply of 
gray matter are primary essentials, but these with- 
out character and personality are not conducive to 
the highest degree of salesmanship. 


I have no definition of personality to offer for the 
reason that I cannot think of one that adequately 
covers my idea of the term. Webster’s definition 
may be all right for a dictionary but it does not 
cover the ground. 


Personality is a thing to be developed and ac- 
quired through close application and hard work, 
and the result depends entirely upon the effort made. 
Some receive a certain amount of individual person- 
ality as a natural heritage, most of us have to work 
and fight for even that, but when we get it, it is 
the real thing and is one of the best interest-bear- 
ing investments one can make. It is worth more 
than a hundred per cent. increase in your salary and 
a whole lot easier to obtain. 


Personality is not a mysterious hypnotic influence 
nor is it that insincere outward politeness that at 
first contact seems attractive. Rather it is a sym- 
pathetic understanding of human nature that leads 
people to believe in you and to ask your advice. 
You do not have to have black eyes and long straight 
black hair or fair cheeks and blue eyes and you do 
not have to be a Hercules or a poet. Just be what- 
ever you are and be proud of that. Remember that 
you are made in the image of God and that your 
defects can be only those of character. Cultivate a 
happy, conscience-free disposition and do not work 
as though Saturday night were your aim in life. If 
that happens to be your condition quit your job and 
go West and try farm life for a couple of years 
and get a new lease on life. Don’t give up. As long 
as you are fighting others will line up alongside of 
you and give you help, but the minute you quit the 
whole world sides against you and you count for 
naught. 


Another thing—dig up a smile and plaster it in 
the middle of your face for all eternity. Many a 
man has made a fortune with his smile. Have a 
smile and a pleasant “Good day” ready for the cus- 
tomer who, after spending half an hour of your 


time and energy talking over a refrigerator, con- 
cludes that she likes the one she saw up the street 
better, or that your price is too high, or that she 
will be back, though you are sure that she has no 
intention of coming back. It is mighty hard but 
if you can do it you are a winner and in many cases 
your apparently lost customers will return. 

And do your best to create harmony and accord 
among your co-workers. Discord is a ruinous blight 
on the prospects of anything and must not be 
tolerated. , 

Cultivate the ability to appreciate the wants of 
your customers. Tell them what you think they 
ought to know about the things they buy. You may 
not have to tell a carpenter how to use a plane 
though doubtless you could tell many of them how 
to use a saw. Learn to be on both sides of the 
counter at once. You are a seller and a buyer—a 
sort of dual personality. First you are working for 
your employer—but never at the expense of your 


customer, and at the same time you are serving 


your customer as you would like to be served were 


you the customer—but never at the expense of your 


employer. Use the great principle of the Golden 
Rule when you are behind the counter and your re- 
turns will be infinitely greater than the few dollars 
you might take from the trade by overcharge and 
short weight. 

Confidence is an essential element in your make- 
up and a main feature of personality. Confidence in 
your ability—you must have it; without it—you 
cannot succeed. Believe in yourself and others will. 
believe in you, and when you have people believing 
in you and you can deliver the goods “C. O. D.” 
you are among the blessed. 

The most attractive personality will not receive 
its full appreciation if its possessor is careless of 
his outward appearance. Boys, did you ever stop to 
think how much of your real character you are fling- 


ing out for public inspection every minute of your 


waking hours? Your friends, business acquaint- 
ances and employer are forming opinions of you 
unconsciously every minute you are in their pres- 
ence and when the time comes for them to sum up 
your character assets they have all the necessary 
information stored away in their minds. 

Summing up, then, I would say that personality 
is that mysterious part of our make-up that at- 
tracts, that makes impressions and makes us leaders. 
of men. So why should we not try to make our- 
selves as impressive and attractive as possible? It. 
is surprising how easily one can form a good habit 
and before we realize it that good habit becomes one 
of our personal characteristics and a few good char- 
acteristics may mean the difference between success: 
and failure. 
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THE CUSTOMER AT LARGE 


A New Brand of Salesmanship—How the Discovery Cost 
Heckler A Dollar 
By PHIL. B. HECKLER 


T isn’t often necessary to criticise a man’s store 
| or his methods of doing business, but in this 
case I believe that I am justified in doing so. 
It was almost four o’clock when I entered a 
hardware store in a small town in Centra! Texas. 
I was very tired, as my previous day’s work at 
the Texas Hardware Convention had been a very 
strenuous one. After finding my way through a 
mess of junk such as old steel, plows, harrows and 
cultivators which were scattered over the floor and 
piles of old empty boxes, waste paper, parts of 
wagons, a couple of horse collars and other articles 
too numerous to mention I stopped in front of an 
old counter where it seemed this man did his busi- 
ness. During this parade through this mess of 
what some people call hardware or implements I 
failed to see any one to wait on me. After stand- 
ing around several minutes I finally heard a door 
click at the rear of the store and I was confronted 
with what I afterward found out was the proprietor. 
He had a pipe in his mouth and was puffing away, 
raising more smoke than I sometimes see in Pitts- 
burgh. As he entered he let out a big splatter of 
spit on the floor that was big enough to drown a 
good-sized dog, and as he approached nearer I re- 
ceived the impression that digging ditches or some 
other such labor would have suited him better than 
being the proprietor of a hardware store. He 
shifted his pipe to one side of his mouth and said, 
“Well, stranger, what’ll you have?” 


I told him that I would like to look at some of 
his hand saws. 


He asked me to follow him to the opposite side 
of the store, and as we wended on our way over 
a pile of brooms, a few axe handles and a few pot 
covers scattered on the floor plus a lot of dust and 
dirt he had forgotten to remove, we stopped in front 
of a showcase that looked as though it had been 
resurrected from Noah’s ark. 


In this case I noticed a few saws that looked as 
though they had nothing to do but accumulate dust 
and rust spots, and I might say right here that 
had I really wanted to buy a saw I would have im- 
mediately been disgusted and driven out of the 
store. He slammed open the door of the case and 
threw out a couple of these saws on the counter and 
said, “These are our best sellers; that small one 
will cost you 75 cents and the other one $1.00.” 


I picked up one of the saws, turned it over once 
or twice, and also made an attempt to bend it when 
he grabbed my arm and said, “Don’t do that, these 
saws are made to cut wood and not to play with.” 

I gently laid the saw back on the counter and 
was going to hand him a piece of my mind when 
he suddenly left me to wait on another man who 
had just come in. This afforded me a good oppor- 
tunity to observe this man and his methods, and 
I, therefore, relate the conversation that took place 
between this merchant and this other customer. 


Merchant: Hello, Bill. A fine day, isn’t it? 

Customer: Yes, it is fine; I believe it is going 
to rain this evening. Got a long drive home to- 
night, and I do hope I’ll get there before I get wet. 


Merchant: Well, Bill, what can I sell you to- 
day? 
Customer: Oh, I don’t know. I was thinking 
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about getting a stove, but I guess I’ll have to bring 
Mary in to look it over. 


Merchant: Well, when do you expect to bring 
her in? 
Customer: Oh, the next time I’m in town. Il 


reckon it’ll be in about two weeks. 

Merchant: You don’t want nothing else then to- 
day, do you Bill? 

Customer: Can’t say that I do. 

Merchant: Alright, Bill, good-bye. 

Say, that was some salesmanship. If Bill comes 
in and brings his wife along he might buy a stove, 
but if Bill waits until this fellow sells it to him he’ll 
have one long wait. 

Now what do you think this man needs? For 
my part, I think he needs somebody to grab him 
by the slack of the pants and throw him out of this 
place that he calls his store. This man’s knowledge 
of the hardware business is so small that it would 
take a microscope to locate it, and what little he 
had was screwed down so tight that it would be 
necessary to put a pipe on the end of a wrench to 
loosen the tap. 

After this customer had gone out he came back 
to me again and picked up the saw that I had looked 
at and said, “Well, do you want the saw or don’t 
you want it? I haven’t got all day to wait on you.” 

I thought it was about time I started something 
and I said to him, “My dear sir, I don’t want to 
tell you how to run your business, and it’s mighty 
little I care, but at the same time I will say this, 
that unless you change your methods and talk with 
a little more courtesy and hardware knowledge it 
won’t be long until such fellows as you are will be 
a thing of the past. I came into this store to buy 
a saw and, besides, this is my first time in this 
place and I can assure you it will also be the last. 
Those saws are in such a condition that they are 
not fit to sell to a junk dealer let alone be palmed off 
on a customer as first quality articles. Another 
thing, I am not struck on the way you treat your 
customers, telling me that this saw was made to 
saw wood and not to play with. If you didn’t want 
me to handle this saw why didn’t you keep it in 
that case with the rest of your junk?” 

I then handed him my card and explained that I 
didn’t want to buy a saw but I did want to do some- 
thing that would help him sell more goods in the 
future and if he would allow me fifteen minutes 
more of his valuable time I would endeavor to show 
him how he could do it. 

I was never more surprised in my life than I 
was when he let loose. He said, “Young man, I 
have been in this store twenty-one years and you 
are the first one that has had the nerve to tell me 
how to conduct my business. I have sold enough 
saws to cut down all the timber within forty miles 
from here, and no man would ever dare dispute my 
word when I told him it was a good article. I have 
enough business to suit me and I don’t care a rap 
whether it suits you or not. Last year I sold $16,000 
worth of goods and that’s some business, and I am 
not going to let some young kid come in here and 
tell me how to display my saws and finger them 
around and then tell me he don’t want any. You 
have wasted enough of my time to pay for a saw, 

(Continued on page 74) 








EDITORIAL COMMENT 





Washington’s Farewell Address 


a GAINST the insidious wiles of foreign 
A influence, I conjure you to believe 
me, fellow-citizens, the jealousy of 
a free people ought to be constantly awake; 
since history and experience prove that foreign 
influence is one of the most baneful foes of 
Republican Government. But that jealousy, 
to be useful, must be impartial; else it becomes 
the instrument of the very influence to be 
avoided, instead of a defense against it. Ex- 
cessive partiality for one foreign nation, and 
excessive dislike of another, cause those whom 
| they actuate to see danger only on one side. 
and serve to veil and even second the arts of 
influence on the other. Real patriots, who may 
resist the intrigues of the favorite, are liable 
to become suspected and odious; while its 
tools and dupes usurp the applause and con- 
fidence of the people, to surrender their in- 
terests. 

“The great rule of conduct for us, in re- 
gard to foreign nations, is in extending our 
commercial relations to have with them as 
little political connection as possible. So far 
as we have already formed engagements, let 
them be fulfilled with perfect good faith. Here 
let us stop.” 











Prepare for the Business You Want 


HE man who prepares for poor business 
will doubtless get what he is prepared 
for. , 

It is impossible to apply the brakes without 
slackening speed. When we lessen our efforts 
to secure trade, let our stock become incom- 
plete, take no interest in the appearance of our 
store, hinder sales plans with needless economy, 
we are applying the brakes to business and 
sales totals will surely decrease. 


The man who expects to improve his business 
without doing something to stimulate it is like 
the engineer who expects to drive his engine 
up a grade without opening the throttle. 


The man who prepares for good business 
will probably find business good. 

Preparation for good business means com- 
pletion of stocks, fitting up of fixtures, in- 
creased interest in show-case and window trim- 
ming, judicious advertising, application of 
methods which will cause buyers to become 
interested in the goods that are carried. 

An hour was spent recently in a hardware 
store in one of the larger Central Ohio cities. 
Not a customer entered the store during that 
time. The atmosphere within was oppressive 


and gloomy. A single gas lamp flickered in the 
semi-darkness of a cloudy day. .Dust covered 
the goods placed at random in the show cases. 


Buyers instinctively avoided the place with 
its air of depression and its morose proprietor, 
who seemed to be holding a solitary watch over 
the corpse of what had been a hardware busi- 
ness, waiting for the sheriff to come and per- 
form the rites of a business burial. 


Everything from the tariff to the war had 
affected this dealer’s business, according to his 
statement. Business was poor, he said, and his 
lack of trade certainly verified the statement. 
Here was a man who had applied the brakes, 
who had prepared for poor business—and found 
it. A few dollars’ worth of paint, a few dollars’ 
worth of light and a few dollars’ worth of 
energy would have transformed his place. 


Across the street, almost directly in front 
of the store just mentioned, is another hard- 
ware store. An hour was. spent there also. 
Every salesman was busy with customers dur- 
ing the time. There was no hint of business 
depression. Indeed, it seemed that exceptional 
prosperity was being enjoyed. 

People doubtless passed by the store across 
the street and brought their dollars where the 
salesroom was bright and everyone seemed 
busy and contented. 

The proprietor of the second store reported 
that business was good and no one who spent 
any time in his store would doubt the statement. 


Here were two merchants, scarcely seventy- 
five feet apart, catering to the same class of 
trade, one apparently on the verge of bank- 
ruptcy and the other making money. The con- 
trast is strong but not unusual except for the 
proximity of the subjects. Here were examples 
of the men who prepared for poor business and 
the men who prepared for good business. 

There are business periods when it is wise 
for the merchant to conduct his business in a 
conservative manner, when it is unwise to 
launch undertakings which require additional 
capital or which might cause temporary finan- 
cial embarrassment. However, there is no 
period when the merchant should not make 
every effort to secure trade and these efforts 
should be redoubled during the times of so- 
called depression. It requires more power to 
drive against the wind than with it. 


We have passed through such a period—a 
time which demanded intensive rather than 
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extensive merchandising. And, happily, that 
period has passed. It is now time to push 
forward. Business as a whole has improved 
but the business of the individual merchant 
need not be expected to improve unless he 
stimulates it aggressively. Some merchants 
are beginning to secure business, but they are 
the men who have released the brakes. 

The new channels through which flows the 
world’s business open up new opportunities. 
These changes test the steel of which men are 
made. Some men will take advantage of the 
new conditions and gain, others will continue 
to cower in their storm cellars—and lose. 

The road to business success is upgrade and 
there is no one to tow us to the top. If we 
gain the hight it will be by personal effort, and 
the man who sits at the bottom and bewails the 
fact that the way is steep and long and hard 
will see many pass him. 


Business and Polities 


INCE 1907 the commercial world has been 
S in a constant turmoil largely because of 
legislation aimed at business. Just how 
you viewed this depended largely upon which 
side of the fence you were. The business man 
called it interference and persecution, the law- 
maker said it was needed regulation. But of 
several things we are quite sure—one is that the 
business world as a whole has learned a needed 
lesson, and has a higher code of ethics than ever 
before. The day of high finance and corporate 
exploitation are over. The things that were 
will be no more.’ 

Of course, there still persist some Bourbons 
of thought who claim that a great reaction has 
set in, and affect to believe that the chastening 
fire through which big business and transporta- 
tion has passed are mere temporary phases of 
public hysteria. But the pathway of every revo- 
lution is strewed with such derelicts of thought. 
Another thing is that the commercial world has 
paid dearly for its absence from public life. 
Every representative assembly from the state 
legislatures to the National Congress is com- 
posed largely of lawyers and is completely domi- 
nated by them. The leading political questions 
of the day are no longer constitutional and 
states’ rights matters, but distinctly economic 
problems. 

Questions such as the Sherman law, the tariff 
and the income tax vitally affect every business 
man. Yet the determination of these nation 
wide problems has been left solely to lawyers, 
who in the majority of cases are ignorant of 
the elemental principles involved and are nearly 
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always without either experience or knowledge 
as to their nature and practical workings. 
Every one of these questions, that are solely 
economic both in their nature and their effects, 
have been made the football of politics and 
political bias, and expediency, rather than na- 
tional welfare, has generally proved the deter- 
mining factor. Just what kind of a tariff we 
have depends entirely upon the political com- 
plexion of the party in power, and for aught we 
know we are as far from a settled and definite 
policy regarding it as we were a quarter of a 
century ago. It took twenty-five years to get 
an authoritative definition of what the Sherman 
law really meant, and the net result means in 
plain English that the highest court in the land 
must in each case apply the acid test as to 
whether the rule of reason runs or not. 

Now obviously it is not the province of the 
Supreme Court to pass judgment upon the busi- 
ness conduct and principle of each concern who 
may knowingly or unknowingly infringe in 
some particular. And it is likewise equally 
obvious that it is impossible for it to do so. 
So with the help of the Federal Trade Com- 
mission we will do the best we can. And we 
have also learned another thing. That social, 
political and economic questions are so inter- 
woven that there will be no such thing in the 
future as business being “let alone” by the 
legislators. There is only one way for business 
men to prevent the recurrence of some of the 
unfair and needless legislation of the past, and 
that is by taking a hand in the game themselves. 

There are several ways of doing it. One of 
the worst was only too prevalent in the past, 
and sought principally to see “what there was 
in it” for certain interests. Also it left a bad 
taste in the mouth of the country. Another 
way is that pursued by the Chamber of Com- 
merce of the United States to exert business 
influence upon legislation solely for the general 
good of the country, rather than for any set of 
business men. Another way that has never been 
tried to any great extent is for business men 
to enter public life that they be the necessary 
corrective to many ill advised measures, and 
furnish the needed practical experience in the 
study and solution of economic problems. Objec- 
tions to this course are numerous enough and 
many of them most plausible. But when all is 
said, we may be sure of this. That only by this 
sacrifice will the business world assume its true 


importance and influence in public affairs. In 


a democratic country those who refrain from 
personal participation in public life cannot hope 
to escape the inevitable penalty of many ill 
advised and injurious laws and often much 
serious misrule. 











PUBLICITY FOR THE RETAILER 


Interesting Pages from Store Papers 


Attractive “Ben Day” Effect Note how the pigs are outlined with the crossing 

No. 1 (2 cols. x 7 in.).—The possibilities of the lines and how the corn is cut out in white. Mr. Ben- 
“Ben Day” treatment of newspaper illustrations are son has shown good judgment in his make-up. By 
practically unlimited. The cut in this ad from _ leaving the white gap under the illustration he has 
M. A. Benson, Saranac, Mich., shows the interesting accentuated the contrasting grays of the illustration 
shaded effects possible with this style of treatment.’ and type and the white of the newspaper page. The 


KRUPP’S STORE NEWS | 3 





In what kind of paper should I put 
up my hair?—Mrs. A. T. 

If putting it up for the night, any 
kind. But if putting it up for the win- 
tef, use_tar paper. 





Could a girl of eighteen be happy if 
married to a man of forty?—Alys 
B, G 


Yes, ‘we think she could be very 
happy. But we dont know about the 
man. 





I am so confused. I_have a boil 
and I consulted my physician, who 
gave me directions regarding the 
treatment for its removal, but 1 have 
forgotten just exactiy what he said. 
It seems to me he told me to oil the 
boil with boiled oil.- My wife de- 
clares he told me to boil the boil, 
not the oil, while my daughter insists 
he said to. boil the boil in boiled oil. 
Shall I oil the’ boil or boil the oil?— 
a < 


, 





Go back to your doctor and ask him 
to write the directions. - 


TALKS WITH GIRLS. ~ Get this 20c Can of Chi-Namel 





























A HIGH CLASS FEXCE of great strength, durability (Conducted-by Percival Glide, the The Original Waterproof and Hammerproof Varnish 
aod efficiency. ld and time tried through all the tests that a Hesitating Tango Dancer.) 
fence may be put to in actual use, avd found to be right. The Address all communicatioris to Per-]- F R E E 
square mesh of large wires, the tension curve, the hinged joint, cival Glide, care Krupp Store News. , 
the perfect alignment of the whole fabric, the gteel of true form: Dear Percy: I have been going N ia, 46 ge oe pon pperig gpa he Foe pone 
ula and the galvanizing for endurance with a young man for 1/ years aad : floors, we will give a regluar 20c size can out of shelf-stock to any- 
THERE IS WRIGHT OF STEEL IN THIS FENCE, in pn aR ag Ragany Bo Py one who will use this coupon and buy a new 10¢ varnish brush with 
addition wo beipg a true fabric. Get our Iste reduced prices. parenges eg ee ale aE el which to apply and give the varnish a fair test. 
Remember our prices are as low as all mail order prices and a loving. Yours, Troubled. 
heavier and better fence. My. dear Miss Troubled, while I]. — 
think your acquaintance is very short rer 
for you to talk of love, still it is not 
Milt Benson. Saranac, impossible, and I would suggest that Address 
wr the next time the young man calls, 
: 9 Michigen throw your arms about him and hold 
him in a loving embrace for an hour! The Chi-Namel Demonstrator Will Be At Our Store April 20th and 21st. 
or so. If he doesn’t come to then he 














is hopeless and I advise you to give}. 


im up. _Miss Chicken: While 1 admire your] while walking along the pavement, 


frankness in asking me such a tender|reach for a church spire. The most 
question, the subject is too delicate to] popular method of conducting your- 
print here. Send stamped envelope|self in a case like this is to turn 
for reply. I don’t like the name you|two mid-air sommersaults and fall on 








Brown Eyes: Your family physi- 
cian, a married man, has no right. to 
kiss you, a young lady, and if he 


Ice Creepers For All 


~~, 
a a 














attempts it again, tell him you wifl}¥S¢ in writing me. your neck. Then get up and say to 
, eS  paae makes it extremely bad for anyone to get ‘eport his conduct to his wife. I PERCIVAL GLIDE. |the gaping crowd around you, “Oh, 
“ Our creepers will enable you to set around on the most slippery think that will end his osculatory ca- Se ae 1 am not ~~ in the 
ornings. ver erent styles. me-are attached to the shoe ’ : er you get around a corner 
with screws, others are fastened to the heel with pers. 
ae | SORES AD TITS | yee cas, tne. 
The small calks made f hard 1 h : aie =o: a Pore 
hard conter—thus they are always sharp. a cli: Remon Fy any bape Rares. a Jiu Jitsu Lessons—For Both Sexes. A Usual Occurrence. 
25¢ Per Pair spelling and your grammar. They're}, If attacked in the rear when sitting} A Chicago man was invited by a 
owtel. down, rise to the occasion instantly, | New York friend to call on him when- 
ICE CREEPERS FOR THE HORSE pull out the tack and demand to know jever he happened to be in that city. 
Give bim the same protection as you do yourselt. Lovesick, Erie, Mich: If there is}™™ h loud voice the n. ne of the fiend “Don’t think of going to a hotel,” 
NEVERSLIP CALKS not a grown man in your commun- ~s ae a who put the tack on he said’ “but come to my house any 
iil apaeyes ity for you to go with, you might yo r chair. you get handed a fub-/time, day or night, and you will al- 
cing enter cli rau. and will keep a horse from slip- continue this affair with the- sixteen m4 nen of beef at — oe Se ways be welcome.” 
year old boy, but if there_is one, no f your presence o min . alling Just for fun, the next time the Chi- 
All Sizes, 50 in a Box matter if. he isn’t the noblest and — gt pr gg es spot im the beef |cago man was in New York he wait- 
YOU WILL ALWAYS FIND US WITH THE MOST DEsiRABLE @ DES, you had better exchange the sits M th re 4 nife, seize it firmly/ed until about half-past two in the 
GOODS AT MODERATE PRICES. boy for him and do it right away. h both hands and try to choke it.|morning and then went to his friend’s 
. . ie pe hay — to strangu- | house. 
' ation, ‘holler for the help to bring in} “Does Mr. B : ”» 
A W GODDARD: HARDWARE (0 Not Silly:: It must be a strangejan axe. Never put your foot on it. |asked the enae ant Ok — 2 
ea di wwe kind of mother you have, my dear,| This is bad form. When about to|the door. . 
40 Center St. “ Next to the Playhouse.” Phone 913.w. who wants you to accept the atten-|bid your sweetheart goodnight, seize} “Yes,” she said, “carry him in.” 











vraag Ae a wytng | has _— ~ jail}her firmly about the waist with both 
- or theft and also has a wife living.Jarms so that she cannot escape, andj If the m h i f 
You are doing right to disobey her|then kiss her while you wait. If youjten dollar “pill a i 


No. 1—At the top: The possibilities — ty pare | to 7 with —— — red tightly enough she will prob-{ Eddie will say muck, obliged and ask 
t ‘6 97 . ike that, even if you have to leavejably ask you to. repeat the operation. |no questions, if : 
of he “Ben Day treatment of nCWS8 home to escape him. If you step on an empty banana Phil Clably I will soa Want fis as x 


aper illustrations are practically un- 


imited. No. 2—This ad creates a de- 
sire to purchase No. 8—Mr. Krupp has made his reading material newsy and amus.ng 
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At Home With 


Eldorado Springs, Missouri 
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Here Am I, The Puritan Banquet 
CAST RANGE! 


What an ideal Christmas Gift | would make---Just the desire of every wo- 


Iam only ONE of the many Patterns of Banquet Stoves. I embody all 
strong features and predominating characteristics of the Banquet Line of 
Cook Stoves and Ranges. 


I have six caps; 18x18x12-inch oven;. duplex grate for cual or wood; inde- 
™ structible fire back, fully warranted; asbestos-covered oven; non-warpable 
top; pouch feed; oven thermometer. 
My appearance is pe Pit pe plain, yet very attractive. [ am sure you 
a 


would like me because of my c 
alelled record asa - 


PERFECT BAKER AND FUEL SAVER! 


I Can Come to You Without Either Warming Closet or Reservoir! 


Price Complete with Polished Top, $42.00 


Kemp-Hibler Merc, Co, 99% Phone 193 
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racter, appearance, and above all my unpar- 
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No. 4—The “I am” style of copy 


text of the ad is well handled—the strong points of 
the fence are all featured. We would like to see 
some definite mention of price, however. Apart 
from this, the ad is a first-class piece of publicity. 


Protection for Man and Beast 


No. 2 (2 cols.x 4 in.).—Not so many persons 
know how safe winter going about is made by the 
use of ice creepers. As a consequence, compara- 
tively few persons attach creepers to their shoes. 
This ad is just the sort of publicity for those who 
have experienced the nerve-racking sensation of try- 
ing to keep a footing on sleet and ice-covered walks. 
The copy leaves the reader nothing to do but to buy. 
The mere mention of ice creepers does not mean 
much to most persons, but a detailed explanation in 
the:-manner of this ad creates a desire to purchase. 
The introduction of the creepers for horses comes in 
logically. This ad comes to us from A. W. Goddard 
Hardware Company, Rutland, Vt. 


Store Paper Page of Interesting Make-up 

No. 3 (6% in. x 10% in.).—Under the title of 
“Krupp’s Store News,” A. W. Krupp of Toledo, O., 
published a store paper somewhat different in char- 
acter from the average publication of its kind. Mr. 
Krupp’s primary aim is to make his paper so gener- 
ally interesting that one cannot help perusing it. 
To that end he sees to it that the columns of 
“Krupp’s Store News” are filled with live reading 
matter with very little mention of the store itself. 
The ad on the page reproduced shows how Mr. 
Krupp cashes in on the interest each page of his 
paper arouses. The character of the reading mate- 
rial is well worth noting. The matter under the 
head of “Talks with Girls” is a clever burlesque on 
a popular newspaper column. The matter above it 
is a continuation of another burlesque on the “Let- 
ters from our Readers” column found in most daily 
newspapers. So on throughout the paper Mr. 
Krupp has made his reading material newsy and 
amusing. And so he has achieved his purpose of 
getting his paper and incidentally his ads read. The 
paper consists of eight pages and on four of the in- 
side pages a large general ad appears. Thus the 
paper, in reality, answers both the purpose of a store 
paper and of a large circular. 


An Effective Copy Style 


No. 4 (6 cols. x 8 in.).—Some time ago, a maga- 
zine editor evolved what has since been termed the 
“I am” style of copy. The style had great vogue 
among national advertisers and some unusual an- 
nouncements were built around it. This is the 
first time we have seen the style used in any retail 
announcement. A reading of the ad will make plain 
the idea of the style and its unusual and impressive 
quality is at once realized. Toward the end of the 
ad, in fact the last line of the text, the writer 
abruptly departs from the style which should not 
have been done. Apart from this, the writer has 
handled the style and his subject very well indeed 
and he has produced a strong stove ad. It might 
be well to make use of this style in your community 
for some special article you desire to introduce. 
It would command a great deal of attention and 
its effectiveness is a matter of record. This ad 
comes to us from the Kemp-Hibler Mercantile Com- 
pany, Eldorado Springs, Mo. 


Georgia Association Will Not Have 
Exhibits 


— Georgia Retail Hardware Association has de- 
cided to hold its annual convention at the Hotel 
Dempsey, Macon, Ga., June 15, 16, 17. There will 
be no exhibits. 


THE NATIONAL HINGE COMPANY, CLEVELAND, OHIO, 
has been organized with a capital stock of $500,000 and 
will establish a plant for, the manufacture of a varied 
line of hinges. The company has opened offices at 
742 Rockefeller building in charge of H. P. Storer. 


THE SWEDISH SEPARATOR COMPANY, Chicago, IIL., 
has been incorporated with a capital of $25,000 to 
manufacture separators. The incorporators are David 
Levinson, William S. Strackman and Florence E. 
Johnson. 


THE SOUTHERN ROOFING Co., Tampa, Fla., capital 
$100,000, will install machinery to manufacture re- 
versible lock and surface tin shingles. J. T. Tucker is 
president of the company. 











Prepared by Hardware Age Window Trimming Specialists 


the hardware merchant is that of securing a 
graduated hight to his window displays. Not 
only is this essential in order to secure an artistic 
and well-arranged showing of merchandise, but it 


O' of the greatest problems which confronts 
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Plug 


Its the best plug 
at fhe price. 























Pen and brush lettering and an illustration taken from 
a HARDWARE AGE advertisement of A. R. Mosler & Co. 


is also advisable to occasionally give an entire 
change in the background appearance in order to 
add variety to the store front. 

This article, which is the first of a series of 
three, describes a home-made interchangeable fix- 
ture which will answer for the -above-mentioned 
requirements. 


Original Idea for Interchangeable Background and 
Plateaux 


Through the use of a set of interchangeable sec- 
tions, which are so constructed that they can be 
utilized in a variety of positions, thus forming dif- 
ferent effects, the display man will find it possible 
to install a number of backgrounds, as well as 
plateaux, each different from the other. 

Other advantages fully as important are that the 
window-trimming expense will be reduced, a large 
amount of labor will be made unnecessary and quick 
changes can be made in a background or setting 
without removing the sections from the window. 

A change in the finish can also be made by re- 
covering the sections as often as may be desired, 
employing any of the various products which are 
available for the purpose, such as imitation bark, 
wood, onxy and marble papers. Cloth coverings are 
also suitable, such as burlap, denim and felt, and if 
you care to go to some expense and create a really 
high-class fixture for a showing of silverware, etc., 
an excellent covering would be plush or velour. Cold 
water paint when used in connection with stencil 
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designs is also another good as well as inexpensive 
covering or finish. 


Description of Units 


The different units shown in the illustration on 
this page can be utilized to represent ten or more 
backgrounds and plateaux. No dimensions are given 
for the construction of these sections, for the reason 
that the sizes of windows vary so greatly and dimen- 
sions which might be suited to one window would 
not fit into another window. Any display man of 
ordinary intelligence will know the dimensions best 
suited to his needs. 

The materials from which these parts are made 
should consist of a framework of seven-eighths of 
an inch soft pine or cypress lumber, faced with wall- 
board. 

If a finish of cold-water paint is to be applied a 
covering of muslin should first be placed over the 
front and side surfaces. This will cover all the 
cracks and defects in the lumber. Obviously, where 
imitation woodgrain papers are used the covering 
of muslin will be unnecessary. 


Examples of Their Use 


Illustration No. 1 shows a set of ten pieces with 
their shapes. 

Next week we will show on this page a spring 
background design arranged with the aid of these 
sections. This will offer suggestions for a still 
greater use of display fixtures built along the lines 
we herewith suggest. 


























TRIMO 


Yhe Wrench thats afferent. 
Selection of 


Sour sizes. 




















Combination of brush and pen lettering and an illustra- 
tion taken from a HARDWARE AGE advertisement of the 
Trimont Mfg. Company 


The Show Cards 


The spark plug show card is an excellent com- 
bination of pen and brush lettering. The words 
Mosler Plug are made with the red sable rigger 
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Cut No. 1—This shows how to make the units for an interchangeable background and plateaux fixture 


brush and the remainder of the lettering is done 
with the Soennecken pen. The illustration has been 
cut from the advertising pages of HARDWARE AGE. 

The “Trimo” card also shows a combination of 
brush and pen lettering, with the word “Trimo” 
made with the double-stroke or roman character of 
ietter. We also wish to call your attention to the 
layout and use of illustration. In looking over the 


pages of HARDWARE AGE it is advisable to study 
well the illustrations, to form an idea of how you 
can apply them in a practical way for show-card 
writing purposes. It is surprising how much more 
effective a show card is when embellished with a 
suitable illustration, an illustration which will work 
in harmony with a showing of merchandise, assist 
in attracting attention and in selling the goods. 





Jobbers and Manufacturers to Hold 
Joint Convention 


dig twenty-fifth anniversary of the Southern 
Hardware Jobbers’ Association and the twenty- 
sixth convention of the American Hardware Manu- 
facturers’ Association will be held jointly in New 
Orleans, La., April 20, 21, 22, 23, 1915, with head- 
quarters at the St. Charles Hotel. 

The additions to the membership list of the Amer- 
ican Hardware Manufacturers’ Association during 
the month of January have been more numerous 
than for any other month since last summer and 
larger than the monthly average in a year has ever 
been. 

This association interprets this increase to mean 
not only that the service and the services of the 
association appeal most strongly to non-members, 
but that the enthusiasm with which members back 
up the organization work is greater now than ever 
before. 


California Hardware Men to Meet 
During the Exposition 


HE California State Retail Hardware Association 
will hold its convention in San Francisco during 
the Panama-Pacific International Exposition. 

The day after the meeting, March 20, will be 
known as Pacific Coast Hardware Men’s Day. The 
association and the exposition management will in- 
vite all Pacific Coast hardware men to visit the Fair 
in a body on that day and meet the men of the asso- 
ciation. 


President Wilson and the battleship fleet are to 
arrive on Wednesday, March 24. This will be one 
of the big events of the Fair and will give the hard- 
ware merchants of the coast an opportunity to see 
the President and the battleship fleet and attend the 
meeting all in one week. 


Banquet of Buffalo Wholesale 
Hardware Company 


N Friday evening, February 5, the Buffalo Whole- 
sale Hardware Company, Buffalo, N. Y., enter- 
tained its force of salesmen and department man- 
agers at the Ellicott Club. This was the twelfth 
annual banquet, and about sixty men were present. 
John P. Becker, vice-president and sales manager 
of the company, acted as toastmaster. He especially 
commented on the number of men present who have 
been with the company since its formation. 

N. A. Taber, one of the directors of the company, 
spoke briefly on his experience in the selling and 
buying ends of the hardware business and his 
anecdotes were enjoyed very much. 

C. E. Woeppel, who has charge of the city sales, 
and W. M. Thompson, the treasurer, each had sub- 
jects relating to their departments. Then followed 
a number of short speeches by Messrs. Weber, 
Stevens, Rowand, Elliott, Nimes, Bristol, Boyd and 
others. 

An optimistic spirit prevailed throughout the en- 
tire evening, and the keynote struck by each of the 
speakers was co-operation. Great preparation is 
being made for the rush of business anticipated for 
this year and each salesman predicted a big increase 
in his sales. 











Uncertainty 


OMETIMES I think I’ll quit my job an’ go 
And find some place where life ain’t sech a drag; 
I get so doggone tired of workin’ so 
Thet some days I jest lag an’ lag an’ lag. 


If I could find some place where I could sit 

An’ watch things movin’ peart like all aroun’— 
Of course I’d want to stir aroun’ a bit, 

I never did like too much settin’ down. 


But then, gol ding, a feller might not find 
A heap of things thet helped him heretofore 
(Some men I know are hardly human kind 
When bossin’ fellow critters ’round the floor). 


I set an’ think (and sometimes I jest set), 
And wonder what a feller’s goin’ to do, 

An’ thankful thet I haven’t quit as yet, 
An’ half regrettin’ thet I haven’t, too. 


I wonder if the man who allus gets 
Jest what he wants this side the Great Divide— 
Who allus wins an’ cashes all his bets— 
I wonder if he’s still onsatisfied. 
—Dana K. Akers, Exchange. 


How to Start a Bank 


Lb sparta the passage of the present strict banking 
laws in Wisconsin, starting a bank was a com- 
paratively simple proposition. The surprisingly small 
amount of capital needed is well illustrated by the 
story a prosperous country town banker told on him- 
self when asked how he happened to enter the bank- 
ing business: 

“Well,” he said, “I didn’t have much else to do, so 
I rented an empty store building and painted ‘Bank’ 
on the window. The first day I was open for business 
a man came in and deposited a hundred dollars with 
me; the second day another man dropped in and de- 
posited two hundred and fifty; and so, by George, 
along about the third day I got confidence enough in 
the bank to put in a hundred myself!”—E«xchange. 


Heard in a Restaurant 


46 HERE’S my baked potato?” asks a customer. 
“Mrs. Murphy in a sealskin coat!” shouts 
the waiter. 

“Two fried eggs. 
customer. “Adam and Eve in the garden! 
eyes open!” shouts the waiter. 

“Hash,” says a customer. “Gentleman wants to take 
a chance!” shouts the waiter. “I'll have hash, too,” 
says the next customer. “Another sport!” shouts the 


waiter. : 
“Glass of milk,” says a customer. “Let it rain 


shouts the waiter.—Exchange. 

| DO the very best I know how—the very best I can; 
and I mean to keep doing so until the end. If the 

end brings me out all right, what is said against me 

won’t amount to anything. If the end brings me out 


wrong, ten angels swearing that I was right would 
make no difference.—Abraham Lincoln. 


Don’t fry ’em too hard,” says a 
Leave their 


ha 


46TTVHERE’S a lot of room at the top—but no railings 
to prevent falling off.” Exchange. 
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And Everybody Has It ‘Twice 


THOUGHT “E” to be the most unfortunate letter 
in the alphabet, because it’s always out of cash, 
always in debt, never out of danger and forever in 
hell. But after I became better acquainted with “E” 
I found it was never in war and always in peace. It 
is the beginning of existence, the commencement of 
ease and the end of trouble. Without it there would 
be no meat, no life, no heaven. It is the center of 
honesty, makes love perfect, and without it there would 
be no hope.—Totem Pole, Seattle, P. I. 


Her Difficulty 


YOUNG lady who lisped very badly was treated 

by a specialist, and after diligent practice and 

the expenditure of some money learned to say: “Sister 
Susie’s Sewing Shirts for Soldiers.” 

She repeated it to her friends at a private rehearsal, 

and was congratulated upon her masterly performance. 

“Yeth,” she said dubiously,. “but it ith thuth an 

ectheedingly difficult remark to work into a convertha- 

tion—ethpethially when you conthider that I have no 

thithter Thuthie.”—E«change. 


Precautions Taken 


Rating (who has just drunk a glass of water 
in the hall) ——-That water had a queer taste, Jane. 
Careful Servant (who had heard much scientific con- 

versation)—It’s all right, mum. There ain’t a live 

germ in it, mum. I ran it through the meatchopper 


before I brought it to you.—Tid-Bits. 
M* SLIMSON—Willie, didn’t you go to the trunk- 
maker’s yesterday and tell him to send round the 
trunk I ordered? 
Willie—Yes, pa. 
Mr. Slimson—Well, here is the trunk,-but no strap. 
Willie—Yes, pa; but I told him I thought you hadn’t 
better have any strap.—E xchange. 


Safer 


A Common Thief 


éé IS’ ROGERS,” said Belle, wiping her hands 
on her apron, “yo’ jist got to git rid o’ that 
trifling Jim Johnson or I leave yoh.” 
“What’s the trouble, Belle?” 
“Why, that colored trash is stealin’ from me same 
as if I was white!”—Exchange. 


Incident Closed 


66 ABEL,” said the father, “your young man stays 
until, a very late hour. Has not your mother 
said something to you about this habit of his?” 
“Yes, dad,” replied Mabel sweetly. “Mother says 
men haven’t altered a bit.”—Exchange. 


Defined 


ERALD—Say, Pa, what’s a bungalow? 
Pa—Well, a bungalow is a parody on a house.— 
Exchange. 


Jobs 


SMALL man can make a big job shrink to little- 
ness, but it takes a big man to make a little job 
grow into a big one.—Exchange. 





















































THE TIN SHOP PAYS WHEN 
MANAGED RIGHT 


The Penalty of Loss Follows Neglectful Treatment of Its Sound 
Business Demands—It Receives the Entire Energy of 
Trained Merchant Mechanics Who Succeed 


By FRANK K. CHEW 


HEN a tin shop was added to our hard- 

W\ ware business the firm was fortunate in 

having among its members one who had 

served his time and run a shop. He was not eager 

to add the branch when, through the sale of stoves, 

there came a demand for special pipe and chimney 

caps, then for furnaces. The builder with his 

specifications for hardware often wanted valley 

tin, flashings, eaves trough and: conductor, a man 
to put them up and sometimes a small roof. 

Consideration of the venture disclosed the fact 
that a tin shop could not be run profitably on the 
hit or miss plan as a branch for the accommodation 
of customers to draw and hold trade and with cheap 
workmen of the handy man type. It was found 
that it was a separate business that. needed sound 
administration. For a hardware man to win at 
the other man’s game, he cannot play like a tyro. 
The product of the tin shop cannot be sold as close 
as hardware because there is too much waste of 
material and unavoidable loss of time. 

Some antagonism from tinners was discovered 
when our venture became known and our partner 
smiled and explained, “The other fellows expect 
demoralizing prices because the average hardware 
dealer does not put in enough for overhead and 
too often lumps the tin work in with the hardware 
to secure the order, being satisfied to come out 
whole on the tin work to get the profit on the 
hardware order.” 

He pointed out that this was unfair to the regular 
sheet metal contractor and insisted that a strict 
account be kept of the tin shop business with 
enough overhead in every price made to carry it 
through the dull season and to carry all the waste 
of material and loss of time and then bring as 
much profit as a straight sheet metal contractor 
ought to get from the same amount of business. 
This made it clear that some oversight would be 
needed and that there was no use in going into 
it without getting a good return. 

We looked into prices for work about town and 
calculated the turnover for the money, learning 
that the tin shop as a side line was expensive unless 
well managed. Our former tinner offered advice, 
but refused active management. His advice was 
to hire a self-respecting, capable workman who, if 
business grew, would become foreman and then 
superintendent. This was mentioned as expensive. 

He replied as insurance for success and against 
loss, such a man would have the tact of a sales- 
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man in pleasing exacting customers, would be able 
to make correct estimates and canvass for work 
and would also be an expert workman, capable of 
drafting the patterns for anything that the shop 
would be called upon to make. 

The opinion was advanced that such skill and 
talent would not be needed, as much that was neces- 
sary could be purchased made up. 

He then pointed out that more time would be 
wasted than could be afforded when a less compe- 
tent man would have to cut and try and experiment 
in making the things that could not be bought ready- 
made, and that the right service brought prestige 
as well as profit through the lower cost of produc- 
tion by an expert. 

It is needless to say that our man is no tinker 
and that our shop—his shop—is well-lighted, well- 
managed and well-equipped and not a dark corner 
littered with things that somebody ought to put 
away but never does. That shop for neatness and 
readiness compares with our cutlery case. Our man 
has a duplicate order book. On the original is the 
name and address of the customer, a place for the 
order and on the back the time and material used 
can be entered. He turns one in for every job and 
when several little jobs are done for cash or consist 
of mending in the shop, he itemizes them in a 
blanket report so that nothing escapes the account- 
ing of the shop. 

An earnest conference between the tinner partner 
and our man is held now and then and they agree. 
He keeps the charge and report accounting on his 
mind. He knows his stock; he knows his engage- 
ments; he knows and reports the unemployed time 
that goes into stock making that cannot be charged 
to a customer. He has made much work for the 
bookkeeper but between them they have devised a 
system, using a card that is day-book and ledger 
and finally is filed for reference and for use as a 
mailing list. 

He has built up an acquaintance among builders 
by being ready to cover a small roof or set a 
furnace promptly, carrying in stock flashing, valley 
tin, eaves trough, conductor ready for immediate 
delivery. In all of this he is assisted by the firm, 
the clerks, the teamsters and in the rush times he 
has a man and a boy. 

The firm has kept a close watch on the shop and 
knows that the price of work done in the shop 
must be up to the prices charged by the regular 
shop. We find that we have an advantage and a 
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preference. Our customers get the courteous treat- 
ment of hardware salesmen and the expert services 
of a competent man with the result of pleasant deal- 
ings and satisfactory work. People are paying our 
prices and coming back. Our partner has seen our 
tin shop’s business grow, its prestige grow and with 
a profit. Good management, good workmen and 


Hardware Age 


good material will put the tin shop of every. hard- 
ware business on the profit side of the ledger. 
Where complaint is made the man who makes it can 
find the cause and can remove it from his tin shop 
business if he will compare his methods with those 
followed in our shop and make changes: to bring 
his plan of conducting it up to our level. 
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A display of hardware millinery made by William Wilson, Geneva, N. Y. 


Hardware Millinery Display 


Fieve ad DISPLAY COMPETITION” was 

recently conducted by the merchants of 
Geneva, N. Y. There were many entries and the 
displays were attractive and more than creditable, 
in fact many of the exhibits compared favorably 
with the efforts of professional decorators in the 
larger cities. 

It rested, however, with a hardware store, 
William Wilson’s, to carry off the coveted first prize. 
The following key to the illustration will enable 
one to learn just how the artist, Mr. Carson, se- 
cured the prize. 

Front row, left to right: $4.08—Horse bonnet 
turned up on side with aigrette of whip crackers. 

$12.17—A tin wash basin inverted and wound 
with manilla rope having a bow of the same mate- 
rial with the ends frayed. A feather was repre- 
sented by a wire closet brush. 

$19.14—A three-quart wash basin on a pie plate 
with snelled fish hooks in lieu of feather, made 
a very natty little hat. 

$13.18—An inverted cuspidor with dog collar 
band securing a shaving brush for pompon made 
a most attractive little bonnet. 

Second row, left to right: $23.183—Tin kettle 
cover turned up on side with brass surface hinge 
to represent brooch securing aigrette of lighter 
tapers. The crown was an inverted steel fry pan. 

$29.25—This sailor hat was a silver plated tray 
with plated serving dish for crown, surmounted by 


a wire tea pot stand festooned with feathered troll- 
ing spoons and an ostrich feather of wire cloth. 

$21.33—Ceiling electric light globe with metal dog 
collar band and set of spiral skewers for ornament. 

$23.13—A 10-inch kettle cover serves as a brim 
for this creation, while a bean dish does service as a 
crown. The band is made of green paper and the 
wire cloth bow is secured with a brass drawer pull. 

Third row, left to right: $11.49—A tin pot cover 
supporting a tin basin and over all a piece of 
chamois skin with a small sponge on a paint brush 
for a feather. 

$13.15—The smart head piece is an inverted oval 
casserole with bar spoons as ornaments. 

$7.09—A bonnet composed of scale scoop. The 
band a dog collar, and the pompon a wire dish rag. 
Skate straps serve as strings. 


NE thing is absolutely true—that no important 

achievement has ever been accomplished in any 

avenue of human activity that has not had as one of 
its basic forces the rule of accuracy. 

More and more the competitive business elements 
of to-day are demanding accuracy, until it is safe to 
say to every man, “Practice accuracy and you will 
never want for a good, steady, profitable position.”— 
Exchange. 


THE NATIONAL CASH REGISTER COMPANY, Chicago, 
Ill., has leased a four-story structure at 172 North 
Michigan avenue. The company plans to remodel the 
building throughout and occupy it as its Chicago sales- 
room and general offices. 
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Trade Conditions and Iron, Steel and Hardware Prices 





The steel trade is showing steady better- 
ment in all departments, mainly in prices 
and operations. 

James A. Farrel, president of the United 
States Steel Corporation, states that business 
is steadily improving. 

The railroads are placing a fair amount of 
orders for steel rails. 

One of the most encouraging features of 





MARKET SUMMARY FOR THE BUSY READER 


the situation is that the shipbuilding business 
is very prosperous. 

Contracts for structural material, consist- 
ing of beams, channels and other shapes, are 
fairly heavy, and some very large work is in 
sight, including 20,000 tons of beams and 
channels for track elevation at Indianapolis 
and nearly 10,000 tons for a railroad bridge 
in Oregon. 












Office of HARDWARE AGE, 
Pittsburgh, Pa., February 16, 1915. 


ote steel trade is showing steady betterment in all 

departments, mainly in prices and operations, and 
a comparison of present conditions with those existing 
in November and December show an increase in rate 
of operations of fully 15 to 20 per cent. In November 
and early December the steel mills of the United 
States Steel Corporation were operating to only about 
30 to 35 per cent., and the Carnegie Steel Company, 
the leading subsidiary of the Steel Corporation, was 
operating only 22 out of 58 blast furnaces. At this 
time the Steel Corporation is running to about 53 per 
cent., and the Carnegie Steel Company has 34 blast 
furnaces operating, and will probably start up two or 
three more stacks in the near future. The Gary works 
of the United States Steel Corporation, which are 
operated under the name of the Indiana Steel Company 
at Gary, Indiana, were put in operation on Monday 
of last week, after a long idleness. This plant has 
received some very large orders for steel rails from 
Western roads. It is said that when operating to 
maximum capacity, the Gary plant of the Steel Cor- 
poration can turn out 200 tons of rails per hour, or 
4800 tons per day. This plant has the largest capacity 
for making rails of any works in this country. The 
foreign trade of the United States Steel Corporation, 
which is handled by a subsidiary known as the United 
States Steel Products Company, is now above normal 
and gives promise of growing still faster. 

The Engineers’ Society of Western Pennsylvania held 
its annual dinner in Pittsburgh last week, at which 
James A. Farrell, president of the United States Steel 
Corporation, was an invited guest, and the leading 
speaker. Mr. Farrell talked in a very optimistic way 
as to the future of the steel business, and said that the 
turn had come, and that business was steadily im- 
proving. He also made the important statement that 
improvements and additions, held up by the Steel Cor- 
poration on account of the long depression in business, 
would shortly start up again, and this means a good 
deal for Pittsburgh. For a long time the Steel Cor- 
poration has had under consideration the building of 
very large finishing mills at Girard, Ohio, only a few 
miles distant from the Ohio works of the Carnegie 
Steel Company, located at Youngstown. If work on 
these finishing mills is started, it means employment 
for thousands of men, and the consumption of large 
quantities of steel, brick, cement and other building ma- 
terials, and also much new equipment in rolls, engines 
and other machinery. 

While the railroads are placing a fair amount of 
orders for steel rails, the total is still disappointing. 
The Bessemer & Lake Erie Railroad, which is owned 
and operated by the Carnegie Steel Company, placed 
last week 6,000 tons, which will be rolled at the Edgar 
Thomson mills, and the Chicago, Burlington & Quincy 
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is in the market for 20,000 tons in addition to its 
former purchases. 

One of the most encouraging features of the situa- 
tion, and that means much for, the plate mills, is that 
the shipbuilding business is very prosperous. Last 
week contracts for three very large ocean-going vessels 
were placed, and other contracts are expected in a 
short time that will embrace fully as many boats as 
have already béen placed. A ship yard located at New 
London, Conn., that has been idle for years, is being 
rebuilt and put in shape to be operated. The United 
States Government is to build a new battleship known 
as the “California,” for which 15,000 tons of plates and 
about 3,500 tons of shapes and steel bars will be used, 
bids for which will be opened on March 2. This boat 
will be built at the Brooklyn navy yard. 

The rapid advances in prices of spelter have put 
galvanized sheets at 3c. for prompt delivery, and the 
National Tube Company has just announced an ad- 
vance of $6 a ton on nearly all sizes of galvanized 
steel pipe up to 6 in. Contracts for structural material, 
consisting of beams, channels and other shapes, are 
fairly heavy, and some very large work is in sight, 
including 20,000 tons of beams and channels for track 
elevation at Indianapolis and nearly 10,000 tons for a 
railroad bridge in Oregon. 

The American Steel & Wire Company and other wire 
mills announced on Wednesday evening, February 10, 
an advance of $1 a ton in all wire products. The 
volume of business in wire and wire nails is reported to 
be increasing, and the outlook for the wire trade is 
better than for some time. 

Business conditions among the local hardware trade 
are only fairly satisfactory. Several jobbers report 
the volume of business at this time less than at the 
same period last year, and the outlook for early better- 
ment is only fair. Retail hardware dealers and con- 
sumers are still inclined to place orders only for such 
quantities of goods as are absolutely needed for con- 
sumption, or to complete stocks. Prices are only fairiy 
strong, and there does not seem to be much incentive 
to buy ahead. Traveling men on the road are sending 
in a fair number of orders, but the volume is much 
smaller than usual. Collections are reported fair, and 
credit lines are being very closely watched. General 
financial conditions are much better than 60 or 90 days 
ago, and banks report willingness to lend money freely 
for legitimate projects. The feeling still prevails that 
volume of business in 1915 will be heavier than last 
year, but that the average of prices will be low in the 
first half at least. 


WIRE NAILS.—Effective Wednesday evening, Febru- 
ary 10, the American Steel & Wire Company, and other 
makers of wire nails, announced an advance of $1 a 
ton, which puts wire nails at $1.60 per keg in carload 
and larger lots to jobbers. This advance has been 
referred to in our report for several weeks as liable 
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to come at any time. Mills report that contracts for 
wire nails taken at the $1.50 price are being fast 
cleaned up, and some new contracts made at the $1.55 
basis. As yet it is too early to expect orders at the 
$1.60 price, as consumers are covered at lower’ figures 
for some time ahead. The new demand for wire nails 
is reported active, particularly in the West, and ship- 
ments by the mills are heavier than for some time. 
We quote wire nails as follows: 
$1.60 f.0.b. Pittsburgh, freight 


Jobbers charge the usual 
small lots from store. 


In carload lots to jobbers, 
added to point of delivery. 
advances over these prices for 


CuT NAILs.—As yet there has been no general ad- 
vance in prices of cut nails, but the market is stronger, 
due to the recent advance of 5c. per keg in wire nails. 
The new demand for cut nails is fair, but buying is 
mostly for carload and smaller lots to cover actual 
needs. 

We quote nails $1.55 per keg in carload and larger lots 
to jobbers; carloads to retailers, $1.60 f.o.b. Pittsburgh, 
terms 60 days, or 2 per cent. off for cash in 10 days, freight 
added to point of delivery. 

BARB WIRE.—Effective Wednesday, February 10, 
prices of barb wire are up $1 per ton, but the trade is 
pretty well covered up to April at lower prices. Makers 
report that specifications against contracts are coming 
in freely and shipments of barb wire are heavier than 
for some time. 

We quote painted barb wire to jobbers $1.65; galvanized, 
$2.05 in carloads to jobbers, usual terms, freight added to 


point of delivery. Jobbens charge the usual advances for 
small lots from stock. 


FENCE WIRE.—Prices have been advanced $1 per ton, 
effective from Wednesday, February 10, and plain fence 
wire is now $1.40 base. Manufacturers have been 
specifying against contracts for some time and now 
have fairly heavy stocks of fence wire on hand, ex- 
pecting an advanced spring demand. As yet there has 
been very little buying at the advance, and probably 
will not be for some time. 

Prices are as follows; Annealed fence wire in carload lots 


to jobbers, $1.40 base; galvanized, $1.80, with the usual ad- 
vances charged to jobbers for small lots from store. 


IRON AND STEEL Bars.—Makers of steel bars report 
that the trade is taking very kindly to the new prices 
recently fixed, and that orders for February shipment 
at 1.10c. are coming in freely. There have also been 
some contracts placed for second quarter at 1.20c., but 
whether these contracts will develop into actual busi- 
ness depends very largely on conditions existing when 
the second quarter period arrives. The implement trade 
is specifying freely against contracts, but car builders 
are not taking steel bars very heavily, having very 
few orders on their books for cars. The new demand 
for common iron bars is fair, and prices are firmer. 
Some of the leading makers of common iron bars in the 
Chicago district have recently advanced prices $1 to 
$2 per ton. 

We quote steel bars at 1.10c. for February ; 
March, and 1.20c. for second quarter delivery. 


We quote common iron bars at 1.10c. to 1.15c. f.o.b., Pitts- 
burgh. 


1.15¢e. for 


TIN PLATE.—Owing to the higher prices of pig tin, 
the market on tin plate is firmer, and some makers are 
holding out for $3.20 per base box for the small orders 
that are now being placed. Operations among the tin 
plate mills are heavy, as they are now turning out 
the plate to fill Pacific coast orders, shipments on which 
will start early in March via the Panama canal, some 
having already gone forward. The American Sheet & 
Tin Plate Company was operating last week to 92 per 
cent. of capacity, and other leading mills are running 
nearly full. 

We quote 100-lb. coke plates at $3.15 to $3.20 per base box, 
depending on the order. 

We quote 100-lb. terne plates at $3.15 per base box, f.o.b. 
Pittsburgh. 

Nuts, BOLTs AND RIvETsS.—There is no improvement 
in demand for nuts and bolts, and prices continue to 
rule very low. In fact, regular discounts have been 
more or less shaded for some time and have not cut 
very much figure in actual sales and contracts. The 
demand for rivets is fair, with prices not ruling very 
strong. 
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We quote structural rivets at 1.40c. and boiler rivets at 
1.50c. in carload lots, small lots taking an advance of about 
ic. Discounts on nuts and bolts are as follows in lots of 300 


lb. or over, delivered within a 20c. freight radius of maker's 
works. 
Coach and lag screws................ 80 and 5% off 
Small carriage bolts, cut threads........... - 80% off 
Small carriage bolts, rolled threads....80 and 5 o ¢ ¢ off 
RAED GUTS DONE occ 4 cccccsccceen 75 and 5¢ o off 
Small machine bolts, cut threads. ..80 and 5% off 


Small machine bolts, rolled threads. 80 and 10% off 
Large machine bolts .........scccsecs 75 and 10% off 
Machine bolts, c.p.c. & t nuts, small......... 80% off 
Machine bolts, ¢c.p.c. & t nuts, large. 75 and 5% off 


Square h.p. nuts, blank and tapped pes a eel $6.30 off list 
Hexagon nuts gotta atic sss sees $7.20 off list 
Hexagon nuts, 5 and larger............ $7.20 off list 
C.P.C. and R, sq. nuts, blank and tapped. $6.00 off list 
Hexagon nuts, smaller than % in...... $7.80 off list 
A eee $5.50 off list 
C.P. plain hexagon nuts................ Le off list 
Semi-fin. hex. nuts, ™% in. or under. 10& 10% off 


Semi-fin. hex. nuts, 5g in. 
Rivets, 7/16 x 64, 


"85 >» and 5% off 
80,10 & 5% off 


and eer 
‘smaller & shorter. 


Rivets, tin plated, packages........ 80,10 and 5% off 
Rivets, metallic tinned, packages....80,10 and 5% off 
Standard e rr 70,10 and 10% off 


Standard set-screws ............. 75,10 and 10% off 


SHEETS.—The new demand for black and galvanized 
sheets is fairly heavy and prices on galvanized are very 
strong, due to the high prices ruling for spelter. The 
American Sheet & Tin Plate Company and other lead- 
ing makers of galvanized sheets, are holding No. 28 
gauge firm at 3c. Prices on galvanized sheets are also 
stronger, and several mills have put No. 28 gauge at 
1.85c. and will not shade this price. 


SHEETS.— Makers’ prices for mill shipment on sheets 
of U. S. Standard gauge, in carload and larger lots, on 
which jobbers charge the usual advance for small lots 
from store, are as follows, f.o.b. Pittsburgh, terms 30 
days net, or 2 per cent. cash discount in 10 days from 
date of invoice: 

Blue Annealed Sheets 


Cents per Ib. 
Se err, rere ere ree 1.25 to, 1.30 
A a ks elt Na 1.30 to 1.35 
en oo a od a hb a oh we wo wed eee 1.35 to 1.40 
Ne eg cee ae 1.45 to 1.50 
ee oe a ha a ek ob ed oe ee 1.55 to 1.60 

Box Annealed Sheets, Cold Rolled 

Cents per lb. 
I a Sg ee ee ee ie 1.45 to 1.50 
FR A aa ee a i a 1.45 to 1.50 
eS a ag ee ee kes a gate ed 1.50 to 1.55 
Cee a es ale 1.55 to 1.60 
SE ee ns 2 ss wad oo G ona ed Saw eee 1.60 to 1.65 
I I ss le a ae ele 1.65 to 1.70 
I a i te 1.70 to 1.75 
AIRBAGS: JA ee eo oe er 1.75 to 1.80 
8 ee ee ee re ee ee ae 1.80 to 1.85 
REE Re Sete re Se aor ere eee eee 1.85 to 1.90 

Ra Sa eta i ee el Bel en ek ne ag 1.95 to 2.00 


Galvanized Sheets of Black Sheet Gauge 
Cents Yr lb. 
2.00 


en er ee es @ hd eee a ab eee se ie 

I a a al wee i ee ee eae 2.10 
I a i a ee ee a ak de ila 2.10 
ne aS ee oe Se Ee Oe Ba ee 2.20 
I i ee ad din cg wae See Ale oe 2.40 
rN re i ee 6 ae ek ed bare eee ae 2.50 
ee re et oe ae bbe ees +e CO ee 2.70 
I ee a a bet Oe Oa ee ek 2.85 
a a Na i eae a eal ge dice 3.00 
Bea 2 ee a bas 6 ao 6 peek eee 3.15 
NS ne ae ee hes De Gee be eee wos 3.30 


CORRUGATING ROOFING SHEETS BY WEIGHT 


ree cents per lb. 

25to 28 19to 24 12 
onal an ak i 0.15 0.10 0. 
(ane ey's eae 0.25 0.15 0 


Painting: 29 
Regular, or oiling 
Graphite, regular 

Forming: 
2, 214, 

eS ee ee 
2, V-crimped without sticks 
52 to 1% in. corrugated. 
3, V-crimped without sticks 
Pressed, standard seam, 
with ME a | 
Plain roll roofing, with or 
without cleats .........-. 
3/15 im. CYEBBG. .. cc ceed 
Weatherboard siding 
Beaded ceiling 
Rock face brick and stone 
SEE once cdc eed bees s eee ae 
Roll and cap roofing, with y 
caps and cleats 
Roofing valley, 12 in., 
re ere Se ee a . AP 
Ridge roll and “<9 
(plain or corrugated). 


WROUGHT-PIPE.—Due to the general improvement in 
the steel business, and also to the much higher prices 
ruling for spelter, the National Tube Company has 
lowered discounts on black wrought-steel pipe up to 
6 in. one point, equal to an advance of $2 a ton, and 
on most sizes of galvanized from % in. up to 6 in, 


Sess 
- wore | ROS 
oO oovj 
CoooSo 

bo hobo — —- 2 oO 
or OO oro 
oss 

at SS OS 

oo oj 


fo] 
. 
ol 
aoa 

—_ 
. 


°° Sv 


7. Se 
SSS> 
GOS oN 
bono hoe 
NSN 


oe e282 .@ 2 8.8 6.9 4 


> Sss2 


—) 
bo 
or 
bo 
ol 


bo 
or 


-€: ec ¢ 6.6 9 2 


0.25 
0.65 


2? 
So to 
or ol 


0.65 








February 18, 1915 


discounts have been lowered three points, equal to an 
advance of $6 a ton. These prices went into effect on 
Thursday, February 11, and are now being quoted by 
all the pipe mills. The new demand for merchant pipe 
is fair, one leading mill stating that up to February 
10 it had booked nearly as much business as during the 
entire month of January. Reports are that a very large 
natural gas line is to be laid in the West, which will 
require a very heavy tonnage of large-sized pipe. 

BoILeER TUuBES.—Discounts to jobbers, in carloads in 
effect from May 1, 1914, on steel, and from January 2, 
1914, on iron, are as follows: 


Lap Welded Steel Standard Charcoal Iron 


1% cuppa dt EEE E TEE 62 eA a eo 
ee UR pare ears: 59 Se Gee WC soo 0 on be os 49 
. F&F -«. | aaa 65 a a al a Sk a a es 45 
ee 8 See eee 70 ie S&S |S err rr, 54 
Sam Oe S56 BB. se , ccccces 72 ef eee 57 
ge << “ANA eC er 65 - eB: YS eos 60 
& & | Srey ore 62 eg eres ee 49 
Locomotive and steamship special charcoal grades bring 


higher prices. 
2% in. and smaller, over 18 ft., 10 per cent. net extra. 
2% in. and larger, over’ 22 ft., 10 per cent. net extra. 


Less than carloads will be sold at the delivered discounts 
for carloads, lowered by two points for lengths 22 ft. and 
under to destinations east of the Mississippi River; lengths 
over 22 ft., and all shipments going west of the Mississippi 
River, must be sold f.o.b. mill at Pittsburgh basing discount, 
lowered by two points. On standard charcoal iron tubes for 
desirable orders the above discounts are shaded an extra 5, 
and occasionally two 5’s by some makers. 


WROUGHT PIPE.—The following are the jobbers’ car- 
load discounts on the Pittsburgh basing card on steel 
pipe in effect from February 11, 1915, and iron pipe 
from June 2, 1913, all full weight. 





Butt Weld 
ee 
inenes Black Galv. | Inches oo Galv. 
%, % and &.. 73 52% , 2 go eee 66 47 
hs, acne he wre cima 77 65 %, Ry a ae 65 46 
er Wrist oe eee $0 80 69% a eee ee 69 56 
: a Os woo, 72 61 











73 
Lap Weld 
TTT eee 77 i Sd re a 56 45 
= "2 PS kd w «ck 79 681, 12 Ne Boe a aria 67 56 
ft: aaa 77 ek. be ke eal en aod area 4 68 58 
13 2 Shee 63%... 314 RS Che» bes 70 61 
re eee ee 61 SF aren 61 
2 : aes 68 55 
Reamed and Drifted 
iM = ~ ae 78 674 1 to 1%, butt... 70 59 
A i de ae 75 641, Dee sak ae cece Oe 59 
aa 4 6, lap.. 77 661, Be % Cc kéie 2 0's 54 43 
ee eee 65 54 
i Re 6 dain awd % 66 56 
2% to 4, es .< Se 59 
Butt Weld, extra strong, plain ends 
1, %4 and ar 68 551% Se ee ee 63 »2 
ee Aa ea 73 ee tM ee eer 67 60 
ee |. Saree 6814 BFF) Sere 71 52 
eee 7 691%, | 2 and 2%....... 72 63 
Lap Weld, extra strong, plain ends 

a ae ik ap 74 6514 1% Pe ee ee te 65 59 
eS Sees 76 SE cae Re inaen 66 58 
Oe Ms bw doe 88 75 64%, 31 i as sak de a 70 61 
> < Sere 69 58%, an We We bc ou one 69 60 
eS . e ee 64 531, i 2 oe 63 53 
kk ree 58 47 

Butt Weld, double extra strong, plain ends 
eh: Gcwla dle ah een ahs 63 54% re ee 57 49 
% Dg Pi a aN oll 66 57% ¥, eae 60 52 
cas dene 68 5914 2 and 2%...... 62 54 

Lap Weld, double extra strong, plain ends 
ar aa ee 64 Bb APP era 55 49 
(2 ee 66 57% _ ) 2 Seer 60 54 
. BR 3 eer 65 5614 Ga Ge Bi we es wes 59 3 
ef eae 59 48% as CN 52 42 





To the large jobbing trade an additional 5 per cent. is 
allowed over the above discounts. 


The above discounts are subject to the usual variation in 
weight of 5 per cent. Prices for less than carloads are two 
(2) points lower basing (higher price) than the above dis- 
counts on black and three (3) points on galvanized. 





Office of HARDWARE AG&, 
Chicago, Ill., February 13, 1915. 
NSEASONABLE weather following the severe 
storms reported in the last issue, has not encour- 
aged business in any way in this section, and there is 
the same backwardness in buying that has been appar- 
ent for some time. 

Rigid quarantine regulations in localities where the 
foot and mouth disease among live stock has made its 
appearance, has put a serious restraint upon the trade 
of the merchant who for the time being happens to be 
unfavorably situated; however, this is not expected to 
continue long. 

A decline of 5 per cent in the price of wringers has 
been announced, with few changes otherwise. Spelter 
and zine are quoted at high-record figures and would 
justify, at present prices, an advance in galvanized 
ware. 

In general, orders are not coming in as good volume 
to jobbers as for the same time last year, yet a break 
in the present dullness is expected any moment, and it 
can at least be said that the future looks bright. 

Collections are said to be satisfactory. 

WIRE NAILs.—An advance of $1 in prices of wire 
nails over market quotations, which has been expected, 
is reported to have gone into effect during the week. 
Orders to jobbers have been fairly good in anticipation 
of this, and to cover the wants of the retailers who had 
not bought. We quote wire nails, f.o.b. Chicago, as 
follows: 

Ee eee $1.739 base 
Ce ee CS oboe ne ocd bon oes 1.789 base 
Less than carloads to retailers.......... 1.889 base 

STAPLES.—We quote staples, f.o.b. Chicago, bright, 
same price as nails. Staples, galvanized, an advance 
of 40c. 

BARB WIRE.—New prices, recording an advance of 
$1 a ton in barbed wire, will be issued this week. We 
quote barb wire, f.o.b. Chicago, as follows: 


Carloads to jobbers, painted............. $1.739 base 


Carloads to jobbers, galvanized......... 2.139 base 
Carloads to retailers, painted........... 1.789 base 
Carloads to retailers, galvanized........ 2.189 base 


An additional advance of 10c. for less than carloads. 


FENCE WIRE.—This commodity, on which orders have 
been plentiful for some time, has also taken the ad- 
vance reported on barb wire and nails,’ effective this 
week. We quote fence wire, f.o.b. Chicago, as follows: 


Carloads to jobbers, galvanized.............. $1.939 
Carloads to retailers, annealed.............. 1.589 
Carloads to retailers, galvanized............ 1.989 


Carloads to jobbers, annealed SP Rpt err 1.539 
An additional advance of 10c. for less than carloads. 


LINSEED OIL.—We quote, f.o.b. Chicago, strictly pure 
old process oil: 


Carloads, raw 
Carloads, boiled 


SO@e2 642 ao2 e424 2 ew oe. 6 + 6.980 48 2 Oo eo O68 6 6.6 2 65 


Obituary 


CHARLES MCNELLIS, president of the Imperial Brass 
Mfg. Company, Chicago, IIl., died at his residence in 
that city recently. Mr. McNellis was one of the pio- 
neers in brass manufacturing in the West. In 1905 
he founded the Imperial Brass Mfg. Company, and 
under his direction the company expanded rapidly. He 
is survived by a widow and 12 children. 


JOHN H. Woop.Lock died at the German Hospital, 
San Francisco, Cal., recently from the effects of a fall 
from the platform of a car. Mr. Woodlock was well 
known in the steel and wire industry, having acted 
as manager of the steel departments of Dunham, 
Carrigan & Hayden Company and the Pacific Steel & 
Wire Company, both of San Francisco, and the De 
Kalb Fence Company, De Kalb, III. 


J. W. Bascock, for more than 30 years engaged in 
the retail hardware and implement business at Cam- 
bridge, Neb., died in that city. He was formerly asso- 
ciated with his brother Walter Babcock under the firm 
name of Babcock Brothers. Mr. Babcock was 77 years 
old. 


AusTIN D. SUMNER, identified with the hardware 
business for over 25 years, died at his home in Hills- 
boro, Ind., from paralysis. 
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The Customer at Large 
(Continued from page 61) 


and had I known what you wanted when you came 
in I would not have talked to you.” 

This was some pretty hard stuff to swallow, but 
as it was his store and I was the intruder I was 
just a little timid about making any further re- 
marks, and I can assure you that about this stage 
my knees were having a rattling good time and I 
just felt that had I accepted Mr. Taylor’s gun I 
would have felt just a little more secure. From 
appearance and the actions of this man I judged 
that he was a fellow who meant every word he said, 
and having in mind that it was much nicer and 
more profitable to ride in an automobile than to 
ride in a hearse, I made a hurried attempt to con- 
clude my interview. I extended my hand and said, 


Hardware Age 


“I am sorry that you feel this way about it. I 
don’t want you to lose anything on my account. 
Here’s a dollar which will pay you for the time you 
wasted, and I will leave this thought with you, that 
if you will go across the street and look at your 
store and then slowly walk over toward it as one 
of your customers would you will change your win- 
dow display and you will also remove some of the 
obstructions that are hindering you from doing 
more business, and I feel certain that with a little 
time spent arranging these goods and having a 
smile on your face when a customer comes in that 
instead of doing $16,000 of business you could do 
$36,000 just as easy.” 

He took the dollar, listened to what I had to say 
and at the conclusion of my remarks didn’t even say 
good-bye.but walked back to the place he calls his 
office. 





GREETING THE WEDDING GUESTS 


By HARRY SHRIMPTON 


4 Nerress were fourteen hundred weddings in my 
town last year and something like one thou- 
sand to date this year. 

What has that got to do with a hardware dealer 
selling paint? Much. It’s one of those ideas that 
we dealers constantly are endeavoring to get hold 
of and so seldom conceive simply because we don’t 
think hard enough. 

Here’s how weddings increase my paint sales: 
When the parents of a young woman announce her 
forthcoming marriage, I immediately get busy at 
the tax collector’s office and with the neighbors and 
find out whether or not the old folks own the prop- 
erty in which the daughter is to become a bride. 
Of the fourteen hundred parents who gave their 
daughters away last year over five hundred owned 
their own homes. Beginning to catch the drift of 
my hunch? 

When I learned who owned homes, I got in com- 
munication with the fond mother. I approached 
her tactfully and worked upon that most susceptible 
of all human emotions—vanity. Undoubtedly, I 
said, she would invite quite a few guests. The scrub 
brush, soap and water, I told her, would make her 
home look clean when the approaching nuptials were 
performed, but would they make the home look 
cheerful and inviting to the guests? 

In talking with the mother you must, of course, 
put the proposition up to her in a manner that will 
not offend her. It wouldn’t do to go to her and 
tell her frankly that her house looks rotten and that 
if she doesn’t paint up the premises the guests will 
leave with a feeling that the house was dirty. That 
would not be tactful by any manner of means. 

Nor can you approach the woman whose house 
has been painted only a short time before. Of the 
five hundred house owners in last year’s list the 
homes of three hundred and ninety-one of them 
really needed going over. Many of them needed 
painting outside; many more of them needed 
varnish, furniture polish and interior stains. 

The hardwood floors, for instance, you tell the 
mother, are pretty badly scratched, and it would 
cost but a trifling amount to make them shine like 
glass. If the woodwork were touched up a bit it 
would create a favorable impression with the guests. 
Cheerfulness invites respect; cleanliness and up-to- 
dateness demand it. For little money the parents 
may have a house that presents an appearance equal 
to that of any of their wealthier neighbors or 


friends. 


Each dealer in paints, of course, must frame up 
his own argument, for he alone knows how to pre- 
sent it. Personal solicitation is better than any 
other method of securing this business, but a well- 
written letter often works wonders. The utmost 
care, however, should be exercised at all times to see 
that no offense is created and no uncharitable word 
spoken or written. 

Naturally the mother of the bride is going to have 
everything in shipshape and spotless order on the 
night of the big event. The mop and the scrub 
brush and the dust cloth will not bring out the best 
there is in the house. Paint will; and paint, in the 
light of its lasting qualities, is far cheaper in the 
long run than countless hours of toil in preparing 
the home for the invited guests. 

Help the parents solve the problem of putting up 
the most prosperous looking front when the guests 
arrive. Help them solve the problem of greeting 
them under the most favorable conditions and among 
the most pleasant and brightest surroundings. The 
fond mother has too many things to think of and 
paint is her last thought. It is her first choice of 
house decorations when you bring it to her atten- 
tion. Her vanity and pride can be reached. 


Statements of Latin-American 
Trade Situation 


EFINITE and authoritative information, ex- 

plaining the diversion in Latin-American coun- 
tries toward the United States for capital and a 
market for their products, which previously they 
had found most largely in Europe, is contained in 
“Statements on the Latin-American Trade Situa- 
tion,” just issued by the Bureau of Foreign and Do- 
mestic Commerce, Department of Commerce. 

It gives the addresses made by representatives of 
Latin-American countries at a conference with 
American business men recently in Washington. It 
contains statements by the Ministers from Bolivia, 
Uruguay, Peru and Cuba to the United States, the 
consuls-general of Costa Rica and Colombia, in New 
York, the Minister from Ecuador to England, and 
others, with remarks by Secretary of State Bryan 
and Secretary of Commerce Redfield. 

This pamphlet, miscellaneous series No. 18, is for 
sale by the Superintendent of Documents in the gov- 
ernment printing office, Washington, D. C., at 5 


cents per copy. 
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Automobile Owners are desirable and profitable customers and 
can afford to buy the best in garage hardware. 


—_ Everything for the Garage Door 
Hinges, Holder, Hasps, Handles, Bolts 







No. 1457 Ball-bearing Garage Hinges with 10 and 24-inch No. 1055 10-inch Chain Bolt. Reversible and with 5 ft. or 


straps, permit closing the doors tightly. 24-in. Chain. 
Nos. 1458 and 1459 Ball-bearing Garage Hinges with 36 inch No. 1056 New 10-inch Foot Bolt to match the Chain Bolt. 
strap. No. 1252 Extra-Heavy Thumb-Latch—New. 
No. 1775 New Garage Door Holder. See illustration above. - ~e oe et we - —— 4 _ 3.1% 2 2 Aad gt 
: ® —— : , ; . 0 ‘ nches 0. é 4 x nches ese 
No. a ee Heavy Safety Hasp. Screws concealed when padlock eyes may be used with No. 1252 Extra Heavy Latch. 
ag oc eg ie alae a ei cilia tail oe Nos. 1265 and 1257 Heavy Handle or Pull. 
No. 5 5 and 7-ine ee Bm eee: Taswener Se iE All made from Stanley Wrot Steel in japanned or rustproof 
side of large front doors on Garages having side entrance. “Stanley Sherardized’’ finishes. Ask your jobber or write us 
No. 1052 Heavy Cremone Bolt, in 7, 7%, 8, 8% and 9 ft. lengths. for information. 
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NEW GOODS AND NOVELTIES 


Products Being Placed on the Market by Hardware Manufacturers 


The “White House” Com- 
bination Pantry 
The Faultless Iron Works, St. 


Charles, Ill., is marketing through 
Janes & Kirtland, eastern distributors, 
133-135 West Forty-fourth street, 
New York City, the “White House” 
combination pantry, which is shown 
in the accompanying illustration. It 
is stated that this cabinet is built in 
different sizes, on the unit system. 
The flour box in the upper section 
and the drawers in the lower section 
form the center. The extensions on 
the right and left of the center are 
made up of the upper or four-door 
units. This cabinet is made with a 
sliding table top. 

The “White House” combination 
pantry measures, without casters, 68 
and 3/8 inches in hight. The width 
is 91 inches and the depth (except 
the table unit) is 12 inches. The 
table top measures 24 inches in depth 
and 39 inches in width. 

This cabinet is furnished with a 
flour box, a glass rolling pin and six 
glass jars for daily supplies, includ- 
ing sugar, tea, coffee, etc. These 
furnishings are included in the price. 


The “Dolphin” Loose-Leaf 
Fly Book 


Abbey & Imbrie, 18 Vesey street, 
New York City, are placing upon the 
market the “Dolphin” loose-leaf fly 
book, which holds each fly separately 
and keeps the gut stretched taut. The 
company states that any fly can be 
removed or added, without interfer- 
ing with the others. The fly leaves 
are made of light, hardened alumi- 
num, and these will hold 2 dozen flies 
to a leaf, 1 dozen on each side. Each 
fly is held taut by a spring. 

It is stated that these springs are 
altogether new. The design has been 
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The “White House” combination pantry, made by the Faultless Iron Works 


protected by a patent which is now 
pending. The springs are rustproof 
and their action is positive. They lie 
flat on the leaf and are compact. If 
lost, one of these springs may be re- 
placed without the use of any tool. 


The contents of the book may be 
varied in accordance with the require- 
ments of the trip. The “Dolphin” 
fly book is made in three qualities of 
cover, English pigskin, seal grain 
leather and imitation seal. All covers 
are fitted with two clasps. 

The pigskin book is furnished with 
two aluminum fly leaves and it re- 
tails for $5. The seal book has one 
leaf and this book sells for $3. The 
imitation seal book contains one leaf, 
selling for $2. All of these books are 








The new ‘“Dolnhin” loose-leaf fly book, brought out by Abbey & Imbrie 
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fitted with felt pads to absorb the 
moisture from wet flies and any addi- 
tional number of aluminum fly leaves 
can be furnished at 75 cents each. 


Travelers’ Unique Manicure 
Sets in Leather Rolls 


Emil Forquinon, 108 Lafayette 
street, New York City, manufacturer 
and importer of fine cutlery, is offer- 
ing a line of attractive travelers’ 
manicure sets in flexible leather rolls. 
The rolls are in light colors, with 
handle mountings of deep sea white 
pearl and deep sea novelty snail shell 
handles. The snail handles bear some 
resemblance in shape to golf irons, 
the raw material coming from the 
South Pacific, in the vicinity of coral 
reefs, where divers bring up the shells 
in the same way that mother-of-pearl 
is fished for. 

Mr. Forquinon, says that so far as 
he knows, handles for such purposes 
of snail shell, are new in the trade. 
The latter type of handles afford a 
fine grip, because of adequate size, 
having peculiar markings, alternately 
in layers of a wavy grayish-white, 
pearl-like tint. The goods are put up 
for individual use in small moosehide 
rolls, resembling those used for carry- 
ing samples of pocket cutlery, and 
are lined with satins or silks in hand- 
some light colors. 


“Ever Ready” Telephone 
Pad 


The K. & B. Company, 25 North 
Seventh street, Philadelphia, Pa., is 
manufacturing the “Ever Ready” 
telephone memorandum pad, which is 
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In every home, in 
many stores—yes, 1n your 
store—there are many places 
where these midget hangers can be 
used. Why not get this business in 


your town? 
R-W 
Bantam Door Hangers 


No. 030 Hanger especially designed for display racks showing rugs, 
curtains, mattresses, screen and panelled doors. 
Nos. 30 and 0030 hangers for doors 4% to13in. thick for sliding par- 
titions, wall case doors, cupboards, bakery and milk-wa gon doors. 
No. 420 hanger for light doors 1 to 1%in. thick 

Nos. 34-1 and 34-2 hangers for locker, china closet and cup- 
board doors and any light doors. 
Remember, the R-W Line includes 


‘‘ A Hanger for Any Door that Slides ” 




















No. 34-2 
R-W Junior 
Steel 
Door Hanger 


No. 34-1 
R-W Junior 
Steel 
‘Door Hanger 


3) MANUFACTURING Co. fe 
=) AURORA ILL.U.SA. 





No. 030 
R-W 
Display 
Rack 
Hanger 
made in 
two sizes 
for 


R-W Bantam 
Trolley Hanger 
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No. 0030 
R-W Bantam Trolley Hanger 
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clamped rigidly to the standard of a 
desk stand telephone, as shown in the 
accompanying illustration. Other 
models of telephone memorandum 
pads are included in the company’s 
line, some of which are suitable for 
use with the wall type telephones. 
Any sized memorandums may be 

















The “Ever Ready” telephone pad 


written on these pads as the paper is 
fed from a roll which is located under- 
neath the writing surface of the pad. 
When the writing is completed the 
paper may be torn off at the top. The 
“Ever Ready” telephone memorandum 
pad retails for 50 cents. Additional 
rolls of paper are priced at 5 cents 
each. 


Stanley Works Catalog 


The Stanley Works, New Britain, 
Conn., and 100 Lafayette street, New 
York City, is now distributing to the 
trade its new copyrighted catalog, 
which is bound in red flexible covers, 
and contains 260 pages. It is printed 
handsomely in colors, showing to ad- 
vantage the very large lines of 
wrought hardware in steel, brass and 
bronze. 

In the front are two full page views 
of the Stanley Works at New Britain. 
The book is departmentized as fol- 
lows: Part I, covering wrought butts 
and hinges; Part II, wrought door 
bolts, barrel bolts, etc.; Part III, 
wrought shelf brackets, thumb 
latches, handles, storm sash hangers 
and other miscellaneous goods; Part 
IV, hinges and fastenings for outside 
window blinds, and Part V, a com- 
prehensive telegraph code covering 
correspondence, dates, discounts, 
finishes, numbers, orders, quantities, 
qualities and sizes. 

There are two pages each of 
alphabetical index and numerical in- 
dex, together with two pages describ- 
ing the various finishes, which give 
some idea of the wide range of the 
line. The company sent out as usual 
on February 1 its annual calendar. 


The Benefiel “Baby Nest” 


The Chas. E. Benefiel Company, 
Indianapolis, Ind., is manufacturing 
the Benefiel “Baby Nest.” The net- 
ting used in the “Baby Nest” is of 
closely woven cord in artistic designs 
and colors. The company states that 
ample ventilation is provided for, yet 
the mesh is of such construction as 
to be fly, bug and insect proof. The 
trimmings are braids, gimps, fringes 
and other similar materials in a 
variety of patterns. The bottom is 
made from heavy, soft duck, in colors 
that are best adapted for the purpose. 
The bottom is supported by several 
yards of extra strong upholstery web- 
bing. 

The top and bottom frames are of 
straight grained hardwood which will 
not warp. The pieces are 1 inch 
square, with slightly rounded edges. 
The frames are finished in different 
styles, to harmonize with the balance 
of the materials used. The spring 
is made from oil tempered No. 9 wire. 
The finish is black Japan. The spring 
measures 12 inches in length and 1% 
inches in diameter, and it extends to 
twice its length. The company states 
that this spring is absolutely safe, as 
it is tested to 100 pounds strain. All 
chain and exposed fittings are of steel, 
with heavy nickel plate finish. 


The “Baby Nest” is shipped com- 
plete, ready to be suspended. Each 





The Benefiel “Baby Nest” in use 


one is packed in an individual ship- 
ping or carrying case, which is made 
of fibre. The shipping weight of the 
Benefiel “Baby Nest” is 11 pounds. 


Baldwin Refrigerator 
Catalog for 1915 


The Baldwin Refrigerator Company, 
Burlington, Vt., is distributing its 
1915 catalog illustrating and describ- 
ing the Baldwin dry-air refrigerators. 
This booklet is well printed upon good 
quality paper. It is bound with an 
attractive cover, and it contains 68 


pages. 


Hardware Age 


Ever-Ready Roll Labels 


The Ever-Ready Roll Label Com- 
pany, 203-205 West Fortieth street, 
New York City, is manufacturing the 
Ever-Ready. roll labels, which are 
printed on gummed paper, and fur- 
nished in roll form. These labels are 
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The Ever-Ready roll labels 


perforated. The company prints labels 
in blue, black, brown, green or red, 
or in two colors. For two color work 
an additional charge is made. . 

The “Handy Holder,” which is 
shown in the accompanying illustra- 
tion is supplied without charge. This 
device enables a merchant to place 
labels conveniently over his desk. 
These roll labels can be furnished by 
the company in any size, to suit indi- 
vidual requirements. The company 
states that these labels cannot curl or 
stick together, and that climatic 
changes do not affect them. 

Economy is another point upon 
which the company lays stress, stat- 
ing that there is no waste when using 
these labels, as they are torn off the 
roll when wanted. In labelling pack- 
ages they may be used in strtps in the 
same manner as postage stamps are 
used. 

The Ever-Ready address labels, per- 
forated on the long side, may be used 
in a typewriter, in strips without de- 
taching. 


The “Lava” Heater 


The Ellanem Company, Inc., 68 
East One Hundred and Thirty-first 
street, New York City, is manufac- 
turing the “Lava” heater, which is 
shown in the accompanying illustra- 
tion. This device measures only 3% 
inches in height, and it can be car- 
ried handily anywhere. It burns 
“Lava” fuel, a form of solidified alco- 
hol, which is made by a special pro- 
cess under a U. S. Government per- 
mit. 

The company states that this heater 
is safe, and that it can be carried in 
the pocket or handbag. It will hold 
any size pan or kettle. Exceptional 
utility is claimed for the “Lava” 
heater, as the company states that it 
may be used for many everyday pur- 
poses. It is heavily nickel plated and 
neat in appearance. 

Safety is another feature of this 
heater. The company states that the 
“Lava” fuel cannot explode, and that 
it is absolutely odorless and smoke- 
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WARREN 
/ HARDWARE 
‘FIXTURES 





Accredited throughout the world as the leading manufacturers 
of Hardware Store Equipment, we desire to call particular attention 
to the fact that we are now better prepared than ever to anticipate 
your requirements. 


Splendidly Made 


Warren Fixtures are made on the Sectional Interchangeable Unit System 
and are made to correctly fit the stock for which they are intended. 


Assuming Responsibilities 
It matters not what problems you may have to face—let us assume the 
responsibility of providing the proper type of fixture. 


One Policy 


The unyielding policy of this concern is and always has been to sell only 
that which will bear the most rigid inspection and stand the most severe usage. 


Catalogues 65 and 212 


J. D. WARREN MFG. COMPANY 


MASONIC TEMPLE, CHICAGO 
Eastern Display Room, 253 Broadway, New York 


Warren Fixtures are manufactured in the largest and finest equipped plant of its kind in the world. 
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less. The heat of the flame is so in- 
tense that the “Lava” heater will 
boil water in less than three minutes. 
In lighting, the cover is removed and 
a match applied, the flame will not 
blow out, and to extinguish the heater 
it is only necessary to replace the 

















The “Lava” heater 


cover. This heater also has a pat- 
ented controller which concentrates 
the flame, thereby reducing the con- 
sumption of fuel. 

The “Lava” heater is approved by 
the Good Housekeeping Institute. 
The retail price of the heater com- 
plete is 50 cents. The “Lava” fuel 
may be purchased for 25 cents per 
ean, and the company states that one 
can of this fuel contains sufficient to 
last for one month, with ordinary use. 


The “Safege” Razor 


The Geneva Cutlery Company, 
Geneva, N. Y., has recently placed 
upon the market the “Safege” razor. 
The company states that the blade 
of this razor is hand-forged by 
skilled workmen from a private-for- 
mula steel of extra quality, and that 
each individual blade is thoroughly 
tested and inspected at all stages as 

















“Safege”’ razor, showing how the 
guard may be detached 


The 


it goes through the processes of man- 
ufacture. 

The guard, which is the safety fea- 
ture, is protected by patents. This 
guard is designed especially for the 
“Safege” razor, and it can be used 
on no other make. It is made of 
selected, spring-tempered “Allo-Sil- 
ver,” and it is shaped under powerful 
pressure. 

The company states that in shav- 
ing with the “Safege” razor, the 
guard should be brought in position 
against the side of the blade, and the 
blade held flat against the face with 


the guard outward. The razor is 
drawn over the face in the same man- 
ner as when using an open razor. The 
guard is stated to be so attached as 
to render the cutting of the face im- 
possible, yet the blade will cut the 
beard cleanly and closely. 

The guard may be detached by 
turning it backward to the position 
shown in the accompanying illustra- 
tion, and pushing it off the end of 
the blade with a pressure of the 
thumb; the blade is then ready for 
stropping or honing. The “Safege” 
razor is priced at $2.50, retail. 


The U.S. Steel Waste Basket 


The United States Steel Furniture 
Company, Syracuse, N. Y., is manu- 
facturing the U. S. Steel waste 
basket, which is an all-metal waste 
receptacle, said to be flame-resisting 
throughout. These’ baskets’ are 
handsomely finished in mahogany, the 
grain of the wood being faithfully 
represented. They are fitted with 
brass feet at each corner. 

The basket which is shown in the 
accompanying illustration stands 14 

















One of the U. S. Steel waste baskets 


inches from the ground. The company 
states that it is clean and sanitary. 
The United. States Steel Furniture 
Company manufactures a complete 
line of metal tables, desks, baskets, 
letter files and security boxes. It is 
claimed that steel seems to prove in 
every way as satisfactory as wood, 
and that it is more durable, clean and 
attractive in appearance, affording 
adequate protection from fire. 


The Harvester World 


The current number of The Har- 
vester World, published monthly by 
the International Harvester Company, 
Chicago, IIl., is featured by an article 
entitled “A Look Backward and a 
Look Ahead,” by Cyrus H. McCor- 
mick. Other articles in this issue are 
“The Catalogue Rack as a Business 
Asset,” by F. W. Heiskell, advertising 
manager of the company, and “After 
Harvest Days Are Cream Separator 
Days,” by Arthur G. Smith. 


Stone White Refrigerators 


The Maine Mfg. Company, Nashua, 
N. H., has issued its new catalog de- 
scribing the “Stone White” refrigera- 
tors. This booklet is attractively ar- 
ranged, and it is printed upon good 
quality paper. It contains 16 pages. 
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The Stevens Furnace 


The Stevens Mfg. & Supply Com- 
pany, Chicago, Ill., is marketing the 
Stevens furnace, which is intended 
for soldering, tempering and melting. 
The company states that this furnace 

















The Stevens furnace 

is always ready for use and that it 
will not carbonize soldering irons. 
This furnace does not require a 
forced blast nor an air compressor. 
The improved carbureter used on the 
Stevens furnace is stated to assure 
perfect mixing and combustion. 

The company states that the pilot 
is to be kept lighted. When solder 
or lead is to be melted the hood is re- 
moved. This furnace is guaranteed 
to be free from any imperfection in 
material or construction. It is priced 
at $5. 


The Stearns “Lock Fast” 


E. C. Stearns & Co., Syracuse, 
N. Y., have recently introduced the 
Stearns “Lock Fast,’”’ which is an oil 
or molasses gate. The “Lock Fast” 
is made in two styles, style “A” being 
for a wood thread and style “E” for 
an iron pipe thread. The wood thread 
has a tapered shank and the iron pipe 
thread has a straight shank. 

The company states that the “Lock 
Fast” is especially desirable for use 
where it is advisable to lock the con- 
tents of a barrel or tank to prevent 
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The new Stearns “Lock Fast” 


leakage or theft. These gates are 
made in sizes of %, %, 1, 1%, 1%, 2 
and 3 inches. 


“The Bone Book” 


Pratt & Lambert, Inc., Buffalo, N. 
Y., have recently published an at- 
tractive booklet which is entitled “The 
Bone Book.” This booklet recounts 
the adventures of the twelve Pratt 
and Lambert commercial tourists 
abroad and their escape from Europe 
after the outbreak of the war. This 
new publication is well illustrated 
with photographs of the travelers en 
route, and it also includes a map 
showing the route taken by the tour- 
ists. 
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A Stock, A Display an 
a Salesman—for $25.00! 


Bethlehem 


FIVE POINT 


Spark Plugs 
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Send your ORDER, 
Or write today for 
full details. 


These Plugs are 
‘‘Guaranteed for the Life 


of the Car.”’ 








Small space required. 
Full instructions for sell- 
ing. Big profits. Beth- 
lehems are well known. 
In the special Display 
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Case, they practically 
sell themselves. 


THE SILVEX COMPANY 


171 Madison Avenue, New York 


These Jobbers Have the Display Cases 








Union Hardware & Metal Co., Los Angeles Peden Iron & Steel Co., Houston, Tex. 

Baum Iron Co., Omaha Waterman Bros., Inc., Fresno, Calif. 

Bonniwell, Calvin Co., Kansas City Baker & Hamilton, San Francisco, Calif. 

Julius Andrea & Son, Milwaukee Janney, Semple & Hill, Minneapolis, Minn. 

Philip Gross Hardware Co., Milwaukee Northwest Electric Equipment Co., St. Paul, Minn. 

Electric Appliance Co., Chicago and San Francisco, Dallas Supplee-Biddle Hardware Co., Philadelphia, Pa. 
and New Orleans Bannister & Pollard, Newark, N. J. 

Southern Hardware & Woodstock Co., New Orleans. La. T. B. Rayl & Co., Detroit, Mich. 

Jos. Woodwell Co., Pittsburg, Pa. Paxton & Gallagher. Omaha, Neb. 

Fairbanks. Morse & Co., New York and Branches Barker, Rose & Clinton, Elmira, N. Y. 

Marshall Wells Hardware Co., Portland, Spokane, Seattle Albany Hardware & Iron Co., Albany, N. Y. 

Canadian Fairbanks-Morse Co., Montreal, Vancouver and Belcher & Loomis, Providence, R. I. 
Branches Canital Electric Co., Salt Lake City and Branches 


Hibbard-Spencer Bartlett, Chicago, Ill 























aa | 

| 

| 

| 
. i 
7 hi BA 
one 7 ees. 

$ 

1) es 


te 
« 


™~ 


Pe A 
w 
SS tl 4 





MOTOR ACCE 








> m os 
wee Sh 
? “ee 
ge 


eS Sea er . 
ie Fe i Pe nN 
“es ae eA 


SSC 






x 





+ 





By Z em & ae gaits - 


2 » te 
. : : 
~ <4 
.S 
a . 7 & ; + \ 
- 2 fr ie 
os a P Vp see 
RT | 4 | & 
x 2X Sag . 
. 











Price Lists Topple Following Goodrich Cut 


Y way of placing its dealer busi- 
ness on a firmer basis, the B. F. 
Goodrich Company, Akron, Ohio, has 
completely revised its tire price lists 
and in doing so has adopted the un- 
usual method of eliminating all dis- 
counts to the trade or otherwise inso- 
far as such discounts are figurable 
on.a percentage basis. Following the 
revision, which places considerably 
lower figures on every size produced, 
it is practically certain that other 
makers will announce new lists before 
long. Just what the new figures will 
be has not been announced as yet in 
any case, though a canvass of all the 
prominent tire makers reveals that 
with few exceptions revisions now 
are being considered. 

The reduction which has been made 
in Goodrich prices is not the same for 
every size. In fact, Goodrich officials 
are careful to point out that the word 
percentage no longer is applicable to 
the business between the Goodrich 
company and its dealers. Instead, 
the new prices have been built up 
from the cost price and placed at a 
level which will allow the dealer a 
profit. That the profit will be slightly 
lower than has been the case in the 
past is admitted, though it is pointed 
out that the new list prices are so 
much lower than heretofore that in- 
creased sales should more than offset 
the differences. 

Following are the old and new 
Goodrich prices on some of the more 
popular plain tread sizes: 


Size Old New 
ee hue $11.70 $9.00 
30 x3%...... 15.75 11.60 
32x3%...... 16.75 13.35 
Seer 24.35 19.05 
36x 4%...... 35.00 27.35 
RL: wind 6 5a 41.95 32.30 


That these new prices will be met 
by at least one of the big companies 
is admitted, though formal announce- 
ment will not be made until next 
week. 

The following are expressions from 
different tire companies: 

UNITED STATES: 

“Nothing definite has been decided 

as yet.” 


AJAX: 
“No definite decision will be reached 
before the end of the week.” 


BRAENDER: 

“No new prices will be announced 
for a day or so; list will not be 
revised though discounts to trade 
will be increased slightly.” 


KELLY-SPRINGFIELD: 
“Nothing definite has been decided 
as yet.” 


MARATHON: 

“Current prices of high-grade rub- 
bers and tire fabrics do not war- 
rant the recent cut in tire prices. 
Marathon tires are built for the 
users who desire the most mile- 
age and best service for the 
money invested. In line with this 
policy and our determination to 
place quality above all we can- 
not consistently meet the reduc- 
tions made by our competitors.” 


McGRAW: 


“No change in 
present.” 


KNIGHT: 

“As the company referred to in 
your telegram states in their ad- 
vertisement covering their new 
list, ‘The price list shall accurate- 
ly and reliably measure the value 
which each manufacturer intends 
to give the consumer.’ You, as 
well as all dealers, can appreciate 
the truth of the statement which 
covers our policy. The list, 
therefore, on Knight tires will 
be changed but little, if any.” 


MICHELIN: . 
“Nothing decided yet, though mat- 
ter is being considered.” 


Goodrich Earnings 5.65 Per Cent. 


The B. F. Goodrich Company, 
Akron, earned in 1914, 5.65 per cent. 
on its $60,000,000 common § stock, 
compared with 0.83 per cent. in 1913 
on the same stock. The net profits 
for 1914, ended December 31, ap- 
proximated $5,440,000. This amount 
added to the surplus on December 31, 
1913, $705,900, brought the total un- 
divided profits up to. $3,177,400, after 
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list prices at 


deducting the four quarterly divi- 
dends of 1% per cent. on the pre- 
ferred stock outstanding, together 
with a provision of $900,000, July 1, 
1914, for the redemption of preferred 
stock, as called for by the articles 
of incorporation. 

The report states that the com- 
pany’s financial position was ma- 
terially strengthened during the past 
year, the amount of quick assets over 
current liabilities on December 31 last 
showing a gain over the previous 
year of approximately $2,950,000. 
The contingent liability in respect of 
bankers’ loans made on behalf of the 
Société Francaise-B. F. Goodrich, and 
which existed at December 31, 1913, 
has been entirely liquidated. The 
company has on hand cash to the 
amount of $4,175,000 and has no bills 
payable outstanding. The current 
assets amount to approximately $20,- 
300,000 and the current liabilities to 
$1,470,000. The company has no 
bonded debt. 

At the regular quarterly meeting 
of the directors held on January 27 
there was retired, subject to the ap- 
proval of the stockholders at their 
annual meeting on March 10, 11,000 
shares of preferred stock, which, to- 
gether with the 9,000 shares appro- 
priated at the July meeting of the 
board, makes a total retirement of 
20,000 shares. 

In connection with the dividend 
policy of the company, the report 
states that, although a dividend of 
31% per cent. was declared on the 
preferred stock, 1% per cent. payable 
April 1, and 1% per cent. payable 
July 1, at a recent meeting, no action 
was taken or contemplated in the near 
future regarding dividends on the 
common stock. 


The “Replace” Curtain Light 


The Arsenal Varnish Company, 
Rock Island, Ill., has recently added 
the “Replace” curtain light to its 
extensive line of motorists’ special- 
ties. This device makes it possible 
for a motorist to replace a broken 
curtain light in a few minutes at 
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F you are one of the many merchants 
selling Penn Sheffield Blades and 
Penn Safety Razors, you know the 
splendid satisfaction they are giving 
your customers and the liberal profits 
they are making for you. But if you 
haven’t yet stocked them, we hope you 
will join the procession today. 


Ask your jobber or write to us. 


SELLING AGENTS 


A.C. PENN, Incorporated 


100 Lafayette Street, New York City 
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home, no sewing being necessary 
when attaching it. 

In replacing a broken curtain light 
the old celluloid is cut from the open- 
ing flush with the top fabric. Then 
the light is fitted to the opening on 





This view shows how the “Replace” cur- 
tain light is attached 
the inside of the curtain and fastened 
in position with a couple of common 
pins. Holes are punched through the 
fabric of the light and through the 
curtain at intervals of about 2 or 3 
inches, all around the opening. The 
fasteners are then inserted through 
these holes from the curtain side, and 
washers are placed over the fastener 
prongs on the inside, after which the 
prongs are bent down over the wash- 
ers. The “Replace” curtain light is 
then in permanent position. 
These curtain lights are made in a 
wide range of sizes and shapes, to fit 
different curtain apertures. 


“Su-Ton” and “Su-Dig” 
Spark Plugs 


The Superior Motor Specialty Com- 
pany, 44 North Fourth street, Phila- 
delphia, Pa., is manufacturing the 
“Su-Ton” and “Su-Dig” spark plugs. 
The “Su-Ton” spark plug is designed 
to meet the requirements of the motor- 
ist who desires to equip his motor car 
with two independent systems of igni- 
tion, without equipping each cylinder 
with more than one spark plug. The 
“Su-Ton” is in reality two plugs in 
one, having two separate and distinct 
circuits. It is possible with this plug 
to connect up a magneto to one circuit 
and the battery to the other, or a 
storage battery can be connected to 
the circuit and the dry or primary 
battery to the other, thus giving two 
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The “Su-Ton” spark plug 


independent systems of ignition. The 
“Su-Ton” spark plugs are made in all 
standard sizes and threads, viz.: % 
inch, S. A. E., %-inch pipe standard 


and metric. These plugs retail for 
$1.50. 

The “Su-Dig” spark plug produces 
two simultaneous sparks in a cylinder, 
while the “Su-Ton” only provides a 
means of double ignition. With the 
“Su-Dig” plug one can provide his 
motor with a double ignition system, 
without any extra expense in making 
changes in the motor. The company 
states that all that is necessary is to 
supply the motor with one “Su-Dig”’ 
spark plug for each cylinder, in addi- 
tion to his present plugs. The “Su- 
Dig” is a special plug, made to operate 
with the regular single spark plug. 
Instead of having one of its sparking 
points grounded, both are insulated, 
and the top of the plug has two con- 
nections, one leading to each sparking 
point. By connecting the cable from 
the spark coil to one terminal of a 
“Su-Dig” plug and running a cable 
from the other terminal to the regu- 
lar plug, the sparking current is made 

















The “Su-Dig” spark plug 


to pass through the two plugs in 
series. 

The company states that with one 
of these plugs over the inlet valve and 
one over the exhaust valve of a T-head 
motor, combustion is started from two 
points at once, and the mixture is 
burned almost instantly. The installa- 
tion of these plugs does not involve 
any change in the other parts of the 
ignition system. The “Su-Dig” spark 
plugs retail for $1.50. 


THE BAR-BAR COMPANY has been 
formed at Hastings, Mich. This con- 
cern will manufacture shock absorb- 
ers and pilots for motor cars, both of 
these products bcing the invention of 
Edward M. Barnes, who is president 
of the company. I. M. Barnhart is 
secretary and treasurer. Offices of 
the company are in. the Ashland 
Building, Grand Rapids, Mich. 


THE AMERICAN AUTO AIR BRAKE 
CoMPANY, 53 State street, Boston, 
Mass, has been recently incorporated 
for $200,000, to manufacture an air 
system, comprising an air brake, an 
air starter, a tire inflater and an air 
duster. -The incorporators are: H. I. 
Lazarus, A. J. Gaulin, A. R. Van 
Wyke and F. P. Poor, all of Boston. 
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“Auto-Dash” Comfort Light 


The L. A. Williamson Company, 261 
Broadway, New York City, is market- 
ing the “Auto-Dash” comfort light, 





The “Auto-Dash” comfort light 


which may be attached to any part of 
the dashboard of a motor car. The 
company states that, in addition to 
furnishing a brilliant light on the 
dash, this light can be instantly re- 
moved from the bracket and used as 
a trouble lamp. For examining guide 
books, etc., this lamp can be held in 
the lap. 

The “Auto-Dash” comfort light may 
also be used as a dome light, sus- 
pended from the top of the car. When 
this lamp is removed from the bracket 
the cord unwinds itself, and a few 
turns of the crank rewinds the cord 
into the case. 

The-price of this dashboard light 
complete is $3. 


The Batavia “Security” Tire 


The Batavia Rubber Company, 20 
Broad street, New York City, is mar- 
keting the Batavia “Security” tire, 
which is shown in the accompanying 
illustration. The company states that 
the main advantages of the Batavia 
“Security” non-skid type of tread are 
that it prevents skidding, and that 
the construction is such that no un- 
due strain is put upon any part of 
the tire. By maintaining the original 

















A Batavia “Security” tire 


round shape in which all tires are 


built, the total loads are carried on 


the entire surface of the tread in 
contact with the road. This prevents 
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SPARTON 
@ WARNING SIGNALS 


RIGHT 
NOW! 





Sparton Warning Signals made a tremendous hit with 
motor car owners, motor car manufacturers and hard- 


ware dealers during 1914. 


Motor car owners found the Sparton always ready, always 
willing to give the proper and dignified warning so 
essential to safety-first motoring. 


Motor car manufacturers find the Sparton a wonderful 
asset to the sale of their cars because of the Sparton’s 
high standing among buyers who know. . 


Hardware dealers find the Sparton a quick seller—a per- 
manent satisfaction giver. 


Right Now is when you should send in your 1915 order. 


If you are not a Sparton dealer send for our 1915 dealers’ 
proposition. Don’t delay—send now for complete 
details. 7 


Sparks-Withington Company 
Jackson, Mich. 
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pressure on the fabric or carcass at 
certain points and an early) separa- 
tion, which results from the continual 
pounding on individual points of the 
carcass. 

The company states that the “Se- 
curity” tread is not dependent upon 
suction. By the action or distortion 
of the tread under a load, the great 
number of sharp right angles in the 
“Security” tread act with a squeegee 
motion, sweeping dry the wet pave- 
ment at one point so that the balance 
of the tire can secure traction on a 
dry surface. 

In addition to the high grade 
wrapped tread line of casings made by 
the Batavia Rubber Company, it also 
offers a line of special Ford tires in 
a moulded construction. The Ford 
specials are, covered under the same 
mileage protection as that applying 
to the company’s standard line. Gray 
gum and heavy red tubes are also 
marketed by the company. 


Mabey’s Electric Patching 
Tool 


Mabey’s Electric & Mfg. Company, 
940 North Pennsylvania street, In- 
dianapolis, Ind., is marketing Mabey’s 
electric patching tool. This tool is 
intended for vulcanizing cuts and 














Mabey’s electric patching tool 


holes in tires. The company states 
that this tool is of simple construction 
and that it will last for years. Each 
tool is equipped with an 8-foot cord 
and an Ediswan attachment plug, 
which enables one to connect it to an 
electric lighting circuit, a storage 
battery or dry cells. 

This device operates on from 6 to 
12 volts current. The heat control is 
entirely automatic. Each tool is 
packed complete with a supply of 
rubber for vulcanizing. These tools 
measure 6% inches in length, and 
consume three-fourths of an ampere 
They are priced at $2.75. 


Weinhagen Syringe Meter 


Henry Weinhagen, 159-165 Leonard 
street, New York City, is manufac- 
turing the Weinhagen syringe meter, 
which is an instrument for determin- 
ing the state of the charge in a stor- 
age battery. The syringe meter indi- 
cates “full charge” and “exhausted 
battery,” by special red markings on 
the scale of the hydrometer, thus mak- 
ing it easy for the layman to under- 
stand the readings. 

The pointed tube of the syringe 
meter is inserted in the storage cell 
opening, and some of the fluid is 
withdrawn by means of the bulb. The 
specific gravity is indicated by the 
hydrometer in the glass cylinder. A 
fully charged battery shows a proper 
density of 1225. The batteries should 
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The Weinhagen syringe meter 
always be tested after they are 34 x 4-inch tire can be inflated to 75 


charged before being used. The maker 
states that subsequent readings will 
be valueless unless this rule is ad- 
hered to. 

The Weinhagen syringe meters are 
priced at $10 per dozen, which price 
is subject to regular discounts. 


New Veedol 
Book 


The Platt and Washburn Refining 
Company, 11 Broadway, New York 
City, has recently published a new 
lubrication booklet, entitled “‘Veedol; 
Facts Worth Knowing About the 
Lubrication of Internal Combustion 
Engines.” This new publication is 
very attractively arranged. It is 
printed upon good quality paper, and 
it contains 44 pages, giving an un- 
usually complete and authoritative 
treatise on lubricating oils and lub- 
ricating systems. The text is illus- 
trated with 48 illustrations, many of 
which are in color, and these not only 
picture the construction of the ten 
lubricating systems but show just how 
the tests are made. 


The Mayo Valve Cap Pump 


The Mayo Mfg. Company, 54-60 
East Eighteenth street, Chicago, IIl., 
is manufacturing the Mayo valve cap 
pump, which is shown in the accom- 
panying illustration. To operate this 
pump the hose is attached from the 
pump to the tire, and while the motor 
is running the handle is pressed down 
and locked with a quarter turn. The 


Lubrication 




















The Mayo valve cap pump is shown in 

the top section of the cut; at the bottom 

is one of these pumps attached to a 
motor 


company states that the pressure 
gauge in the hose indicates the tire 
pressure during inflation, and that a 


pounds pressure in 3 minutes, other 
sizes and pressures in proportion. 
After a tire has been inflated, a quar- 
ter turn unlocks the handle and the 
spring closes a ground poppet valve 
opening into the engine cylinder, cut- 
ting out the pump so that the motor 
resumes firing in all cylinders. The 
hose may be removed and stored in 
the tool box, but the pump remains 
on the engine. 

Each of these pumps, before being 
packed for shipment, is carefully 
tested on a gasoline motor. The out- 
fit is furnished complete with 14 feet 
of hose and an accurate gauge. This 
pump retails for $15. 


The Boyce Hand Horn 


The Boyce Company, 1790 Broad- 
way, New York City, has recently 
placed upon the market the Boyce 

















The new Boyce hand horn 


hand horn, which is the invention of 
Harrison Boyce, inventor of the Boyce 
“‘Moto-Meter.” The company states 
that a gentle turn of the revolving 
case an inch to the right or left pro- 
duces a note that instantly warns. 
With this horn no batteries or wiring 
are necessary. The horn is attached 
to the side of the driver’s seat. 

The Boyce hand horns are finished 
in best quality black and nickel. They 
are priced at $6 in the United States, 
while the Canadian price is $7.50. 


Kellogg Motor Products for 


1915 


The Kellogg Mfg. Company, Circle 
street, Rochester, N. Y., has published 
its new catalog, which is entitled 
“Kellogg Motor Products for 1915.” 
This booklet is very attractive in ap- 
pearance. It is bound with a two- 
color cover, and it illustrates and de- 
scribes the Kellogg line, including en- 
gine-driven tire pumps, electric motor- 
driven garage pumps, self-starting 
systems, foot pumps and accessories. 


THE AMERICAN DOUBLE-SERVICE 
TIRE COMPANY has been incorporated 
at Detroit, Mich., with a capital stock 
of $3,000. The incorporators are: 
Hanley Dawson, John C. Pennell and 
Beatrice Pennell. The company’s ad- 
dress is 809 Woodward avenue. 
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Cash In On the 
Demand for 
Se-Ment-Ol | 


Sterling merit plus strong 
advertising has made 


Se-Ment-Ol one of the 


most conspicuous suc- 





cesses in the auto spe- 
cialty field. 


Sw It is the old reliable and scientific 


radiator cement, with a reputation 
thoroughly established. It does its 
work— ‘finds the leak and fixes it in 
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fifteen minutes.” 


No tool kit is complete without 


Se-Ment-Ol. 


Write to your nearest jobber or 


to us. 


Write for facts about the “‘Chemi- 


cally Correct”’ line. 





The Northwestern 
Chemical Co. 


MARIETTA, O. 
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NOTES OF THE RETAIL HARDWARE TRADE 


RUSSELLVILLE, ARK.—Patrick & Leonard have leased a 
building, and moved their stock, consisting of automobile 
accessories, cutlery, shelf hardware, mechanics’ tools, kitchen 
housefurnishings, etc., into it. The new location is a two- 
story building, and it has been fitted up with an elevator and 
modern plate glass windows. 


SAN JACINTO, CAL.—F. N. Lindsley has acquired the hard- 
ware stock of H. L. Gandy, which includes a line of bathroom 
fixtures, belting and packing, builders’ hardware, building 
paper, churns, cream separators, cutlery, dairy supplies, dog 
collars, galvanized and tin sheets, gasoline engines, harness, 
heating stoves, kitchen cabinets, lubricating oils, mechanics’ 
tools, paints, oils, varnishes and glass, pumps, prepared 
roofing, refrigerators, tin shop, shelf hardware and washing 
machines, on which he requests catalogs. 


KEWANEE, ILL.—A change of ownership has taken place in 
the Kennish Hardware Company. 7. W. Kennish has retired 
and the business will be continued by W. R. Kennish, without 
any change in the firm name. 


MARION, ILL.—The capital of the Duncan-Baker Hardware 
Company has been decreased from $50,000 to $30,000. 


WaARSAW, IND.—Chinworth Bros. & Nelson have succeeded 
to the implement business of Chinworth & Rusher. The stock 
has been increased by a line of harness. 


BLAIRSBURG, I4.—The Estate of J. P. Talcott, of Williams, 
Ia., has sold the stock of the Blairsburg Hardware Company 
to Nessa & Hirt of Forest City. The new owners are now in 
charge. 

Dows, 1a.—L. E. Sweiger has started in the hardware busi- 
ness here. 


NEW HAMPTON, IA.—The New Hampton Implement Com- 
pany is the name of a concern recently established to handle 
automobile accessories, belting and packing, buggy whips, 
churns, cream separators, dairy supplies, galvanized and tin 
sheets, gasoline engines, hammocks and tents, heavy farm 
implements, heavy hardware, lubricating oils, mechanics’ 
tools, plumbing department, sewing machines, wagons and 
buggies and washing machines. Catalogs requested on the 
above items. 


OscEoLaA, Ia.—The interest of O. B. Klattenburg in the Paul 
Hardware Company has been purchased by George Paul. 


REMSEN, Ia.—Henry Falke has succeeded Falke & Homan, 
dealing in belting and packing, wagons and buggies, pumps, 
washing machines, and gasoline engines. Catalogs requested. 


TuHor, Ia.—The stock of Opheim Brothers, comprising 
cream separators, lubricating oils, sporting goods, toys and 
games, etc., is now in the possession of Albert Kirchhoff. 


Bucyrus, Kan.—J. P. Canaday has opened a store here, 
carrying a stock comprising automobile accessories, bathroom 
fixtures, belting and packing, bicycles, buggy whips, builders’ 
hardware, building paper, churns, cream separators, cutlery, 
dairy supplies, dog collars, dynamite, fishing tackle, furnaces 
galvanized and tin sheets, gasoline engines, hammocks and 
tents, harness, heating stoves, heavy farm implements, heavy 
hardware, linoleum, lubricating oils, mechanics’ tools, .oil 
cloth, paints, oils, varnishes and glass, plumbing department, 
poultry supplies, prepared roofing, pumps, ranges and cook 
stoves, refrigerators, sewing machines, shelf hardware, silver- 
ware, sporting goods, tin shop, wagons and buggies, and 
washing machines. 


Evuis, Kan.—The stock of the Farmers Hardware .Com- 
pany has been disposed of to Ross & Waldo. 


OSKALOOSA, KAN.—Alexander Brothers, who recently. suf- 
fered a fire loss, have started work on the erection of a new 
building, which they expect will be ready for occupancy about 
March 1 

LAFAYETTE, Ky.—H. J. Lander, who carries a complete line 
of hardware, is now’conducted by A. B. Lander. Catalogs 
requested on automobile accessories. 


MILLERSBURG, Ky.—The hardware firm of Best & Hawkins 
has dissolved partnership, Mr. Hawkins retiring. The ‘busi- 
ness will be hereafter known as A. 8S. Best & Co. 


AvuGusTA, MAINE.—Malcolm & Dyer, 195 Water street, have 
commenced alterations in their store, making it modern and 
up to date. 

BrockTon, Mass.—tThe stock, fixtures and good will of the 
old established hardware business of J. S. Sargent & Son, 
83 Main street, was recently sold by Mrs. Caroline M. Sargent 
to Thomas S. Powers. The concern was established 28 years 
ago, and the line of goods handled comprise hardware, tools, 
cutlery, paint and kindred lines. 

ALLEGAN, Micu.—A change has been effected in the Allegan 
Hardware Company. Andrew Raber and Fred La Due, the 
former owners, have transferred their interests to Harry 
Lutts, who will continue the business under the title of the 
Allegan Hardware Supply Company. Catalogs requested on 
show cases. 

BRYON, Micu.—Davids & Roof have succeeded the firm of 
Davids Brothers, Frank Davids having disposed of his in- 
terest to G. C. Roof. 

CHARLOTTE, Micu.—J. W. Munger & Son have purchased 





the stock of Barber & Barber, which they will combine with’ 


their own. A line of automobiles are a recent addition, and 
the firm have in contemplation the erection of a building 34 
by 112 feet in the near future. 

ELK Rapips, Micu.—W. R. White & Son have moved their 
stock into a new building, and consolidated it with the stock 
recently purchased from the Antrim Hardware Company, to 
which harness and farm implements have been added. Cata- 
logs on cream separators requested. 

Mr. CLEMENS, Micu.—Wolf Brothers have traded their 
hardware and implement stock to the L. F. Wolf Hardware 


Company. 


REESE, MicH.—Schemm & Rau, dealing in building paper, 
cream separators, galvanized and tin sheets, heavy farm im- 
plements, lubricating oils, mechanics’ tools, pumps and wash- 
ing machines, have dissolved partnership, William F. Rau 
continuing. 


CROOKSTON, MINN.—Rasmusson & Laurent Brothers have 
recently opened a hardware store here, handling the following 
lines: Baseball goods, belting and packing, bicycles, buggy 
whips, builders’ hardware, building paper, children’s vehicles, 
churns, cream separators, cutlery, dog collars, fishing tackle, 
furnaces, galvanized and tin sheets, heating stoves, home 
barbers’ supplies, mechanics’ tools, paints, oils, varnishes and 
glass, poultry supplies, prepared roofing, pumps, ranges and 
cook stoves, refrigerators, shelf hardware, silverware, sport- 
ing goods, tin shop, washing machines. 


KANDUJOHI, MINN.—Nels Norrell has traded his stock, in- 
cluding heavy hardware, silverware, paints, oils, varnishes and 
glass, pumps, fishing tackle, etc., to Holm Brothers, who re- 
quest catalogs on corn graders and barn equipment. 


MINNEAPOLIS, MINN.—The buildings at 15, 17 and 19 South 
street, consisting of three stories, recently purchased by W. 
K. Morison & Co., Inc., dealers in hardware, cutlery, mechan- 
ics’ tools, kitchenware, paints, boat hardware and sporting 
goods at 247 Nicollet avenue, are being remodelled and made 
ready for occupancy. 


ROSE CREEK, MINN.—F. A. Ulven is the new owner of the 
stock of C. A. Anderson. Catalogs requested on general 
hardware, 


FULLERTON, NEB.—-K. C. Knudson has disposed of his stock 
to W. J. McCay & Son. 


GRESHAM, NEB.—The hardware and implement business of 
the David Yung Company has changed hands. The Gaeth- 
Richter Company are the new owners. 


Utica, Nes.—Oscar Craig has bought out the interest of his 
partner, Albert Stafrin. 


WaHOO, NeEB.—The Farmers Co-operative Company has 
succeeded George Matthesen. Catalogs covering gasoline 
engines, heavy farm implements, wagons and buggies, pre- 
pared roofing, lime and cement requested. 


SILVER City, N. C.—The Hardware Store Company has been 
incorporated by J. C. Lane, Edward H. Jordan, James M. 
Jordan and V.'M. Dorsett, with a capital of $25,000, to carry 
on both a wholesale and retail business in the following: 
Automobile accessories, baseball goods, bathroom fixtures, 
belting and packing, bicycles, buggy whips, builders’ hard- 
ware, building paper, churns, cream separators, cutlery, dog 
collars, dynamite, electrical household specialties, galvanized 
and tin sheets, gasoline engines, hammocks and tents, har- 
ness, heating stoves, heavy farm implements, heavy hardware, 
kitchen housefurnishings, lime and cement, lubricating oils, 
mechanics’ tools, oil cloth, paints, oils, varnishes and glass, 
poultry supplies, prepared roofing, pumps, ranges and cook 
stoves, refrigerators, shelf hardware, silverware, sporting 
goods, wagons and buggies, and’ washing machines. Catalogs 
requested on roofing, linseed oil, prepared roofing and nails. 


BERLIN, N. D.—R. G. Dripps is proprietor of the hardware 
store formerly owned by J. C. Vincent. 


BoOwBELLs, N. D.—A transaction has been completed 
whereby J. W. Moore becomes the owner of the T. O. Hunter 
hardware business, under the title of the Moore Hardware 


Company. 


CAVALIER, N. D.—Fisher & Seymour, hardware and imple- 
ment dealers here, haye dissolved partnership. Mr. Fisher 
will take over the implement and machinery business, and 
Mr. Seymour the hardware department. 


KENASTON, N. D.—Albert Stark has purchased the Kenas- 
ton hardware store here. 


KILDEER, N. D.——Ray -& Clark will-open a store here on or 
about March1, and carry a stock-~-consisting of belting and 
packing, . buggy .whips, builders’ hardware, churns, cutlery, 
dog collars, galvanized and tin sheets, gasoline engines, ham- 
mocks and’ tents,’ harness, heating stoves, heavy hardware, 
home barbers’ supplies, kitchen housefurnishings, lubricating 


‘oils, mechanics” tools, paints, oils, varnishes and glass, pumps, 


ranges and cook stoves, refrigerators, sewing machines, 
shelf hardware, silverware, sporting goods, tin shop, and 
washing machines, on which they request catalogs. 


LANSFORD, N. D.—H. D. Miley has started in business here, 
and requests catalogs on furniture. 


PARK RIVER, N. D.—Geo. Eastwood is now sole owner of the 
implement business of Eastwood & Crosby. 


Watum, N. D.—The Crane-Johnson Company has traded 
its stock, comprising baseball goods, churns, heavy hard- 
ware, pumps, mechanics’ tools, builders’ hardware, harness, 
etc., to the Walum Hardware Store, of which H. Lewis is 
proprietor, and who requests catalogs on woven and barb 


wire. 


Oconto FALLS, Wis.—A new store has been opened by 
Peterson & Co. Among the lines handled by the new firm are 
automobile accessories, bathroom fixtures, belting and packing, 
bicycles, buggy whips, builders’ hardware, building paper, 
children’s vehicles, churns, cream separators, crockery and 
glassware, cutlery, dairy supplies, dog collars, dynamite, 
electrical household specialties, fishing tackle, furnaces, furni- 
ture department, galvanized and tin sheets, gasoline engines, 
hammocks and tents, harness, heating stoves, heavy farm im- 
plements, heavy hardware, home barbers’ supplies, linoleum, 
lubricating oils, mechanics’ tools, oil:cloth, paints, oils, var- 
nishes and glass, plumbing department, poultry supplies, pre- 
pared roofing, pumps, ranges and cook stoves, refrigerators, 
sewing machines, shelf hardware, silverware, sporting goods, 
toys and games, wagons and buggies, and washing machines. 
Catalogs requested on implements. 
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Dann Oil Cushion Springs are the best and 
highest type springs produced. We can furnish 
them for all makes and models of cars. 
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The above illustration is correct PHOTO- 
GRAPHIC reproduction of the oH ANDY-MAN” COM- 
BINATION TOOL KIT—a radical departure in high- 
zrade tool making, the fundamental object of 
which is to get REAL TOOL EFFICIENCY and 
PRACTICAL UTIL ITY in the SMAL LEST space pos- 
sible (size 6 by 5 by 2)! 

This Kit consists of fifteen splendid, properly 
tempered and USEFUL tools in combination with 
an INTERCHANGEABLE HANDLE! 

Indispensable to the Automobilist, the Householder, the Farmer, 
the Mechanic, the Layman—EVERYONE! For use in the Home— 
the Office—the Factory—the Shop—EVERYWHERE! 

SELLS ITSELF INSTANTLY ON PRESENTATION! No ‘‘talk- 
up’’ or loss of time necessary—JUST SHOW this Kit and your 
sale is made! 

Encased in an indestructible drawn-steel box. Attractive Ad- 
vertising Literature, Display Signs and our convincing pamphlets 
“THE STORY OF THE BIGGEST LITTLE TOOLS ON EARTH’”’ 
furnished all dealers. 

Write today for full information, covering this splendid proposi- 


tion. 
AMERICAN NOVELTY COMPANY 


SOLE MANUFACTURERS 
Maryland Bldg., Washington, D. C. 
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Dann Insert comes packed in sets to equip any 
car. It is the only perfect shock absorber. 
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Write for price list and dealers proposition. 
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Dann Oil Cushion Spring Insert Co. 


2285 Indiana Avenue, Chicago, Ill. 


' 
| 
MUTT 


| aT} ’ 
UTA 


I 
HH 


! 
' 


| 
TULA LF 





! 
' 
' 


‘ 


SMNMVULN LALLA 





SUIHNIUNUUILUNLULU UU 















‘What Truck Shall I Buy?”’ 


This question is answered in “MOTOR. TRUCKS OF AMERICA,” a comprehensive handbook of 
America’s motor trucks, now in its third volume. It is a complete summary of truck information, 
including illustrations and specifications of nearly a hundred leading power wagons. For the motor 
truck user, the prospective truck buyer, the truck agent, the truck manufacturer; for anyone inter- 
ested in motor trucks from any angle, it is invaluable. . 


What ‘‘they say’’ about ‘“‘MOTOR TRUCKS OF AMERICA’’ 


THE LITERARY DIGEST: ‘After a careful examination of this book, we believe it to be the 
most convenient and valuable handbook of motor trucks which has come to our attention.’ 

THE PIERCE- -ARROW MOTOR CAR COMPANY: ‘‘We wish to congratulate you upon this very 
helpful volume. 


ma tc MOTOR CAR COMPANY: “Do not think there could be any improvement made on 
is bo 


; PEERLESS MOTOR CAR COMPANY: “Gives evidence of having been prepared in a most careful 
and thorough manner.’ 





| INTERNATIONAL MOTOR COMPANY: “‘This is a very valuable reference book.” fe 
| The acknowledged value of an. authoritative book of this kind, created a demand for Volume Il 4 The 
that made necessary a 1915 edition, Volume III. It has been compiled for distribution among ft ie 
truck owners and prospective Owners who send us the coupon in the right hand corner of this 4 Goodrich 
page, or who write us on their business letter-heads. It contains, besides motor truck speci- 
, Company 
fications and illustrations, helpful articles on such subjects as ‘‘Questions Involved in Department H 
Changing from Horse to Motor Delivery,’ “The Relation of Tires to Cost of Mainte- 4 AKRON, OHIO 
nance of Motor Trucks,’ etc. This handsomely bound book is now ready for Gentlemen: 
as distribution. Send us your request today. 74 __«*~Please send me ‘‘Motor 
eke Ys Trucks of America,’’ Volume 
3 III for 1915. 
Th 'B. F. Goodrich C ve 
OE Se PE OT eee. Fhe 
 - Fae oodric ompan Fy 
‘ Bectiivies : : Akron, Ohio 3usi ; 





Branches infall Principal Cities 


ZN 


(= 
: =2Ga 

















ie 2° 
TRADES MARK 








90 


HARDWARE AGE 


February 18, 1915 











The position you are looking for 





need competent men. 


It does just as well. 





may be looking for you in this “‘Help Wanted” section of Hardware Age. 
The largest hardware firms in the country advertise here when they 


If you do not find the place that fits you, put an “‘ad”’ in the next issue 
yourself and let hardwaremen know what you can do. 
There is always a good place waiting for a good man, and Hardware 
Age will help you to find yours. 
Note—In answering ads do not send original references—Send a copy. 








Help Wanted and 
Business Opportunity 


Situations Wanted 


Display rates on request 


Advertisements 2c per 
word—$1.00 minimum 
rate, 


2c per word—50c 
minimum. 




















Help Wanted 


Help Wanted 





Original letters of reference should 
not be enclosed with replies to ad- 
vertisements appearing in these col- 
umns as they are frequently mis- 
laid and lost. A copy of the refer- 
ence will serve the purpose. 





MANUFACTURER of full line 
household’ specialties wants local 
representatives in all important cities 
to handle line om commission. De- 
partment stores, hardware dealers, 
instalment houses, premium _ con- 
cerns, are all big users. State ex- 
perience, lines handled and territory 
covered. We want none but those 
who can “make good.”’ For such 
our proposition is an .excellent one. 
Address “S. H.,” care HarDWARE 
AcE, New York. 





WANTED — Experienced _ stove 
salesman to travel WISCONSIN for 
large factory that makes a complete 
line of high-grade  trade-marked 
stoves and ranges. We have some 
established trade in the territory, 
but want a man with the ability to 
do some successful pioneering. Do 
not apply unless in position to go to 
work for us on short notice. Write 
fully. Address “K. I.,’’ care Harp- 
waRE AcE, New York. 


WANTED—A young man _ with 
experience as sales manager for a 
well established wholesale hardware 
business in eastern Pennsylvania. 
State age, reference and salary ex- 
pected. Reply “K. T.,’’ care Harp 
WARE AcE, New York. 





WANTED — ACTIVE HARD- 
WARE SALESMAN to work in 
up-to-date hardware store in East- 
ern Penna. One who is thoroughly 
conversant with Housefurnishings 
preferred. A good opportunity 
awaits the right man. Address in 
own handwriting, giving experience, 
salary expected, age, an refer- 
ences. Address “L. G.,’’ care Harp- 
WARE AGE, New York. 





EXCELLENT CHANCE for am- 
bitious, experienced salesman _ to 
carry a line of flashlights, electric 
novelties, and silverware, also punch 
board deals cn a commission basis. 
Hardware, drug, department, and 
cigar stores are all big users. State 
experience, lines handled, and terri- 
tory covered. Attractive proposi- 
tion. 
pendence, Iowa, 





WANTED—A high grade sales- 
man who is acquainted with hard- 
ware and implement trade in Kan- 
sas. Prefer one who is or was a 
resident of that State. To a man 
who can sell goods, an exceptional 
chance is offered, in a widely ad- 
vertised and well known line of 
door hangers and hay tools, which 
have been scld in this territory for 
years. Liberal commission and guar- 
antee. Expenses advanced. tate 
experience and full particulars in 
first letter. Address “ ” care 
HarpwareE AcE, New York. 





HARDWARE TRAVELING 
SALESMEN—Make 


real money. 
Specialty. Easy to carry. Makes 
friends of dealers. Investment un- 
necessary. State experience, terri- 


tory, age, lines now carried, people 
you can refer to, and, if possible, 
send phote. Specialty sells when 
trade is dull because it pulls trade 
be apre. Buffalo-Dehn Co., Buffalo, 


National Mercantile Co., Inde-| 4 jn 





TRAVELING SALESMEN 
WANTED by a long established 
concern manufacturing a large line 
of high grade tools and specialties, 
for Montana, Idaho, Wyoming, Ne- 
vada, Arizona, New Mexico, and one 
for Illinois, Indiana, and a portion 
of Ohio. Right commission paid men 
who can get orders from the larger 
retail housefurnishing goods and 
hardware trades. References re- 
quired stating age, number of years 
selling, experience and other lines 
handled. Only men of experience, 
who can secure orders for complete 
lines, not single items, need apply. 
Address “L. M.,” care HAarDWARE 
AGE, New York. 








Situations Wanted 





HAVE YOU NEED FOR THE 
SERVICES of an experienced hard- 
wareman who knows the business 
from A to Izzard? I retired from 
business five years ago, but find 
idleness monotonous. Am 55 years 
old, but consider myself only 55 
years young. Have spent a lifetime 
in the hardware business—over 25 
years with a Cleveland jobber in the 
capacity of salesman, salesmanager 
and buyer. Have located in New 
York and am desirous of getting 
back again into harness, My record 
will bear the closest scrutiny. Ad- 
dress “L. I.,” care of HARDWARE 
Ace, New York. 





A No. 1 
Ad Writer 


Man who can write attractive and 
convincing advertisements seeks po- 
sition with concern of good stand- 
ing. Or, will do piece-work for you 
at reasonable charges. 

Eight years with present em- 
ployer, but desires to make change. 
Thoroughly experienced in getting 
up hardware and cutlery ads. Par- 
ticularly strong on razor “copy.” 
Originator of a number of catch- 
phrases used by large advertisers. 
Right now I have in mind a short, 
dignified slogan for some _ paint 
manufacturer. It’s a dandy—one 
that rings in the mind and is hard 
to forget. Will submit to any re- 
sponsible paint company on request. 
Price, $50.00. Investigate! You'll 
find that I am clean-cut and reliable 
in every particular. References 
No. 1. Let me call or mail sam- 
ples of work, references and full 
particulars. Address “ care 
H'arpwareE AcE, New York. 


HARDWAREMAN, good educa- 
tion, 7 years’ experience on prices 
and selling goods, with large whole- 
sale store, desires a change as sales- 
man for reliable concern. Address 
“K. W.,” care HarpwareE Ace, New 
York. 





HARDWARE MAN and book- 
keeper, married, age 29, want posi- 
tion after March 15th. Ten years’ 
experience; at present employed; 
reference furnished. Address Charles 
Ward, Cobleskill, N. Y. 





POSITION WANTED bv a 
young hardware man, 18 years’ ex- 
perience in all its branches. Now 
employed, but wish to make change. 
Address “ A.,”’ care HarDWARE 
Ace, New York. 











Situations Wanted 





HARDWARE and ELECTRICAL 
salesman (24) desires connection 
with manufacturing specialty or 
staple line. Five years’ road selling 
experience. Highest references. Ad- 
dress “L. B.,” care HarpWwAre AGE, 
New York. 





Al STOCK MAN, age 32, mar- 


ried, is open for good reliable posi- D 


tion after Feb. 15. Vast experience 
in supplies. Start $15. Good refer- 
ences. Address Box “L. L.,’? Harp- 
wArRE Ace, New York. 





MANUFACTURERS—Two young 
men who have proved themselves 
efficient, as salesmen, and in sev- 
eral other capacities, are desirous 
of entertaining correspondence from 
manufacturers of hardware and 
woodenware specialties, who are de- 
sirous of having their products in- 
troduced and sold in ec and 
northeastern Illinois, through manu- 
facturers’ agents. Applicants are 
honest, reliable, and willing to fight 
the keenest competition to a finish, 
and prove themselves entitled to any 
opportunities granted them, by those 
who have goods of merit, and work 
entirely on business principles. Ad- 
dress Box 155 A, HARDWARE AGE, 
Otis Bldg., Chicago. 





HAVE 26 YEARS’ EXPERI- 
ENCE as salesman, buyer and man- 
ager in retail and jobbing hardware 
and _ housefurnishin business. in 
New York City and suburb. Am 
strong, healthy and of good per- 
sonality, and can make good at this 
business. Am now employed, but 
desire to make a change in the near 
future. A job outside New York 
City preferred. Box “L. C.,”’ care 
HarpwareE AcE, New York. 





SITUATION WANTED—Experi- 
enced hardware man, age 32, mar- 
ried, no family, 12 years’ practical 
experience in wholesale and retail 
hardware, mine and mill supplies, 
house furnishing and implements. 
At present employed as manager and 
buyer for.large concern, but wish 
change about April Ist. Second 
position in 12 years. Want to asso- 
ciate with some reputable concern 
where results will lead to promotion. 
Have practical business éducation 
and can furnish best of references. 
Am willing to make small invest- 
ment or work on straight salary. 
No objection to location. Prefer an 
inside proposition, but will consider 
traveling if for good house with 
live specialty line or well established 





line. Address “L. F care Harp- 
WARE AGE, New York. 
SCALE MANUFACTURERS— 


Want exclusive agency for South- 
ern California of scales, meeting re- 
quirements California weights and 
measures law. Commision or salary. 
Reference and bond. “L. E.,”’ care 
Harpware AGE, New York. 





A YOUNG MAN -with first class 
attainments, five years’ experience 
as manager of large retail hardware 
business would like a situation; capa- 
ble buyer and advertiser; references. 
Position with a future only consid- 
ered, or would travel. Address 
“TL. D.,” care Harpware Ace, New 
York. 


Business Opportunities 








IF YOU ARE DESIROUS of 
buying, selling or exchanging a 
stock of hardware we can be of 
great servce to vou ca uaccovnt of 
our intimate knowledge of these 
matters in every section of the 
United States. Address “H. B. G.,’’ 
care HARDWARE AGE, New York. 





FOR SALE—Hardware, harness 


and implement business in Arizona. 


oing about $50,C00 business per 

year. For particulars address “H. 
E., care HARDWARE AGE, New 
York. 





CASH FOR YOUR BUSINESS 
OR REAL ESTATE—I bring buy- 
ers and sellers together. No matter 
where located, if you want to buy, 
sell or exchange any kind of prop.- 
erty or business anywhere at any 
rice, write me. Established 188]. 

eferences. Address John B. Wright, 
Successor to Frank P. Cleveland, 
Real Estate Expert, 2166 Adams Ex- 
press Building, Chicago, III. 





DO YOU WANT TO BUY, SELL. 
OR EXCHANGE a business of any 
kind? If so, write us for quick and 
satisfactory results. No charge to 





buyers. Less than 1 per cent. to 
sellers. Our System of Servicfe 
means quick results. Send for par- 
ticulars. System Service Co., St. 
Louis, Mo. 

FOR SALE — Hardware store. 
about 200 miles from New York 
City. Good selected stock, com- 
prising shelf and _ builders’ hard- 


ware, mechanics’ tools, cutlery and 
mill supplies. To be sold for cash 
to settle estate. Liberal discount 
from inventory figures. About 
$20,000.00 required. Old established 
location and trade. Good lease. Ad 
dress *‘J. I.,” care Harpware AGE. 
New York. 





LAWN MOWERS—British firm 
of heating and horticultural engi- 
neers, with old-established trade 
connection throughout the country. 
require sole agency for a line of 
first class lawn mowers. Only re- 
plies from firms willing to supply 
stock and spend about $600 per an- 
num (to cover advertising in trade 
papers, general expenses, etc.) would 
be considered. Highest references 
given. Address “7, V.,’’ care Harp- 
WARE AGE, New York. 











I'LL INCREASE YOUR SALES 
in the Middle West. I have room 
for one good factory account. Have 
been manufacturers’ agent for & 
years and now cover Missouri, Kan- 
sas, Nebraska, Iowa, Minnesota, 
Wisconsin, Illinois. If you want 
more business in this territory write 
to “K. P.,” care Harpware AGE, 
New York. 





720. ACRES South Western So. 
Dak. improved land for sale, or wilt 
consider hardware, implement or 
lumber stock. Theo. Knecht, Spen- 
cer, Neb. 





FOR SALE—A half interest in 
the best retail hardware, imple. 
ments, and building material busi- 
ness in Middle States, old estab- 
lished; always been profitable. An- 
nual sales over $100,000. Will re- 
quire an investment of $12,000 to 
$16,000. No trade considered. Pres- 
ent owner wishes to devote his 
time to other interests. Address. 
—_ care HARDWARE AGE, New 

ork. 
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Business Opportunities 





MANUFACTURERS of hardware 
and kindred lines desiring direct 


representation in Middle West and 
Northwest, on commission basis, by 
experienced manufacturer’s agent, 
with headquarters in the Twin Cities; 
references furnished, Address “K. 
Y.,” care HarpWARE AGE, New 
York. 


I COVER TEXAS and want to 
correspond with manufacturers who 
desire to secure an output for hard- 
ware specialties on a commission 
basis. Years of experience with job- 
bers and large retailers. Address 
“P.,”” Box 448, Ft. Worth, Texas. 





FOR SALE—A good clean stock 
of hardware and tinshop in a north- 
ern Illinois town of about 1,000 
population with good school, water 
works and electric lights, located on 
the Burlington R. R., 50 miles west 
of Chicago. Stock invoices $4,500 
and is situated in one of the best 
farming communities in the State. 
Owner wishes to retire, so this is 
a chance for a wideawake man. 
Now is the time, don’t miss this 
opportunity. Address “L. | 
H'aARDWARE AGE, New York. 





FOR SALE—A clean stock of 
hardware, harness, implements and 
roceries invoicing about $6,000. 
ocated in a good growing irrigated 
country, fine climate and _ water. 
For particulars address Mesita Hard- 
ware Co., Mesita, Colorado. 





WANTED — Representation of 
manufacturers on a commission basis 
by salesman of many years’ experi- 
ence, who, owing to the European 
war, is compelled to seek American 
lines. Is intimately acquainted with 
the jobbing hardware and large de- 
partment store trade in_ territory 
Pittsburgh to Omaha and Duluth to 
Louisville. Will furnish references 
as x" rw and integrity. Address 
“TL. S.,"> HARDWARE AcE, New York. 


ww 





I HAVE DISCOVERED a solder 
for soldering aluminum metal and 
several other kinds of metal. If any 
one may be interested address Ar- 
thur Yerly, Edinburg, Illinois. 





FOR SALE—Well located hard- 
ware business in one of the best 
coast towns in Southern California; 
clean, well assorted stock invoicing 
about fifteen thousand _ dollars. 
Moderate priced furniture and fix- 
tures including auto delivery car, 


will invoice about two thousand dol-. 


lars. Will reduce if desired; good 
room and basement with moderate 
rent. Address “B. G.,” care HArp- 
WARE AGE, New York. 





When You 
Need Men 


consult the Opportunity Ex. 
change of the Hardware Age— 
men—the right kind—are al- 


ways open for opportunities to 


advance themselves. Do yow 
want the ambitious kind—the 
kind that can do things? 


50 words at one dollar per in- 
sertion will put you in touch 
with such men. 


Opportanity 
Exchange Dept. 


THE HARDWARE AGE 
239 W. 39th St., New Yerk 




















Aim High 


The fellow who aims the high- 
est hits the highest, if his gun is 
strong enough. He certainly won't 
hit any higher than he aims. 


It’s just about the same in hard- 
ware, if you aim for a big position, 
you will get one; if not, there’s no 
use In praying that a big position 
will grow small enough for you. 


But let’s take your individual case. 
Isn't it about like this? You're plugging 
away with all your energy, trying to ad- 
vance yourself in the estimation of the 
boss. He appreciates your work and 
ambition, and now and then he shows it, 
but a bigger position doesn’t seem to be 
even in the distance. It is simply because 
all the big positions in your firm are 
already filled by capable men. 


Get after a real job. What if it is away 
from home? Show your mettle by mak- 
ing good in a new community. Now 
listen! Here's the tip. The Opportunity 
Exchange of HARDWARE AGE is the 
great market place for hardware men. 
Read it and you may find just the posi- 
tion you want. If not, an ad. of your own 
costs only fifty cents, with two more for 
each word over twenty-five. Dcn’t be 


_ afraid to aim high,—to “Hitch your wagon 


to a star.’ You'll find the Opportunity 
Exchange makes mighty good harness. 













































Taking 
Trouble 


investigating the qual- 
ity of the files you buy 
means saving 
trouble when 
those files are 
used in your 
shops. 


And making 
things as easy 
as’ possible for 
your men—giv- 
ing them fast- 
cutting, long- 
lasting crucible 
steel 


Delta 
Files 


means saving 
dollars paying 
for profit-de- 
vouring, nonpro- 
ductive time. 


Look at it from 
any angle, it 
boils right down 
to this: — Delta 
Files are not 
“cheap” files, 
but they save 
their cost many 
times by = the 
slice they make 
in the pay roll. 


Order from your 
jobber, or from 
us direct, but 
always look for 
the trade-mark. 





DELTA 


it safeguards 
the interests of 
file users every- 
where. 


DELTA 
FILE WORKS 
Philadelphia, Pa. 


Chicago Office: 
62 E. Lake Street 


New York Office: 
260 West Street 
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Current Metal Prices ae 


The quotations given buiow are for small lots, as sold from stores in New York City by merchants carrying stocks. 

As there are many co; sumers whose requirements are not sufficiently heavy to warrant their placing orders with manufacturers for 
carload lots from mills, these prices are given for their convenience. 

On a number of articles the base price only is given, it being impracticable to name every size. 





shipment in 

































































IRON AND STEEL— Russia, Planished, &c. Copper Sheets— 
; Bar Iron and Soft Steel ame” Genuine Russia, according to assortment, Sheet copper hot rolled, 16 oz. (quantity 
Refined iron; r Ib. , Per Ib., 15@17%c lots). Base price, per 1b., 193s, 
1 to 1% in., round and square. 1g0@1. '85¢ Patent planished, W. Dewees Wood, Sheet copper, cold rolled, 14 oz. and heavier, 
¥% to 4 in. x 6 - Spee: 1.80@1.85¢ Per Ib. A, 10c; B, 9c net | 30 in. wide, lc per Ib. advance over hot rolled. 
1% to 4 in. x “2 4. 5. SUT 2.00 @ 2.05¢ 9 Galvanized Sheet copper polished, 20 in. wide and under, 
Burden’s H. B. & ‘s. "Bat Iron, base price, Nos. 12 and 14 egies Per Ib. 2.80c | 1¢_ per sq. ft, extra. 
; 2.95 @3.05c ian Bake a ho Sheet copper polished, over 20 in. wide, 2c 
Burden’s Best bar iron, base price. .3.15@3.25c No. 26. ines alee a Se ne Ib. 3.35c | Per.sq., ft. extra, 
“page 3 a itbceewes consaens eons 3.40 @ 3.50¢ er ee lb. 3.65c Tinning, one side, 3'%4c per sq. ft. 
So stee . : “eee eeeeeeees 
34 to 3 in., round and square....1.80@1.85¢ No. 28 gauge, 36-in. wide, 10c. higher. p= LS— 
1 to 6 in. x ¥8 fe 8 Giese seeee -1.80@1.85c¢ Corrugated Roofing—Galvanized— nd 
l to 6 in. x “4 and 5/16 in. sales tii ol. 95@2 2 .00c 2u4- inch corrugation, 10¢ per 100 lb. over Straits, pig. eeeeeeereeeeeeeeee .Per lb., 40@ 4le 
wn Me and 11/ 16 inuviese aeee 6és 1. 90 @ 1. 95¢ flat sheets. Copper 
jands—1¥% to 6 x 3/16 to No. 8...2.10@2.15¢ 
Corrugated Roofinga—Painted— Lake ingot....... ecccccee- Fer Ib., 15% @l6e 
Shapes ; 2s risen era Electrolytic .....s.s.0s00. Per Ib.. 1514 @1534c 
yop and channels—3 to 15 in....1.85@1.90e | wy, 5. 24 Per 100 sq. ft $3.75 | Casting ......... cece eee eee e ences. 1Is@15%c 
Angles: , ee eres teseees coe Seat sos sobbed ¢ iiiaaitas 
3 in x 4% in. and larger.........1.85@1.90c ee erent . giao: EF, . a 
3 in. ‘x 3/16 in. and ‘” in.....-2.30@2.35c No, 28........-+: Per 100 sq. ft........+. 2.50 | Western ........ Osocvccccecd Ot im, F @We 
1% to 2% in. BS S6. Wiscscvedscne 2.05@2.10c Genuine Iron Sheets— Zinc— 
12 to 2% in. x 3/16 in. and thicker, 200 Galvanized i RO COs kane ea dees Per Ib., 11c 
1 to 1% in. x 3/ 16 in. >) re 10c Nos, 22 and 24 ee ee oeerece .Per lb. 6.00c No. 9, base, OPCs ee eeeeereeeeres Per lb., 11%c 
_ —— Tt” ee Py No. Se ne ee lb. 6.75c¢ Lead— 
1 to 1% . 4 1g  perosmeereem fk” Y ) 
Sg Ss Vere oe vec » o4.40@ 2.25€ No. ZB. seer reer ee eeeeseeceeeeces Per Ib. 7.50c American pig....ccccccccsccceke® DS @SiKe 
4 . “8 = eseepene settee ecees eee Tin Plates— i cwiigieon) veerdiwaket wean Per lb., 61%4@6%4c 
oe gaat ca tiaiasi ac oe 4 55e American Charcoal Plates. Solder— 
J2 to . ~< in eeeveer eee eeeeeeveeee . @ . Cc P 9 1/ 
Tees: ASS charcoal: ? x i 4, guaranteed..... geereeves ed as 2472C 
1 in. x 1 x 1g in “eseeeee eeee . 2.35 @2.40c 14 4X 20. 0seeeeeerereserer serene $6.50 oO. SE CHRSSSCSISAOCSCP CPSC e2 eee TF er dy 22 /2C 
1%4in. x 1% x 3/16 in. 2. 2.20 @ 2.25¢ > es ee Sees S bedvcee ceurdases: Ve Refined 2.26. s seer ceneee ec eeeee Per Ib., 192 
£36 to 256 K 36  Mididesdccsse- 2.00 @ 2.05¢ A charcoal: Prices of solder indicated by private brand 
1% to 2 x 3/16 "ieee Be IC DT sp pbc desdne bebeseasnnae eee ae vary according to composition. 
3 tm. Gd MPHEL... oo deseccssccees. 1.90 @ 2.00¢ eS ee ere cesepesoeosoce Gee Antimony— 
Merchant Steel— American Coke Plates—Bessemer COGRBONS cccceescsasdcovctecs Per Ilb., 20@22c 
Bessemer machinery............++.. 1.80@ 1.85c. IC 14 x 20, 107 Ib... cece cece eee e eee ee $4.20 | Hallett’s 2.2... eeeeeeeeeeeeeee Per Ib., »19@2ic 
Tee calk, tire and sleigh shoe...... 1.95 @3.05c Bie WO ik Pxnne cockeperdaes skces wees 5.20 | Other brands....... coeccccers Per Ib., 18@20¢ 
Best cast steel, base price in small lots.....7¢ American Terne Plates. Bismuth— 
Tank Plates—Steel— IC 22 x 28 with an 8-Ib, coating. ........$9.30 | Pet Ibe... eeeeseseeeeeeeee rere ees $3.75 @$4.00 
14 in. and heavier....:..... Per Ib., 1.85@1.90¢ IX 20 x 28 with an 8-lb. coating.........11.30 Aluminum— 
B/G Wiecccvvcescescdimmee Per lb., 1.95@2.00c No. 1 aluminum (guaranteed over 99 per cent. 
f py mil Br b cre. 5 epee ye I 
NO... GB. concececcceceveshans Per Ib., 2.05@2.10c i = — - pee eee , — pure), in ingots for remelting (ton lots) 
Sheets— List January 15, 1915 Base price, 17¥4c EMD. Cbs clnddos Sececsecsar sé-ce enon 20@21c 
4 _ Brass Tubes, Iron Pipe Sizes— Im 100 Ib. lots... .cccccec cece cceve es -LI@28e 
No. 10 Blue Annealed. Per th., 2.10 List January 15, 19195 Base price, 17'%4c Old Metals 
NO. -Vewe ee eeeeeeteeerereeewneeeeees ee 
N . > *e © ee @ e*eenweeeaeneteeee .Pe lb. ‘ Copper Tubes— - 
onde eetapeeebeies  -. fosies perp 24S | ist January 18, 1915 i Abin seepgstl cmc aepeticarlis 8 4 
No. De pxchestedd decks Ib., 2.30 me Brazed Brass Tubec— y Copper, heavy and crucible aes 6008's) eens 12.25 
Box Annealed—Black List February 15, 1915 Base price, 207%¢ | Copper, heavy and wire.........eeeeeee: 12.00 
One pass, C. R. R.G. High Brass Rods— Copper, light and bottoms....... veveceee + 19.50 
soft steel. cleaned. List February 15, 1915 Base price, 17c Eo irunccarstiuiyewsietesbalieian tn 
Nos. 18 to 20...........Per lb. 2.40...... Roll and Sheet Brass— Brass, Phas +4 race ce wecsneant eheoen oo 6.75 — 
Nos. 22 a 24.2 000002. Per Ib. 2.45......3.30C List January 15, 1915 Base price, 1634¢ | Heavy machine COMpoSition........+e+6- 10.25 
No av b epee ooncesees Per Ib. 2.50... ...3.40¢ No. 1 yellow rod brass turnings.......... 8.00 
ar SeSee venus dus CE IEEs eee 3.50c Brass Wire— Pp ‘ . No. 1 red brass or composition turnings.. 9.00 
No. 2B...eseseeeeeeeee Per Ib: 2:60. ..... 3.60c List January 15, 1915 inh eter te inadet & Oe eee HERR Nyy AS 3.30 
Oe ere oweendoceus Pet 1. 2.30. ..0:. —— Copper Wire— | I a ee ka : 05 
No. - betanecmpreheee:  ® 3.00......-—— Basic prices, arload lots, mill......16c | ZIMG, SETOD. ocecess htnesbasendséeedee --- 6.00 
| 
Animal, Fish and Vegetable Off color ....@ ton 13.00@15.00| Green, Paris ........... — @24 Pe, (OR. -cescesamecpens nominal 
Oils— Chalk, Engisch...2 ton $3.50@ -—| Indian Red ............12 @14 Blue, Prussian, Domestic.46 @48 
PP ton nominal|.Venetian Red .......... 6 @ 8 Blue, Prussian, Foreign..—- @— 
Linseed, Raw, Carload lots. .56¢@—! China Clay, Imported Sienna, Raw ..........- 12 @15 |Blue, Soluble *...:......50 @55 
City, five- bbl. lots and over .57¢@- ® ton 14.00@16.00| Sienna, Burnt .......... 12 @15 *|Blue, Ultramarine ..... . 3%@13 
Out-of-town, five-bbl. lots_ and | Domestic cee. 8.00@ 9.00} Umber, Raw ............ 11 @la4 Brown, Spanish .. .. %@ 1 
OVOP wees eeeeeescccesce 6¢@— Cobalt, Oxide .... Pp th 1.00@ 1.05 ME <veeccesens 11 @lA4 Carmine, No. 40, bulk . .3.50@8.75 
Boiled, 1¢ @ gal. — ance ce ‘on Be ty EE eat ce an tan kine ~ 100 m |Chrome Yellow ......... 16 @20 |Green, Chrome, ordinary.. 3%@ 5 
a Fee Winte aia fae 5. .45@50 'Green, Chrome,. pure....22  @30 
INO. Denes scereveeecs a (DO Dt wetnchéaved cocece UaRGS am |Metallic Paint, @ ton, 
ee SEeeereereererrrre. 53@56/ x. Gilders .....:........55@68| ‘“hite and Red Lead, &c. | Brown ....se.e6+.-18.00@20.00 
Cotton-seed, Crude, f.o.b. Cents ® MD! Red 1 
’ ms ents = Pe i» owe eee sees .--14.00@18.00 
he ae 45 et li, Putty, Commercial— Lead, English White in 9i1.10% a —|Ochre, American # ton..12 @16 
Yellow, Summer, Prime. i*@ ly “= 100 Th Lead, Amer. White Dry....5@5\4¢ American, Golden, P b4 @ 5 
Ww hite, Summer ...... M4 @ 81, In bladd $1 , > 00 In Oil White, Best Brands: 100 Foreign, Golden, @mb.. 3 @ 
Yellow, Winter ...... 74 @ 84) 20 RGGETS «scores ce : 250 and 500 ID kegs... .6% @7 i¢ Frenc J bdetacetiesGhes 1%@ 2% 
Tallow Oil, Acidless....62 @é63 _ ey 7, 100 D.... 1. 15@1, =O 25 and 50 Ib Ss seeidnhas Tud Eo a o tame pb —- 
Menhaden, Brown .| io 1 to 5 IM tins. oe 0 2.65@3.25 7% a ee eee -7 %¢| Orange, Mineral, English. 10 @13 
A Strained, cai RE 38 @—39 In 12% to 50 ID tins.... 1.50@1.90 2. 3 and 5 I cans assorte d French ..csccccece.-.12%@13 
orthern Crude ....... a— ‘bo -s | fee o¢ German ...cscoc.+.-.12 @13 
Southern, f.o.b. factory. 35 aQa— Spirits, Turpentine— Lithar American tin IVU@ RY, 
Light, Strained ...... 40 @41 ® gal. | rn 106 = sa@sy,¢| Re ian, English... on 
hy oon > ee 42 843 |n Machine bbls. ......45%@— SS ae at ie ie tee en moon 6 
White. Bleached, Winter.44 °@45 In lots of less than 50D tu.” Se Yieraterinacat geology $1.50@5.00 
Cocoanut, Ceylon spot~mh.11 @11% Glue— . %¢ % I> advance over Red, Turkey, English....— @— 
rated —, oeecesrooe tis th (See Current Hardware Prices) above prices of W hite Lead | Med, TUSCAR ..ccccccccces 4@12 
Cod Domestic Prim <a: 36 2 a 37 G hell and Litharge. har Li ng ? 75 75 
~ Fee en aid Cees "28 > $4 um Shellac— + Terms: On lots-of 500 Ibs. and} American .P 100 HM $0.75@1.75 
PERN ORR Pee Fer) Be fe eee he aS A ns eS. an... 8 @12 
ious oak whikhons ----6.15@6.20) Bleacher mercial .... @15 5 days inenian Os ! erican. @12 
Porpoise body ...... ~---40 @46 . Bo erearrraSs - 18%@19% ” oS Tee Gane ee Seveten. | Sienna, Italian, burnt and 
Olive, denatured .....85 @90 Se Bh a epics kage eas 2-20 @24 Zinc, Dry— | DOWGESOE “ cidsecceces @ 7 
Neatsfoot, Prime ..... 64 @65 | eye eNO . osk<aene --17 @19 : “ Burnt, lump ..........3%@ 6 
— Largos spot, per .11%@12 | A, C. Garnet ........-15 -@15%| american dry 5% _— Italian, Raw, powde red. 4 @T 
oya ee English, spot ia | Battes pean st «Sort eee “5 16 Red Seal (French proc.).7 @— 7 penn eg y lll Aere 24%@ 3 
coer er steerer ereee D606 Bo 66 Oe 1 ) > ; Tn 4 “ *< 9 
China spot, bbis...... . 5% @ 6 | Knla Button ...>¢. 22 s30.— 7 @+ on pees mans - proc. )7 % @ Powdered .......... 24%4@ 3 
| my . Or H proc.)8 @- a “age es >e 
Mineral Oils— ak teGcke eas oteiee be oovcst .@25 Ge . ; fale, French....8 ton $15.00@25.00 
a s op Nl et §) ‘90 4? rerman Red Seal (French A meando “ ¢ 15.00@ 20.00 
Black, 29 gravity, 25@30 ® gal. | Stenderd .......:.°. 24 @14% POCESS) | wwe eee cece eeeeee nominal Seatin -- a oom 35 = 00@ 40.00 
BS nd OE. ssst¢eneeeas 12% @13 im N. pure .......: i.eeel4 @14% Green mens fe 0 6% 0 be e++-- nominal) pong Alba. 
gravity, 15 cold test.13 @14 |y' g' 6 23 @24 White Seal . +. eeeceeeee- nominal) "French #9 100 1 .80@1.00 
| OA Fog 2 @13 ; > eee seccceeese Ws premem BeG «Beal nce cccccs nominal RT iy ae Be . ¢ 
Cylinder, light filtered..20 @25 ae nominal English ge Ts. 100°, n0@ 1.00 
Dark. filtered “17 @18 Colors in Oil— Paes American.7\100 ® No. '1°.75@ .80 
Para ffine 908 - 907 < sp. a4 ~P TD. ‘ American. 100 I) No. 2 60@ .65 
gravit ty . — 13% a 14 Black, Lampblack ...... 12 @l4 Dry Colors— Umber, Turkey, Burnt 
903 sp. ‘gravity...... “44 214% Black, - oach, Japan..... 20 @30 | P MD and Powdered ...... 3’ @ 3% 
885 sp. gravity ...... 10% — 11. | Black, a seoeer 2 @14 | Black, Carbon Gas....... 4 @ 6 Raw and powdered..... 232@ 3 
Red Paraffne~.......... 19% @l14 , 2 sa 14 @16 RS eS Se ee 2u4,@ 5 . Burnt, .American .....2 @ DW, 
Misc meat hia need Se fara f- ny oe vereeee es BG S * gy —— os ah npiesas o 6 oO e Ss main DD anaes odas 4 os 41%, 
' ce. po slue, aaa @36 lac ee ects 5am mM TF i With Onde ok ke 6 et y a7 
Barytes: Blue, Ultramarine ...... 3 @16 Black, Ivory . --8 @12 Yellow, Chrome, Pure. 10%, a2 
White, Foreign P ton.$19.00@23.00 Brown Vandyke ........ 11 @i4 Mineral Blacks a ton.. oe ..18 @ 25 Pe. GE bee dsce'c a e os 2 @10 
Amer. prime white or French Ochre .......... 6 @8 |Blue, Celestial ...........+. nominal Vermilion, English ...... — M- 
floated ......% ton 17.00@18.00 Green, Chrome .......... 12 @16 Blue, Chinese ....0.......-Lominal PS cacns sees ews -- .90@1. on 








February 18, 1915 







Holds the Largest 
Blowout! 


Here’s the Quick, 
Sure and Perma- 
nent Repair — 
Guaranteed to hold 
a 4-inch Blowout! 


The K-C Safety 
Lock Patch com- 
pletely encircles 
innertube — “Saf- 
ety Lock” feature 
prevents spread- 
ing — can’t bulge 
through blowout. 


“Safety Lock” 
formed by edges 
dovetailing and 
locked with wire 
key. Leaves no 
gap. Protects tube 
at every point! 

Made of Highest Qual- 
ity Tire Fabric— All 
size to fit every make 
and style of Tire—Spe- 
cially recommended for 


FORDS. 

















You might 
cut away 2 
section of the 
casing from 
bead to bead, 
and this patch, 
safely locked 








Western Tire . 
and Rubber Co. | WSS 


**America’s Largest Tire 
Accessory Makers’”’ 


Sold by beading Auto Supply 


Kansas Cit 
M of ealers and-Garags Every- 
- w Or, Write for Complete} 
CAT ~of—K«C Tire Accessories. 





| Brass Bound 


PRICE 
CARDS 


Time Savers — kKnergy 
Savers—Money Savers 


There are nine. styles, all with» 
heavy cardboard body, linen bond 
facing and brass edging for pro- 
tection. 10 per cent. discount on 
orders for 2 doz. cards—Send for 
descriptive circular showing rul- 
ing and use of cards. 


Hardware Age Book Dept. 
239 W. Thirty-ninth Street, New York 





























The Hidden Road 


A smash-up hurts the reputation of 
the car and of the dealer who sold it. 
No one knows how it happened so they 
blame the car. 


What really caused the trouble in most 
cases was that brake lining failed to grip. 


It failed because the brake lining was 
inferior or-worn out—got hard and dry 
—became friction-shy. 


herrmo, 


HYDRAULIC COMPRESsep 
Brake Lining -100% 


Brake Lining, to be any good at all, 
must be 100%—must be honest brake 
lining all through. Not merely on the 
thin outside surface—not merely a loose 
and stringy-woven lining that is friction- 
shy inside. 


Thermoid is forced by hydraulic com- 
pression into a solid, single substance of 
uniform density and friction clear 
through. It retains its 100% gripping 
power even until worn paper thin. 


Thermoid is trustworthy. Guard your 
safety with Thermoid. 


Watch your brake lining. 


Thermoid Rubber Co. 


TRENTON, N. J. 


Cannot be-turned out 
nor affected by oil, heat, 
water, gasoline, ‘dirt. 


Our Guarantee: 


Thermoid will make 
good, or we will. 
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They usually represent the 








GENERAL GOODS. — Goods which are made by more than one 
manufacturer are printed in //alics. 
those obtainable by the fair retail Hardware trade. 
orders and broken packages often command higher prices, while 
lower prices are usually given to larger buyers. 

SPECIAL GOODS.—Quotations printed in small type (Roman) 
relate to goods of particular manufacturers, who request the publica- 
tion of the prices named and are responsible for their correctness. 


The prices named represent 
Very small 


prices to the small trade, lower prices 
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Current Hardware Prices 


being generally obtainable by the fair retail trade, from manufacturers 





sone —][o 





om) | [om 





or jobbers. 


STANDARD LISTS.—‘‘The Iron Age Standard Hardware Lists,” 
a pages, price $2, prepaid, contains the list prices of many leading 


SO DITIONS AND CORRECTIONS. —The trade are requested 
to suggest any improvements with a view to rendering these quota- 
tions as correct and as useful as possible to Retail 


Merchants. 


] 








Herdware 











oj—S ca/— 















































ce) 

[ Hic me) oe) CE) ee) | | 

ApvsusTEeRS—Blind— Boxes, Axle— = Rubber—_ BROILERS— 

i 10% | Common and Concord, not Competsiion (Low alee 1 “0S: 1; | Vite Goods Co. : 

RS oe cee O= ¢ bUTNEd weccccccerecese bd, I@O6FI ~ PAS tA thats broilers, Common ...........75% 
ee pope EY Stop— Kiley 292i Common and Concord, turned, | Standard ........ 60510 @ 005 10104 Broiler, Sherwoods .......... 50 % 
a. epee Ana eerere 5% ; b., 6@/¢ Best Crades eeeeeeseeces 50@ 50& 10% BUMPERS—Barn Door— 
aren Stop Bead Screws and ee Half Patent .cccccceecld.g 942 @10¢ National Mfg. Co., No. 16 Barn Door 

ape ia peg 25 % BICYCLES— _... w.... | ‘Bumpers, @ doz.............$1.20 

Taplin’s Perfection“ w..22222231125% oT rete Belinea su) woe ber 00] BURNISHERS— 

ADZE— — eX 7 B aLcances— Boy Scout....each $20.00@$25.00 Cabinet Makers’— 

Carpenters’, per doz... .$8.50@$11.00 Spring— PEGUUONIGND vow ccwscess each $250.00 seeties vag 3 Edge ‘Tool Co..... 30% 
’ Carpenters’ OB, ~ te ance esl ' ox Supply Co. : 

Ship Carpenters, per S10 50 @ $12.50 eee. tga balances...5€ 3 19@60%| BLOCKS—Tackle— burnishing Steels, per doz....$1.30 

‘ . on oe ‘ oO =: . > a ae 4 a 

Railroad, per doz...... $9.50 @ $11.00 Ener teins Malone... ««s<001 Common WU ee neeanee 75410@80%| guTTS—Brass— 

CO, COCH woven veveeeee PILIWFS.IU 50&10@60%! stnol Machine — = PEE -e6ns dees Ween cesses 50& 10% 
i Straigut Balances..... 40K10@50% | ~ RTT} ws ~ of — 
ANTI-RATTLERS c eet Belenens. « « + 50810@60%| , Drill Blocks ................ 25% were Lite gy pe ate 
erbald Mfg. Co. Burton Anti Large Dial 30 @30&10% | -ane’s Patent Automatic Lock and rnamental, Loose, Pin. .60&10&102 
“oye 90.00 ge os: ry Ca : GOED oerccegetesesvestaned 30 % wrens Steei— ) 

0.75; 2, 3, o; 4, RIGHT, 

$1.00; 6, $0. BARS—Crow— ee a ee 50% Light Narrow . ASSES% 
—— Quick- Shifter, ogss.00 Steel Crowbers, 10. te @ th... Aeu . d& Wusser UO... .ccccccee 7! Reversible and Broad. "75S 106 5% " 
S ae 1. Quick-Shifter. 2 dos. per lb., 2%¢ BOLTS— NE te 06274G54 | & 
—- e @$1.75 To Carriage, Machine, &c.— lable and Chest Hinges .6624&5¢ | = 

ANVILS -American— peace 10, Ideal, Nickel Plate Common Carriage (cut wire BRONZED. " 

—American— ; sN0. » seal, mares 20 059 yg x 6, and smaiier. 10& 10% a 
Fisher & Norris, Eagle, B’I’ksmiths, @ gro. $8.00) 7 arger and longer..... "706105 10: Light, Narrow, Loose Pin...504| 8 

nn - © wh~d v¢ BATTERIES—Dry— Common Carriage (rolled thread). | Light, Loose Pin, Ball Tip, 

Hunt, Helm, Perris “ . a "$13.80 Manhattan Electric Supply Co.: 34, x 6, smaller and shorter, 75& 104 

en ” - “ Red Seal, bbl. lots, ea....... 14%¢ DOE EGR 4 csks ice de TTT TCT? 604 
F Nungesser Carbon « Battery Co.; Phila., Eagle, $3.00 list...... 80 10% 
Peter ae yr «& oe he 11¥ Acme, No, 6 (bbl. lots) ea...15%¢| Bolt Ends, H. P. Nuts.........20% C acEs—Birq— 
349 Ib. ¢; dv to < 2¢ °1900"" No. 6, F.O.B. Cleveland, Uachine (cut thread): Lia 4 . 
Anvil, Vise and Drili— Machine (cut thread). OQ. Lindemann & Co.: 

Millers Falls Co., ea@........ 3 4.00 ~ Jeg x 4 and ee Pe Jupanned Canary CET SR 40 % 

AUGERS AND BITS— BEAMS—Scale— Larger and longer...... $0 105 Brass ae coenus yee eccces. 30% 

Ordinary Double Spur.. .75&10@804 Scale NG: ccnstweoses 50 @ 50& 10% Door and Shutter— a. Aviaries, ae 

Jennings Pat., Bright., ; Chatillon’s No. 1...... ‘ee eeccees 30%) ii rought lron: a eet ae 

. ne wut ne Chatilion’s No. Zoccccccccscces 40 Yo Wrought Barrel Japanned, ee ee ag DIVIDERS— 

Biack Lip or ued. OUSTlUS 10 @1U% 80& 104 ol Machine Co. : ; 

Boring Mach, Augers 75 @75& ee eee Barrel Bronzed ......... 60 10% — A. M. C. and Foote 

> y ” 6 aie “yU . . : ia. Cn. 6408608 6666068 %en06 o& 

Car -—~ 12 p  Remenees . S0@ 8085 % No. 12 Wire Coppered # dos. ov as acenss 2899.25 § Asch yo aap © 

eet, “aeeue aan Gus wits 50% Te > poreeeeett $0.85] 2Pring Neck .....+...-.. 79108 oe and Heel— 

eddy of peel Feedage 25 To o 11 Wire Coppered @ doz. i enn er wat Blunt and Medium, 1 prong, per 

si ite. d 15: SE RET ~ .20 TOTS | U5 100 lb. “O08 096648 ©4284 6 OE KBE SS 715 

CU. R gen a A TS list .40% No. 10 Wire Tinned ®@ doz. 1.50 a, ae ease. veeeeeeee+-29% 1 Sharp, 1 prong, per 100 lb...... $4.25 
. ’ 2 : ves ‘ough  SPrrererrrT,  . 

Rome deasings’, Statidaird “List, : Beaters, Egg— =xpansion— er 
ee shy &10&5 % | Holt-I Co.: Richards-Wilcox Mfg. Co..... 60&10% | Richardson Scale Co. 

os olt-Lyon 0.:; i ; ove— Runwel Ash Cans, ‘cach openve $2.10 

Pugh'’s Black ......--++-++++++:. 20 Yo Holt, per doz., No. i, Jap’d a 85.5 10& 108 

Pugh’s Jennings’ Pattern 359 $0.80; No. A, Jap’d, $1.15; Stove Bolts .....-..3 IDF1O& 105 10% b.. Ey 

Seni’s... TREEUR oncscsccvves & 10% No. B, Jap’d, $1.85; No. 6, ire— P. Wall Mfg. Supply Co. a 

Sneil’s, Jennings’ Patte Jap’d, $1.65. TE eer 80¢710% Three Hundred pound size, each, | 

60K10@ 60&10&10 % Lyon, Japd, per doz., No. 2, TE ce@tiansd degedde «e « 82428 10&54% $2.60 

Snell’s; Jennings’ Pattern, Biued.70% $1.: American Screw Co CAPS—Primers— 

50&10&10 @50&10&10&10| Taplin Mfz. Co. Norway Phila., list Oct. 16, ’84. |All Nos. 100 in box, $2.00....... 20% 
« I Xu y ’ 

ee rU@: 320&10 To Improved nl per gro.. No. 60, 80%} ll Nos. 250 in box, $2.00. Tore 

Swan's Auger Bits, No. 10 TU0@T5% 3 .00; — = $6.50; - 100, Eagle Phila., list Oct. 16, oe Ktobin Liood, all Nos. -» 100 in box. 

Swan’s Twist, No. 40............ 7.00: No. 102, Tin’d. $8.50: 82% % 
= s SS * Jo No. 150, Hotel, $15.00; No. Bad meete. list Dec. 28, ’99. 80% CART RIDGES—N.etallic— via 

$wan’s Jenning’s Pattern, No. 80 152, Hotel Tin’d, $17.00; No. Shelton Co Black Powder >, 

a ae 60 @ 60&10 % 200 Tumbler, $8.50; 4 4, 202, Tiger Brand, list Dee. 28, ’99. sap algal 22 Kam, $1.50. 10&5% 

Swan’s Jenning’s Patte ~™ Bb lack, Tumbler Tinned, $9. 90; No. 80% 32 Rim $2. 75 ‘Bi ' tk gnceicetint sigs 108 cw 
“i a eegeipypa 73 @10 Fe 300, Mammoth, per doz., Phila., Eagle, list Oct. 16, ’S84. MWe Rk ay wn eet eoes eds 

Swan’s Jenning’s ie slued, $25.00 nORERS—O 8214 % . o 4 1 ~ amen aaa 
No. 86 .....-eeeee ee: 6673 @70 % —Bung— - £. P/U DIGnNk......-. % 

Swan’s Single Twist, No. 20...... BELLOWS— Enterprise Mfg. Co., No. 1, $1.2% B. B. Caps, Con. Ball, $2.00. ..5% 

50 @50&10 % on3 ° No. 2, $1.7 ja; No. 3, $2.50 each, | B. B. Caps, Round Ball, $1. 75. 15% 
Expansive Bits— Blacksmith, Standard List: R. F., 22 Short and 22 Long 

C. E. Jennings & Co., Steer’s Pat. ame gee cee e cerns wie oe Dr shah dd dee ahbe ik ock eben > 3% Black and Lesmok.. -50&5& 10% 
Noe tgs yy Os gga ae ella 72°") BORING TOOLS—Automatic— R. F., 22 Long Smokeless, ' 

Russell ee Samet oe me fe “ in Millers Falls, Nos. 3 & 5, per doz., 505 5& 10% 
s* se ” “size. $318.00 : P _ $8.40; No. 6, $10.20; Nos. 4 &7, R. F., .22 Long Rifle, Black, 

— B nag ama wae 65% — Seca bens - i ca oe Pe $9.60; No. 8, $13.80; No. 945, Lesmok and Smokeless...... 50% 
— i: s2aiynaapiascoat ata OVO] 02 2.30 Se ee: BOE iin ee cieedesh 50% 

ee tee Milles. ae "Molders— ta a agama AG Pistol anit Milles... 25% 
(See Gimilets and Gimlet Bits.) Inch 16 lravis Glass Co.: | i Military and Sporting ge 15E& 5% 

: . OP ee ee ee ee J Quart Bottles, Foe] ss «sews $4.50 ‘. kele 2 } c,.9 ad 

Hollow Augers— DA. ssscceeae By 00 13.50 18.00 >j = @ 0” a= Smokeless. .22: Short... .50&20&10% 

B i. ¢ dos . $5.50 @ $6.00 _ Halt Pint Bottle "ea... 3: -17| Peters Cartridge Co. : 
onney La er dos.. c a nt Bottles, ® gro....$2.50|)° RR Cans .*. 
—_ 7 . Caps, re inh aee 

Ames ston eeodboeseses 60 wee BELLS Cow BOXES—Mitre— , 175 20% %p 

Universal .....--+++-- ge ten °| Wrought Cow Bells............. 704°C. B. Jennings & Co........... 25% C. B. Caps, Semi-smoke less a: 

Ship Augers an ' wry cyoq| Pexas Star ....... shbds cones ee 50%| Millers Falls, New Langdon No. 1, 0 10% 

Ship « AUGCTS wseesceeees 60@ 3.75; Langdon ,Acme, No. 1, .22 Short Semi-smokeless....... 

Ford D inka td Vode deeos seeeees 40£10% Hand— $5. 50; New Langdcn, Imp. No. HO&SKI5 % 

©.  Hlommediou's Co. : 1h eed Bras REE a CEE | cw ke ewe Cis eseonsrevesdonve 4.35 .22 Long, Semi-smokeless. SerEe 5 

cesses eeeee * eemccest oe White Metal wee eccecccer es DOG104 Shelf— : HOR To 

vn Pe eae Sh ee ++-$ 30810 Weehel Plated .ccccccccseces 50&10%| A. H. Green Co.: -22 Long Rifle, Semi-smokeless. . 

Snell's. Rats Camber, ..cssccecel DE cgi venient kewene 50 @ 50& 54% Varnished Ozk Front. to order only. C. 50&5 % 

Swan’s a  “Soansoaioe Interchangeable Locked Corner. Le eS 210 210 

———_ Miscellaneous— Nos. a Be a ngs’ ‘af itnne & Sporting. 15810% 

eee is , 13¢; 17¢ ; 25¢; 7, 35¢;| Robin Hook 

Single Bitt, base weights: Per dos.|Farm Bells ........++.. lb... 2% @3¢ = 292 Ri all le , 
First Ouality i oe ip lael $7.25 @$7.75| Church and School 60 @ 60&10 40%. 18¢; 23, 208: 24, 25¢; 20, “+ mg a “J a ee 

} wecses 6.75 @ $7.25 22 | Smokele ? 

Pate rgg age ocd Biot ae ag - BELTING—Leather— BRACES— a Rim Ch saan eless, Lone : sete, 
First Quality ......-$9.00@$10.00| From No. 1 Ozk Tanned Butts. — MS Tre ees $1.75&$2.00 22 Rim Short. Smokeless. 50&40&4% 
Second Quality.......$6. 50@ $7.50| Extra Hvy. Single and Dbie., Barber’s .......! 50&10&10 @60&10 % 22 Rim Blank. Black Powder. 20% 
xLES— 506-102 Fray’s ‘Genuine Spofford’s....... 60%| 32 & 38 C. F. Blank........2 o% 

A Iron or Steel.| Heavy, Single and Double. ag 4 _ dew gs 206, 614.. 50 Zo All C. F. Smokeless....... 2: 5a10% 

Concord, Loose Collar....4%4 @4¥s¢ Medium, Single and Double. ‘10 y Rear torent een ares 0&5 % CASTERS. waamiirg 

Concord, Solid Collar.....4%@ DE: schacitbbmenceca cates W 2" Bod 

: . fo Fae ee ee ee 

No. 1 Common, Loose 3% + ¢| Shoulder, Single and Double, ro&sg| Atlas Mfg. Co.,Metal Ciasp. hendrerit ante 1085 70E- 107 

No. 1% Com., New Style. el, Eeetee 2 PRB 80&10@85%| Philadelphia ...2 22000... as 

No. 2 Solid Collar........ 4 @4%¢ Ny ie “a acing, 40@ 608 104 Griffin’s Pressed Steel.......... 80% | Faultiess Caster Co.: 

Half Patent: o. 1, new list.......- Griffin’s Folding Brackets....... 70%| Faultless (Pivot Bearing). 

Nos. 7, 8, 21 and 12......+++- 70¢| Leather Lacing Sides, pe Sq. McKinney Pressed Steel........ 80% 65@70% 
=e 2 “ar eee ees 70¢| ft. Raw Hide, No. 1, tn sides |§tanley’s Pressed Steel........ 80% aes ie ey a 2 0@Eb5&5 % 
Nos. 15 to 18...70&10@70&10&5%| 17 sq. ft. and over.......++.. 38¢| Stanley’s Folding Bracelets. Glass (Insulator)..... 60 @60&5 % 
Naz. 19 to 22...70&10@70&10&54| under 17 sq. ft.......ceeeeees 37¢)R. & E. Wrought Shelf. sets O@T 5% Leather wheel ....... 60 @60&5 % 
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SPARK 


Does Your Radiator 


Boil? 


Use NipRust and stop that expen- 
sive overheating of your motor. No 





Powders to Mix. No Solutions to 
Make. Sold in cans holding a year’s Heat and 
supply. The Tin Can your Guarantee Oll Proof 
that it will not injure any metal sur- 
face with which it comes in contact. 
Its Merit Proven and Indorsed by 
The Cleveland Auto Reflex Ne. 1. Price, $1.00; Mica, $1.25 ° 
Radiator Co. POWER IN EVERY STROKE 
Manufacturers of Radiators. Maximum sparking area—360° of arcing surface. 
Oil, soot, or carbon can’t stop the gush of fat, hot sparks. 






TURNINGS ° 

AND NIP RUST Price $1.50 p 
WILL NOT SHORT—CLEANS ITSELF 
At each explosion patent concave baffle on center 


Dealers and Agents electrode reflects all soot and dirt away from com- 
bustion chanfber out thru circle spark gap. 


Wanted. Write To-Day. GUARANTEED 


THE REFLEX IGNITION COMPANY 


WATER 























Lt) REMOVES nor = 
Rust ~ Scale 








211 HIGH AVENUE 0. A. Besse Jae Anasien, Onl. 
Sales Agents: no. ulver anta a 
CLEVELAND, OHIO C. M. Foster, Boston, Mass. 

















Don’t Forget To Consult The 


Flashlights CLASSIFIED INDEX 


Lamps and 
Batteries 


Bearing this Trade Mark need no introduction. Thou- 

sands of Hardware Merchants bear testimony as to 

quality. his advertisement—but if you will refer 
to the classified index in most cases you 


Approximate your 1915 requirements and receive the will find what you are looking for. 
most remarkable proposal ever submitted. 











The classified index of Hardware Age con- 
tains much valuable information. Some- 
times an advertiser makes several lines— 
and only one line will be represented in 





a TT 





Anglo-American Co. IF IN DOUBT REFER TO THE INDEX 
MAKERS 
Pittsburgh, U. S. A. 
































Delphos Can 
for the Autoist 


The Delphos is the “gas” can 
that atitoists want, because they 
know it is safe, handy, and 


When you want 


efficient help or results remember that one 
dollar will pay for a fifty word advertise- 
ment in “The Opportunity Exchange Col- 10M , , 
umns” of HARDWARE AGE. They are lok ac dha nd ad taste 
result producers. rsiag to other auto accessory sales. 








Prices? Write! 


HARDWARE AGE 
239 West 39th Street New York City Delphos Mfg. Co. 


DELPHOS, OHIO 





















































pe nae nega neememmennn 

= The Sign of Safety is the = ¥ Fi hi f 9 
= “LEAPING DOLPHIN” = | Are You Fishing for Trade? 
— ON rod, or reel, or hook, or line, in city, town, =_ ali 

= or camp, it’s the sign that nothing will ““ come = Pfeiffer’s Live Bait Holder. will help you catch the ‘“‘big 
= loose” or break that depends on quality or a - fry’’ among fishermen. It is a little patented device consisting of 
7 sundeed coare of “lenew- how °° sackia mahkind. ~ a gees — — ¢~ with aluminum, hooked and held with 
== You'll get best tackle service from the dealer = a re oe peal « Pen hog gh so filege ty cae +e c: of n: Reape 
it whieswindew showethe” Lessing Delohin” site. = pve Bla many times its size; it fools the fishes; it is simple and 
== New illustrated catalog H (236 pages) sent to any = W rite—today—for particulars. 

= angler who will give his tackle dealer’s name. -_ 

a — ° e ° 52 Clark St. 

= Abbey & Imbrie, 38 vesey St., New York = Pfeiffer Live Bait Holder Co., Detroit, Mich. 
STHNdn Q0U0eausnuneuuavuteati44yaeQ0Q4U4QU004000000000000800000000000000000000FE 
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ROBIN HOOD 
AMMUNITION 


 S.. Vibrator and Moter NOT MADE BY THE TRUST 
Liberal Discounts to the EB Robin Hood Ammunition Co, 
Trade. Quick Shipments. ~ % « SWANTON, VT. 


_ American Electric Co., State and 64th Sts., Chicago 
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HARDWARE AGE 
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M. B. Schenek Co.: 
Gem (Roller Bearing), 
Tes 
Henry W. Peabody & Co. 
Domes of a, 


nh: sence 3 4 5 

Inch .. %, 5 Wy 

Per set of 7 Fae or 1 gro. lots, 
per gross $14.4 


Steel Gem _ (Roller a 70% 
Yale (Double Wheel) low ‘ist. 40&10% 
Universal Caster & Fdry. Co.: 


Standard Ball Bearing........ 60 % 
CATCHERS—Grass— 
Specialty Mfg. Co.: 
Ea = Emptying, Nos. 1, 1G, 2, 
(sebsn0eenesaeknnee 25&25% 
Easy Emptying, Nos. 5G, 6G...45% 
Easy Emptying, Nos. 9, 10G, 11, 
a oer 40&5 % 
Easy Emptying, Nos. 14W, rae 
ohh oO 
Detachable, No. 16G....... 40&5 % 


CATCHERS—Screen-Door— 
Hunt, Helm, Ferris & Co., Star, 
Fs] gross, 


CHAIN—Proof Coil— 
Small lots, New York, per 100 ID.: 
gage Ao Straight Link: 


$9.00 


7-10 279-16 38 
$8.10 5.55 4.55 4.00 3.80 3.65 3.50 
4 ltol% 
$3. 40 3.30 3.20 
Genuine German Coil... .70@70&10% 


American German Pattern Coil: 
ar OO MM <wccneedes senses chee 80% 


- <atevabeunhoaauwes 75 @75&10% 
i a rere re Te 70@75¢% 
ee ees 65c7 10 @70% 
S Bovsvcovecdcose teu es 60& 10 @ 65% 
Jack— 
Robes: GOGMscs cscs 50&10 @ 50&10&5% 
Brass Chain ..... 0510G@ D 50 10& 5% 
Halter Chains........ , 0085 @608108 
Genuine 7 oo Pere 
lest July 24, "7. cccccvcscecess 70% 


De Bo ine Manin ce 
Niagara Falls Me seo Stamping wees 


Premax Coil Chain % 
and meee ox 
Oo 


Premax Special and Expans! 
Dog leads 


ump— 
Galvanized Pump Chain..... 4344 @5¢ 
t 


Safety— 

Brass..... 70810 @70& 10&5% 
Trace, Wagon, &c.— 
Traces, Western Standard: 100 pr. 
64%2—6-3, Straight, with ring. .$26.00 
6%—6-2, Straight, with ring. .$27.00 
61%4—8-2, Straight, with ring. .$32.00 
6%—10-2, Straight, with ring.$38.00 

NOTE.—Add 2¢ per pair for Hooks 


Safety, 


Twist T'races; add rer pair for Nos. 4 

and 3, 2¢; No. 1, 3¢; No. O, 4¢ t 
rice of Straight Link. 

Basaeon Standard dnees.” Rb te 
CRO, G8s cccacescens 10@—#% 

CHAIN—Sash— 


Niagara Falls Metal Stamping Works: 


Premax Steel hain Bright; 
Electroplate Copper, Nickel, 
Brass and Zinc. A banat 

CHALK— 
Carpenters’ Blue......- gro., 50@55¢ 
Carpenters’ Red......-. gro. 50@55¢ 
Carpenters’ White...... gro., 45@50¢ 
CHECKS—Door— 
Russwin, Reversible...........- 30 % 
Superior Spring Hinge ~s 
Superior Screen Door. .33 143 % 
Worcester Mfg. Co.: 
Worcester-Blount ..... 30@33 4 % 


CHESTS—Tool— 
Cc. E. Jennings & Co.’s I 


Tool Chests ae 0 
CHISELS—Cold— 


lb. 
Cold Chisels, good quality. ..13@15¢ 
Cold Chisels, fair quality....11@12¢ 
Cold Chisels, ordinary...... 9@10¢ 


Socket Framing and Firmer 


CLEAVERS—Butchers— 
Foster Bros. 


CLIPPERS—Horse and Sheep— 


Chicago Flexible Shaft Co.: 
No. 2 Chicago Horse, each 
$10.75 
Lightning Belt Horse, each - 
15. 
Stewart’s Enclosed Gear Ball 
Bearing Horse, each... .$7.50 
Stewart's New Model "Sheep 
Shearing Machine, each 
2.735 
Stewart Enclosed Gear Shear- 
ing Machine, No. 8 


% LS 


Gear Sheep a: Ma- 


Stewart Ball Bearing Enclosed | 
chine, No. 9 each....$11.50 


CLIPS—Axle— 


Regular Styles .....eeee 80S80E10% 


CLOCKS—Alarm— 


E. Ingraham Co.: 
Autocrat, case lots, ea... 
Cinch, case lots, ea........ 
Indian, case lots, 

Automobile— 

Motor Car Equipment Co.: 


Roadster, 8 day. C@...ccccccece $d 
CLOTH—Garnet— 
See Paper and Cloth. 
COASTERS— 
Hunt, Helm, Ferris & Co., Overland 
and Star ..... ecccccscectnlues 
COCKS— 
Brass Hardware list: 
Plain Bibbs, 754; Globe, 70%; 
Kerosene, 65& 10% : Racking, 705 
54; Liquor, 65&10¢; Bottling, 65 
os. 
Compression Bibbs ......ceeee, 80% 
Eve Pe6releGls <cccocccess a oan 


COMPASSES, DIVIDERS, &c.— 
Ordinary Goods ......... 755 @ 80% 


CONDUCTOR PIPE— 
Corrugated, Round or Square: 


Re EEE cacricoceesveone 75% 
Galvanized Charcoal Iron....... 60% 
COED. acthesenacausaeeanenccss 50% 


See also Eave Troughs. 


COOLERS—Water— 

Cordley & Hayes: 

XX Century No. 570 Mahogany, 
f.o.b. New York, each, without 
bottle, $11.00 30 

All other styles, f.o.b. New York, 

30 % 


Bottles extra. 
L. & G. Mfg. Co.: 

Galvanized Lined, side handles, » 
Gal. 4 8 
Each $1-30 1.60 2.00 2.30 3.00 
White Enameled Lined, Side 

Handles: 
Gal. 2 3 4 6 
Each $2.40 2.80 3.50 4.50 5.60 
=e Lined Side y wr a 
3 


2 
Each $3.00 3.40 4.30 5.30 6.60 | 





COPPERS—Soldering— 


Soldering Coppers, 3 ib. to pair 
and heavier, 19@19%¢; smaller 
than 3 lb. to patr......... 21@23¢ 

CORD—Sash— 

i Mn ss owas venue uF ae 

Braided, W hite, Com., No rR 
12, 20¢; No. 7, 20%¢; -'No. 6, 266. 


Cotton Sash Cord, Tw'td ahd og 


“oe a a 4g) Patent Russia .....++++200-- b. 20¢ 
Socket Firmer = al ii 10810539 Cable Laid RUSSIA... eee eens 1 21¢ 
i i oe ck seuan 0%|India Hemp, Braided lb. 1 
Charlés Buck Edge Tool Co..... 30% India Hemp, Twisted..... lb. 12@14¢ 
C. E. Jennings & Co.: Patent India, Twisted lb. 15@16¢ 
Socket Firmer No. 10..... 25&10%| Samson Cordage + trig 
Socket Framing No. 15... .25&10% Braided, Nos. 8 to e MD, 
Swan’s Socket Firmer, new list Drab Cotton, 5: Fre " Italian 
+s ~ yes Hemp, 55¢; Linen, 65¢; 
Swan’s Socket Framing, a 4 White Cotton, 50¢; Spot | 5 
60 @66% % TE. wawdns neice (os enseene cae 
Tanged— 50x + epee ret ay i. by - cas < 
PEER cecdvesedéseebad assachusetts ra 
ore oo # picid a ie ween el 30 % hoenix, White, Nos. 8 _ to 
Charles Buck a 2 = ii, ist eine nae cecece ON ate 30¢ 
ee ee A. Drab. 55¢; A. White, 50¢; | ts 
Swan’s new list...... 40@40&10&5 % = Drab, 50¢; B. White, > 
eae Italian Hemp, au 3 
CHOPPERS—Meat, @c.— ##=|  CLimen .............- 67 %¢ 
Rollman Mfg. Co. : a Braided, Nos. 8 to 12 
8 - wo sock —_ 11, DEG s -F.- BOS? Sic ccccces 25 %é 
CLAMPS— Me EOMiccctcscces 
hine Co. Turner & Stanton Co. Wire ‘Picture 
eee I ocsdncuckt ee ccee 90&10 % 


Machinists’ and Tool Makers’. .25% 
Hammer & Co.: 
Adjustable 

Carriage Makers’ 


Myers’ ogo and peeperse 


er TOES. na'cco cs nntacreten 0 
J. H. Y williams & Co.: 

Machinists’, Agrippa vevedt aor 

Machinists’, Vulcan......45&10% 


Hose Clamps, see Hose PORE anna ay 
Saw Clamps, see Vises, Saw Filers. 


COUNTER SINKS— 
Charles E. Buck Edge Tool Co..30% 


ee ee 
Rollman Mfg. 
No. 40 Nut elton, @ doz. .$4.00 


CRADLES— 


rain eeeeeeeeCeeeeeeeeeeeeneene 


50% 





9¢ Galvanized Steel 


CRAYONS— 

White Round Crayons, Cases, 100 
gro., $8.00, $8.50, $9.00 and $10.00 
Gccording to grade. 


CUTLERY—Table— 
International Silver Company. : 


No. 12 M’d’m Knives, 1847 
Rogers Bros.’’..... P $3.50 
Star, Eagle, Rogers & Hamilton 
and Anchor........ doz. $3.00 
Wm. Rogers & Son....#@ doz. $2.50 
oa: ore 
Victor M. Grab Co. 
Grab’s Handy Cord and Rope 
See 66S 6-06 00s 6s ob nh es 40 % 


Cutters and Corers— 
Rollman_ Mfg. Co.: 
Nos. 7 and Apple Cutters and 

Corers, @ d 0 
Meat and Food— 
a age 


dD 12 22 32 
inch $1. 75 $2. 50 $2.25 $4 $5 
25 @ 25&7 % % 
Nos. 50 70 aa 
Each $1.2 5 s.. 50 $2.2 40&7 14 % 
— Mfg. Co. 
Nos. 11, $4. 00: 12, $6.00; 15. 
$9.50 
Russwin Food, net: No. 1, $10.00; 
No. 2, $11.00; No. 8, $16.00. 
Slaw and Kraut— 
Henry Disston & Sons: 

Slaw and Kraut Cutters beaks 35% 
ee TN ce pw hcca neue en 30% 
obacco— 

PGE. ci aut naweaecake 25@30% 

D iaceERS—Post Hole, &c. 
Disston’s : 
Rapid, ® doz., $24.00....... 25% 
Samson, #@ doz., $34.00...... 25% 


DISPENSERS—Liquid Soap— 


Morrill’s Soapurn, @ doz 
No. 1 wall, $30.00; No. 1 39 
slab, $36.00 No. 2 wall, | © 
$27.00; No. 2° slab, $33.00; } = 
No. 5 slab, $27.00; No. 8 Z 
wall, $24.00; No. 4 wall, 
$15.00; No. 5 wall, $21.00. 

DOOR LOCKS, LATCHES, 

ETC. 


NOTE.—WNet prices are very often 
made on these goods. 
Russwin, new list 


DRILLS AND DRILL 
STOCKS— 


Blacksmiths’ 
Machines 
Twist Bit Stock 
70&10&5 @70& 10&5&5¢ 
Twist Taper oe Straight Shank, 
65& 1085 @65& 10& 10&5% 
Wood Drills for Braces. .50&10@604 
Goodell Automatic Drills 
eppeaee 
Ratchet, 40% 


DRIVERS—Screw— 


Buck Bros.’ Screw Driver Bits. .30% 
Charles Buck Edge Tool Co....30% 
Disston’s Screw Drivers, Handles 

and Ferrules 
Ford’s Brace Screw Drivers. /, 
gg 32 re 65 @65&10% 
Millers Falls, @ doz., Nos. aa 

ge -¥ 12, $14.70; 20, $8. 

21, $9.05; 41, $14. 40; 42. Sein’ 45 


Swan’s 
Nos. "7565 to 7568, 60%; 7561, 
0%: 7562, 70&10%; 7540, 


40&10% 


Common Drilling 
$1.75 


Parker’s 


Eaves TROUGH— 
csccccee SOG5SS 
= 


Galvanized Charcoal Iron.. 
Copper 
mh. 4 also Conductor Pipe and os 


ELBOWS AND SHOES— 
Galvanized Steel: 
Plain, Round and Corrugated, 
all sizes to 6-in 
Square and Polygon, all sizes “m 


Dh. -webesackes % 
Copper, all sizes ..cececeees + 50% 


EMERY—Turkish— 

4 to 54 to 

= 220: Flour. 
Kegs <0 6g ¢ SUE 3Ue 
% Kegs ..... lb. 346 aie 3U%4¢ 
Ee cosess lb. 54d 6 4 ¢ 
Less quantity ....10 ¢ 10 } 8 


NOTE—In lots 1 to 3 tons a dis- 
count of 104 is given. 


ENGINES—Chemical— 


O. J. Childs Co. 
Copper Tank, 40 Fit » ea. 
175.00 @$300.00 


EXTENSIONS—Bit— 
Ford’s Auger Bit Extensions. 








.50% 


ee 


O. J. Chi 
Utica, a“ ote ck dee oe oe 50 % 
Childs, ea. S180 00. eeeeeeee -50% 


| PENT 


National Colortype Co.: 
Fans with handles and adver- 


tisement printed on ck ; 
1,000, for $16.75; 2,000 
$31.00; 3,000, $45.00; 5,000 
$72.00 ; 10,000 .00; 
20,000, $242.00; 25,000, 
$260. 00, f.o.b. factory. 
FASTENERS—Blind— 
Cg EE 25 % 
Cord and Weight— 
tL. ¢+ 605 meohu pace bane biteebe os 25 % 
DS. Rbeaeeh ob oebiss oebebe ee 25% 
Corrugated— 
Acme Steel Goods Co.: 
i eb iis eae ee ks xe 0-AO% 
IN I a es 0% 
ge I a i i ee 80% 
my 2 Ealtoocd Mfg. Co.. TS 
AD ee ee ee - 80% 


Hame— 
National Safety Snap Co. 
Kling Hame Fasteners, 9 doz.$2.00 


FAUCETS— 
ee 60 @60& 54 
Metallic Key, Leather Lined 
: 65&5 @70&54% 
RY OI 6 eg ae 50 @50& 10% 
EE od a a wees bake 70&10@ 75% 
John Sommers Faucet Co.: 
Perfection Cedar ..ccccceccece 5% 
Peerless Tin Key, 40%;  Dia- 
a oe eo rd 40% 
Boss Tin Key, 50%; Duplex 
Metal Keys, 50%; I. a * 
Cork, 50%; O. K. Cork..... 50% 
N Oo Bra nD d Cedar erie ee 50 Yo 


Reliable Cork Ens 55% : ; Vic- 
tor Metal Key 50&10% 
Self Measuring: 


Enterprise, Self a eeentng and 

Pump, @ doz., $42.00....... 40 % 
FIiLES—Domestic— 
Best Brands..... 70&10 @70&10& 10% 
Standard Brands. .80&5@80&10&5¢ 
Lower Grade...... 80&5 @80& 10854 
EE 6406 0.060 eed065b00 T5&10% 
PE. Witké cath ode eens oe ot 75&10% 
Black Diamond ............70&10% 
Delta Brand ...... eT EET TT 70% 
Utility eee eereeoes es eevee eeesees 00% 
Disston’s Superfine ..... 00+ +-D0% 

er rer ere 75&10 % 
Great eA, 5&1 
Heller Bros. ‘Tosid@idé10810% 
Kearney & Foot Trteret &10% 
Liveright Bros., Gold Medal....70% 


Liveright Bros., Blue Ribbon Special, 


; 70% 
CE oie a oe Dd} seenis 70&10% 
Simonds Mfg. Co..............70% 
J. Barton Smith ...... 00 - T5&10% 
X-F Swiss Pattern ........ wewanar 
PT tite cite Secale so 7 
Tacony Swiss ...... eccce “408100 
FIXTURES—Blind— 

North’s Automatic: 

No. 2, for Wood, $9.00. -10% 
No. 3, for Brick, $11. 50. rey 10% 
Fire Door— 

Peters’ Fire Protection Hardware, 
Richards-Wilcox Mfg. Co.: 50810 % 
No. 102, Monarch A; No. 201 

Mutual Sa PS Pe 0&10% 
— No. 103; Special. No. 
7S COS COCHReeeeaseeevee oon ed a). »> 
Fusible Links, No. aos 
_ Grindstone— 
Net Prices: 
nc a) 17 19 21 
Per doz...$3.00, $3.25, $3.55, $4.00 


Cee ee tenon Display— 
Oscar Onken Co. 
— Window ‘eo Younits ; 
sets eac arge, $40.00; ll, 
By Zz sma 


FRAMES—Wood Saw— 
White, S’g't Bar, per doz...80@$1.00 
Red, S’9 ’t Bar, per doz. “$1. 00 @ 1.25 
Red, Debi. Brace, per doz.$1.40@1.50 
Grindstone— 
Athol Machine Co.: 
Iron Grindstone Frames... 2 2+25% 


nae hoon Cream— 


— Freezer 

cme Freezers, @ doz., 1 qt., 
$5.00; 2 qt., $6.00; 3 at., 
$8.00; 4 qt. ORM 

FUSE— 

Ensign-Bickford Co.: 

ES Wie ais peg ae S occce ce $a.00 

Sgl. "Nene oben ieeee 3.90 

SFR ne a 4.65 | ws 

Beaver Brand Safety...... 3.80 >-o 

Anchor Brand Safety..... 4.55 | 8 

Crescent Brand = a 4.55 

Reliable Gutta Percha. 4.55 


GATES—Molasses and Oll— 
Stebbins’ Pattern ......80@80554 
GAUGES— 
Marking, Mortise, 


Athol Machine Co. 
Depth, Screw Pitch and Center, 
25 %o 


etc. 0 @505 108 


Chapin-Stephens Co.: 
Marking, Mortise &c.. 
Disston’s Marking Mortise, 


-50&50&10 % 
&c., 
60&10 % 
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“With the De Laval I practically 
control the cream separator trade 
in my territory.” 


Fairmont, Minn., Jan. 3, 1915. 


THE DE LAVAL SEPARATOR CO. 
Chicago, Ill. 
Gentlemen: When I! entered the machine business at Fair- 


mont nearly nine years ago, it was my good fortune that | 
got the agency for the De Laval Cream Separator. 


I was aware the De Laval was the best separator made, 
as we were using one on our farm, and most of our neighbors 
were also using them. I have sold from twenty to forty 
machines per year, and with less work and trouble than any 
piece of machinery | handle. 


I practically control the separator business in my terri- 
tory. The people know what the De Laval is and | have no 
trouble to speak of with my competitors as they know I will 
sell ninety-five per cent of the separators in my territory. 


Yours very truly, 


A. H. WELCHLIN. 


The cream of the cream 
separator trade goes to 
the De Laval agents. 


Now is the time to see about the De Laval contract. Perhaps we need an agency 
in your town. If you think we do send your application to our nearest office. 


The De Laval Separator Co. 


165 Broadway 29 East Madison Street 101 Drumm Street 1016 Western Avenue 
NEW YORK CHICAGO SAN FRANCISCO | SEATTLE 
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GIMLETS AND GIMLET 
BiTs— 


Per Gro. 
Gimlet Bit 
Common “Dbl. Cut... .$5.00@ $5.50 
German Pattern ‘os. 1 to 
Pe +ceus $5.50; 11 to 13, $6.50 
Single Cut Gimiets Asst per gro. 
Nail, Metal, No. 1..$2.50; 2, $3.00 
Spike, Metal, No. 1, $4.00; 2, $4.30 
Nail, Wood Handled, No. 1 
$3 00; 2, $3.25 
Spike, Wood a d sees sss 
No. 1, $5.00; 2, $5.50 
GLASSES—Level— 
Chapin-Stephens Co. .65@65&10&10% 
Disston & Soms .......-++6-. 60&10% | 
GLUE— 
Cents per io 
eo OS BP OTCTCT CTT TT 10 @16 
Common Bone .eece- 0+ BU 24@ 934 
Extra Clear Hide ...... als 
Fish, liquid, bottles or proces ‘ 
with WER «sizes bb e° 29 @ 50 
Fish, liquid, 50 gal. bbis., 
per gallon .....0e+> some @1.40 
Foot Stock, Wiute sccces 12 @ 14 
Foot Stock, Brow .coses Y (@ 1] 
German Common ....ees- 10 @li4 
German BUGGe . ooscoenesee 12 (a 18 
ee ere ret Te ee 10 @25 
EO cnccokeusescsooeen writs @ 15 
Low Gr@d€ ccccoccecses 4@10 
ate Ww hit€ wccccies 10 @15 


GONGS—Stee!— 
Supply Co. 


P. Wall Mfg. 
Foot or liood Street Railway, 
3% % 
Spring or Locomotive... 60810 % 
GREASE—Axle— 
Common Grade....- gro, $6.00 @ $6.50 
Dixon’s Everlasting, 10-T™. pails, 
ea. 96¢: in boxes, ® doz., 1 ID., 
$1.20; 2 W.....eeeeeeeeees $2.00 
GRIDDLES— 
Soapstone— 
Pike Mfg. Co “ese eeneee. ere. 
GRINDERS— 
Athol Machine Co.: 
Bench Grinders .......«. .40% 
Luther Grinder Mfg. Co.: 
Dimo-Grit: each ; . 
No. (Mechanic Special, No._ 
4M) 2000006602889 28 «++ -€1.50 
~. 15 (Mechanic Special, No. 
SD ceen ee venwecseseuss $2.25 
No. 16 (Mechanic Special, No. — 
Pe. so a06.6 6084046298855 $3. 15 
No. 17X (Mechanic Special, 
ee: errr ee $4 7d 
No. 18 (Mechanic Special, No. 
imeekensseuksawewe $4.50 
No. 35 Compact ..........%3.20 
No. 51 (Best Made).... .$3.10 
No. 63 (Farm Special, No. 3) 
$5.00 
No. 83 (Spartan) .......$2.45 
No. 104 Multigear ....... $3.00 
No. 271 (Hummer)....... $7.75 
No. 309 (Power Bench Grinde r). 
No. 310 


(Power Bench Grinde r “% 
$6.54 


Pike Mfg. Co.: 


Enclosed Gear Machine’ Peerless 
Senior, Junior, Artisan, Do- 
mestic, Household and Whirl- 
wind, 331; %. Chain Driven 
Machines; Nos. 1, 2, 3 Pike 
BOE TOO. oc kes escvect 33 3 % 

GRINDSTONES— 


Pike Mfg. Co. 


Improved Fr — Grindstone, Pp 
ine h, P doz., fr 00 o.* 6.0 * eee 314% 

tichards- Ww ileox Mfg. Co., \ ictor, 

Cycle, King, Velox, Challenge, Cli- 

max, Eli, No. 011; 014 Ball Beur- 

See SNE: oe cevasécestess 30% 

GUARDS— 
POEEOT DOGE ccccscvesoes 33 43 % 


HaALTERS AND TIES— 
Cow Ties 70&5 @70& 10% 
Bridgeport Chain Co.: 

Triumph Coil and Halters.40&10% 


Brown Coil and Halters. .G0&10% 
meowe Cow Ti@B.cccccvcs 60&10% 
Brown ‘lie-out Chains. 
80&10&10&10 % 
Niagara Falls Metal Stamping Works: 
Premax Halter Chains........ 40% 
Premax Special Halter Chains. 60 % 
Premax ‘Cow Ties .......... 40% 
E. T. Rugg & Co.: 
a eee 


Jute Rope Halters and Ties.. .5 


Sical Rope Halters and Ties.450% 
Cotton Walters and Ties.....450% 
Cotton Livery Ties..........50% 
Reneher  BEGNOS “sac cdbocceve 50% 
HAMMERS — Handled Ham- 
mers— 
Heller’s Machinists’ .T0O@T0&10% 
Heller’s Farriers’ ..... 40 @40&10% 


Victor Magnetic Tack, ® gro..$7.75 
Heavy Hammers and wetted 
3 to § Ib., 40¢ 
Over 5 Ib., RING 75& We 


oe, @®e ee © ee © we eee 





HANDLES— 

Agricultural Tool Handles— 
Ane, Fite, Bes cerccsecs 60&10 @70% 
Hoe, Rake, Spade, Cc. : 

Fork, Shovel, Spade, &C., 
Long Handles bo enn ean 3 30& 10 @ 404 
D Handles :0600 e008 30 10 @ 40% 
Cross-Cut Saw Handies— 
es de eee be wae eee 395 To 


Dinston’ s Handles and Saw Tabs.45% 


Mechanics’ Tool— 


assorted .gr0.$3.00 @ $3.50 


Auger, 
, $1. 09 @ $1.75 


brad Aw ro. 
Chisel Bendles, Ass'd, pr. gro.: 
langed firmer, Apple. : 2 40@ 
$2.65; Hickory .$4.50@ “9 00 
Socket Firmer, Apple..1./9 
$1.95; Hickory..--..$2./5@ $3.50 


Hickory, __ 
$3.25 @ $4.00 
$1.25 @$1.50 


Socket Framing, 


File, assorted ..++- ro. 2I@$ 
Hammer, Hatchet, &c. .70&/0710% 
Hand Saw, Varnished, dos., 75¢ __ 

Not | ‘arnishe Se a6nene oeee 0@/I¢ 
Plane Handles: 


Jack, doz., 25¢; Fore, doz... .40¢ 


Chapin- Stephe ns Co.: 


Carving Tool .....0«. 30 @30K10% 
OO Ee re G60 @60&10 % 
ile ome AW! .cccses 60 @60&10 % 
Saw and Plane......: 30 @30&10 % 

Berew DPIVeF ..cecccs 30 @ S0&10% 
OE PC Te TT eT ere eet 20% 


Nicholson Simplicity File Handle, 
gro. $0.85@ $1. 50 
Spun Ferrule File 


Nicholson 
a bbb ae eh eae)» Bee 40&10% 


Handle 
Pott’s Sad lron— 


Aluminized or aegis per doz.58¢ 
Tinne .per doz., 62¢ 


HANGERS— 
Note.—Barn Door Hangers are gen- 


erally quoted per pair, without track 
and Parlor Door Hangers per double 
set with track, cc. 

Chicago Spring Butt Co.: 

WREOGEEED scecsencedseotoooscss 25% 

eee 

Big TWit ....-cceeccccccces 20% 

Grittin Mfg. Co.: 
Solid Axle, No. 10, $12.00. 70&10% 
Koller Bearing, No. , $15.00, 
TO&1IO% 

Roller Bearing, Ex. Hy., No. 22, 
Bae: oecneabeoneceess FO&10° To 

Mall Dem. SEE.00. .nvcseseves 75% 

Hunt, Helm, Ferris & Co. 

ee eS errr Sy 

Pn. vp epek bos peens doz. $6. 40 

Fiexo, B. D. Track, @ 100 ft.$3.96 

20th Century, @ doz.......: - $9.60 

20th Century, B. D. Track, ® 
a ees ee es eee ae 7.00 

Tubular Hangers, No. 300, $6.30; 
No. 400, 30; No. 500, $9.00. 

Barn Door, Standard ou wane GO&10% 

EE ta a a ik ln ei AO net $6.08 

OO ae er es er ey GOUK5 J 

Special, doz. prs., No. 25, D5 

o. 30, $4.25; No. 40, $5.10: 
No. 50, $6.40; No. 60, $8.00; 
No. 70, $22.00. 
Trolley Hangers and Track...50% 
McKinney Mfg. Co.: 

Roller Bearing, Nos. 1 and 2..70% 

CE ee 60% 

Hinged Hangers, King Charm .60% 

F. E. Myers & Bro., Stayon; O. K.; 

OK Adjustable; Sure Grip; Sure 

Grip Adjustable; Sure Grip ‘Tan- 

dem, Sure Grip Tandem Adjust- 

able: Tandem Adjustable.....60% 

New Way Tandem Tubular... .50% 

New Way Tandem Adj. Tubular, 

50% 

Giant Tandem Tubular.......50% 

Giant Tandem Adj. Tubular. .50% 

National Mfg. Co., P doz.: 

Big 4. $7.00; No. 66 Storm 
Proof, $11.00; No. 77, Storm 
Proof, $12.00%3 Silent Parlor 
ee ae eke ng Cale eee $2.50 

Richards-Wilcox Mfg. Co. 

Hangers, Nos. 47, 48, 147, 247.60% 
Roller Bearings. Nos. 37, 38, 39 
41, 43, 44, Sizes 1 and 2, 

TO&T 1% 

Anti-friction, No. 42 No. 44. 
oe 2 fF are 60% 

Hinged Tandem, No. 48......60&5% 

Folding Door B. R. Swivel No 

3: > Se ee ee 08046888 6% $2. 
Safety Underwriters F. D. “— 
ie & Ole Mb a6 Hema ee deh $1 

Tandem No. 44, 2% and 8 6085 

Trolley B. D. No. 17 1.25 F. 
I). No. 120 $2.25: No 121. 
$2.45: No. 150 og te eit ee $2.50 

Zeeney B. BD. Ne. BO........ $1.15 

Trolley B. D. No. 24, $1.15; No. 
ae eS BO Bicccccche ae 

HANGERS—Garment— 
Victor Folding Coat and Garment. 
sro.. $9.00 
Victor Trouser Hangers, ® ere 
Jap’d. $6.50; Nickel Plated. ‘$7.5 
Wire Goods Co.: 

Common. 17 in. No. 0410, per 

ER a ee ee 50 
Tourists, folding nickeled, per doz. 7 o¢ 


. 





Screen er: Storm Sash— 
National Mfg. Co.: 
Screen and Storm Sash Hangers, 


No. 80, 
HASPS— 
Griffin’s 


McKinney's 
gro. 


Automatic, 


Security I 


Perfec 


HAY TOOLS— 


fasp... 
t No. 


. .40&10% 
8 


2 doz. .d50¢ 


of 


Hunt, Helm, Ferris & Co.: 

DONE os cicwacacseoeds eece 00% 
HATCHETS— 
Regular list, first qual.. .40&10@ 50¢ 
Second qualii y newt eeuns 50 @ 50 10% 
HEATERS—Carriage— 


Chicago Flexible Shaft Co.: 


Clark, No. 5, $1.25; No. 5B, $1.50; 
No. 3, $1.73; No. 3D, $2.00; 
a err eS a a Fo 
Big Hit Assortment, P case.$13 
ee ere a ee °$9:00 
oO Re ee er $0.75 

Oe EG arr ree eee $0.60 

Tank— 

Hunt, Helm, Ferris & Co.: 

Me side eebcews $13.00 

HINGES— 


Biind and Shutter Hinges— 


Surface 
Dos. 
Zz. 

$1. 50. 
North’s 

No. 2, 

for Brick. 

Charles 


Graviiy 
Sets 
$0.79; 
for 


Parker 


with 
No. 


Automatic 

Wood, 
DO 
as os ca si 


$11. 


Parker Wire Goods 


Hale «& 


Benjamin 


Fastenin« 
5, $1.40; 
Blind Fi 
$9.00 ; 


Co. : 


Locking Blind: 


igs, N 


No. 


xture: s, 
No. 


2 2-0 


Automatic 
20 


0. 
5 


al 


—~ 

= 
~ 

an 


.10@4 ta’ < 


Blind Hinges ... / 
Hale’s Blind Aw ning. ‘Hinges Ss, No. 
110 for wood, $9.00; No. 111, 
a > 0k KE & eK 08 20% 
Stanley's Steel Gravity slind 
Hiinges, No. 1647%, P doz. sets, 
without screws, $0.80; with 
screws, $1.10 
Gate Hinges— 
Western: 
a Eee oc éeeccied doz. $2.00 
Without Latch ........ doz. $1.38 
Miscellaneous— 
Griffin Mfg. Co., Fleur de Lis 
Surface Hinges, @ doz. prs 


$0. 80 @ $1.05 


Pivot Hinges— 
Ball B’r’ng.40% 


fommer Bros. 


Pivot, 











Standard Mfg. Co.: ; 
Standard for Double Acting 
DE ocean eaeenss sevens 40&5% 
Spring Hinges— 
Holdback, Cast Iron... .$5.50@ $6.00 
Non-Holdback, Cast Iron, 
$6. 50 @ $6.75 
Bommer Bros. 
Spring Butt a te teats 40% 
Surface Floor, Ball Beat | 
eee. eee ee ee Oo 
Mortise Floor, Ball ee 
td 
Lavatory Hinges ....... 40% 
Engine House Spring Hinges 
a Be ae 40 % 
Non-Holdback Screen Door 
7, Bee. posseuveoee at 10 Se 
Non-Holdback Screen Door 
Hinges, No. 2100...... 40 % 
Non-Holdback Screen Door 
Hinges, No. 900, @ gro. 
$10.50 
Holdback Screen Door,’ No. 
ee wb setae xt P gro. $9.00 
Chicago Spring Butt Co.: 
Chicago Spring Hinges. .25% 
Triplex Spring Hinges... .50% | 
Chicago Mortise Floor (5000) | 
5O% | 
Chicago Relax Floor (6000) | 
60 % 
Chicago Premier (4000). .40% 
Chicago Ajax (3000)... .30% 
Chicago Engine House. ¢.25% 
Lavatory Door Hinges BO % 
Chicago Screen Door (2000) 
60% , 
Chicago Screen Door (38000) a 
*~ 40% 


Non Hold Back Screen Door, 


Steel 
Rich: sila Wilcox Mfg. 
Superior Double 


Hinges, 


Shelby Spring Hinge 


No. 215 


c..2 


Acting Floor 
». 40€&10485% 


Co. : 


/ 


be 9 C 


‘Sosul}] aSoq} JO ysom UO aaATS U9}jJO %OL BiXxy 





Buckeye All Stee 1] Holdback 
Sereen Door. 87.50 
No. 777, Sheet Stee | Holdb’ °k. 
SEN ee 1.00 | 
No. SS8, Non-Holdback, ) 
+. .etebe awe ee es a 50 
Chief pall Searing Floor 
Re Pe eee oe TO% 
Ball Bearing Spring Butt 
RRP EE nO % 
Adjustable So. Door Hinges. 
yf. a) % 
Standard Mfg. Co.: 
Standard Floor Hinge. 
Donble Acting ..... 50% 
Junior Floor Hinge, Double 
SS 2 Dated are. 2 ae FOKS % 
Standard Checking Hinges. 
Donble Acting ..... 40&5% 
Sunerior Spring Pinge Co.: 
Superior Floor Hinges. 40&10% 
Sunerior Surface Floor 
ee eee caextisde 40% J 


Screw 





Wrought Iron Hinges— 


trap and JT Hinges, 
Light Strap Hinges.. 
Heavy Strap gpa 
Light T Hinges 
Heavy T Hinges.. 
Extra Heavy T hse 
0&7 A & 54 
Hange Hlasps......s0000- 40& 54 
‘or. Heavy Strap...70&10&54 
E Heavy gs 60& 20& 104 


&c.: 


’ 


YO DAIXT 


"gues ——, - 


Cor. 4 nae « 
Hook 

and Strap 

i4¢ 
¢ 
44¢ 


lb. 
1lb.: 
Lb. 


6 to 12 in. 
14 to 20 in. 
22 to 36 in. 

Sons: 

and Eye Hinges. 

100 Ibs... . $7.95 
100 _ en 5.95 


in. 
4.95 


> 
3 
> 
s 
? 


Mathew Lanz & 
Screw ficok 
% in. per 
5 in. per 
_, % 


%4 


R 


1 
per 100 lbs. 


HODS—Coal— 
Net per 
ae 

open 
open 
} | ae 
junnel 
Masons, Etc.— 
Cleveland Wire Spring Co.: 
Steel Brick, No. 162.. 
Steel Mortar, No. 158. 


a iN. 
15 


Galv., 
Jap., 
Galv., 
Jap., 


K\ ¢ hr 
se oe owe ie 


XD WG W Co SO 
Son S 


each $1.05 
each $1.35 


HOES—E ye— 
Scovil and Oval Pat. 
Grub, list Feb. 23, 1899. 


D. & H. Scovil. 


HOLDERS—Bit— 
Angular, @ doz., $24.00... 
Broom— 
Hines Co.: 
Broom Holders, 
Per doz., 
Door— 
Empire 
Richards-Wileox Mfg. Co.: 
Everready, 40&10&5% ; Nos. 
119, Sure Grip 
RE latcced Chabe bee cle kad 
File and Tool— 
File Holders and 


eC@eerv Cee 6 & 6s OBO 6 us 


naedene 
rere Te of 
-45&10 % 


F., 
Excel 


Norman 
Star 


“fee @ eee eeeet 


File 
40&10% 


Nicholson 
liandles 

Trace and Rein— 

Double Trace Holder, P 

NE i tacit oo A aod as $1.25 


- -$1.25 


Fernald 
doz. 


HOLLOW WARE— 


See Ware, Hollow. 
HONES—Razor— 
Pike Mfg. oe. Belgian and eo 
. German case bnad 3 % 
Strop ee eeccces 3314 % 
HOOKS—Cast— 
Coat and Hat, Grab & Co...... 10% 
Wire Goods Co. ° 
Wro’t Screw & Wro’t Eye Bolt. 70% 
Wire— 
Belt, Nos. 1 to .80& 10 @ 806204 
Wire C. & H. Hooks.. S80 10% 
Atlas Mfg. Co., Metal Clasp, 


THK1IO@MSO% 
King, 


75&10% 
Hinge Co.: 

Ceiling gpg cae bw ee o6 bce cee 
Wire Coat & Hat........ 80&10 % 
T. Williamson Wire Novelty Co. 
Wall Hooks 
Picture 
Thumb 
Molding 
Punch 


Parker Wire Goods Co., 


Shelby Spring 


= 
4 


PeOReS see 
Hooks : 
or Cor nice 
Bowl Hooks 
Wire Goods Co. : 
Crown, T5&10% ; Chief, 03 
Chieftain, 70&10%: Czar Har- 
ness, 60% ; Favorite Ceiling, 
7: 5&10% 


22. & be &.¢ 2:6 


Hooks... .40 O, 
40% 


ee #6 @ & &-6-e 


~- 
io 


5% 


Miscellaneous— 
Hooks, Bench, see Stops, Bench. 
Bush, Light, doz., $6.00: Medium. 
$6. 50; Heat ry, 
Shank Grass, per doz... 
Pattern Grass, be st 
per doz 


P attern 
all 


Bent 
German 
SIZES, 
German 
grades, 


Grass, 
sizes, per 


Common 


0z., 
$1.25 @ $1.50 
Hooks and Eyes: 


ED 6 Bain d iain rake Ae al eae x 604 
Malleable Tron ...... 70@70& 104 
Disston’s Pruning Hooks, per doz. 
oc Me re ee 7% 
Turner & St: inton Co. Cup and 
Fe 
Bench Hooks—-See Bench Stops. 
Corn Hooks—See Knives. Corn. 
HORNS—Automobile— 
Motor Car Equipment Co.: 
Continental Electrie Vibrator, 
ea. $2.50 
Randall Faichney Co.: 
Jericho Motor Cycle: 
Se. GORE Wick ciccccs ; 0 oo 
- & Sree rere | x 
I a 40% 


HOSE ATTACHMIENTS— 


ituher & Kuek 
Hose Menders. — doz., ™% in.$0.7C3 
% in., $0.75 
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“WW” Poultry Fencing 





Most Practical—Durable—Economical 
Poultry Fencing on the Market 


FEATURES: 


Stretches tight to posts without varying the mesh. Horizontal Wires, 
which bear the strain, are two sizes heavier than the cross wires. 


Galvanized After Weaving, securely soldering all intersections. Made 
full width and will remain so after being erected. Two grades—one 
inch mesh made from Nos. 19 and 21 wire; two inch mesh, made 
from Nos. 18 and 20 wire. Full gauge wire and well constructed. 
“It’s a good seller.”’ . 


13 Mesh 


Wickwire 
No. 32 Wire, full gauge 


6¢ ot 
Premier 
the last = SUBSTANTIAL 
word in 4 REMIER! 


kasd i 
Wire 
Cloth | 


Wrapped in Blue paper—‘‘Blue String’ woven in both selvage edges. Weighs over 40 per 
cent. more than standard grades 12 mesh cloth. The finish is a heavy metallic coat of high 
grade spelter or zinc, applied by an improved method recently installed. This special cloth 
commands the attention of the trade that know what constitutes a 


HIGH GRADE CLOTH 


A profit maker to both jobber and rezailer 


WICK WIRE BROTHERS, Inc., Cortland, N.Y. 








Wire Galvanized by 
Hot Process before 
Weaving 





“IT’S BETTER”’ 
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Hose Couplings, WY doz., % in.,] LATCHES— ONE tip 10-in., $3.25; advance 
.60. bas , or each size. 

Wiliam Yerdon: ee i Bo 16 tin 
Hose Clamps, Garden | Hose — High Grade..$4.50 4.75 5.00 5.25 
Py =. poe — National Mfg. Co.: Coldwell Lawn Mower Co. : 

Air. etc. peep Mit: 70&5@75%| Washburn, No. 28, per doz..$1.80| Imperial, High and Low bah 
All Steel, No. 28. per doz.... $2.00 Park B0&5 % 

HOSE—Rubber— . Richards: Wilcox Mig, Co. : ee 5085 % Ang ropeccesesocenesess 50&10% 

Garden Hose, Ye-inch: u og, Heavy, vo 5 0 nr eee G0K5 % 
4-ply Guaranteed.....+++++. = FE PR EES +++ +s cesees ot. Improved Excelsior... . .33 4 &10% 
ae + sytem Ke RODEN 94 LEADERS—Cattle— seed a a See ore 

pecovesreses - j reare DE... & bees seeks a% 

Garden Hose, %-inch: L7@7Vs¢ Small, doz., 45@50¢; large, 55@60¢ owe Lawn Mower....... 40&5 % 

Competition saceseseds @/ 2 OO --o 6asb 300s eee piece 40&5 % 
ly Guaranteed -£t.84%@ Ate LIFTERS— ee Biddle Hdwe. Co. 
4 Ate Guaranteed.. ft. 914 @ 10% Transom— DE ~ sane ees éoedbmeal 50% 

Cotton Garden, %-in., Coupled: R. & E. new list....ccccccces 50% Great American ........ 60&7 4 % 
Cee Geer .sccesss t.74%@su¢ LINES 
Good Quality ..........ft.l2@14¢ N aits— 

Wire Clothes, Nos. 18 19 «20 
BATORS— .— FOB ccccnvves $2.60 2.45 2.35|Wire Nails “es Brads. Miscel- 

Show te Incubator Co. : re S225 - 156 E501 GOOUS oc ccvconcer 87 AS 10&7 4 
Style A N Chaik Lines, Cotton, ¥%-lb. Cut and Wire. .See Trade Report. 
Each, $6. 65. “I. 97 5. 30 ty 95 3 28 Pe OO Te vieseoonvda 25 @ 30¢ wongurien. See Tack U pholster- 

Mason Lines, Linen, yy, wis ers, &C. ee Tacks 
1RONS—Sad— . es ree osccely orse— 

From 4 to 10..... , lb. 234@3¢| Samson Cordage Works Jobbers’ Secmad Brands, 

Mrs. Potts’, cents per. set: pa Solid Braided Chalk, ites. 0 to 30% ber Ilb., 8@9”U%¢ 

4 . (7) 
Jap’d Caps... ie .68 65 78 75} Solid Braided Masons’....... 30 % Picture— 
Tin’d SOE 73 70 83 80 Silver Lake Braided Chalk, No. 14 2 2u%3-in. 
e o iat m’f’g’r’s., $7 + gage A _ $7: ” fe ae No. a Brass Hd., gro., 45 .55 60 .70 

quote lower pric Ms ft Co. Masons’ al Shade Cord, &e. : Per Head, ae — i alia 0% 

Chicago Flexible ha t W bite Cotton, No. 3%, $1. 50; pnoisterers’— = 
Princess Elec — CA Ibs. , ea. $2. 35 No. 4, $2. 00: No. 4 ly $2.50; her ee eee? fe a) ee ee eee ee 7 

Ideal Sad-Iron Mfg. Co.: Colors, No. 3%, $1.75; No. 4, SE 06:8 G00 nb 86 6:64.0-0'0'0es 5 40& 10% 
ident Sex Heeling 6 om. $2.25; No. 41%, $2.75; Linen, 

cach, Dastty See, SS oss: No. 3%, $2.50; No. 4, $3.50; |NUTS—Blank or Tapped— 
Dressmakers Size, 9 ID., 94 a ee Se i a wd %\ Cold P hed: 
Tailors’ Goose, 14 Ip., $5.50. * - c uncheda: Of ae 

R yal Iron Mfz. Co. Tent and Awning Lines: No. 5, quare 
oO > tt - 5 I ee eeee ee ee eee eeease 
Domestic size, 6% ‘Ib., per o. leis } ol bay ad 7 ot ihe a er : gn ee Bs vier eeeeesee eeae 6 006 

Clothes Lines, White Cotton: 50 | /7¢t tressed: OF 
Bar and Corner— % $2.75; 60 - $3.25; 70 ft., nal abel oe 
ip -Wile q C on Bar 3.75: 15 mm 4.00; 80 eee ee wee eee eeeees ¢ 

eo poo Fy Irons, at 90 ft., $4.75; 100 ta Oakum 

cee ee 60 DD. o8 864 O08 E560 s 6 wiee ene — 
Nos. 17 and pa = Turner & Stanton Co. uw 7 In 50-lb. Bales . Unspun. 
. olid Braided alk, ason’s an ; 7 

J acks—Automopile— Awning Lines .........: 30&10 % i? so” tlaaaiadaaia ae: . ¢ 7A 
. , . . 1, S. Navy......db. 7Y%¢ 6H4¢ 

Motor Car ey Co. : $6.00 —— whee geese ebwerencned or Navy lb. O%¢ 534¢ 
> . ) . WESTER nce cc cccvccesvesces | ko’ an idl atta tlhe 
Power cack, per oe Clothes Lines, White Cotton. "| Plumbers’ Spun Oakum per 

Wagon— 30&10%] Gale ..ccreeee Veeder veesess 1.75 

Richards- Ww “— Mfg. Co., natin Shade Cord, Cotton or Linen. .30% mr 
Steel, No. 130 ....-+-..8 To sane 
Wilcox, No. 228; 1, $5.75; 2, |LOCKS—Padlocks— om , 40 
$7. 00; 3. a td | PRR" $28. SO R. & E. Mfg. Co., Wrought Steel Pike Mfg. Co., Pike Oil.. eeeeee % 

adde EE eee a. soe 75%|OIL TANKS—See Tanks, Oil— 

Richards- Wilcox Mfg. Co., Repenes iis cli naiihinn 
JACKS ...cceeescecece -++-00% : — am 

Ives’ Patent: Steel, Copper Plated. .80&10&10&54 

JOINTERS— NE ith oes on ieee ee Fl and Copper...... 50% 

Pike Mfg. Co., Saw Jointers, eee % Automatic Gravity Metal Sash. 35% I ee 70% 

g Window Ventilating ........ 5 J Paragon, Brass and Copper..... 45¢ 
—_ — ee ee 60% 

Kittens ied M acHinNes—Boring— Railroad, coppered............. 70% 
8 fo Com, Upright, without Augers. -$2.75| Railroad, brass .............. 50& 5% 
Wonder, per @Tr0....++e++-+-$10.50 Com. pt ten nang without Augers.. +3 00 Malleable and 13. 10% Old “se 

Ss Jennings’ Nos. 1 and 4....... . 5% » 12 anc To 3 ~at- 

ae Kitchen, &c. Millers Falls, No. 145, each. ..$5. 0 ‘ tern, Nos. 1, 3, 50%. 

Foster Bros.’ Butcher, &¢.. ..+-20%| Swan's Improved ....... 40810810 % I Fan. wl Mfg. Supply Co. : 

Nichols eral Butcher en» Forming, Bending, &c.— 80&10&10&10 % 
and Stic - EP ng— es Royal Forming, Bending, Crimp- Railroad Oilers..... 70&10&10&5% 

: ; 462 ing and anaes Hand Power, 

Standard List . agencies s+ Ee each, $15.0 . .40% | OPENERS—Box— 

Cc. E. Jennings & Co., Nos. 45, , fF C8CO, 910.00... .eeeeee : } 

is 25&10 % Ice Cutting— Morrills No. 1, Doz, $14.50..33%% 

Jennings | & ; Griffin, revised 30% DEN ckbcnconcnas > eens uae p 
os » Be Ceeresteeaoss ~eeeee n : ACKING— 

Swan’s Regular "Grade, No. 1480, Washing— 

"50 @ 60 Oe: Extra Grade, No. Easiest Way M’f’g Co.: Asbestos, Packing, Wick and 

TOD ep dccccvecsesnse 40@50% lemme on $7.50| ope, any quantity....... 14&16¢ 
Hay and Straw— nee 0a a 
Serrated Edge, per + seg "$5.00 @ $5.50 eater o a i aes alot oe 6.50 (Fair quality goods.) 
Electric, with Wringer...... cc | a Ae SER tea .11@12¢ 

KNOB Grinnell Washing Machine Co.: : 

Base, 2 Tianch, Birch or Maple, ch Sheet, c. y r oeee ee eeeeeee - 11@ 12¢ 
= Sheet. a ee rr - 12@13¢ 

Rubber Tip...... gro. $1.40@$1.50 ae ~~ Meetete. « - ei Sheet, Pure Gum.......... 40@45¢ 

Door, Mineral .........- doz. — 7-E-M or Lewis, Power. 18.75 Shee d 40@50 
ee Pe on cuca nnae Speed or Peerless.......... T.5OJOMCEE, NEDe ore eeceesecceees @00¢ 
ie) 2.05 be “ Nineteen Hundred Washer Co.: Miscellaneous— 
Door, Por. Nickel. .doz. $2.05@$2. > S. eveteeen bembae ayo heen pga oo a < ¢ 
Oe, CR. ssccccse eee 5. otton Packing...... . @ 
l_ apDERS—Store, ac 1900 Standard, e@.......... 7.00] 7talian Packing...... ib, 9@10 ¢ 
Bicycle Step Ladder Company : MALLETS— sell "Pack heap ae es 
Ladders, each ...... $9 er $12.50 if, Meee oecccccesces soe ussia nae oo» Coun 
Track, per ft......-.. 25¢) Lignumvitae ....ccccccccceee . 508 
— ey Store iaaaees. -50% 1 Tinners’ Hickory and Apple- PAILS—Galvanized— 
ran g. Co. e 

Rolling Store Ladders, each $10. 00] Wood ......ee. ,occee GOS. SOS ROE, Net, per ry zen. i 

and $11.00; Steel Trac per} MATS—Door— : 
CO * et ere _ rj .y 42 $1.60 
ft., Hardwood Track, 15¢ per ft. Acme Flexible Steel........... % Be heavy. . om . 2.59 281 
LADLES Melting— 2 ae Cary’s Everlasting Flexible Steel, ‘ Red. Bottom — sii ihe aie 
L. & G. Mfg. Co.’s list, Me oS oe ire Pai . : E 
and Piumbers’ ............ 025% | tie” Steel CW. G. Co.), mew | Well Pails..196 2.20 243 2.67 
McKinney Mfg. Co.: — 
pel M. ‘I. Hand 45% Glen Folding, stock sizes..... 55 Cordley & antl ware 
m ~ * swerecesh 
wae oy —— Bn en ool a, “* Star Pails, ‘East of Miss. River, 
LANTERNS—Tubula Sleeth’ ‘Steel Flexible, special sizes per doz. f.0.b. factory....... $2.40 
Side Lift, “Ss eee doz. ag tv EH and shapes per sqr. ft., net. .2 
ane a seed ary 5405 108 MILLS—Coffee, Corn, Etc aera re 
ther VECS.ccccscces ’ ’ eo 
R. E. Dietz Co., per doz.: Enterprise Mfg. Co.: a 8 te, as oe a5 ; gal. 

D-Lite Short Globe......... rs 20@25%| 5 onl. kegs, $1.60: 10 gal. kegs’ 

Wizard Short Globe......... 7.75 mong Shell and Corn..... 25&10% $1.40: 25 gal bbls $1 85: 50 

Sone Wizard Short Globes.. . ae Parker's pall ~y & Store. ‘ae ani bbls. $1.30 Sey “O04 
SCROP wc ccccccecccccccecees , -arker’s Box an €..+++e50&10%| wontauk Paint Mfg. Co.: 

Seed Cecteeséoves 4.25 a > » 3 

a Raa, CAPRI RAE HNL 5.50| MOPS— eee ‘ane Saar ae ~esy 

a : oe i. cs ¢aceuee nt 6.50| Cotton, 9, 12 and 15 Ib. to doz., | per gro., $9.60 

a eg dy - os per lb., 11% @22¢. Di-mel-ine Stove Pipe and Screen 

Victor Wagon Lamps....... 8.75 | MOWERS—Lawn— Enamels, ea. per gro.. 9.60 

Junior Wagon Lamps....... NOTE—Net prices are a 

generally| PANS—Dripping 

ia Denia ane anes 688 encted | niet os has +> te 

Union Driving Lamps....... 27.50 eapest, 10-in., $1.80; advance Refrigerator, Galvanized— 

Eureka Driving — ecw 11.50 10 for each size. 4 

Bestov Hand Lamps........ 0|Cheap, 10-4n., $2.50; advance 10¢\Inch ....... 12 14 16 18 

Pioneer Street tomes. - $3.25 each for each size. Per doz.......$2.00 2.25 2.75 4.00 








PAPE R— 
Building Paper, L. C. L.— 
Per Roll. 
Rosin sized Sheathing; 500 sq. ft. 
rolls, 36 wm. wide. 
rf YS eee TP eee 40¢ 
' 2 SR AA oe eee 48¢ 
fs FF > eae 64¢ 
Deafening Felt, 50 sq. yd. rolls 
36 in. wide, per ton........ $47.00 
Roofing, Rubber, see poeene. 
Flint Paper ee Oe 604 
Emery Paper and aimee 604% 
Garnet Paper and Cloth.........; 304% 
Tarred Feit— 
l-ply, Re Bs cet were $32. a - 
2-ply, per pene chbbeebegheeets eae 
,, = &  -e ee 686 
Slater’s Felt, nia a 65¢ 
PARERS—Apple— 
Goodell Co.: 
Family Bay State... doz. $15.00 
Improved Bay State. doz. $36.00 
New Lightning......% doz. 7.00 
Turn Table ’98...... P doz. $6.00 
White Mountain .-@ doz. $5.00 
Bonanza Improved ..each $7.50 
New Century ........ each $20.00 
DO. ¢tvnegibenna dex each $30.00 
Rapid Apple Slicer. ..each $100.00 
range— 
Goodell Co., Success..... each $20.00 
otato— 
Goodell Co.: 
CO ee # doz. $7.00 
White Mountain...... PB doz. $6.00 


Victor Vegetable....... 
PICKS AND MATTOC 


-each $5.00 


Caer rae debe "800808 104 
PI +: criminal 

RE. PB us ate Terre ee Ty eee 
ee rnaceaoes OE 10G70% 
PIPE— 


Lead— 
Eastern Prices: 
Lead Pipe, per 100 lbs..........5.65 
Steel Threaded 
Black Steel Pipe, % to 3 in... .78% 
Galv. Steel Pipe, % to 3 in... .694 


Vitrified Sewer— 
Standard Pipe and Fittings, Ms 


to 24 n., carload lots, f o. b. 
factory: 
First-class ..... rere Te one 
Second-class ..cece TTTTTTTTe 
PLANES AND PLANE IRONS 
Wood Plianes— 
Bench, first qual......... 30 @ 30& 5% 
Bench, second qual....... 40 @40& 5% 
Molding alia kas de oe’. Waites! 25 @25&5% 
Chapin-Stephens Co.: 
Bench, First Quality. cececc ec cue 
Bench. Second ee 40% 
Molding and aan... 25% 
Toy and German........ e+ 30% 
Plane lrons— 
Wood Bench Plane Irons....... 25% 
Sa a ae 0% 
Charles Buck Edge Tool Co..... 30% 
Chapin-Stephens Co............ 25% 
) PLATES— 
| Se rr lb. 34 @4¢ 


PLIERS AND NIPPERS— 
Button Pliers 75& 10 @ 80% 
Gas Burner, per doz., 5 in., $1.25@ 


$1.30; 6 in., $1.45@$1.50 

Gas Pipe ... 7 8 10 =12%n. 

$2.00 $2.25 $2.75 $3.50 

Heller’s Farriers’ peers, Pincers 
a SE dégneeeave 40@40&10% 

PLUGS—Spark— 

Champion Spark Plug Co.: Each 
Priming & M. C. Priming.... .65 
Regular & Reg. Long........ .42 
Overland i. Meese casocedéoce 4 42 
CS CS oe st ihe ae ee Gin wot 
UU” Er AT 
Ford. A censpeun Mica & Motor- 

REIT rr ea ere .42 

Emil Grenuman M’f’g. Co.: 
iii. MM iceesseeess 65¢ 
i Min. «hk etbs eee ese 3 40¢ 
aeemeee EOEG, GR..ccocccces 80¢ 
J ot alee oe ne oh whee 65¢ 

Jeffery-Dewitt Co.: 

Edison Dble. System, . $1.25 
Motorcycle standard, A ng oe aues 35¢ 
Pn. Oe 26 acee aes ee .65¢ 
rae 50¢ 
J-D Platinum Pts., ea........ 80¢ 

A. R. Mosler & Co.: 

Spit-Fire, Platinum ee 
90 @$1.00 
Spit-Fire Hvy. Nickel "Pola t, 
..50@60¢ 
75¢ 25¢4 208. 30¢ ea. 
Vesuvius Triumph Junior Superior 
| ae ea. 25@30¢4 
I Ss. id. od bn ine ea. 45¢ 
Sharp Plug Co.: 
Sharp Primer, Mica Core..... 85¢ 
Firefly Primer, Mica Core....85¢ 
Sharp, regular, Mica Core....! 5d 
Firefly, regular, Mica Core... .35¢ 
Mica, Ford Special..........: 30¢ 
Mica, Indian M/C mene eee B5¢ 
ST: CE alate eae sales 30¢ 


PLUMBS AND LEVELS— 
Athol Machine Co.: 
Carpenter’s and Machinists’ —— 








% 

Plumbers’. Pocket .......... O5 % 
Chapin- Stephens Co. : 

um and Levels. - - 30@30&10% 
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F the average man was as partic- 

ular in selecting a Lawn Mower 
as he is in buying a razor, you'd 
find it still easier to sell 


“Pennsylvania” 
Quality Lawn Mowers 


Crucible tool steel, oil-hardened and water-tem- 
pered, seems to be pretty generally conceded to be 
the omly kind of steel that takes and holds a first- 
class cutting edge. 





This high-grade steel is used exclusively in all 
the blades (both revolving and flat) in every 
‘*Pennsylvania’’ Quality Mower. 








That’s one reason, and a 
mighty big one, why your 
sales of °**Pennsylvania”’ 
Quality Lawn 
Mowers are 
increasing 
every year. 


They satisfy the 
purchaser. 


\" 





‘*The Pennsylvania People ’’ 


dlppke fiddle [fardware Company 


PHILADELPHIA. PENNSYLVANIA 


Don’t forget we are 
now making two 


light-weight Power 


Mowers. 


MUL 


HUAAUUALNLNALNALWNLAAAH WLLL RNR 


101 





















































102 





HARDWARE AGE 





February 18, 1915 








Chapin’s Imp. Brass Cor. 





40 @40&10% 
Pocket Levels ..... -30@30&10 % 
Extension Sights . 306 &10% 
Machinists’ Levels ..40@40&10% 

Disston & Sons: 

Shafting Levels .... -60&10% 
Pocket Levels ....... -.---60&10% 
Plumbs and Levels....... 60&10 % 


Track Level and , a, -60&10% 


POINTS—Glaziers— 


Bulk and 1-ib. paperSees..td. 
Y4-lb, papers... lb. 10¢ 
i4-lb. PAPETS.ceccccccccceceeld, Il¢ 


POLISH—Auto Body— 
Morgan Mfg. Co.: 


Morganbrite 
$9.00 4.80 3.00 2.10 
Gal. % -, _ Pts. per doz. 
$1.50 .60 per doz. 
14 pts A ~~ 2 oz. 
Stove— ° 
Joseph Dixon ...--..-- --@ gr. $5.00 
Dixon’s Plumbago .......---.- P ID 8¢ 
Fireside ..ccccccsvcscos @ er. $2.50 
OER wc cccccceseeses oe Oo gr. $4.00 
JAPANESE 2... ee eceeeeees @ sr. $3.50 
Sat Binet ..0c2cccss see gr. $3.50 
Black Silk Stove Polish Works: 
5 oz. cans, paste, No. 5.@ doz.$0.75 
% I can, paste, No. 10. doz.$1.00 
1 can, paste, No. 15. @ doz.$2.00 
5 ID can, paste, No. ts @ can.$0.70 
6 oz. can liquid, No. 6, @ doz.$0.75 
l% pt. can, liquid, No. 8. @ doz.$1.00 
1 pt. can, liquid, No. 12.98 doz.$2.00 
\% pt. air drying enamel, No. 1 
@d oz. $1.25 
1 pt. metal polish, No. 70, 
‘ ae $2.25 
1 gt. metal lish, No. 80, 
" “ 8 doz. $3.75 
6 oz. metal polish, No. 50. 
et $1.00 
al. metal lish, No. 5 
nies a doz. $7.00 
1 gal. metal polish, No. 90, 
8 doz. $12.00 


Case lots 40% 
POPPE RS—Corn— 
1 gt. Square.. -~ $0.75; gro. $8.00 
1 qt. Round...doz. $0. 30; gro. $9.00 
1% @t. Square. doz. $1.00; gro. $11.00 


2 qt. Square...doz. $1.40; gro. $13.50 I 


POTS—Gliue— 


Enameled + pain Cebheebbooeeee ween 
Tinned and Co TTT 
POWDER— 
Black Sporting: 
Kegs (25 ca Pee shee ‘ 
Half Kegs ( bege%e 
og iaie | F 
uarter Kegs (63 : - 
$1,501. 65 (85 
Canisters, pres, Ltieeie . Me 
Canisters, ¥2 pounds... + =s 
Canisters, 1 pounds... .15 Re 
sy 


Black Blasting, 25 lb. kegs 
1.40 


NOTE.—Prices vary according to 


territory. 
Smokeless— 


—_ Hocd, bulk; Peerless, bulk, See Track, Barn Door, &ce. 
50820 % RACKS—Whip— 
Delivered gui “| Portable evolving, bk Die 
— each; No wit splay e 
ft yet Co. : $12.00; No. 2, without Dispiay 
Doemestio .ccccccecservervess Shelf, $10.00. 
were Mfg. Co., Fruit, Wine 
and y ban ae eons 20% RASPS—Horse— 
ae | Presse : ; “ z oo 25 @2 25&7 7%, %\| Delta Hand Punched Crucible Steel. 
Victor *M. Grab & Co., Yale Wine _ D . Tea 
 ¢ eae 33% od | or mgt Milam ee 
ee Se a Stutt ,| Nicholson ...... TIDTII510&10@75 % 
a Seal . Diceateitaae ide See also Files. 
Morrill’s No. 1 Jap’d, @ doz., 
SED ac nkekducacceacanee 3314 % | RAZORS— 
American Safety Razor Co.: Per doz. 
Morrill’s Pocket, Jap’d, $16.00 .33 —% Ever Ready, 12 blade........ 8.4 
Morrill’s Pocket menor $20.00 Ever Ready, Comb. No. 2... 18.00 
Der GOB. ..ccececces --33%% Ever Ready, Comb. No. 3... 27.00 
St seemed ot. “~ ‘-: 5 “*° ‘ - 18.00 
RS— Caps, Primer. Cver Ready, Com v ; . 
ae » ) Ever erg —_. No. Ges ee 
—_ Strop. c Strop.. . 
a 9 . $7.70 Ever Ready blades, per gro. 5.30 
ees No. 1, Nail ‘puller, Le doz. % 
DD os6eevessaseooneesess le % REAMERS— 
Pearson Cyclone S§S ike Puller 
“each, $15-00 +... cs cee+.+.20%| Charles E. Buck Edge Tool Co. .30% 
be ebetiterins: ap gs P REELS—Hose— 
puetey ae abl, : eee See Oe. 2 35% 
, etachable ..... ° ° 
A heen the Bag <2) ie? Gal. 2 i 60 1.05 Handy Hose Rack and Carrier ae 
° (7 
Inch seer % “as REGISTERS— 
Hay Fork, — or Solid Eye.  |Japanned, Electroplated and 
E o2., $1.25: 5 in., a 55| Bronzed ....ceseesees 75&10 @ 804 
Hot House, on... 75 1.20|White Porcelain Enamel, 
OO RRC oe 14 1% 1% 2 ee 
Screw, doz.....- $0. 16 .19 .23 .30|Solid Brass or Bronze Metal 
OR ee 1% 2 2% 2% 40& 10& 104 
Side, -GiB, coucss "$0. 30 40 55 65 
Sash Pulleys— + oregon ute a 
C F Saua ingle Action.. oe eee e9D¢ @$1.00 
"Round End, per Fa 1% and Double Action, except 44 cal.$2.00 


“eee eeeeeeeereeaeeeneee 


@20¢ 
ye Mortise no Face tg 
per doz., 1% and 2 in... .20@21¢ 


Acme, No. 35, 1% in., 16¢; ise 
Niagara, "No. 25, 1% in., 1663 | 
No. 26 Troy—1% "in. “id4igé; 
DO. scant ebeadechses cease 16% 
Star, No. 26, 1% in., 164; oe 
Tackle Blocks—See Blocks." "” 
PUMPS— 

PT ne eae eebeekennnsnde 60% 
2 Se OTTRTEe 75& 1085 = 
Wood Pumps, desman ee 
Barnes Mfg. Co. 

Dbl. acting thew list) ........50% 
Pitcher Spout ..cccccesccces 80 % 


Wrightsville Hardware Co.: 


Goulds Mfg. Co.: 
Double-Acting ‘Thresher Tank. $5.00 
Diaphragm No. 3, Side Section, 


Empire Advance, Seneca, D. 
ar ged and Deep Well 
 ttneebesie des oasennes 
oo. a Fig. 
WHERE, cc cccevcesccsecses 
F. E. Myers & Bros. (low list) 
Double Acting Force and Lift; 
Cistern and fell; House: 
Windmill; Ratchet Handle; 
Pump Stands; Hydro-Pneu- 
matic Bulldozer Power; Hand 
and Power, Spray; Ashland 
Force and’ Lift 0 
Thresher Tank—Myers and Fault- 
less L Down Tank, oy 
oh. Me ested cbctncawke wee 
Myers and Faultless Low bewn 
Ratchet Handle Tank, Nos. 
eh Me an Conde a peek ie 5. 


eae Low Down Ratchet Han. 
dle Tank, No. R470 $5.5 
Pump Leathers— 
ie ary and Valve Leathers—Per 


Cylinder Diam., 
Inch. 2 2% 


“ee eevee 


2% 2% 2% 3 =~) 
$6.50 8.00 8.50 10.00 + ae 
3% 3% 3% 


2 

$13.00 15.50 17. 00 is. 00 

Cup Leathers—Per 100: 

Outside Diam. 

ach. 2 23 % 2% 3 
$6.25 6.95 9.00 10.05 11.45 

34% 3% 3% 5 

12.85 17.00 20. 15 21.90 9. 80 34.00 
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PUNCHES— 
Saddlers’ or Drive, good, 

oz. 60@75¢ 
ores single tube, good qual- $1 
PR a: PEPER (4 tubes Jans nor OS Oh 00 
2 __ Call Co.’s Cast <= 


ceeeevoeeaeveoevpeeeer ee eeeeee 


Dri 
Morrill’s No. 1, Doz. $12.00. "331% % 
Hercules, 1 die, each $4.00. 


331% % 
National Sewing Machine Co.: 
Center Punches, # doz., $2. 00. 60 % 


Rair— 


Double Action, 44 caliber 
Automatic 
Hammerless 


$4.50; U. S. Double Action, $2.00 


Iver Johnson Safety Automatic Ham- 


$7.00; 
Action, 
Barrel 


mer, $6.00; Hammerless, 
I. J. Model 1900 Double 
2.50; Champion Single 
Shot Guns, $5.00 


RIDDLES—Hardware Grade— 


16 in, .per doz 2.50 @ $2.75 
io Ge anea o's vl — 2.75 @$3.00 
(2 eye doz. $3. 00 @ $3.25 


For Galvaniz add 50¢ per doz. 


RINGS AND RINGERS— 
Bull gm 


2% 3 inch, 
Steel ee 0.75 0.80 doz. 
Copper cccccechl lO 1.35 165 dos. 


Hog Rings and Ringers— 


Hill’s Rings, per gro. boxes, 
$4.25@$4.50; per doz. 


BDOUOE ccccccccsccoscss cede SOO 
Hill’s Ringers, Gray Iron, doz., 
55 @60¢ 


Hill’s Ringers, weer” Iron, 

doz., 75 @85¢ 
Blair’s Rings..per gro., $5.00@$5.50 
Blair’s Ringers....per dos., 65 @70¢ 


RINGS AND HOLDERS— 


C. T. Williamson Wire Novelty Wks.: 
Key Rings and weeveed ™ 07. 
® gro., $7.20 -2+-40% 


RIVETS— 
Copper Rivets and Burrs .50&10@60% 
Tinners’ and pronmeencendll 


OE a tik lh ia oa ae . 80% 
Structural, base, %-in. 

larger, large CS ee one 25@82. 50 
Boiler, cone head, base, 


¥%4-in 
and larger, large lots. .$2. 25 @$2. 50 


Bifurcated and Tubular— 
Assorted in Pasteboard Boxes. 


Bifurcated, per dozen boxes, 50 
count, 40@45c; 100 count, 50@ 
63c. 

ROASTERS— 


Empire Enamel Co. 
Corona, Geomabed $12.75@$15.00; 


Corona, Glazed, $10.25@$11. 50 
ROLLERS—Stay— 
“tes chbeedse cccccccces CO® 
National Mfg. Co.: 
Barn Door Stays, No. 18, @ doz. 0¢ 
Richards-Wilcox Mfg. Co.: 
— Adj. and Reversible - 
O. mo Adj. and Reversible No, 
Seceeecercecrerecosonvebeneene 75 
Py Screw, Nos. 55 and 57. "50¢ 
Underwriters’, Nos. 59, 60.. “50% 
Deeereee, BOs BE. wcccccccses "$1.75 


ROOFING— 
Roofing, Rubber, 108 sq. ft. rolls, 
32 tn. oe, per roll: 


First Quality: 
1 ply—35 Ib. rolls. — 
2 ply—45 Ib. rolls......+- 1.65 
3 ply—55 Ib. rolls..... oso Cae 
Second Qualit 
1 ply—35 Ib. rolis......+-$0.85 
2 ply—45 Ib. rolls...... e+ aa 
3 ply—55 rolls ore = 
ROPE— 
Per Pound. 
Eastern Retail Trade. Per ib. 
Manila, % in. diam. and larger; 
Highest CO eee 
Second Grade ea ae 1l¢ 
Hardware i ctrebewtbke hee « 9¢ 
Sisal, ¥ in. diam, and larger; 
Se COO no veces6a8esco 8¢ 
Oy Se .oveneceeseaes 74¢ 
TD. 6s: cea mewhuw oma’ 7¢ 
Sisal, Hay, Hide and Bale Ropes, 


Medium and Coarse: 

Pee MED. 5. adie eesneesscuon 
Sisal, Tarred, Medium Lath Yarn: 

First quality 7A¢ 
Cotton Rope: 

Best 5-l6-in. and larger 

Medium, 5-16-in. and larger, 


Common, 5/16-in. and larger, “ 
, ¢ 

In “> Va¢ advance. 

—_ Rope 
No. 1, vh-in. ane Ge 2 csceve TE 
No. eee . vee kseowses boa ¢ 
No. F eens Oa lage cea 
Wire Rope— 


Galvanized .cccccccccccse Mf VO754 











Niagara Falls Metal Stamping wuaeert a: 


Ningara 


U. S. Automatic Revolvers, Hammer, 
£4.00: U. S. Automatic, Hammerless, 





Bright ee 
RULES— 
Boxwood eeeeeeoeeoeeeeePeeveenenee 
NE ans sida d wane 
Chapin-Stephens Co.: 
i - so6h6o6ee en eh ndeeds 60% 
TE. ade 66 eect eheee™ os 0% 
Dr: seheee ae'ee 6 94 2: 5 @2:! 5&10 % 
Miscellaneous .......! @50&10 % 
Stephens’ Combination ... 5! 
DE  cecees es os 50@ 50&10 % 
Keuffel & Esser Co.: 
i Me . . tee eanel 35&10% 
a CS  casveo<eeviee 3314 % 
Handy Shrinkage ..... jennese 
Lufkin’s Steel .......+e+e8+-50&10% 
Lufkin’s Lumber ........-.-50&10% 


seen 

E. C. Atkins & Co.: 
CU nc cceneeesenneese ss 
DT ps6ed<enees 86@i6k10% 
Butcher Saws ....-ece- Perr | | 
en CMe 4 pete eee us ewds 35% 
One-Man Cross Cut.....cccc. 35 % 
Narrow Cross Out... cccccecs 35% 
Hand, Rip and Panel...... 35&5 % 
Miter Box and Compass...... 40% 
Mulay, Mill and Drag........ 45% 
tt Se teas eocenseues 40&10% 


Chapin-Stephens Co.: 
Turning Saws and Frames, 


30@30&10% 
Henry Disston & Sons 
Prices east and ent of Rocky 
Mountains: 
Circular, Solid and East. West. 
Inserted ‘Tooth.50&10 % 50% 
Bad., 2 to 18 in. 
nt eb eexnwed &1 % 60% 
Band, 4% to 1%..60&10 % 60% 
Crosscuts ..40£10 % 40% 
Narrow crosscuts. 50&10 % 50% 
~~ Mill —.. 
aah cia a tae &10 % 50% 
te | Woodsaws. Hor 74% 25% 
Woodsaw Blades..25& 744% 25% 
Woodsaw Rods, 
BE. sbhenees 25& 744% 25% 
Hand Saws, Nos. 
am & ®& Mm 
d100, D8, 120, 
76, 77, 8......25& 7% % 25% 
Hand Saws, Nos. 
7, 107, 107%, 3, 
. ’ m- 
bination & 7%% 30% 
Compass, Keyiioie 
Te 25& 74% % 25% 
Hand Ice Saws...45&10 % 45% 
= Saws and 0& 71% % 
Pere: o 380% 
C. E. Jennings & Co.: 
PEERS 25 % 
i TOS Te? 30 % 
Compass and Key. Hole Saws. .25% 
Framed Wood Saws.......... 40% 
PE ee 30% 
Wood Saw Blades............ 40% 
Millers Falls Company: 
Butcher Saws: 
Per gro. By $11.00 $12.10 
4&16 in. 18&20 in. 22&24 in. 
Star Saw a eee 15&10% 
James Ohlen & Sons: 
2 Ce veveamss oie eeewé 60 % 
GU eee 50% 
Two Man Cross Cut.....ccccce 40% 
Simonds Mfg. Company: 
Circular Saws ......cece ..50% 
Bay State Cross Cut Saws. .40% 


Crescent Ground Cross Cut Saws, 


40% 
Inserted Point Saws......... 50% 
One-Man Cross Cuts..........40% 
Bay State Crosscut.......... 0% 
Gang Mill, Mulay and Drag 
ta Geli a wate 6 ode eens 50% 
Be re ‘ -50&10% 
Back Saws ...... 002 +20@25£10% 
Butcher Saws .......35@35&10% 
Es WUD ccccccece 25 @25&10% 


Hand Saws, Bay State Brand.45% 
Compass, “wl Hole. re 5&10% 
ood Saw 25 


£6600 6668 G6 0 


Saws, Pruning— 
Disston’s Combined Pruning Hook 
and Saw, # doz., —_ 
Simonds Mfg. ipikeeeas 


Hack Saw Blades a dine 
Henry Disston & Sons: 
Prices east and west of Rocky 
Mountains. East 
Concave Blades ...2:? 
Chromol Blades ...35&71%4 % 
Hack Saw Frames. "0&7 14 % 
C. E. Jennings & Co.: 
— Saw Frames, 


30 % 


oana 9% 
in ia Oa ae a dk & oe 0&7 1% 
Hack Saws, Nos. 175, i80, com- 4 
ele tori al ic a re as a 40&71%% 
hive Head Hack Saw a 
Arrow Head Hack Saw eniaae P 


0&7 14% 
Goodell’s Hack Saw Blades. 40&10 % 
Simonds’ Saws, 40%; Bay State, 
ied _Culley, 35%; Hack Saw 
1a 2-6 @ 6-0 Oe 6 6 #.0:0 8 2 6 a 4 50% 
Millers Falis Co. : 
Star Hack Saw Blades 
Per gro. $2.85 $3. 05 $6. 45 
Inch . 

Per Bro. $8.85 $4.20 $4. 60 
Inch .. 10 11 12% 
Scroll— 

Lester, Complete, $10.00....15&10% 

Rogers, complete, $3.50 and es 00. 
15&10% 
SCALES— 
Chatillon’s: 
Favorite . 00000 040% 


Grocers’ Trip - Scales. om ; cocceet 


SCRAPERS—Box— 
Chapin-Stephens Co., Box 


30 @ 30810 % 
Cabinet— 


Fox, per doz ° 
per Rp aapiepie: 


Extra Knives, 
shone 


Fox io This 
18. 00: No. 2, $14. ws, No. 
3, $28.00; Juniors, $9.00 e 
Ex. oe ad No. 1, $3 3.60; No. 2, 
; No. 3, $3.60; Juniors, 





$2. 16 per doz. 
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“Bigger Dividends Than Any Other Varnishes’ 
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SENTATION ; ADVERTISING 
| ov. mn pacpwin, : 7) 
oa The Baldwin Paint and Supply Company | 
siiciatiieie Glass, Oils, Brushes, Varnishes, Paint and Paint Specialties 
Jennies. Ne 2 
ERE’S a man who “ae 
has a mighty suc- sin iassidiatis teas Indianapolis, Ind. December 21, 1914, 
cessful varnish depart- Buffalo, N. Y. 
ment. He’s an experi- | Gentlemen: 


° o : In selling your line of varnishes, etc., we 
enced paint and varnish have been so very successful that we feel like writing you 


about our experience as represented by facts. 


S e 
— When he sii We are giving your varnish line liberal repre- 
that Pratt & Lambert sentation in our store for the reason that we feel it 


pays bigger dividends in return for the effort we put back 
Varnishes pay bigger 








of it than any other varnishes offered on the market. 











— Our sales on Pratt and Lambert varnishes 
dividends than other have shown a steady increase from year to year, far above - 
if . we believe - what we could hope to show on any other line of 
varnishes, it goes! Read vernishes. 
, We attribute this steady growth in our sales to 
what he Say S; then profit your comprehensive advertising to the general consuming 
. °e,° in public in the leading magazines, to the painters tnroughout 
by it by writing fo1 the country with your house organ "Varnish Talks", together 
with the very effective direct work with the architects, 
home builders, etc., that you ere doing. 
The fact thet Pratt and Lambert's line of varnishes 
Complete Pratt & Lambert etc., is so well and favorably known makes it - we believe - 
| ? P °,° the most profitable line of varnish for us to push the sale 
Dealers’ Proposition of . 


Very truly yours, 
Pratt & Lambert-Inc. on THE BALDWIN PAINT & SUPPLY CO. 
114 Tonawanda St. At €. Babhinid 
Buffalo, N. Y. 











ratte ambertfarnish roposition 
QualityL. Sales ¥ Profits | Repeats--- 


Factories: New York Buffalo Chicago Bridgeburg, Canada London Paris Hamburg 
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There’s a big business opportunity for you, Mr. 
Dealer, in the widespread demand for wire 
fencing to take the place of the unsightly, unsan1- 


tary wooden fences. 


You have now the best 
opportunity in years to 
extend your business in 
this line, and greatly in- 
crease ae profits. Put 
yourself in position to 
meet this demand, with a 
full line of Cyclone 
Fences and Gates, 


Write us for Illustrated 
Catalog and our sure- 
profit prices to dealers. 


We co-operate with you 
in many ways. 


This demand is the result of an aroused public sentiment in favor of 
better health conditions, which extends to all parts of the country. 


CYCLONE ORNAMENTAL FENCE AND GATES 


constitute the logical remedy for the conditions so generally complained 
of. Their reputation for beauty and durability is nation-wide, and 1s 
long established. 


CYCLONE FENCE COMPANY 


Waukegan, Illinois 




















Hardware 
Cloth for 
Hard Wear 


The general useful- 
ness of Hardware Cloth 
makes it a most im- 
portant staple. The 
extraordinary wearing 
qualities of The “ Per- 
fect’ Galvanized Hard- 
ware Cloth establish a 
universal demand. The 
galvanizing makes the 
wire non-rustable, strong 
and durable. 

Keep well stocked in 
standard sizes. Com- 
municate with your job- 
ber immediately. 

Made in the U. S. A. 


Your Jobber 
Can Supply 
You 


Ludlow-Saylor Wire Co. 
ST. LOUIS, MO. 


















BRAND® 
Automobile Tow Line 





Made of the best quality of 5/16” Excelsior Steel 
Wire Rope, holding over 3 tons. Soft manila slings 
to prevent damage to car. Put up in a compact coil 
12’ in diameter, weighing 61% Ibs., and packed in 
a neat canvas bag. 


WRIGHT WIRE COMPANY 
WORCESTER, MASS. 


Boston New York Phiiadelphia Chicago 
San Francisco 
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TACKS AND NAILS— 
Copper Tacks, per ib.. 
Copper Nails, per Ib..ceceeeee -25¢ 


pect sali oom ga 
American Asses Skin... 























































































Keuffel & Esser at 
Favorite, Duck and er 
Metallic and See. 


Patent Peale Leather, 


lilge 
— s Metallic, 


eer ev eeevreeeeeeer eevee ee ot 


tthe aceite 
Tin Case, Cabinet, Flange, a 


ross ‘Head, &c. J0G2Yz4% 


Stamped, Japanned and Pieced, sold 
very generally at net prices. 


TIPS AND BUMPERS— 
~~ Tip Co.: 


eeeevreeevreeeeveeeeeee 


ach 
Rubber, — ory a -. . 


Wood ‘Peg Tips, per gro., . 1, 
—& » 

Slotted $3039: Tips, per. = 
1, , 


TOCLS—Haying— 


les 
Sling Unloaders ; 
ip 
Steel "Track and Steel Track AE 


eeeeereveree eee eee 


Byers Hay Forks, 


Center Drill oe set. 


Tube, 20 % : Reference Discs. 10% 








aw— 
Atkins’ Cross Cut Saw Tools. 
Simond’s ont 


TOOLS—Turning— 
Charles Buck Edge Tool Co.. ea 


Gasoline Blow Torches, 


10. Brazer "Torches. ee 


TRACK—Barn Door, &c.— 
Sliding Door, Painted Iron, 


| —— e ft.. 
1 x 3-16 Track. ‘pobenans sats % 


Myers’-Stayon Track 
— New Way — Giant bs 
oO 


Storm-Proof ’ Rail, 
Richards- Wilcox — os. 
1% xX 3-16, $3.25; 1% x 3-16 
$3.5 
Ss ist ‘Hinged Hanger Rail, 
P50 GORI 


Gauge Trolley Track, 


Pioneer Wood Track. No. 3. 
Model St’l Track. No. 12. 
Champion St’! Track, ‘No. 13, $2.5 
Hero, Adj. Track, No. 19. 








a Track Tandem Trolley 
Track, No. 16 eae oe DUK ™% 
Seal, Steel Track No. 8. ; 
Auto. Adj. Track No. 22.504 
Palace, Adjustable Track No. 132, 
50&5 % 
Royal Adjustable Track No. 122, 
en 
Ives’ Wood Track No. 1....$2.25 
TRAPS—Fly— 
Balloon, pune or betes doz., 
ro Ss. ee » te Pa 
Harper, a at Par 
doz., $1.25@1.50; Pa $13. 00@ 13. 50 


Game— 
Imitation Oneida...........75@10% 
Niagara Falls Metal Stamping Works: 
DME 2¢acciohbecessanan 80% 
ee he SeSAe ceneseses 75&10 % 
se and Rat— 
Mouse, We Mee | Choker, doz. holes, 


= 
or 


10@12¢ 

Mouse, Round or Square ge 
doz. 85@90¢ 
Oneida Community “Per doz. 
Ds, Cn vecsaccuseet $0.30 
a .85 
Out o’ Sight. Mouse. ose 
a eee Mi vs eesees » 1.20 
Hold Fast Mouse........... 20 
en Me. tdice 566 66% 75 
Easy Set Mouse ....... soce ae 
i te cccceevsonees 1.00 
I a .60 
Wood Choker @ doz. holes. .14 


Niagara Falls Metal Stamping 
— Enticer Rat Traps, per 


eee ee @ eerreeeveeeeeee 50% 
TROWELS— 
Disston Brick and Pointing..... 25 % 
Disston Plastering ............ 20% 
Disston ‘‘Standard Brand’’ and Gar- 
ee eee eke 30 % 


Wm. Rose & Bros.: 

Phil. Pat. Wd. Hdls. 

Per doz....$10.36 10.74 11.12 
10% 11 


11% in. 

Wide Heel, bir es. 
Per doz.... .$11 i 11.50 11.88 
10% 11 11% in. 


_| TRUCKS—Warehouse, &c.— 


Chicago Hardware & Foundry Co.: 

Harper Handy Caster’ Truck, 
per doz. sets. .$9.50 

McKinney Trucks...each, net $10.00 

TUBS—W ash— 

Net, per gross. 


Nos.- 3 
Galvanized ...$42.00 50.40 58.20 66.09 
TURNBUCKLES— 

National Mfg. Co. Screen Door Turn- 
buckles, No. 195, per dozen....80¢ 
TWINE—Miscellaneous— 

Flax Twine: 

No. 9, % and %-lb. Balls.25@28¢ 
No. 12, % and %-lb. Balls .22@25¢ 
No. 18, % and %-lb. Balis.20@23¢ 
No. 24, % and ¥Y%-lb. Balls, 


1914 @22 
No. 36, % and %-lb. Bal i “at 
1814 @21%4¢ 


Cotton Seine Twine, lb. 
Soft Laid thread—6, 244¢ 9, 
22¢ 12, 21¢; larger 20% 
Medium Laid thread—6, 26%4¢ 
9, 22U4¢ 12, 21M%¢; 15 to 42, 
21¢; DO scs0s ooteumes at 20%¢ 
Hard Laid thread—6, 354%¢ 9, 
26¢ 12, 23%42¢; 15 to 42 , 26546; 
Dt - dabous oo6.06aebobbnen 
Staging Twine, 2 to 4 oz. a 
in barrels, 18%2¢; in  5-lb. 
I, ta hid h a uh nt i ole dee 19tA¢ 
Trot Line, in balls, % to 3 lb., 
in barrels, Nos. 1, 2 and 3 lb., 
DP tcttesbhes doekinee 1714¢ 
Cotton Wrapping, white, 5 balls 
to lb., according to ane 


a: 


2@19¢ 
Cotton Wrapping, variegated, 
© eet OF Biivccnccvvesccs 14@21¢ 


>| American 2-Ply Hemp, % and 


TeTes TE 6 0.40 60 obese cass: 16¢ 


Og American 3-Ply Hemp, 1-lb. —. 


a eS ee Pee eee ry 
India 3-Ply * nod " o> ‘lb. Balls 
(Spring Twine) .....ccccee 11%¢ 
, India, 3 -Ply Dark Hemp 12%¢ 
3048 ‘oe 3-Ply Light Hemp...... 131%4¢ 
Ye 4 and 5-Ply Jute, %-lb. Balls, § 
12% @ 14¢ 
Common India, No. 18......... 17¢\ 1 
No. 264 Mattress, % and Y% Ib. | his¢ 
Balls, according to quality, 
@60¢ 
Cable laid Italian, No. 18........ 45¢ 
Italian, A, Ib. No. 18, RE: ike 
Wool, 3 to 6-Ply........ “ents 
UPSETTERS— 
i « 
Wiley & Russell Mfg. Co.: 
’ Seeun DE ccciheonestwennd 15% 
V aRNISHES— 


Glidden Varnish Co., Green Label, 
per gal. can; M. P. Durable Ex- 
terior, $4.00; M. P. Durable In- 
terior, $3.00; M. P. Durable Floor, 
$3.00; M. P. Cabinet Finishing, 
$2.75: M.P. Elastic Interior, $2.50; 
M. P. Surfacene, $1.75; Glidden’s 
White Enamel, $5.00; Glidden’s 
Superior White Enamel, $5.00. 
Montank Paint Mfg. Co.: 
Di-mel-ine Furniture, Varnish, 
Per ” ; $9. 60 
Di-mel-ine Vernish yi 
Per , $9.60 


0| VISES— 


8 
P| Solid ots er ee pense 


Ha 
— | sy 99 : 


7 
$2.25 
Co 


Vise Attac hments, 


Millers Falls Oval Slide Pattern, 
60&10 


arker’s: 
Victor, 20@25%; 


p 
Athol Machine Co. : 


87 Series, 60% 5 : 187 Series, 60& 
870, vf _Con 

petitive png 
Rock Island Mfg. Co.s Pipe. . 

Vulean Chain Pipe.. 40&10 

G 
Weer 00, 30%; Clamps. 30 % 
kere— 
Athol saaiine Co.: 


— 
Seeesoseseeeoesogeeeone -50% 


. E. ee 
B, oe ; See 


we. 


BST ‘St 





s . 


Ce, FS o aa 
Robin Hood, all kinds......+2 
inert em 


Stove Hollow Ware: 
Enameled .ccoccccccccccccc4S@58 


Plain or Unground ........ 
Country Hol. Ware, per Ib.. 
White Enameled Ware: 

Tinned and Turned. ...eccee - 
See also Pots, Glue. 


Lalance & Grosjean Mfg. Co.: 
—,. ee Steel Ware. 66 


All white Enameled 


New Ideal Kettles, 
Imperial Hollow Ware, Cast Iron, 


agg ha Fibre 


~) 


20 
All other lines except Star ee a 


TY «~-ccccesvceesceraed, % 


Galvanized Tea Kettles: 


WARM ERS—Foot— 
og ERS—Leather, Axle 


sa w siae 0% 11% ie per box 


Washers. "$5. 40 4.50 3.40 
above prices are based on 


lb.; 5-lb. boxes add V¢ to 


Rap 
Stewart-Skinner Co. 
$8.50 


WAST E—Cotton— 


cccccccccccce cl, 2% O34 
WEIGHTS—Sash— 


A Age | yg gig ten 2 


eeeereer eee ee eee eneee 








WHITE LEAD AND OXIDES— 
National Lead Co.: 
re White Lead, Dry and in 


In 100, 250 and 500 Ib mae ¢ 
ke 84 


In 25 and 50 ID kegs..... ---8% 
ee 2 aie 8Sie¢ 
In 1, 2, 3 and 5 ID cans, as- 


sorted (100 ID in a case) .. .10¢ 

On lots of 500 pounds or more, a 
discount of %¢ per pound is al- 
lowed. 

Oxides, Red ey and Litharge: 

In 100 Es bc ois hi ee ae 8 

In 25 and 50 oD rer 84¢ 

On lots of 500 pounds or more, @ 
discount of % cent per pound is al- 
lowed. 

Red Lead and Litharge, in bbls. 
and % bbls. same price as in kegs. 

Terms: 
60 days, or 2 per cent. discount for 
cash if paid im 15 days from date of 
invoice. 

F.o.b. at New York. 


WIRE AND WIRE GOODS— 
Fence Wire— 
See Notes on Prices. 


Market and Stone Wire in 


; undies— 
, | Bright and Annealed: 

9 and coarser ..... rrr, Cs 
OR i i a ear a ek 80 
BP fe Bc cene Pree yon 80& 224 
OW Biv cccus sateeeeedcdeewad 

Galvanized: 

9 and coarser congessess oT 

a ae Gade deehiae dik teu & 104 


27 to 36. Pibebieetnge 
Coppered: 

T GRE GOIIGEE. coccccecececs tll 
EP OP Bb 6e.beecsedsovencese ss 75% 
17 to we 6beeonsssevee**4 ceeee 70% 
i Bie sO debendncesesaesse ee 

er 


to peyneannbabsive ds eeeere 65& 10% 
DT ccnepeardoanee . 19¢ Ib., base 
Car lots mill sansascenece 16¢ base 
BO sxcadderneweseeede 18¢ base 

Spooled Wire— 
Annealed ond Tinned. © 706 10854 
Brass and Copper ....... O08 10&5% 
Retailers’ Adanatimiaiie, per box, 
$2. 35 @$2.50 
Wire Goods— 
Steel Wire Goods........ 0W&40& 104 
Brass Wire Goods........+.-. 90& 404 


Cup and Shoulder Hooks, 85& 10% 
Wire Goods Co. 
Bright Wire Seeds. - oor 
Brass Wire Goods........ 90&40 % 
Cup and Shoulder Hooks. . .85&10% 
Wire Cloth and Netting— 
Galvanized Poultry Netting: 
Before Weaving.........+. 85104 
ee ee 85&5% 
— Cloth, 12 Mesh, Per 100 
ft.; Painted, Black, $1.00@ 
$7. 05: Galvanized, $1.40@$1.50; 14 
Mesh, Bronze, $4.50 @ $5.00. 
Standard Galv. Hardware Grades; 
100-ft. rolls, 24 to 48 in. wide, 


Per 100 sq. ft. 
Nos. 2, 2% and 3 Mesh wiekee $2.40 
Nos. 4 and 5 Mesh.......eee $2.65 
ee £z& ere $2.90 
Nos. 7 and 8 Mesh... .cccececs $3.40 


Gilbert & Bennett Mfg. Co.: 
Regular ‘‘Pearl,’’ net, per 100 
i 2 btn eehhee dua ce cuad $3.25 
Ex. Hvy. “Pearl, ’* et, per 100 
CS Di as oi a ole oe alle swale i 5.00 
New York Wire Cloth Co.: 

Screen Cloth galy., per 100 sq. ft. 
Opal, 12 mesh, ot 75; 14 esh, 
sf Oe 2 aaa $2.5 


WIRE—Barb— 
See Trade Report. 


WRENCHES— 
Agricultural ..cccccceves 75&10@804% 
Alligator or Crocodile....... 75@80% 
Baxter Pattern S Wrenches, 
70&5 @70& 10% 

PD FO Sir cevsesecs 50&10 @ 60% 
Athol Machine Co.: 

Rapid te Pree rere Cre 25% 


Bemis & Call 
Adjustable S. wee Adjust- 


able S Pipe, 40&5%; ovale 
Hd’le Auto, 40&5%; Brigg 
Pattern, 40%; tiesebantliam 
Bright, 50%. 
Steel Handle Nut........! 50&10% 
Combination Black ......: 50&10% 
Merrick Pattern .....ee..- 50&10% 
Steel Handle Screw...... 50&10% 
Wood Handle Screw.....50&10% 


Coes’ Genuine Knife Hdl. 50@50&10% 

Coes’ Genuine Steel Hdl. 50@: 50&10 % 

Coes’ Genuine Key —: 
@50&10% 


Coes’ Genuine Hammer Hamile 


50 @50&10% 
Coes’ ‘‘Mechanics’,’’ 
50&10 @50&10&10% 
Niagara Falls Metal Stamping Works: 
— io Double End veers 
nehi coeoeeceeceeoeses ace 37% 4/0 
Itichards- Wilcox Mfg. Co.: 
Shark Adjustable Pipe....50&10% 
Wizard Adjustable Ratchet, doz., 


$15.00 
J. H. Williams & Co.: 
Agrippa Chain Pipe. Dea ee 50&10% 
Vulean Improved Chain Pipe..50% 
Wright Wrench & Forging ‘Co.: 
I > 60% 
WROUGHT GOODS— 
Hasps, Staples, &c......85&20&904 


%|ZiInc— 


(Cask lots, 600 lb., at mill.) 





Sheet ERR ae 100 Ib., $8.00 
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The Demand 
Increases Every 
Year for Republic 
Fencing, Gates, 


Flower Guard, Trellis, 
Rubbish Burners, Mats,etc. 





This Means Increased Profits for REPUBLIC DEALERS 


Spring Clean-up time in the yards brings heavy demand for REPUBLIC PROD- 
UCTS. We have an immense stock all ready for immediate shipments. Better 
get your stock all ready before the “big rush.” Your selling season will be 
longer and your profits larger. 


-— = ——-— 


This is also the time for Farm Gate 
business)5 REPUBLIC FARM GATES 
make satisfied customers everywhere. We 
make a very complete line—from the © 
plainest field gate to the heaviest stock 
gate and with every practical convenience. 








Catalog and Discounts Sent on Request 


REPUBLIC FENCE & GATE CO., North Chicago, Illinois 




















SHOOT 


Ws Ne 
a ae esi Your ORDERS into us 
———— for your 


Nota Claim—But a Fact 
We Prove It SPRING GOODS 















By comparison with any other make that . NOW 
: . Chains, Bits, Rings, Halter 
Self Adjusting Saas aes 
Ball Bearing Lawn Mowers are 
Actually Better We will protect you on Quality 
Over a million enthusiastic users and Service 








Hand, Horse and Motor Mowers 


The F & N Lawn Mower Co. Standard Chain Co. 
Richmond, Indiana PITTSBURGH, PA. 


THE LARGEST MANUFACTURERS OF LAWN MOWERS IN 
THE WORLD 
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Make 
Our 


‘““Success”’ 








The 


Means 
To Yours 


*‘SUCCESS”’ 
- BUCKET 
SPRAY PUMP 





Write for 44-page 1915 Catalogue of 
Spray Pumps, Nozzles and Accessories 


THE DEMING, COMPANY 
SALEM, OHIO 


Hand and Power Pumps for All Uses 














Chicago Pittsb h 
Henion & Hubbell A ce 
New York 
Ralph B. Carter Co. 
(MNVLIVOULWOUAUULEULLAOULUONU0GV0UU04004¥000009000008004004100000004S00000F00HF00400000¥00400400K200U000004004U00E00U000 500000 04000000HG)T00U01U0NE1NN0H 





Trade Mark 








CTIA 


An Odorless Disinfectant 
and Germicide 


One bad odor won’t kill another. It may possibly hide the 
effect temporarily, but in most cases the resulting smell is 
even more obnoxious than the original. Miller's “O.D.”, 
being odorless in itself, destroys germs and odors without 
any disagreeable after scent. 


But let us talk Profits 


The number of areat, Seemnitioe factories and on farms the coun- 
are limitless, as “O.D.” may be try over. Any one of these sources 
used in varying strength in spray furnish considerable profit to the 
and solution, and is absolutely dealer, 

harmless. It has met with special Two, five and ten gallon sizes: 
favor in schools, hotels, restau- half and barrels also. 
rants, theatres, public buildings, We welcome a chance to furnish 
hospitals, meat markets, dairies, proof. 


GARDNER & COMPANY 


608 South Dearborn Street, ‘Chicago, Illinois 
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Light Weight 


Cushman Endines 


A Good Hardware Line 





There is a large and growing demand among engine 
users in every community for light weight engines, 
because they can do so many things heavy engines 
cannot do. Many hardware retailers are taking on a 
light weight line, because a few such engines require 
very little space, show a good profit and sell themselves 
if they are put where farmers will see them. They are 
in a class by themselves, giving double the power with 
one-half the weight and space. 








=? ee ae 





ree — 





Cushman 4H.P. Truck. Farmer’s Handy Outfit. 
Same Engine Used on Binder to Save a Team. 


4 H.P. Engine—Weighs Only 190 Ibs. 
Cushman engines are the leading light weight line in 
America. Throttle Governed, quiet and steady, economi- 
cal of gasoline, Schebler Carburetor, Friction Clutch Pul- 
ley. Besides doing all regular power jobs, just as well as 
heavy engines, they can be attached to other machines as. 
a power drive. 4-H.P. Cushman is the one practical. 
binder engine. Every harvest cleans out our stock com- 
— Not a cheap engine, but a good one—and it stays 
sold. 
If we are not represented in your community, better in- 
vestigate. : 
CUSHMAN MOTOR‘“\WORKS 
907 North 21st St., LINCOLN, NEB. 

















Competition forbids increas- 
ing profits by raising prices, 
but it doesn’t forbid increas- 
ing sales by selling a bet- 
ter line. More sales mean 
bigger profits—you give 
more and get more when 














Made a little different— 
a little better than others, 
cost no more, sell easier and 
oftener. Our catalog shows 
a long line of profit makers 
—pumps of special desigr 
construction and _  adapta- 
bility. 











I 


“HAYES PUMP & PLANTER CO. 





GALVA , ILL. 
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TOWNSEND GAVE TO THE WORLD 
THE BALL BEARING LAWN MOWER 





All other manufacturers now make Ball-Bear- 
ing Mowers for their best grade, but Town- 
send still leads in design, quality and finish. 


S. P. Townsend & Co., Orange, N. J. 

















PEORIA QUALITY PRODUCT \==-ta@ 
‘*HANDY’’ FOUNTAIN SPRINKLER 


Not very big—Costs very little 
But it sprinkles as much ground as the big ones 


Sprinkles only to the 
front and sides. 

No need of shutting off 
the water to change its 
position. 

Heavy Brass, 4% in. 
long, 2% in. high. 

Highly polished and 
packed six in a dis- 
play box. 


It will supply your demand for a low priced, efficient sprinkler. 
A sample, postpaid for 20c, will convince you. Send for catalogue. 





Patented 1909 














You Get the Biggest Return 


in all the desirable elements of Hose 
Service when you buy ‘‘YERDON’S’”’ 
CAST BRASS HOSE BANDS. 

Made of a Special, RUST-PROOF, 
composition metal, exceptionally 
strong and durable, they hold the 
hose firmly with a double, all-round 
‘“‘Grip’’ assuring a permanently tight 
connection. They can be used re- 

atedly and will be right on the 
ob doing Efficient work long after 
others are scrapped and forgotten. 

ALL sizes for hose %” O. D. up 
to the largest Suction Hose. Seam- 
less Brass Couplings also in Garden 
j hose sizes. Made in Fort Plain, U. 
S. A. Used everywhere. Unequalled 


by any. 

We solicit your stock orders. If 
you don’t know them write for sam- 
ples. Both Home and Foreign trade 
supplied. : 


WILLIAM YERDON, Box 102, Fort Plain, N.'Y. 








STRAIGHT AWAY LAWN SPRINKLER 


No. 1 





Throws all the water away from the end of 
the hose. Can be held in the hand for sprink- 
ling flowers. Write for our general catalogue. 
New York Office: J. M. Sherwood Co., 168 Church St. 
Stuber & Kuck Co., Peoria, III. 


Wm. P. Horn Co., Pacific Coast Representative, San Francisco, Calif. 




















oo Oe hCG: ‘enn ora 


AMERICAN BRAND 





. 


LASTS LONGER—LOOKS BETTER 
ALSO 
COPPER, BRONZE, GALVANOID ENAMELED, 
PAINTED, BRIGHT GALVANIZED 
All Meshes and Widths 


AMERICAN WIRE FABRICS CO. 
CHICAGO, ILL. 











NO SUBSTITUTE 


CAN BE HAD FOR THE GENUINE 


SHERMAN COUPLING 


am ~Patented 





Wrought Brass, No Sand Holes or Flaws; Hence Saves 
Half the Claims for Leaky Hose. 
Full Waterway. Deep Corrugations. Double Knurled 
Nut. Finished Inside and Out. 

Look for the Name “Sherman” on the Nut. 


MADE ONLY BY 
H. B. SHERMAN MFG. CO., Battle Creek, Mich, 








\Y 


ak 
Y 


HNN QRS 


tH 
Fencing, ~~ 


. 


. > 


Y 


7 
ze 


‘4 YW 
4 
«44 
WH tp, Z 
Z y 
tli 
4 7 a 
: A 
4a 4 y 


YY 


» 
Ne 


rm 
. 


dda 


Vi 


. 
~S 


x MO 


we 

V7 

a 
“a 
4 
a 
2 


LA 


“jj 
UY 
Us 


NJ 


YL 
U4 
7 YY" 
Ma 
W 
UY 


N 


YY 
Wi 

bs 
Y 
Ver 
Yl: 
Yl 

Yb 
“Yy 


~~ — 


\ » 


f 


x 


UWé 
Lg 
Wl’ 


Vy 


Ss . ee 


a 2 ol 


‘ ‘ 
BeeE sf 
. 


‘ SS Q>w \ 
SL SNS 
SS 


Wie NER & 
iMos 


See Na 


Y 





eecolccel am Molth an Onn weels ata eltic-lsle)e 


'G a B' 


CEIVET iy cccts etilemmb(clantets 


always gives satisfaction, which is a guar- 
antee to the dealer that he will have no 
“come backs’ if he handles wire nettings 
of our manufacture. 


The Gilbert & Bennett Manufacturing Co. 


(seorget« New. York Chicago Kansas City 
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GOOD PROFIT 


Ask Your Jobber | | IN FENCE Posts 


good overhauled pipe and boiler tubes 
that go to waste annually could be profit- 
ably made into fence posts for farm and 


For Harness Snaps, Rope railroad fencing. 


Snaps, Breast Chains, ° 
Horse and Cattle Ties, The Tiger 


Halters, Wagon Jacks, Grip Clamp 









































Gate Hooks, etc. securely holds any kind of wire fence on 
a tubular post. They will not slip or 
get — :, . ;' 
escriptive circular and sample on re- 
MADE BY quest. 
9 
COVERT’S SADDLERY WORKS CARSWELL MFG. CO. 
Interlaken, N. Y., U. S. A. 1808 N. 3rd St., St. Joseph, Mo. 
THE EVER-READY No. 1] | yy eA NT et 
- « 9 
CORN SHELLER — a -S Calt 
res penaey of mal- and Co Ww e€aner: 
lea e iron, with 5) 
chilled bearings. — IT S A WONDER 
all size ears thorough- 
< , A perfect humane and effec- 
BE. I cy, Tage tive —. that sells the whole 
‘ year round. 
—s eye by a The hinge construction of this 
a Pa aoe tener article allows the calf and cow 
are erfect Fastest to graze in the same pasture, 
tank doe abia wee yet effectually prevents sucking. 
easiest running sheller It is easily applied. Once used 
made. All parts fully always used. KANT-SUK Wean- 
warranted against ee ~ yo line of 
breakage or defect. 
Sentaiea tm bated Sa, Saddlery Hardware, also Hard- 
bigs pan, red and gold. Will ware Specialties. 
last a lifetime. MANUFACTURED BY 
STAR HEEL PLATE CQ. _LOuIs SACKs, Prop. Imperial Bit & Snap Company, Racine, Wis. 
Hamburg Place, near Ave. L, Newark, N. J., U. S.A. All the leading jobbers carry them in stock 


























Within the circle of Hard- 
ware Age subscribers are 


Sell more quickly. many who desire to buy or 


a oe - meligpane b A 5 mo sell hardware stores, who 
Durability time-tested. need “Help” or are look- 
Strength where strength 7 : p 
counts. ing for situations. 
A credit—to you and t P , 
Send for catalog No. 18 aie “tull If you are interested in 
details of styles and sizes. reaching these people, an 
Sturges & Burn Mfg Co advertisement in the Op- 
Sil : ortuni Exchange Col- 
508 South Green St. Chicago, Ill. ° : ty s 
umns is the surest way. 


New York deliveries made from 50 
Church Street, R. 1650, where 
we carry a full line 























TOWNSEND WIRE STRETCHERS 


~ 





If there’s one form 
of implement that 
gives more trouble 
around the farm 
ar eH SELL IT ALWAYS 
the old unsatisfac- 
tory wire stretcher. 

When you sell a 
customer a good or- Blatchford’s Calf Meal is one of the pressing needs of your farmer 
der of wire fence, customers who want to raise calves successfully and profitably. 


see that he has the 
cats to oat ht te A Milk Equal of Proven Quality 


properly. The Town- 























ey Wire Stretcher with a 30-year record of success among the stock raisers of 
an l — woven America, Its quality isits best advertisement. It appeals to the 
a” too = customers who want the best and have the money to pay for it. 
fencings. It’s light Put up in 25- 50- 100-lb. bags easy to handle. 

in weight, but pow- Dealers in Dairy Supplies, Cream Separators, Churns, 
erful when in use. P etc., will find a ready demand for Slatchford’s Calf Meal. 

Ask your Jobber— There’s also a bi can demand for Blatchford’s Pig Meal which carries little 

and write for cir- safely over t the an ger period at weaning tin time; | and for Blatchford’ sC i 
culars. Mash, Egg rik Food for Lambs literature and full information. 





Blatchford ‘Calf Meal ~-aanss Waukegan, Ill.. 











F. J. TOWNSEND PAINTED POST, N. Y. 
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DLEMAN LANTERNS 


No Farmer Should Be Without It 


True enough! But you’ll find that when you show 
this Coleman Lantern to Dairymen, Marketmen, Livery- 
men, Night-watchmen—or in fact to any man for that 
matter—you will establish a big market for 


THE AIR-O-LANTERN 


It is the king of all Lanterns—gives more light than |, 
20 of the old style oil lanterns—makes and burns its 
own gas. It needs no wick—can’t smoke—can’t ex- 
plode—or clog up—never gets out of order—is always 
ready to go to work in dock places—furnishes over 300 





“DUPLEX” 


PATENTED 















‘‘The Little Giant of _the 
Night’’ is the big giant 
when it comes to sales. ; 
It’s the kind of lantern 
nobody can see without want- 
ing to take it home. 
Sarmears find it the best 
driving lamp ever — light 
enough for the buggy _ dash- 
board—sturdy enough for an 











candle power of good clear light at a cost of only one- automobile. Red signal in 
third of a cent per hour, Fill it only once a week— the rear. 
clean it only once a year. Liberal profits to dealers. Dealers find it the fastest 
Let us hear from you or write your jobber. selling lamp in stock. 

Prices, discounts and full description sent on request. 
THE COLEMAN LAMP COMPANY Why not write right now? 
iamiaainia: Saiabiaaia oo anti nha EMBURY MFG. CO., WARSAW, N. Y. 
TOLEDO, OHIO DALLAS, TEXAS ee 








HAMILTON Coops, Feeders and 

SoS SEVIS Fountains are recognized as the best 
0S 4 4 iV on the market. The profit is large for 
the Dealer, yet the price to Consumer 
is less than he will pay for imitations. 
Write to-day for prices. 


S. WARD HAMILTON COMPANY, 
610 West 8lst Street, Chicago, IIl. 


2 U hs ey 


SPRAY AND WATER SUPPLY 


WRITE FOR CATALOG AND PRICES 


THE GOULDS MFG.CO. SENECA FALLS.NY. 


Jobbers should ask for 
our catalogue of Leather, 
Web and Rope Halters. 


E. T. RUGG & CO. 
NEWARK, OHIO 

















































WP The Speedy Stitcher PRIEST’S 
j Is the Best Clippers 


amd is made only by 


The world’s standard “back- 
Stewart-Skinner Co, o’-the-neck”” shaver deserves 
your serious investigation as 
420 Herman 5&t. a profitable item of stock. 
Worcester rite. 
Mass. A P 
merican Shearer Mfg. Co. 
THAT’S AWL Nashua, N. H., U. S. A. 




















A book filled with suggestions and rules for the guid- 
HAR D WARE STORE ance of Clerks, Buyers, Salesmen and Managers. Methods 
used by prominent merchants are described in detail. 
BUSINESS METHODS "727 Sages, illustrated, cloth, 
Price $1.00 Delivered. 
Sth EDITION, REVISED AND ENLARGED David Williams Company 239 W. 39th St., N. Y. 
































safety Fuse |] | American Steel & Wire Co. 
MANUFACTURERS OF 
Ensign-Bickford is the ORIGINAL safety 
fuse—tested and tried by time and experi : 
use—tested and tried by time and experience Woven Wire Fence, 
7 The 
les Gates Steel Fence Posts 
a and Poultry Netting 
O. 
Simsbury, CHICAGO WORCESTER CLEVELAND 
Conn., U.S.A. NEW YORK DENVER PITTSBURGH 












































112 HARDWARE AGE | February 18, 1915 
TUBULAR AND CLINCHiARIMEBG ics 
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No. | 70 NEY Carrier 


Lightest draft Fork Carrier made. 7-in. Roller 
Bearing Sheaves. Wide mouth permits the lift- 
ing pulley to carry near track. Made extra 
strong. Big seller. Good profit. 

We make the largest line of Haying Tools in 
the world. Send for New Catalog. 


The Ney Mfg. Company 


CANTON, OHIO 


























Headquarters for CHAIN 


Here shown are but a few of the many dif- 
ferent kinds of chain we make. All our Chains 
are made of A-1 stock by Automatic Machin- 
ery and are therefore uniform and of the best 
quality. The capacity of our chain plant is 
30 Miles of Chain per Day. Send for Catalog* 
and Trade Prices. 


The Smith & Egge Mfg. Co. 


BRIDGEPORT, CONN. U. S. A. 
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They are adapted for shoeing horses for any and every kind of the head — our 
service. They are preferred by horseshoers and are used in the majority etnnattiecscniee 
of shops. 

Hardware merchants who stock “Capewell” have an article known 
everywhere. These nails are satisfactory to sell—there are no “come 


| “Capewell” Nails Stand All Tests Every “cape: 





backs.” 

The best nall 
at a fair price, 
not the cheapest 


| The Capewell Horse Nail Company not the cheapest 
{| LARQEST MAKERS OF HORSE HARTFORD, CONN., U.S. A. roe 


NAILS IN THE WORLD 
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The Classified Directory appears In the first issue of each month 
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Combining’ 
Hlegance and Utility 


The Starrett Vernier Caliper is the recognized standard for fine measurements where a micrometer cannot 
be used. A machinist cannot measure any more accurately if he keeps the Starrett Vernier Caliper in 
the velvet case—but he keeps it in better condition and is more pleased with his possession. Moreover 
a machinist is more tikely to buy the tool when it is shown him in the case than when shown alone. 
Every hardware salesman should remember that a man whose cases appeal to the pride of the mechanic. There is noextra 
work requires skill and accuracy is proud of his personalequip- charge for these cases with the vernier caliper—the retail 
ment. It is selected and paid for by him. That is why our prices including cases being as follows : 

vernier calipers, or micrometers or bevel protractors in their 4” $13.00 6” $15.00 9” $18.00, 12” $20.00 24” $25.00 


SEND FOR A SUPPLY OF CATALOGS NO. 20-A 


The L. 8. Starrett Company, Athol, Mass. 


WORLD’S GREATEST TOOLMAKERS 
New York London Chicago 


42-431 


Starrett lools 
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The Standard Instruments of Precision 
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\: ATKINS SILVER STEEL HAND, RIP AND PANEL SAWS have the 








name, E. C. ATKINS & CO., etched on the blade to identify the genuine. All 

blades so marked, are made of ATKINS SILVER STEEL which is as fine as 
razor steel. They are given a temper which enables them to be readily filed, yet they 
will actually hold their sharp cutting edges longer than any other saw. That’s one 
reason why carpenters prefer them. The blades are Taper Ground, an exclusive Atkins 
process. They are ground like an inverted wedge—thickest on the toothed edge and 
gradually tapering to the point on the back. This makes them run free and easy, even 
in wet lumber, because they do not require a heavy set. Made both skew back and 
straight back and with the ATKINS Embossed Perfection Handle and the old style 
straight across pattern. In 26-inch, they list from $20.00 to $48.00 per dozen and retail 
from $1.65 to $3.50 each. They pay a larger legitimate margin of profit than any other 
manufacturer’s brand. 
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ATKINS NO. 53 


Silver Steel Blade, Atkins Exclusive Damaskeen Finish, Skew Back, Taper Ground, 
Atkins Exclusive Perfection Handle, Apple wood, Atkins Exclusive Embossing. No. 65 
is same as No. 53, but is made with a straight back. These Saws list from $16.00 to 
$32.50 per dozen and retail from $1.60 to $2.25. 














ATKINS NO, 51 





The blade is similarly constructed to No. 53, but carries a straight across handle with 
Atkins Exclusive Embossing. Lists from $16.00 to $35.00, according to size. 26-inch 
sells from $1.45 to $2.15. No. 64 similar to No. 51, excepting that it has a straight 
back. Lists from $18.75 to $47.50, according to length. 26-inch sells from $1.70 to 
$2.50. Any jobber should accept your order and ship with other goods. If not, please 
write to the nearest address below. 


E. C. ATKINS @® COMPANY, INCORPORATED 


THE{SILVER STEEL SAW PEOPLE 
Home Office and Factory: Indianapolis, Ind. Canadian Factory: Hamilton, Ont. 


Branches carrying complete stocks in the following cities, address E.C. ATKINS & COMPANY, Incorporated 


Atlanta Memphis New Orleans Portland, Ore. Seattle Sydney, N.S.W. 
Chicago Minneapolis New York City San Francisco Vancouver, B.C. 


Messrs. John Shaw & Sons, Wolverhampton, England. Agents for Great Britain 
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Seneca 


REBOUNDING REEL STEEL PAWL 


CYLINDER REEL*» Open spider, made of spring steel, a 4 
Has five extra wide and héavy crucible rebounds when coming in contact Clutches pinion and assures 


steel blades, tempered in oil. with an obstruction; keeps positive action of the 
blades in alignment. reeL 
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SELF -SHARPENING 
The blades are tempered harder than the cutter bar. The action o: 
the hard blades on the softer bar keeps the mower sharp, grinding 
being unnecessary. Cutter bar made 
with a raised edge as sectional cut 
shown herewith. 
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BALL BEARINGS FENDERS 
Simple, positive and accurate in Each side of mower is equipped with Hict . 
adjustment. Cones turned a fender, which throws grass under . grade machine castings. All parts 
from bar tool steel. blades and prevents it becom- milled to one-thousandth part of an 
ing clogged in the journals. inch and are interchangeable. 


CASTINGS 


Bolt holes cut so handle can be raised or lowered 
to suit the height of the operator. 


Write us or see our salesman for prices and complete 
descriptions on our entire line of Lawn Mowers 


SHAPLEIGH HARDWARE CO. Established 1843 ST.LOUIS 








